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nwIaN 1 Tayanalyl

1. SHALRSTAUANGAS

T4 : 25500681101542
nelne NANGATLINNIFINATUNA (MANGATUIUNTNR)
ma:rf]ﬁmqw Bachelor of Business Administration Program
(International Program)
AEIAY THEHEESIRE
2. FelFunussarniia
Feuiu (nenlng) THEHEESIRE
%@Lﬁu (ﬂ”ﬁ:r’]'é’\mqtr) Bachelor of Business Administration
ey (nenaw) THEEEFEN
Gatie (N lne) 1.1,
Fatie (NENEaNgH) B.B.A.
ey (nenaw) THEEy+
3. AMan

1aidd
4. FrurumireinNGaunsanuangns
UIUNLNANABANANGAT 126
5. sluuuvavangns
5.1 giluuy
wangaasyaLLBeynyes 4 1
52  UszinnuaInangns
WANGATLBEYEYIFINIITINIS
53 muld
M lng NEIEINgE wWATNIEIAU
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55 AuTINNanuantuay
dundngmsianizaasaniiundanisizaunisaeulnessg

a o Y o o & )
6.  a1EwnaNsolsznmaulauaidnsamsanun
8.1 Huszneuns

8.2 Hamn1stleninain

8.3 Hamnistheane

8.4 gaanisehedfiAnng

8.5 Hanmsnisuduazdeasn

86 3wihildheayaaa

8.7 Awihifipaziniegaia
8.8  FUNUNINATUIUIANT
8.9 A wihildheaaun

8.10 gamnisthelaenig

UNIAN 2 sTUUMSAAMSANEY MsAnilums uaslasaas1auaanangns
1. SEUUMSIAMSANEN
11§zl
IdszuunisAneuuuninia tae 1 InnsAneuiiveanidu 2 nianisdnelng 1 ane
nsAneUnARszaznaAnen laitiaandn 15 dland
1.2 MsaAMSANEINIATASDY
= o = Y = =< o = 1y .
@1alnsdANsANINIAngFaNEn 1 AANMIANY SelszaznandAneliteandy 6
&ai vizamunaitiaTesiautinga 113
1.3 MegUIALaMUIENA lUsELIUNINIA
1=l
T4l
2. MIAMUUMINANgns
2.1 Ju-arlumsaiiumsisaumsaay
- 1IA1s1TMs
= A = =2 o
NANSANEIN 1 1hew Rerax D9 FuanAx
NIANNIANEIN 2 1ABUW NNTIAN D19 NEEAIAN
nANIANEIaAFEY thew Hguieu I nangiAx
2.2 pnantRrasidnAnen
v
221 dFanmsAnen lifnddudsasAnenaulate FNNANERITBINITNINANEIBNNT

‘Vﬁf’ﬂ Lﬁﬂ‘l_lwi’] LAZNIINLNAENANTOUNLAN Lﬁumumuﬁﬁuﬁﬂm
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2.2.2 thunzasaenddudndneniussidauresnmInenassadn
T T gy a o A ' o = a

223 Tdiluiienudlssnniigen@enisagnlaeanainaniiugandnmlo]  wezANEn
N9

2.2.4 Lidhlsrdnsaiausaizalsaniilugiassasanisdnm

225 ldlnesiasineannn Buusanuiadulinssinlaeayszamiserauiadiuiu ayinw

2.2.6 dnAnm (anudnAnenan) feddnunnmageusasTAUAIMIAN HSK 336l 4
A A \ o & Yo v o = A A A
wramsuwinlasinAnwnanalaiuniseyaalidAnslaatsaanteularedGaulaniuaaiy

¥ v
WINTRNAZNITNNNTITINTVRRNENALY RIUNN1IIALEUNITANEA (Study Plan) THmsnzaniy
v

nAnwusazAY wEBNIANILENAATELAGNTINNNIREALIINHENHIAY (BNFUInANHIAY) 1ie
M e (EnduinAnen ng) AeuBNA1IANHIYUTITUINNAIANIANE

3. WANGASWASENANTHNADY
3.1 MANgM3
3.1.1 anuaungnm

NUIUNINETRTINARANANGAT 126 wdienn
3.1.2 TapeaFanangms
¥
3121 VNIRRTIETNAUFY (lsiuvdosefin)

99
3

34211 vuaadgnasNiugunimnan (laddumdefn 12 wieefin

1) inAneildlgdymRag uazinzu LA LIRTHALN AL HSK 2L 5 47N
6 198 TOCFL svsu 3 (EREER) Fulil TaldeaGeu International Communication for Chinese Pro-
gram (ICC) 4 311 &4 ICC 117, ICC 118, 1CC 119 wag ICC 120

2)  sindAnelalddyraan wadlifazuuuaendnsziunTEAUHSK iy 5
a1n 6 43e TOCFL swsu 3 (MEFELR) T4l azAeqi3aw International Communication for
Chinese Program (ICC) 4 341 faidice 117, 1CC 118, ICC 119 1Az ICC 120 unnUseasAazaanau
AunNsEeudnAeaaLinszAuLayMIaNIuNIdNNHRIaINa1AN3tsranTn ?ﬁlmmmiwﬁﬁgﬁuﬁu
AagNiaeanIanseilszandsiiunan

3.1.2.1.2 Mmm%%ﬁmﬁugmmmim (ldsiuvdoeAn) 12 waefin

1) Anesneinllddyailng Welfansoldianludensing uaziemn
éqmﬁuﬁﬂﬁﬂw’mﬁ%uj 16 azfiea3au International Communication for Thai Program (ICT) 4 341
ﬁ\‘i‘ﬁ ICT 101, ICT 102, ICT 103 Laz ICT 104

2) mﬂﬁﬁugmmmimﬁwuﬁq ANH130V04D LU LN B URNAN 3¢ sEAn
A4 Lme@miwﬁﬁzﬁuﬁu@@ﬂﬁﬁwmmmiﬁﬂixﬁﬁm SevinAnmFeuinternational Commu-

nication for Thai Program (ICT) k&2 A3sdaLEN1N133AszALNNE Ine
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TulAg9n"3 Thai Test for Non-Native (CU-TFL) #eaaantiunim lne@iugs aiiainsniuvninenady
Tildszaunansluineenisye nnsis wazniseu

3.1.2.2 UNARITANEIND bl 30 NUINA
a =] alx 1 v o [~ 1 a o é’
wnasRmAnsialiluiislaseairandngmseanidu 8 ngudan fall
1 i 1 4 o 1 a 1 a 1 [~
NANN 1 UAT NANTI 2 [UIUNUIETATIN 15 nUENA iy
ngun 1 dnAnwninudanady (RSU Identity) 3 el
NANT 2 ANIUANNALAZNNTARANT 12 iaene

q

(Internationalization and Co mmunication)
Imn@'u‘ﬁ' 2 uiseandlu 2 nguaAT o
ngu 2.1 NANITINNENEINg e (English Language) 6 WeAm
Ngu 2.2 NANITINNEINIBTIRRATLszauNInisTndnalszine
(International Language and International Experience) 6 neAm
mjuﬁl 3 i mg'sﬁl' 8 ANUIUNUIENANITIN 15 wiaenm
dnAnmamnsnideniauneinlungud 3 fangudl 8 Tanluudaznguaziden
A laldinu 3 wiaefin sauudalaitasndt 15 wiaefia
ﬂ@;uﬁ' 3 mf;w;ﬁﬂmemm"uﬁmaumlfaﬁmu (Leadership and Social
Responsibility)
mjuﬁl 4 Aadzuazimusssn (Arts and Culture)

ngui 5 ilszneunisudfngsy (Innovative Entrepreneurship)
nguil 6 Fuinviudedaia (Digital Media Literacy)
mjuﬁl 7 WANAAINENANART (Essence of Science)
ngudl 8 enfieay wne-alad (RSU My-Style)
3.1.2.3 UNARATILRNIZ87  WU28nA lsznaumas
1) ﬁmﬁuﬂmﬁm%w 39 Wdefm
2) AT1TN 48 Wdefm
N, ATdn-UeAy 30 WA
2. FTIN-laen 18 WA
3.1.2.4 UNIAITLADNLES laidaandn 9 ILERT

A = a A a a v o a
WwanFauaIngeNadeuluunIngnas San
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3.1.3  s1ERTlUNANGRS
3.1.2.1 uu’m%’nﬂ?uﬁuﬁm (lalsiundaenm)
3.1.2.1.1 umm?amm?uﬁug'mmm%'u (ldduvaena) 12 uulehm
1) ShAneilailddynaan uasilnzuuuaeudnseunEAL HSK 326U 5
a1n 6 Y38 TOCFL susy 3 (ERELR) vl TaidaaGen International Communication for Chinese
Program (ICC) 4 790 ﬁ\‘i‘ﬁ ICC 117, 1CC 118, ICC 119 Laz ICC 120
2) inAnenildlgdnymnaia uadlaifazuuuaeninsziuN T AUHSK s2AL 5
a7n 6 438 TOCFL szsu 3 (HEFELR) T4l azAeqi3 e International Communication for
Chinese Program (ICC) 4 311 saidicc 1 17,1CC 118, ICC 119 uay ICC 120 wnuszasAas1anal
AunnsEaudnAeaaLinszAuuay MU IdNNHaiaINa1aNtlsranaen ?ﬁlmmmiwﬁﬁgﬁuﬁu
AagNiaesanIanseilszardaniunan
fﬁmquumﬂﬁm(mimﬂ-ﬂﬁﬂﬁ-ﬁnmﬁwmmm)
ICC 117 ﬂmﬁuqiﬁ@izﬁmmq 3(2-2-5)
(Intermediate Business Chinese)
ICC 118 NIANUAZNNIWANTHNAUFINATEALINAN 3(2-2-5)
(Intermediate Business Chinese Listening and Speaking)
ICC 119 N198IULAZNIEUNHIAUGINATTALNAN 3(2-2-5)
(Intermediate Business Chinese Reading and Writing)
ICC 120 AHIAUFINATALES 3(2-2-5)

(Advanced Business Chinese)

¥
3.1.2.1.2 yuasagnasniuguniming (laidumdefing 12 wisefn
o R . aay 19 1o a A 6 o yala o A | o o R
1) tnAnesneaantdlddyan i lng ialiaunanldiinludiaulng wazBausquiuindnengn
| v
ﬁ%u"] 16 azfinaiFen International Communication for Thai Program (ICT) 4 391 #iil ICT 101, ICT
102, ICT 103 wax ICT 104
ddﬁl v 2 1 o = o & o a %
2) mﬂmwugmmmvl,mmmm A1H170204 8 LNAUEUNNTFEUALRANTE 3 an AN LA
1% |
waznanizayRTuiuAaeitiazetanansfilszanian WetinAnuizeuinternational Communication
for Thai Program (ICT) w&a Aasdavuenunisdnszauni e inelulasenis Thai Test for Non-Native
(CU-TFL) 2a9dnn1iunne ned3uss I AINIUNNIN LAY Iﬁlﬁixﬁunmﬂuﬁﬂmmim nN19Aa
LAZNITaU



Rangsit University Bulletin 2c025-2026
[ PReEfE Inunauuungd@du Infernational Chinese College

ICT 101

ICT 102

ICT 103

ICT 104

a8

nuUIUNLLENA(UITENe-UNIR-Ans e ne)
e lnededuduiuaasne 3(2-2-5)
(Fundamental Thai for Foreigner)
miﬁqLmemmmmimLﬁmﬁuziﬂﬁumwmmﬁ 3(2-2-5)
(Fundamental Thai Listening and Speaking for Foreigner)
nsguaznsZ e ing desduduumasiiemn 3(2-2-5)
(Fundamental Thai Reading and Writing for Foreigner)
ANE INYTEAUNANEINFUT1ANTNR 3(2-2-5)

(Intermediate Thai for Foreigner)

3.1.3.2 unaAI T ANl 30 NUENA

1) ngui 1 SrAnwniuniangnay (RSU Identity)
TnAnAzseeEEuNgLITI RSU Identity A1uaw 3 e WnAnwAzses

= a o a 1 a A = a a 1 a o é’
L?ﬂuqm’]@\iﬁmﬁﬁ‘iﬂ’]ﬁﬂimﬂ 2 BUIENA  LWAZIADNLTEUTIEITIAN 1 UUALUNEA ANU

IRS 111

IRS 112

fﬁmqwmﬂﬁm(mimﬂ-ﬂﬁﬁﬁ-ﬁﬂmé’fmmmm)
Faanassnngdlee 2(2-0-4)
(Social Dharmacracy)
ﬁWWLﬁ@Qﬂﬂ’]W 1(0-2-1)
(Sports for Health)

1 a g =
2) ﬂi!&l‘i/l 2 ﬂ’)']NLﬂUﬂ’]ﬂ@LLﬂzmiﬂﬂﬂ'li

(Internationalization and Communication)

o K] ¥ = a [ % o 1 a v A = a
uﬂﬂﬂm%mmLﬁ?ﬂmmmmmﬂqmm 2.1 AU 6 niaafa wagliaanizauan

6 waefin ANedn 2.2 necinANwRinETNEdangpeEALLuNaNe (B2 WaWiauwin) vve

@eNAIN 2.1 ¥9e 2.2 vaanlaibd 12 wisefin  neclinAnsAinsen 1w dinguszAua (C1 vise

Wsuaulal)

ILE 124
ILE 125

ILE 126

2.1)  nguaTInEIeang e (English Language)
fﬁmquumﬂﬁm(mima-ﬂﬁﬂﬁ-ﬁﬂmﬁwmmm)

ﬂ%uﬁugmmmé“aﬂqw 3(2-2-5)

(English Bridging)

mm@"\mqmﬁ'@ﬁﬂmim 3(2-2-5)

(English for Global Exploration)

mdangelutunaeanatulat nstiusiuazniseenwuy 3(2-2-5)

(English in TED - Technology, Entertainment, and Design)
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2.2) ngsRTIMEUINITIRLazsEauMsalsEudesEIna

(International Language and International Experience)

e &K

nuUIUNLLENA(UITENe-UNIR-Ans A ne)

ILE 127 mm@”\mqﬂumiﬁﬂmu 3(2-2-5)
(English at Work)

ILE 128 nstauenanuiun s ang e 3(2-2-5)
(Presentations in English)

ILE 129 nedangEdniunLlsvgn 3(2-2-5)
(English for Meetings)

ITA 126 ﬂﬁi&fﬂiﬂﬂLﬁﬂﬂ’]i‘%'ﬂ@’]ﬁ‘ 3(2-2-5)
(Thai Language for Communication)

ITA 127 mmvlmmﬁﬂm?ué’ﬁlmﬁau 3(2-2-5)
(Thai Language for Beginners)

ITA 128 NTWAUNINHEN1TALATNNTNA 3(2-2-5)
(Listening and Speaking Skill Development)

ITA 129 nitleyeyn Inenfsvimd 3(2-2-5)
(Review of Thai Wisdom)

IRS 127 qalangunes 3(2-2-5)

(Intercultural Communication)

IRS 128 Inanaama meNadlne 3(2-2-5)
(Intercultural Communication in Thai Community)

IRS 129 glanndng 3(0-35-18)
(Intercultural Communication in World Community)

IJP 101 m‘majﬂulﬁfamiﬁ@maﬂizﬁﬁu 1 3(2-2-5)
(Japanese for Everyday Communication I)

IJP 102 m‘majﬂulﬁfamiﬁ@maﬂizﬁﬁu 2 3(2-2-5)
(Japanese for Everyday Communication 1)

IJP 110 m‘mLL@xf:”wuﬁﬁmﬁ'ﬂwﬁ@m??ﬁmi 3(2-2-5)
(Japanese Language and Culture for Communication)

ILC 101 AEALLeNNTReaN T AU 1 3(2-2-5)
(Chinese for Everyday Communication I)

ILC 102 AENALLeNN RN T ST AU 2 3(2-2-5)

(Chinese for Everyday Communication I1)
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ILC 110

IFR 101

IFR 102

IFR 110

ISL 111

ISL 112

ISL 113

IKO 101

IKO 102

IKO 110

IRU 101

IRU 102

IRU 110

ISP 101

ISP 102

ISP 110

IGE 121

AHILAZSNUFIINAUNDNNTADANT
(Chinese Language and Culture for Communication)
Ml FuAad L EuEe 1
(French for Beginners )
el FuAad L EFu e 2
(French for Beginners 1)
AHILAZSNUTTIINH AR INDNN9EDANT
(French Language and Culture for Communication)
AHIDIUTULINBNNTEDANTLT2A T 1
(Arabic for Everyday Communication I)
AHIDIUTUNBNT7AD AN T 2
(Arabic for Everyday Communication I1)
nEneuiuLazimuarINteslsunAlulanyaau
(Arabic Language and Culture in Muslim Countries)
al dl d‘ o o
ANHUNINALNANN94417UTZANTU 1
(Korean for Everyday Communication 1)
al dl d‘ o o
ANHUNINALNANN9EAANTUIZANTU 2
(Korean for Everyday Communication II)
AHILAZSNUFIINNUALNDNNTADENT
(Korean Language and Culture for Communication)
munFaide A uiugsuisey
(Russian for Beginners)
| aa o o
A Fae Tt nlszandu
(Russian for Daily Life)
AHILAZS LTI TR LT L NDN13R DA 3
(Russian Language and Culture for Communication)
4 o .
NEALLUNEN1TdRATUTEANIU 1
(Spanish for Everyday Communication |)
4 o .
AL uNen1daaslseandu 2
(Spanish for Everyday Communication 1)
AHILAZSNUFIINAUINDNN9ED4NT
(Spanish Language and Culture for Communication)
AHNRTNAN3AD ATz T1 1

(German for Everyday Communication |)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-3-6)

3(2-2-5)

3(2-2-5)

3(2-3-6)

3(2-3-6)

3(2-3-6)

3(2-3-6)
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IGE122 AW igessiuiiensdeansilszdndi 2 3(2-3-6)
(German for Everyday Communication 1)

IGE 110 nmnuardmusssuigesiuiienisdedns 3(2-3-6)
(German Language and Culture for Communication)

ISW 121 AEnadATientsananILlazsndu 1 3(2-3-6)
(Swedish for Everyday Communication I)

ISW 122 e ATientsaeantlazsndu 2 3(2-3-6)
(Swedish for Everyday Communication II)

ISW 110 ma:mme“wuﬁﬁmﬁmmﬁ@maﬁ?q'@ma 3(2-3-6)
(Swedish Language and Culture for Communication)

VT 101 AEndsaunditenisdeanssydniu 1 3(2-2-5)
(Viethnamese for Everyday Communication |)

VT 102 Asndsaundiilanisdeanssydniu 2 3(2-2-5)
(Vietnamese for Everyday Communication II)

VT 110 nBnuasdmusssuBansiienisaedns 3(2-2-5)
(Vietnamese Language and Culture for Communication)

IML 101 ﬂ’]‘l&ﬂﬁm’]ﬂuLﬁ‘ﬂﬂﬁﬁ‘g’a@ﬁiﬂﬁ‘zfﬁ’ﬁﬂ 1 3(2-2-5)
(Malay for Everyday Communication 1)

IML 102 ﬂ’]‘l&ﬂﬁm’]ﬂuLﬁ‘ﬂﬂﬁﬁ‘g’a@ﬁiﬂﬁ‘zfﬁ’ﬁﬂ 2 3(2-2-5)
(Malay for Everyday Communication )

IML 110 m‘mLmzf:”wuﬁﬁmmgLﬁ@ﬂﬁiﬁ@mﬁi 3(2-2-5)
(Malay Language and Culture for Communication)

IBH 101 nwnaulaili@eiiienisdeanslszandis 1 3(2-2-5)
(Bahasa Indonesia for Everyday Communication I)

IBH 102 nwnaulaii@eiiienisdeansilszandi 2 3(2-2-5)
(Bahasa Indonesia for Everyday Communication I1)

IBH 110  mmnuazdmusssudulniideiianisdodns 3(2-2-5)
(Indonesia Language and Culture for Communication)

ILO101  AEMa1aientsansnIarsndu 1 3(2-2-5)
(Lao for Everyday Communication 1)

ILO102  AH1a1aientsaesnIlazsndu 2 3(2-2-5)
(Lao for Everyday Communication Uses Il)

ILO 110 mmum"fwuﬁﬁmmLﬁ@mi?&'@mi 3(2-2-5)

(Lao Language and Culture for Communication)
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IBR121  anmmsnifienisaeanstsydndu 1
(Burmese for Everyday Communication I)

IBR122  anmmsnifienisaeanstlsydndu 2
(Burmese for Everyday Communication I1)

IBR110 s uazimusssunaniilenisiedns

(Burmese Language and Culture for Communication)

3) MgNN 3 MazdiuazANNSURATALARAIAN

(Leadership and Social Responsibility)

3(2-2-5)

3(2-2-5)

3(2-2-5)

o = = ~ P oA = LA ' ' A a '
unﬁﬂ‘l&m@qﬂqﬁ‘ﬂL@’ﬂﬂL?ﬂuﬁ\qﬂQTqiuﬂ@Nw 3 NNANN 8 ImﬂiuLLm@:ﬁﬂ@‘quL@@ﬂ']Tqimm

a 1 a v [ 1 1 a
LN 3 BuEnNgm i’JNLLZ\]Q»LNu’ﬂEIﬂ'J’] 15 BuenNg

NUIUNIIETAR (U998ne-13

IRS 130 ANARTUINTN
(Science of Love)
RS 131 fiinnaulanuutlag
(Leadership for Changes)
RS 132 nsfwinviunseedFildu
(Corruption Literacy)
IRS 133 ANAATNIZINTN
(King Bhumibol Adulyadej’s Philosophy)
IRS 134 nuunefess
(Legal Awareness)
IRS 135 N998NLULTIALATAIANLIIAINET

(Happy Life and Society Design)

4) nauN 4 AndzuazIAUEsTN
(Arts and Culture)

'
a

=&

1TR-ANEA2EALLB4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

o = = ~ P ' = LA ' ' A a '
unﬁﬂ‘l&m@qﬂqﬁ‘ﬂL@’ﬂﬂL?ﬂuﬁ\qﬂQTqiuﬂ@Nw 3 NNANN 8 ImﬂiuLLm@:ﬁﬂ@‘quL@@ﬂ']Tqimm

a 1 a v [ 1 1 a
LN 3 BuEnN; i’JNLLZ\]Q»LNu’ﬂEIﬂ'J’] 15 BuenNg

RAUILUUIENA (Uﬁ‘ﬁ‘?;l’]ﬂ—ﬂﬁﬁﬁ—ﬁﬂ‘]ﬂ’]L'?WJQE]I}]LLL@\‘])

IRS 140 T9A I UANNLABAUNIIADAN I NI BNLETTN

(Intercultural Communication through Overseas Experiences)

3(0-35-18)



IRS 141

IRS 142

IRS 143

IRS 144

IRS 145

IRS 146

IRS 147

IRS 148

IRS 149

IRS 240

IRS 241

IRS 242

IRS 243

AununUszaunisnlsngwmL

(Seminars in Overseas Experiences)

AgnsLazAaTLieN1TAIUIR
(Sciences and Arts of Living)
UnusiAnem

(Pathum Thani Study)

AUALLLLIL

(Idol Studies)

deasiieudan

(Life Reflection Through Media)
Fulan

(World Society Awareness)
Anuilulng

(Thainess)

Tnelude

(Thai Dimensions in Media)
TBNUFITNAANT

(Cultural Appreciation)
AN UFTUE TN
(Arts of Working with Foreigners)
ANeTEU 1
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

(Introduction to Passage to ASEAN: P2A1)

ad =
PRIGRIT I

3(2-2-5)

(Passage to ASEAN Experiences: P2A2)

ANNAF9ATTA bsaAAL]
(Creativity in the Arts)

5 ngun 5 diszmaumsuinnssy

3(2-2-5)

(Innovative Entrepreneurship)

a 1 a v [ 1 1 a
LN 3 Bueng i’JNLLZ\]Q»LNu’ﬂEIﬂ'J’] 15 BuenNg

o = = ~ P oA = LA ' ' A a '
Uﬂﬁﬂﬂq@qﬂq?ﬂL@’ﬂﬂL?ﬂuﬁ\qﬂQTqiuﬂ@Nw 3 NNANN 8 ImﬂiuLLm@:ﬁﬂ@‘quL@@ﬂ']Tqimm
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NUIUNIIETAR (U99ene-1]

IRS 150 N199ANIITNAT19ATIA

(Creative Management)

IRS 151 dszaunisalaannisaminaniaznisiiugisznaunisgana
(Startup and Entrepreneurship Experiences)

IRS 152 NM9IAAUENNIAL
(Lateral Thinking)

IRS 153 fusznaunisladaleg

(Lifestyle Entrepreneurship)
IRS 154 waAanslsznaunslug ALAsRaRATA

(Entrepreneurship Concept in Digital Economy)

6) MauA 6  FuiniuReAaa
(Digital Media Literacy)

=3

UR-A

NHAILALLE)
3(2-2-5)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(3-0-6)

o = = ~ P ' = oAl ' ' A4 a '
uﬂﬂﬂ‘l&m@qﬂqﬁ\ﬂL@@ﬂLiﬂu?qﬂQTqiuﬂ@‘N 3 INNQNN 8 ImHIHLLW@xﬂ@N@gL@@ﬂquimm

i 3 midoefin sunaalideandn 15 wiaefin
ﬁmqwmﬂﬁm(mimﬂ-ﬂﬁﬁﬁﬁﬂmﬁfmmmm)
IRS 160 SwiTudenana
(Digital Media Literacy)
IRS 161 NNIRBNLLILILAZHARABAAIA
(Design and Production of Media)
IRS 162 SwinviunnsaaulugAnala

(Investment Literacy in the Digital Age)

7) MANN 7 WANAAINENAEAS

(Essence of Science)

3(2-2-5)

3(2-2-5)

3(3-0-6)

o = = ~ P oA = e ' ' A4 a '
uﬂﬁﬂ‘l&m@qﬂqiﬂL@@ﬂLiﬂuiqﬂrJTqiuﬂ@qNW 3 NNANN 8 ImHIHLLW@xﬂ@N@gL@@ﬂquimm

a 1 a v [ 1 1 a
A 3 Mlaeim suuaaldtiesndn 15 waeinm
ﬁmqwmﬂﬁm(mimﬂ-ﬂﬁﬁﬁﬁﬂmﬁfmmmm)

IRS 170 PANAAINYVANGRT

(Essence of Science)

3(2-2-5)
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IRS 171 nganINAT4 3(2-2-5)
(Healthy Life-Styles)
IRS 172 FInnTuinsiuRaLandan 3(2-2-5)

(Environment -friendly Life)

IRS 173 Immmmﬁ?wm‘?m@mw 3(2-2-5)
(Nutrition and Health Promotion)

IRS 174 N3N LTI 3(2-2-5)
(Physical Body Design)

8) nguy 8 anflaay una-aled
(RSU My-Style)
o = - ~ a oA = | A . ! A a ,
inAnwainisniaeneuseft lungui 3 tangui 8 Tnelunsaznguaziaenianlsly
101 3 MneAm Muuanlddasndn 15 we i

a8

nuUIULLENA(UITENe-UNIR-Ans e ne)

IRS 180 Sa@nuns-alng 3(1-4-4)
(RSU My-Style)

IRS 181 TUNUINIT 3(2-2-5)
(Recreation)

IRS 182 NNFWENUIAIMNATNITON LA 3(2-2-5)
(Talents Development)

IRS 183 UETRIERRIYS AN RN 3(2-2-5)
(D.LY.)

IRS 184 AusnagUludANgede 3(2-2-5)

(Cross Generations in Aging Society)
IRS 185 Anwrmalulatiansgumnaasinelaadn 3(2-2-5)

(Information Technology Skills for Professionals)

3.1.3.3 UUARTIANY 87 PnR tsznaumas
1) ﬁmﬁugm%ﬁw 39 ML Am
fimquumﬂﬁm(mimﬂ-ﬂﬁﬁﬁ-ﬁnmé’fmmmm)
ICB 100 wdnnnTRudesdu 3(3-0-6)

(Principles of Finance)
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ICB 111

ICB 112

ICB 113

ICB 202

ICB 203

ICB 204

ICB 205

ICB 206

ICB 207

ICB 208

ICB 210

ICF 304

ICM 222

ICM 308

ICM 309

PANNIIIANIT

(Principles of Management)
uaNNN91Ttyd

(Principles of Accounting)
Anrinanuan T’

(Office Automation)
NANNIIAAIA

(Principles of Marketing)
UANIATEIAEATIANIA
(Principles of Microeconomics)
UANIATEAEATUNNA
(Principles of Macroeconomics)
NN9AANIININENTNYre]
(Human Resource Management)
ANANITUAZNNTAANTT
(Organization and Management)
N19AANITNNTANEUIU
(Operations Management)
NNIIATITARTANNGINA
(Statistical Analysis in Business)
AIAANAATTIND

(Business Mathematics)
NN9AANITNITNL

(Financial Management)

2) At

n. g TN-119AU

n128aNTiaRaANg

(Logistics Management)
N128ANI NN UL TN AUAUS
(Public Relations Management)
waAnssngLslne

Customer Behavior

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

48 WU2ETA

30 WU2TA

fiﬁuquumﬂﬁm(mimﬂ-ﬂﬁﬂﬁ-ﬁnmﬁfmmmm)

3(3-0-6)
3(3-0-6)

3(3-0-6)
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ICM 321 NNTAANITNTIN NI MUGTTH 3(3-0-6)
(Cross Cultural Management)

ICM 415 mma?mmaﬁ;?ﬁ@ 3(3-0-6)
(Business Negotiations)

ICM 416 mﬁmmiﬁqn@wﬁ 3(3-0-6)
(Strategic Management)

ICM 418 N19AANNIEINATTNINNLILINA 3(3-0-6)
(International Business Management)

ICM 424 TAT9UNeNIsLTM sgIRa 3(3-0-6)
(Business Project)

ICM 490 3‘%7‘mmmﬁf5ﬂm\1q?ﬁ@ 3(3-0-6)
(Research Methodology in Business)

ICM 492 AvnaAnEn* 6(0-35-18)
(Cooperative Education)

ICM 498 ANFEININL** 3(0-35-18)
(Internship)

wanewg  duFuiiden3uuseien ICM 492 aufadnmnlulfies Feumeien ICM 424
TA9991UNIN9LIMNIEINA WATIIERTN ICM 498 NIRNIU

2. ALVEN-LAan 18 ILERT
inAnsievdenizaumed e lungulafild sanudaliddeandn 6 311 vive 18 waain
fiﬁuquumﬂﬁm(mimﬂ-ﬂﬁﬂﬁ-ﬁnmﬁfmmmm)

NFNATINTTRUILATNTANU (Finance and Investment)

ICF 302 NNIRULAZNTEUIANT 3(3-0-6)
(Money and Banking)

ICF 303 AN9¥ANNT RS 3(3-0-6)
(Credit Management)

ICF 306 NNTANIRINUTUIANTWI T E] 3(3-0-6)
(Commercial Bank Operation)

ICF 307 ANTULAZAAIANITNL 3(3-0-6)
(Financial Market and Institutions)

ICF 309 NANNNTAINU 3(3-0-6)

(Principles of Investment)
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ICF 415

ICF 401

ICF 411

ICF 413

ICF 419

ICB 301

ICF 200

ICF 308

ICM 307

ICM 323

ICM 441

ICM 442

ICM 443

ICM 444

ICM 445

nannIsUsziiuIAIadIuITUNINE

(Real Estate Appraisal)
NMIUAPIZHLATNITIANINANNANN TNET
(Security Analysis and Portfolio Management)
NsAANNIAINIRENIL AN se e

(Risk Management and Insurance)
nsasulunsasayRus

(Derivative Investments)
NNIAATZUITILTN NN TRU

(Quantitative Analysis in Finance)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NANITINTAANI7gINATTNINLIENA (International Business Management)

nTNNHaINg

(Taxation)

NTRUAIULARA

(Personal Finance)

N199LATIEMLINNTNY

(Financial Statements Analysis)
AFEIFTINNINNNIIANIT

(Managerial Ethics)
ﬂ"l?’ﬁlﬂﬂ’]?ﬂ’]ﬁ\ﬁlx‘iﬂ‘ﬂﬂLL@Zﬂ’W?ﬁWL°il/"]

(Export — Import Management)
n3fngenIaLssmAngulsvinAemsuLazay
(International Commerce: ASEAN and China)
nnzgin

(Leadership)

n1sdAnIsvaeTldgLniu

(Supply Chain Management)
NNITINNGNNUATHFNA

(Economic Integration)

\ATHFNANHNNA

(Regional Economics)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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miu"iﬁﬁui'ﬁlm‘iumima’m (Innovative Marketing Management)

ICK 311 nsaAzviteyarun g 3(3-0-6)
(Big Data Analytics)

ICK 312 NNINANABLANNTANNG 3(3-0-6)
(E- Marketing)

ICK 313 178 HUNNT L NA AN THD AR LS 3(3-0-6)

(E- Commerce Platform Operation)

ICK 314 AATIALATUTANTINFALLLFINA 3(3-0-6)
(Digital and Business Model Innovation)

ICK 315 NN3LTN99IAN 3(3-0-6)
(Pricing Management)

ICK 411 NALNENITUTUITULTUATINT 7 3(3-0-6)
(International Strategic Brand Management)

ICK 412 mi‘iﬁmimmL?leﬁmmimmm 3(3-0-6)
(Marketing Risk Management)

ICK 413 N19AANITNTAAAUTANTTH 3(3-0-6)
(Innovative Marketing Management)

ICK 414 AguFaUsUN1INAIARNaLIE N A 3(3-0-6)
(International Market Comparison)

ICK 415 NNFLTMNITRININNTHANA 3(3-0-6)

(Marketing Channel Management)

3.1.3.4 UNIAITNADNES ddaamn 9 UNUINA
RananeRtitlagaulununanendasedn  wazitlaseRanduiutinAnsuananan
= = [~ a A =
ABNLTEIL AT ABNLET
fiﬁuquumﬂﬁm(mimﬂ-ﬂﬁﬂﬁ-ﬁnmﬁfmmmm)

ICC 117 ﬂﬁiﬁﬂ%u@ﬁ‘ﬁ@itﬁun@ﬂ\i 3(2-2-5)
(Intermediate Business Chinese)

ICC 118 m'iﬁx‘iLL@%MMmma:rﬁu’qﬁ%xﬁunma 3(2-2-5)
(Intermediate Business Chinese Listening and Speaking)

ICC 119 m'a‘fa"]uLmeﬁ?@ﬂumiﬂﬁuﬁjﬁ%zﬁumw 3(2-2-5)

(Intermediate Business Chinese Reading and Writing)
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ICC 120 NIHIAUFINATLALIG 3(2-2-5)

(Advanced Business Chinese)

3135  nguaTiv laiaanin 15 nuoene

AuFurinAnsuananndmi Tunnanenausagdn aasnedasa il Tawn
AuunaeAin(ussane-UR-Anwdaamiies)

ICC 117 NENAUFINATZAUNAN 3(2-2-5)
(Intermediate Business Chinese)

ICC 118 NNITELAZNNIWANIHIAUGINATLALNA 3(2-2-5)
(Intermediate Business Chinese Listening and Speaking)

ICC119  NIEULATNIIEUNHIAUFINATLALNATY 3(2-2-5)
(Intermediate Business Chinese Reading and Writing)

ICC 120 NENAUFINATTAUE 3(2-2-5)
(Advanced Business Chinese)

ICB 111 NANN199ANNT 3(3-0-6)
(Principles of Management)

ICB 202 NANNITAAA 3(3-0-6)
(Principles of Marketing)



= & o
LHUNISANET YUUN 1

MAMsANEA 1
XXX xxx %wﬁﬂmﬁqiﬂmjuﬁl 2 (1) 3(--)
XXX xxx %wﬁﬂmﬁqiﬂmjuﬁl 3-8(1)  3(--)
XXX xxx %wﬁﬂmﬁqiﬂmjuﬁl 3-8(2)  3(--)
1(0-2-1)
)
)
)

IRS 112 ﬁW’]L‘ﬁ@zﬁmmw (

ICB 100 wdnnsRuiieed 3(3-0-6
ICB 111 #4ann13amAng 3(3-0-6
ICC 117 neaugsnasyAunane(laidumiosie

ICT 101 s Inendlasdudmsuannsnemi=
(ldsiumdoefin)
593 16 UUENA
AAMSANET 2

XXX xxx %wﬁﬂmﬁqiﬂmjuﬁl 2 (2) 3(--)
XXX xxx %wﬁﬂmﬁqiﬂmjuﬁl 3-8(3)  3(--)
IRS 111 &aANs33n151lme 2(2-0-4)
ICB 112 wannatinyd 3(3-0-6)
ICB 202 #4NNIIAATA 3(3-0-6)
ICB 203 #aNIATHFANAATIANTA 3(3-0-6)

ICC 118 msilauaznisnanimau (laidumiogfn)
gINATEALNANS*

ICT 102 nskwaznisyaneine (i)
(a9 AT

593 17 BU2ENA
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LHUNNSANEY YUTN 2

NAMSANEN 1

XXX XXX fmﬁﬂm:mm"l,ﬂﬂ@w 2 (3) 3(--)
XXX XXX qmﬁﬂnmmqiﬂnmuw 3-8(4) 3(--)
ICB 113 d1uinauaniugds 3(3-0-6)
ICB 204 WANIATHFANGRTNUNIA 3(3-0-6)
ICB 205 NN39ANTSNINENTNY ] 3(3-0-6)
ICB 206 ®4ANITULAZNITIANIT 3(3-0-6)
ICC 119 nisanuwaznIadies  (lddumiseim)
NENAUGINATLAUNAS*
ICT 103 nasenuwaznIdisns  (lddumiseim)

X o oo o L -
A IenlasFuA S LT AT R+
593 18 UUENA
AAMSANEN 2

XXX XXX NIRRT UADNLET 1 3(--)
XXX XXX qmﬁﬂmmiﬂﬂmm 3-8(5) 3(--)
ITA 127 mmimmmumammu 3(2-2-5)
ICB 207 N199AN1INITALHINAY 3(3-0-6)
ICB 208 N139LAINTHADANINGINA 3(3-0-6)
ICB 210 AilRAARTEINA 3(3-0-6)
ICC 120 nmaugsnaszAuge*  (ladiiumaefin

993 18 UU2ENA
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BHUNTSANE YUUN 3

nAYRATaY
RVUIUNUNAR(LFTNE- ﬂﬁﬁ“ ANBAREIALLE)

ICM 498

n"9EN9L 3(0-35-18)

593 3 uuEnA

AMAMSANEN 1

ICF 304
ICM 222
ICM 308
ICM 309
ICM 418
ICT 104

RVUIUNUNAR(LFTNE- ﬂg‘jﬁ“ ANTAREIALLE)
NNIAANITNITRU 3(3-0-6)
NN99ANNSIARARANE 3(3-0-6)
NN9AANITNULTZINdNAUS  3(3-0-6)
nAnIsuEL3INA 3(3-0-6)
ﬂ’]i‘@@ﬂﬁﬁ‘ﬁi‘ﬂ@i“”w)’]\‘iﬂi“’mﬂ 3(3-0-6)
mmimmmunma (ldsiumdnefim)
ANNFUBNFNT T

593 15 wU2ENA

ANAMSANEN 2

XXX Xxx
XXX XXX
XXX XXX
ICM 321
ICM 415

FT1TWaen 1 3(-_-)
AT1TWden 2 3
PUIAITLABNIET 2 3(-_-)
NN9AANIINNTTINIBUEIIN  3(3-0-6)
NNFLATAINNGINA 3(3-0-6)

593 15 wUu28nNA

LHUN1SANET TUUN 4

MmamsAnET 1
ICM 416
ICM 490
XXX XXX
XXX XXX
XXX XXX

NM9AANIIINNAENS
389NINNIALNNGINA
a = A

WNINARN 3

a = A

WNINARN 4

a = A

AWNINARN 5

593 15 UUENA

MAmMsANA 2

XXX ¢ JTNTWADN 6

XXX 3 MHAAREUABNIAT 3

ICM 424 TA49IUNNNNTLINNIZINA

3D
30
3(3-0-6)

593 9 UUENA
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IWUaKNDANULN
v 0 v v
LHUNTSANYY YUTN 1 LAUNNSANEI BUUN 2
MAMSANET 1 MAMSANET 1
XX oo AmnEilingfi2 (1) 3(--) | X0ox Amaneiialngsii2 3) 3
XXX oo AmAnwialinguii 3-8 (1) 3(--) | XK q‘mﬂﬂmmﬂﬂﬂ@m 84 8-
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o ICB 204 WANAIHIAIRATUUNNA 3(3-0-6)
IRS 112  nWINaK/UNIN 1(0-2-1) . C .
. oox ICB 205 NN39ANIINTWENNTNYIEI 3(3-0-6)
ICB 100 viannIsiiuLtiem 3(3-0-6) ICB 206 ®4ANITLAZNIFAANNT 3(3-0-6)
ICB 111 ¥ann13aANg 33-06) | |cc119 nseunaznadan  (ldwumicefn)
ICC 117 nmaugsnasyAunans* (laddumiogin) MMHIAUSI ARG S UNANT
ICT 101 aelnedessiud iy (ldsfumdoain) | 1ICT 103 nserusazniad@en  (ldduuiasiing
B R E Bl A nendesdiu g usugnamnem i
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ICB 202 wANNIIAANA 3(3-0-6) | ICB210 milpFAARTEINa 3(3-0-6)
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593 18 UuUENA

UNUN1SAN®EY YUl 3 WNUNSAN®YY YUUN 4
AAMSANET 1 MAMSANET 1
fa‘hmwuqaﬁm(mimﬂ-ﬂﬁiﬁ-ﬁﬂmﬁfmmw,m) ICM 416 nsdansidanagng 3(3-0-6)
XXX X)X ATITNWADN 1 32 | IcM490 ABAnen1aAdENI9gIna 3(3-0-6)
ICF 304 ﬂ’]ﬁ"iﬂﬂ’]iﬂ’?jl,\i:é 3(3-0-6) XXX xxx ATEnEen 4 3(--)
ICM 222 n199mnsiaagmng 3(3-0-6) o o
. o e . XXX xxx  ABITNLADN 5 3(-—_-)
ICM 308 N199ANI3IULZINdNNUE 3(3-0-6) A
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ICM 418 n1sdannsgsniasendntlszing 3(3-0-6) | XXX 0X MHINITUABNIAST 3 3(—)
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AAMSANET 2 3934 6 KUIETIH
XXX xxx ATNTWABN 2 3(--)
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SNaNaguIuNEItIU
International Chinese College

ANABUNYSIEITN

MHIATTNATHNUF U (Pre-College)

T TG Er T AR R T (PUMTIZINRTRE) 12 wiqefin
ICC 117  NMHIAUFINATEAUNA 3(2-2-5)

(Intermediate Business Chinese)

‘wumumﬁﬂi:ﬂ@uﬁugmmmmm'ffm Andnis a9s0ug N A8N1T@EUAEN AU
i R atlszan sy m@LLﬁiqﬂ@x‘ﬂﬂmﬁugmé’mmmu:ﬁﬂ[?Tq n1saaUNNTeaya naBn
aumsldmmanluanunisallindsailuuasludugsiaiifaatesssfunans

Revising basic structure of Chinese language including consonants, tone markers,
Chinese characters and “everyday use” vocabularies; forming basic sentence patterns for
self-introduction, seeking information, language use under general situations and business

situations in intermediate level.

ICC 118 MSWIUATMINANIHIAUGINATEALNAN 3(2-2-5)
(Intermediate Business Chinese Listening and Speaking)
NNIRILAZNINANIHIAU 5308 N7 IENNE TN AN SAUIIFNANIUNNT0T

nuuali 1w nnsasunndeyaniegana nsdaueLNugIna waznsldnnm lusugsian

1
= 3

WNENLBITEALINANY
Business Chinese language in listening and speaking skills; the appropriate use
under controlled situations; seeking business information, presentation, and language used

on business situations in intermediate level.

ICC 119 m'a"a'ﬂmmzm'zfﬁﬂumﬁﬁuqsﬁ@izﬁunme 3(2-2-5)
(Intermediate Business Chinese Reading and Writing)

1 = ?:/ dl a a 6 ¥ a a dl v =X o o
NM2ETUNTEIAU UNAINNAL FeRINNINeAUgsnanineades dnvintenisdula
ANAATY waznsdauiauelapud1Anuniegsnia
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Business Chinese language in reading skills; short essays and print media
related to general situations or business situations, reading for main ideas and presenting

the main ideas in writing style.

ICC 120  MHIAUFITATEALFY 3(2-2-5)
(Advanced Business Chinese)
ﬁﬁmﬁLL@zﬁﬂwmmmmﬂ%ﬁmwﬁuﬁq@ﬁ@im:ﬁuﬁqﬁu n1sdulapugnAny

ﬂmﬁuﬁqiﬁ@@ﬂﬂﬁ@%qﬁmﬁLL@xgﬂﬁLﬁﬂm@ﬁﬂz&mzmimmimzﬁuzﬁq
The nature and the usage of Business Chinese language at more advanced level,

using words and phrases to form specific sentences in controlled situations at advanced
level, inding the main ideas of Chinese language from print and electronic business media

and using an advanced verbal for negotiation.
2) nuasasaINiug 1 e (ldduwdagiin 12 widsefin

ICT 101 msnInadassudusugamem 3(2-2-5)

(Fundamental Thai for Foreigner)

mﬁﬂi:ﬂ@uﬁuﬁmmmmmim WEEYTUE A32 A9I0UENA 1IRIFIEZNA N13LTTAN
AN LL@:m:“LLmﬂ?:‘ﬁﬂﬂﬁuﬁmﬁmm?ﬁﬂmﬂ n1suuzNFa N19deLnNTeYA RABAAUNITLE
mlnelugnunisallndsarialyl s

Basic structure of Thai language including consonants, vowels, tone markers,
final consonants, spelling and basic sentence patterns for greeting, self-introduction, seeking

information and language use under general situations.

ICT 102 msAsuazmeyamm lnaiiinsdudusumamemi 3(2-2-5)
(Fundamental Thai Listening and Speaking for Foreigner)
nsietaznsnan e e luiddalszandu nsldnunlimuunziunisaunuiniy

anrunsnfiinvuals W nsvinme nsuuzig msseunsdeya waznsldnneluanu

ﬂﬁﬁ?ﬂﬁluj
Thai language in listening and speaking skills in everyday conversations, the
appropriate use under controlled situations, greeting, self-introduction, seeking information,

and others.
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ICT 103 meanuuazmsatiisununlnedassudmsugamei 3(2-2-5)
(Fundamental Thai Reading and Writing for Foreigner)
ﬁugmm@@'mmmim Fusndnd Uszlam tavi wazumauduluaniuniand

vialusiaamadinnvuali ﬁuﬁmmﬁu%mmz&’ﬁﬁa&l uarnisunaualapIugATy

Basic reading skills in Thai language; vocabularies, sentences, paragraphs,
and short essays related to general situations or controlled situations, reading skill for main

ideas and to present the main ideas.

ICT 104 M InaseAUNAIEIUSUTIIAITR 3(2-2-5)

(Intermediate Thai for Foreigner)

ssTnTALazANEMrIasn T InaanTy arnnmldAnarnguAtaiie
Uselpmuinglszasdinuunld nmsdulapaudrfyresniuningandedeinivazie
Bidnnseindiinlyl

The nature and the usage of Thai language, to use words and phrases to form

specific sentences, to find the main ideas of Thai language from printing media and electronic

media.
UNIRITIANEIND L
1) ngui 1 dpAnmniuuInends  (RSU Identity)
IRS 111  daANsssN1slne 2(2-0-4)

(Social Dharmacracy)
a o dl =

ANUtneaetdeaNessNntllng deaniidusssy ANLANENNA LETAN
NANEITUIALIA ADUEITNATLAITN ANAITITOUE wazn1snAsasmnszuausetnsdlng nng
mezyinludns uihniveswailes nsldaansaniugau uaznissauimundsan luduasegia
e 49Au

Definition of Social Dharmacracy. Fair society. Equality, freedom; good governance;
decency; public mind and democracy. Awareness of rights and civic duty. Living with others.

Social development in terms of economy, politics, society.
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IRS 112 T uiNaguniw 1(0-2-1)

(Sports for Health)

mmz\i”]ﬁa&lﬂjmmmwLmemmmWéNmﬂ mmmfﬁuﬁmmmmi@@ﬂﬁﬂﬁm’m
mi@LL@ﬁwﬁﬂﬁﬂﬁmmmu HrinwelunnseaninaIn e uazaunii fafanssuiiamuAN
aulanilerfinfin anuannuaneaiafinfidalenaliiden awnsnvnlUldduRanssums
sanmdsmeileguninanssanmiaziuninie sadluuguresnisiaandinne wums
Ugnileiruningluniseentdanis

Importance of health and physical fitness; basic science of exercise; self control
for proper weight; skills on exercising with activities. Students can choose one of several
sports provided, according to their own interest. Aability of applying activities on exercising
for health, physical fitness and recreation; regarded as good basic life movement; emphasized

on raising good attitudes towards exercising with activities.

2) ﬂ@:m?ll 2 mmtﬂu@nnmm:n’m?ﬁlama (Internationalization and Communication)

TUNANHIAZFBEEUITINHIAINGEAIN 2.1 AU 6 Waefin warldiaanizauan
6 WiaafiA AIN9EATN 2.2 NITINANHNTINEEN SN HIEALL LAY (B2 WieieLin)
WRIA8NaIN 2.1 13 2.2 wuaalafild 12 wdiefin  neclinAnwdvinwenmdenguIzius
(C1 vidadianaall)

NANITINENDING 1

ILE 124 ﬂ%’uﬁugmmmé’annu 3(2-2-5)
(English Bridging)
Jeulaseden : usednsenanuniendmsuinanmaisiinezmimim
ﬁmqwi"fmdf]mm%ﬁwﬁmmﬁﬂﬁmum
ma:mﬁaﬂqmﬁ@ﬂi"uﬁugmﬁlﬁﬁﬂﬁﬂmﬁmmiu@xmmw?@umwLﬂmev‘fmmgm
Pamranendesaanimualuns3auioi newFaudTIndngelunguiziuan dezney
Faamsilaunaununuazdeyaiilddeansluiinlszandu mami lassarelagnnsal udiifing
e nssudiepuaady WAZNTAEUN TN TR LRI
Rangsit University Basic English to upgrade students English to the University

standard level in preparation for getting into the English core courses. Listening to short dialogs
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and information in daily life, vocabulary and structure in context, language functions, reading

short information and writing at a paragraph level.

ILE 125 MEBINnELNaNARILan 3(2-2-5)
(English for Global Exploration)
AmisAuneu : dnAnssiesaaueIu ILE 124 nundangmiedliugiu visedvinge
NESINGHANIUNUTIANU NN MUA T EY ILE 125
o o ~ = i o - P =
WNHENIHEANGHANBNNIFRANITE N LLNYINEY NAENENNTEEUIN1ET N15En
W9 W 811 waz@sulunisdeanstnudmuass
Communicative English language skills with multiple literacies, language learning

strategies, listening, speaking, reading and writing in multicultural communication.

ILE 126  asnaangeluusunaaanalulag mstiuiisuazmsaanuuy 3(2-2-5)

(English in TED - Technology, Entertainment, and Design)

118AUNeY : ILE 125 mméﬁﬂqmﬁ@ﬁﬁmfﬂn

n19a A 'a'ml,mxL%umtr’]ﬁdﬂqﬁmﬂuwmmLL@zmim:‘ﬂ’mLﬁlmﬁuuiﬁm?:‘u
Tlanasfelyn fanssuiuiia avAs AUFALAYNNIBANLLLANANIEONUT A01TIRENTIN AN
WATRHININ AIUIUNIEIAINLFUNTRILNANN Taya ATLIFIENE nsianEes tainnn AedeRad
wazdeyaludumasiin nsldn1elunissanaunin anlmauaziansnumAnLY

Listening, speaking, reading and writing English based on articles and lectures
about innovations, entertainments, plays, music, and designs of buildings, architectures
as well as beauty and health. English expressions and vocabulary in context of articles,
information, description, narration, adverts, mass media and information from the Internet.

Converse, discuss, and give opinions in English.
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MRNATINHUIUNTIRLAzUsTRUMSsalsznINesEINA

ILE 127  m#adngelumsnianu 3(2-2-5)

(English at Work)

MIAUNDY ; ILE 126 nm1ginguglanmalulad i uasn1708nuuy

il dnuan waz naldnmdsnneiandulunsienluBumnunaiinigdg
VTﬂmfyTW’Tmmiﬁm nE wazTuuieAnsertlunazuenmisnu dnmsieanslunisyina
NNTAAFRTANNIE NITAUNUN me\‘]mmLﬁuslulﬁimﬁﬁmﬁm’m N17EIUNNTHINTLTTEN SR
'534Lmz‘ﬁhLmu@m’ml,ﬁusluﬁﬂ?zﬂ;m

Knowledge of job-related words, expressions and language needed to function
in multinational workplaces. Skills in listening, speaking, reading and writing to communicate
in and outside organizations. Practices in communication in diverse contexts using
technology and personal contacts, Roleplaying and simulations in making arrangement,
making appointments and arrangements for meetings. Discussions on issues related to their

work. Listening to briefings, taking notes and report in writing and orally.

ILE 128  msuauananuiiunmaings 3(2-2-5)

(Presentations in English)

MIAUNDY ; ILE 126 nmgingugiannalulad i uasni1seenuyy

NHIATNAENTNITUILAUD AN NIZEBINIAUBNAIUTIA NIIUHULAY
nsiauenanu Mawizimslaensndeyaieauifuazdediaziaue msdeeansu
Hevnfiaziiaue nadalunisiduenaulagldn s uazian ez auiu 3
naauenasldnaluladdns N9t fun1sdNARENAINUIRIFILEILAZNATE MNTATIA
ARLANNAIINTIN L‘ﬁlﬂﬁwmmmmmmiunwﬁqLzﬁuﬂwmmmmmu

Language and strategies in delivering a good presentation. Features of an
effective presentation. Planning and delivering presentations. Researching for information
about the audience and the conference topics Organizing information and ideas. Strategies
in delivering a presentation using contextually appropriate verbal and non-verbal language
and technology supports. Self-assessment. Strategies for monitoring progress in delivering

presentations.
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ILE 129  mmasngudInsumsussaa 3(2-2-5)
(English for Meetings)
MNRAUNEY ; ILE 126 mMusanguglanmalulad il uazniseenuuy
nuaznaadwiunMedLszgu snenizsesdidndegudia inwsRialudwi
nsdnszau Hnvineennsila nsenu waznisantszifiu nnsunauemuAntiulas daldud
nsinnsdindsegnluaniunisniaiauass
Language and strategies for participating in a meeting. Characters of good
participants. Essential skills for participating in a meeting: listening, reading and note taking.

Presenting arguments and counter arguments. Practices in participating in simulated meeting.

ITA 126 i lnaiiamsaasns 3(2-2-5)
(Thai Language for Communication)
ﬂ’?ﬂﬁ]ﬂﬁ‘]&f’ﬂi’lﬂ LATNIIWENUAN BTN ﬂ’ﬁ‘Wﬂ N1987% LL@“’ﬂ’]‘j‘L?JEIuLWﬂ nne
m@mﬂummﬂ@vmquﬂmmﬂi‘”@mmw Luuwm:r/ﬂmﬁuﬂummmm mmmmﬁmmmw’mm?
WATEINa meumqmqﬂa‘wmmmumﬂj‘wLL@vmiﬂﬂHﬂuimu@;qmiﬂ
Practice of the Thai language usage and development of skills in listening,
speaking, reading, and writing for effective communication; focusing on standard writing
skills in official and business contexts in order to serve higher levels of professional and

educational purposes.

ITA 127 mm"lmzlﬁ'm%“ué'@'m?ﬂu 3(2-2-5)

(Thai Language for Beginners)

e neduneisned Avdnfuazdneurinsadsreanienlng finwenns
WwaznIIne Mddearsludimlszaniu mslddydnenimednananflunsSauniseanides
e lng

Thai language as a foreign language; vocabulary and syntactic structure; skills
in listening and speaking used in everyday life; practice of pronunciation through phonetic

symbols.
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ITA 128  MSWAIUINNEHEMINIULAEMTNA 3(2-2-5)

(Listening and Speaking Skill Development)

WANNIIAIUATNITNA FBNIIRBNUIANIIANINNTAINATN19YA Hnauazdsla
prwEasezinvsing °13Lmﬁxﬁu@:ﬂiuﬁu@mmF}mﬁiﬁﬁq nsRELIYAANAWlLNNIYATH
wisnzan Inyyaluaniunisnisng

The listening and speaking principles; listening and speaking development
methods; practices in listening for main ideas; analyses and evaluation of the information

obtained through listening; personality development; practice speaking in different contexts.

ITA 129 piflyeynlna/siau 3(2-2-5)

(Review of Thai Wisdom)

ANNUNNEL AT AN Uzae Rl Ine LU AILEI NI AT RILIARDNN
899NT1ATRI)HN1AFN 7] ﬁl,ﬂuﬁm“ﬂﬁiﬂﬂ’]i@%ﬁmﬁﬁqﬁﬁmmﬂm mﬂ%ﬁqﬁﬁmmﬂuﬁmﬁ'u
ielsufuas i Tesaulsiuiunsw Asuudaesdeny

Meaning and characteristics of Thai wisdom, its cultural contexts, and regional
natural surrounding affecting its development. The application of Thai wisdom to adaptation

and local development to keep up with the pace of social changes.

IRS 127  qulanauimas 3(2-2-5)

(Intercultural Communication)

ANUTINNEI8INNTRBAN TN TSI Gwi’ﬁﬁﬁmmmmi?qlﬂmﬁwdw
SB371 TN N0 43UE9 TIade8an 19 B8N T9E AN BT dinlatloyynnng Aumszmn
MNSAILEITN DANNETAIUSTTH NIROANINNIBTAUANEN NEIVTNIE NIFUAN NISUEASEEN
NNAUTIN sr8EiesTdaYAAa N3ANEA Usdnsninim gﬂLL‘LILIﬂ’]??QIﬂWI? UIUN ANHEN Aaen
@uﬁ’ﬁl@mmu’]mfmﬁﬁm:ﬁ@uﬁ'f]ﬁﬂumﬁﬁmuﬁiium@wumﬁﬁuj

Intercultural communication; definition of intercultural communication, types of
culture, factors of intercultural communication; the culture shock, cultural dimension,
nonverbal communication, gestures, eye contact, facial expressions personal distance,
haptics, paralanguage, types of communication, contexts, values, and understanding

international languages that reflect the cultural values of each race.
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IRS 128 'lnanaund waANadlng 3(2-2-5)
(Intercultural Communication in Thai Community)
Beuinisagsannvludinnaasaulnaiuausnemig nsemindan1sdanisiu A

WANFANSTasANITTY YA aARNISTNANUS iAUAR N195u5 naghimann W latloinng Humszaun

%ﬂﬁi@duﬁﬁ‘ﬁ\lLL@Zﬂ’]ﬁ‘éﬂmﬁﬁzﬁd’]\if?wuﬁﬁwL?Nﬁ;?ﬁ@

Learning of living together with foreigners in Thai community; realization of
management of difference in stereotype, ethnocentrism, attitude, perception, interpretation;

understanding of culture shock, as well as international business communication.

IRS 129  glanmng 3(0-35-18)
(Intercultural Communication in World Community)
Frurinunanssulassnulugluuusinge Ingandenisnunigllsnalszma aax

FuusnnelfTunndannasaanusania (MOU) n1selnau ad asAnslusnallszing Tasanng

Passage to ASEAN (P2A) 99 msﬁumqgmmuﬁ'uj ﬁlé’i"umﬁmﬁumumnﬂmz (miﬂﬂ

Uszaunisniesldinanse iiesiuetination 10 5)

Project-based activities through oversea trips/ MOU connections/ cooperative
education in foreign organizations or countries/ Passage to ASEAN (P2A)/or other kinds of

exchange trips under the faculty’s consent (The experience should cover no less than 10

days.)

VP 101 mundiiuivamsfaasilseaniy 1 3(2-2-5)

(Japanese for Everyday Communication 1)

= = & Y o Y

nseani@ean sy wazgdssloanugiy wiiniinmeis 4 su N9l ya
a1 B e g uiun1sdeansluddinlszandu [y n19vinnng nnsuenan nuwztnga N9
AUNUINIINIANS N1IDTNLAZLANTIANIG

Japanese pronunciation and basic sentence structures, emphasizing on
communicative listening, speaking, reading, and writing in everyday situations: greeting,

leave taking, introductions, telephone conversation, asking and answering about directions.
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IJP 102 mmrﬂﬂmﬁ@msﬁ@miﬂﬁzﬁﬁﬁu 2 3(2-2-5)
(Japanese for Everyday Communication II)
ATINAUNDY : IJP 101 mmmﬂumammmwﬂi 9194 1
ﬁWV]LLZ\]wﬁ‘ﬂﬂﬁ‘wIﬂﬂwuﬁ’]u EJﬂﬂ’]‘J‘W\‘} WA 87U LT e lddmiunnsdeans T
z@mumﬁ‘mmﬂ 1mwmummmu G} ﬂ’]'a‘lﬂ’i@’}sﬁﬂ LAZINLALAT NIFANNIHOIN N1TLAUE
ANAALIAL
Further study of Japanese pronunciation vocabulary, and basic sentence struc-
tures, emphasizing on communicative listening, speaking, reading, and writing in everyday

situations: buying and selling things, job interviewing, and giving opinions.

UP 110 awnuazdmusssudijuiamsaasns 3(2-2-5)

(Japanese Language and Culture for Communication)

TLNALNBY : IJP 101 J7’)H’)Eﬁﬂutﬁlﬂﬂ’ﬁﬁ’@ﬁﬂﬁ‘ﬂﬁ‘;‘:@o’mvu 1

ﬂ’]‘]:ﬂtﬁl‘ﬂ;u shuu?uwquﬁ“mmLL@:fjvmuﬁﬁmjﬂueLuLLduuﬁmj TNUTTTH
asssadlen dszmdlveslssmadiu Anmnssiaans iaswgia nadniiudin Tasity
nsEninEENaia 30 snuazdauluanunisaiivainuans

The Japanese language through various aspects of Japanese social and cultural
contexts: culture and customs of Japan, history, economy, and lifestyles, with an emphasis

on listening, speaking, reading and writing in different situations.

ILC 101 Asnautvamsaagnsilszasu 1 3(2-2-5)
(Chinese for Everyday Communication )
mm%‘mzﬁuﬁuﬂm FraufanAnsinneaneteiias 200 A1 Anduauiazgy
ﬂiziﬂmﬁugmﬂﬂmiﬂ@mamLL@muwmﬁqﬁ’J’fad’mj Tudamlezandu i n1svinne wuzingn
Fundamental Chinese language, with a focus of 200 Chinese characters; basic
sentence structures and expressions; pronunciation and conversations in everyday situations:

greeting and introductions.

ILC 102  mmauiamsdasnslszansi 2 3(2-2-5)
(Chinese for Everyday Communication II)

Am19AUNAY : ILC 101 ﬂﬁ]ff’)‘\?lJLW@ﬂ’)ﬁ‘ZV@ﬂ’)ﬁ‘ﬂﬁ‘ 97984 1
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ANANYINNE AU RNt NTae 250 A1 Hndununindan 1 ludamnilszandu Tawn
¥

N9 ANyt davad Suilszniuatunsludiuanung
A focus of additional 250 Chinese characters; basic expressions and conversa-

tions in everyday situations: telephone conversations, shopping, eating in restaurants.

ILC 110 mmLLazi'ﬁuuﬁssuauLﬁ@mi?iﬂmi 3(2-2-5)

(Chinese Language and Culture for Communication)

SaAunan : ILC 101 mmiawiienisdeansilszedi 1

WU HENNHIAUNIULTUNNNAIAN LA T U s 7NAW L NE 19 denng
doanslu@in Uszanfuetnafltss@nsnm Taauiunisiininuznisils NINA N1TEU LA
nadevuluanunisniivainuans

The Chinese language through various aspects of Chinese social and cultural
contexts for effective everyday conversation; with an emphasis on listening, speaking, reading

and writing in different situations.

IFR 101 auelSaAad usueisnizay 1 3(2-2-5)
(French for Beginners I)
a al/ rdsj % s o dlzJ % v =K o
TEULLALNNENHTILAR If;mmmwugm ANALAZATUIULLBIAY WURNANTY
1 = dl ¥ o o dl ala o o dl dl dl o
N394 N1INA NN ﬂW?LﬁlﬂuLW@iﬁ@WM?Uﬂﬁﬁ‘@ﬂ@’]'ﬂu‘]]’)ﬁlﬂﬁ‘xﬂﬂ']u ‘Luwmwmmﬂummm
ATALIATY ADNUANTT AIWIARBN BIMNTUAZLATANAN ANANAUTITNINYARR DRI 9LAY
nsindaumeaula NIANHILAZANTN NM9TAUNE ADTUNLAZNNTLANTANS
French phonology and fundamental grammar; basic vocabulary and expressions,
with focus on listening, speaking, reading, and writing in various situations: speaking about
oneself, family, schools, environment, food and beverage, relationships between persons,

leisure and recreations, education and careers, purchase and sale, places and directions.

IFR 102  muelSaAadusugisaiseay 2 3(2-2-5)
(French for Beginners Il)
FTNAUNDY : IFR 101 NIES ARG ITLIE T)ITe 1
o e o . e 4 X . 4
Toennsal Aniiazdruaunieelfuaalusyaungsau InyanisdfuraluGes
ANeTLANHIINIA N13LFNNT NITAUNIYIBUNET ANFEANHIANNNTENNEIAN AE19AIH

o [ '

ANNUTIENINYAAR WARIANNTAN ARNAALIL AINERINTT NeaiLEessasine Tueks
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TaqiuuazauAn

Further study of French grammar, vocabulary and expressions; practice in French
speaking about weather, services, travels and journeys; use of French in accordance with
social etiquette, interpersonal relationship; expressing one’s feeling, ideas, and needs

regarding various aspects of time: past, present, and future.

IFR 110 AN Ltazfi’ﬁuuﬁisucJ%l'qmmﬁfams?i'ams 3(2-2-5)

(French Language and Culture for Communication)

19ALNRY : IFR 101 ﬂ’n:m/j‘“'qmm°’7m‘“wjﬁﬁlﬁﬂu 1

At Eruaumsnlfars desduilddoan s summn sdann LA SmLeT NI4T
N¥auea anusssuilnsene] st anstnnuazanasnuesmnses andi Aatynnsiutsynny
aNILLLINF LS Samassnnsan 1o NsAnenwazanuiivies sl sz Taendy
ﬂﬁiﬂﬂﬁﬂmmiﬁqLm:mﬂqmiu@mumirﬁﬁumﬂwmﬂ

Fundamental of French vocabulary and expressions in social and cultural contexts
of communication; French customs, tradition, social manners, and ways of life in France: art
of dining and the culture of wine drinking; education and tourist attractions in France, with

an emphasis on listening and speaking in different situations.

ISL 111 msausuinamsdagnsilszainu 1 3(2-2-5)

(Arabic for Everyday Communication I)

o A @ X ' o X = o ¥

mmmm‘umﬂLﬂuwugmﬂﬂﬁﬁq A ANULATITLN ENNNTRRNIAENLAZAUNLNTITS
$1e7) WaImlszandu i n1avinnie nsuenan nasuuziinga neiuineAnst nnsouuazuen
NANIY

Basic Arabic language, emphasizing on communicative listening, speaking,
reading, and writing in everyday situations: greeting, leave taking, introductions, telephone

conversation, asking and answering about directions.

ISL 112  Ans1aIusutNamsdadnslszandu 2 3(2-2-5)
(Arabic for Everyday Communication II)
3711 9ALUARY : ISL 111 N9 LUINANI7ABA7LI52A151 1
o o o [ '8 [ o Adl -é( =] o Y dl aa o
Wmmmmmzmﬁwmmmmmﬁlmmuw@;wuﬁlﬂmummmm@mﬁlﬁwﬂqmﬂ?mq
A4 1 N3 sANY Taad SutlseniuennisluEiuauig
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Further development of the Arabic language skills and vocabulary; basic expres-
sions and conversations in everyday situations: telephone conversations, shopping, eating

in restaurants.

ISL 113 meainsuuazinusssnaaslssnalulanyaas 3(2-2-5)

(Arabic Language and Culture in Muslim Countries)

Senfasunen  ISL 111 mmemsinfienisfaaisilszasi 1

WA LINHEN D UTUNULTUIMNAIAN LA T Uassntaslsema lulanyaanlu
INEEZeNY iensdeansludimlszafuasheiilssananm Tnawfumsfininuznnsita g
WA N1381U Laznadavluaniunisnivainans

The Arabic language through various aspects of social and cultural contexts of
Muslim countries for effective everyday conversation; with an emphasis on listening, speaking,

reading and writing in different situations.

IKO 101  ArmItmuatnamsaasslszarnu 1 3(2-2-5)

(Korean for Everyday Communication [)

al a zi/ v K o ff/ v

nzaanid@ennEnvg wargtdsslaaiugnu whitlniinmeyia 4 Au nsls we
811 18U e lE 81 15un1380419 11T R Usvan 91 1 N3NN8 N1ILBNAT NITHUTUNG 119
AUNUINNINIANS NITOTHBAZLBNAANIG

Korean pronunciation and basic sentence structures, emphasizing on com-
municative listening, speaking, reading, and writing in everyday situations: greeting, leave

taking, introductions, telephone conversation, asking and answering about directions.

IKO 102  nwumuatvamsaasnsilszardi 2 3(2-2-5)
(Korean for Everyday Communication 1)
S9nlaAunaw - IKO 101 mmunmaiianisdeansils=asi 1
NN9BBNLAELNNTHINIYA gﬂﬂi:‘lﬁmﬁuﬂm sl wa 8 ey e lddusy
nsdegnsluaniunianisineg lusziuiigau dur nsasante 9edudn maduneaio
NN9LALARAINNARALTAL
Further study of Korean pronunciation and basic sentence structures, emphasizing
on communicative listening, speaking, reading, and writing in everyday situations: buying

and selling things, job interviewing, and giving opinions.
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IKO 110 mmum%’muﬁsiuLmual,ﬁ"amiﬁ'ams 3(2-2-5)

(Korean Language and Culture for Communication)

F91laAuARN - IKO 101 AmunIvAiienisdeansilseadi 1

NI UNIARENULFUNNNAIAN AT TR UTITUN AR LURIHNANT TUD TN
TUUFIINIHEN Uszinilresiszmeinivd AnsdsedRanans wiswgna nsauiiudin Tneiu
nsiiniineenisile wa srusasdeuluaoumsailudiasza fuiivannmans

The Japanese language through various aspects of Japanese social and cultural
contexts: culture and customs of Japan, history, economy, and lifestyles, with an emphasis

on listening, speaking, reading and writing in different situations.

IRU 101 mwnsadadmsugizaiEau 3(2-3-6)
(Russian for Beginners)
yanlaensalidieadu whndnmus dsz nseen@es szaudes mdnsany
TuseAu sy
Introduction to the fundamentals of Russian grammar emphasizing the alphabets,

pronunciation, simple intonation patterns, acquisition of basic vocabulary.

IRU 102 munsardaludainilszandu 3(2-2-5)
(Russian for Daily Life)
FT1RAUNDY IRU 101 Ns15adeavsLgiFuisen
o o/ '8 % o = ndl Qldl aa 0o o o dl d%’ 1
ANANTLaZlATNEFINNEN A mw”lmmmﬂummﬂizmqﬂmmumzﬂwu L N9
NN N1TULULUIFD NNFAUNLININTANT N1TUBNLRAT NTALNE NNTTRLRS
Further study of Russian vocabulary and basic sentence structures in various
aspects of everyday communication: greeting, introductions, telephone conversation, asking

and answering about time, traveling, buying and selling things.

IRU 110 ANEILAZIRIUESTNSALTaLNaMSAadaNs 3(2-2-5)
(Russian Language and Culture for Communication)
FTNNAUNDY : IRU 101 AB5aITa 1 migisaizey
NEFaLEY NuLTUINNAsANLazdmusIINTaLT s luldyNEN9) Taun TN
= = Y o o 2 N - a
upassilen UseilresdszimaAniiludnaesnmniate AnedsedRAans LAHgNa ng
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o a aa o = o ! = ol
ANRUTIR LALLERNNTHNINEEN197 g auLazigRluan U IINaINany

The Russian language through various aspects of Russian social and cultural
contexts: culture and customs of Russian native speaking countries, history, economy, and

lifestyles, with an emphasis on listening, speaking, reading and writing in different situations.

ISP 101 mendulutilamsaagnsilszaniy 13(2-3-6)

(Spanish for Everyday Communication 1)

n1gaaniAeNnNEAlLy Lngﬂﬂ?z‘Eﬂmﬁugm hindinuen 4 §1u nsite WA 811
e el ¥ @ munsAeansluFARLUsE A3 19U NN NUBNAN NNILUELINFR NI
NINIANS NITnNLaTLaNAANIS

Spanish pronunciation and basic sentence structures, emphasizing on
communicative listening, speaking, reading, and writing in everyday situations: greeting,

leave taking, introductions, telephone conversation, asking and answering about directions.

ISP 102  mmddullamsaasnsilszandu 2 3(2-3-6)
(Spanish for Everyday Communication II)
371179AUNBY - ISP 101 A1AIL/ABN17404771/758751 1

Taennend dwiuazduounimanlulussdungaau dnyanisanluluzasiinegs

&

fUANTNINA NNSLENNT NNSIATNYsfiEn NsldnREanseNdsAN 59 FRLE
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LALAUIAR

Further study of Spanish grammar, vocabulary and expressions; practice in Span-
ish speaking about weather, services, travels and journeys; use of Spanish in accordance
with social etiquette, interpersonal relationship; expressing one’s feeling, ideas, and needs

regarding various aspects of time: past, present, and future.

ISP 110 A1 LL@&"EJﬁuuﬁiiuﬂLﬂuLﬁ’ami%’aﬂ’li 3(2-3-6)
(Spanish Language and Culture for Communication)
3TLaAunaY - ISP 101 AEndhuiianisdaanrlreansi 1
ANy dnuauntenaliiin s uiilddeanslusunniedenunasdmuesNIeq
1AW IUUFITN NN 29NN TENLALA NIRRT W 817 AatlznsFuLlseniy
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Fundamental of Spanish vocabulary and expressions in social and cultural contexts
of communication; Spanish customs, tradition, social manners, and ways of life in France:
art of dining and the culture of wine drinking; education and tourist attractions in France, with

an emphasis on listening and speaking in different situations.

IGE 121  anmeasiuinamsdadisuszandu 1 3(2-3-6)

(German for Everyday Communication )

a o j ¥ =R o Z// 2
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German pronunciation and basic sentence structures, emphasizing on
communicative listening, speaking, reading, and writing in everyday situations: greeting,

leave taking, introductions, telephone conversation, asking and answering about directions.

IGE 122 nwweassiuiiamsaasnslszandy 2 3(2-3-6)

(German for Everyday Communication I1)

Senladunaw - IGE 121 nwugasiiuiienisfeansilszadis 1
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Further study of German grammar, vocabulary and expressions; practice in German
speaking about weather, services, travels and journeys; use of German in accordance with
social etiquette, interpersonal relationship; expressing one’s feeling, ideas, and needs

regarding various aspects of time: past, present, and future.

IGE 110 AN11 WAZIRIUETTNLERTNULNAMSRAANT 3(2-3-6)
(German Language and Culture for Communication)
111 9AUNRY : IGE 121 AN ueeIiian17aaa171/7xa79% 1
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Fundamental of German vocabulary and expressions in social and cultural
contexts of communication; German customs, tradition, social manners, and ways of life in
Germany: art of dining and the culture of beer drinking; education and tourist attractions in

Germany, with an emphasis on listening and speaking in different situations.

ISW 121  mendIngdiiamsaasnsilszardu 1 3(2-3-6)

(Swedish for Everyday Communication 1)

N1788NIALNN AR LL@xgﬂﬂiz‘Em‘ﬁugm Whilnvinezie 4 Fau nosits WA
8 @en Welddmiunnsdeansludsasyansu t@un n1svinme nisuenan nnsuwztingn
NNTAUNUINNINIAN NIIDINLAZLBNTAFANIS

Swedish pronunciation and basic sentence structures, emphasizing on com-
municative listening, speaking, reading, and writing in everyday situations: greeting, leave

taking, introductions, telephone conversation, asking and answering about directions.

ISW 122 nmnadpdiiamsaasnslszaniu 2 3(2-3-6)
(Swedish for Everyday Communication 1)
SRR : ISW 121 amadamienisdeanstlssansi 1

lagnnsal Aniuazdnuaunenaiarlussauigeiu dnnanmasarludecdines

-

fuanfneaInIA M3LENe NsBuieaden nsldnEnmuInse AN a3eANdLE
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LATAUNAR

Further study of Swedish grammar, vocabulary and expressions; practice in Swe-
sish speaking about weather, services, travels and journeys; use of Swedish in accordance
with social etiquette, interpersonal relationship; expressing one’s feeling, ideas, and needs

regarding various aspects of time: past, present, and future.

ISW 110 N1 Lmz"i'ﬁuuﬁﬁmﬁmul.ﬁ'ams?i'ams 3(2-3-6)
(Swedish Language and Culture for Communication)

71 NALUARY | ISW 121 AIFIATINBNITARA17175A751 1
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Fundamental of Swedish vocabulary and expressions in social and cultural
contexts of communication; Swedish customs, tradition, social manners, and ways of life
in Sweden: art of dining; education and tourist attractions in Sweden, with an emphasis on

listening and speaking in different situations.

VT 101 A garvINtNamsdadnsuszandu 1 3(2-2-5)

(Vietnamese for Everyday Communication 1)

al a &9/ LA o i// 2

NI9ABNLALNNNEINILALIN LL@:;ﬂﬂ?f.ﬁTﬂﬂwuﬂm WLENINHEe 4 Au N9l g
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Vietnamese pronunciation and basic sentence structures, emphasizing on com-
municative listening, speaking, reading, and writing in everyday situations: greeting, leave

taking, introductions, telephone conversation, asking and answering about directions.

VT 102 msndaaunaiiamsaagnsdszanyi 2 3(2-2-5)
(Vietnamese for Everyday Communication I1)
Senasunen - IVT 101 mmidaaunuienisfaanslszersi 1
ﬁwﬁLL@zgﬂﬂixTﬂﬂ‘ﬁugm Hnnstle o g1u @eu ielddwmiunisieais lu
A0 UNNI0IAN 1m:ﬁm’7ilzgq%u naasaTanedudn meduneninu MaduennaAeiy
Further study of Viethamese vocabulary, pronunciation and basic sentence structures,
emphasizing on communicative listening, speaking, reading, and writing in everyday situations:

buying and selling things, job interviewing, and giving opinions.

IVT 110 A8 WASIRUETTNIEAUININAMSFRRNS 3(2-2-5)
(Vietnamese Language and Culture for Communication)
3T NNALUARY - IVT 101 M= UILAUININANI7AA171/7247151 1
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Fundamental of Viethamese vocabulary and expressions in social and cultural

contexts of communication; Vietnamese customs, tradition, social manners, and ways of life
in Vietnam: art of dining; education and tourist attractions in Vietnam, with an emphasis on

listening and speaking in different situations.

IML 101 menuagivamsdasnslssaniu 1 3(2-2-5)

(Malay for Everyday Communication |)

al dgl v =K % ZJ/ v 1

nMreenidenENang uarglilsrlaaiugnu wiiblniineesia 4 Aunnsila e a1
Baw e Mg uiunnsaeanslud@nlszardu n1sinnag N1TUANAN NTUUZUNFR N19EUNLY
NNINIANS NTnNLazLaNANIS

Malay pronunciation and basic sentence structures, emphasizing on communicative
listening, speaking, reading, and writing in everyday situations: greeting, leave taking,

introductions, telephone conversation, asking and answering about directions.

IML 102 mMeuagivamsfasslseaniy 2 3(2-2-5)
(Malay for Everyday Communication 1)
AnTsAuAeU | IML 101 n#INagiNan198aansLlszandis 1
o & X = | = A gy o0 o =
Anviazgtdszlaafiugu dnnnsia wa du @au ielddmiuntsdeans lu
amumiaiﬁi’]\i"'] Iu?zﬁuﬁgﬁu AMTIATANTRLNLAUAT N1FANNHONIU NTLAUBANNARLIL
Further study of Malay vocabulary, pronunciation and basic sentence structures,
emphasizing on communicative listening, speaking, reading, and writing in everyday situations:

buying and selling things, job interviewing, and giving opinions.

IML 110 21" Lmz"i“ﬁuuﬁ'a"a‘um'\gLﬁlfamiﬁam'a‘ 3(2-2-5)
(Malay Language and Culture for Communication)
111NAUARY : IML 101 mj:fwmguuﬁ'@m?ﬁ@mw?m"ﬁu 1
AN zﬁ’ﬁmummumgLﬁ”mﬁuﬁlﬁﬁ@mﬁiiuu?ummqqﬁqmmmﬁwuﬁﬁmm‘m
NANEIUUSITNIHENUTEING 99nTeNN e uaTARTIRIRsTNaNang TN Asdznisfudseniu



Rangsit University Bullefin 2025-2026
TrE ERRERE Inenauuiunnndiu Infernational Chinese College

! 1
A

BINTULILNATY NMFANEILAzanunviasnaa lulszmana e Tnenunisininwenisily
LL@zmmmslummumﬁ‘miﬁumnmw

Fundamental of Malay vocabulary and expressions in social and cultural contexts
of communication; Malay customs, tradition, social manners, and ways of life in Malaysia: art
of dining; education and tourist attractions in Malaysia, with an emphasis on listening and

speaking in different situations.

IBH 101  amauladlideinamsdaadnsdszaiiy 1 3(2-2-5)

(Bahasa Indonesia for Everyday Communication 1)

al dqj A % %'/ ¥

N2eRNAENAEILNE T wargdlselaaiugnu wulnyineeyia 4 A N9l
Wa 81 Wow e ldgruiunisdeanslutinmnilszandi nnsinnie nsuanan N1suuzngn
NFAUNUINNINGANA NT0NLALBNTIANIY

Bahasa pronunciation and basic sentence structures, emphasizing on
communicative listening, speaking, reading, and writing in everyday situations: greeting,

leave taking, introductions, telephone conversation, asking and answering about directions.

IBH 102 nmauladi@aiiamsfagnsilezeardu 2 3(2-2-5)
(Bahasa Indonesia for Everyday Communication Il)
Jgnrfaduniew : 1BH 101 nananaulaii@eitentsdeansilszansu 1
ﬁwﬁu@:gﬂﬂ@ﬂmﬁugm Hnnse wa e @eu elddwmiunisieans lu
A01UNNI0IAN Iuizﬁuﬁqﬁu naasanTanedudn meduneainu MaduanaAni
Further study of Bahasa vocabulary, pronunciation and basic sentence structures,
emphasizing on communicative listening, speaking, reading, and writing in everyday situations:

buying and selling things, job interviewing, and giving opinions.

IBH 110 A111 wazIpusssNaulniideinamsaasns 3(2-2-5)
(Indonesia Language and Culture for Communication)
Fm19AUARY : IBH 101 11a1919ulailidennan1740d171/72475% 1
AW &unun e aTnaulatiide 1aafun 19aaa17 I UL UNNINAIAN LA UAT T
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Fundamental of Bahasa Indonesia vocabulary and expressions in social and
cultural contexts of communication; Indonesian customs, tradition, social manners, and
ways of life in Indonesia: art of dining; education and tourist attractions in Indonesia, with an

emphasis on listening and speaking in different situations.

ILO 101  AME1a1Namsaas1slsearau 1 3(2-2-5)

(Lao for Everyday Communication 1)

al dgl Y =R o %’/ 9 1

NI19AANLAENNIRIAND LL@:gﬂﬂ@zTﬂﬂwugm WUHNAN®=EN 4 A1 N9 WA BU
Fess e ldduiunisdednsludiniszandi n199innne n13Lenan NNTLUEUNAY NNTAUNUN
NNINIAN NTnNLATLANAANIS

Lao pronunciation and basic sentence structures, emphasizing on communicative
listening, speaking, reading, and writing in everyday situations: greeting, leave taking,

introductions, telephone conversation, asking and answering about directions.

ILO 102 msanivamsaasnslszansi 2 3(2-2-5)
(Lao for Everyday Communication II)
S9laAunian - ILO 101 nmaraiienisdeansilsya1dis 1
ﬁwﬁm:gﬂﬂiﬂmﬁuﬁm Tnnsite o e @eu elddwmsunisieais lu
A0 NIRRT Imzﬁuﬁzﬂﬁu nasanTanedudn meduneainu MaduanaAi
Further study of Lao vocabulary, pronunciation and basic sentence structures,
emphasizing on communicative listening, speaking, reading, and writing in everyday situations:

buying and selling things, job interviewing, and giving opinions.

ILO 110 AN BWASIMNUEITNANINAMSIRRNS 3(2-2-5)
(Lao Language and Culture for Communication)
3711 9AUARY : ILO 101 AIMIRI1UNANIFABA7LI7247151 1
AW AU UNNHANL L BA LN TR T I ULFUNNINAIAN LA LI BUATTNURS TR
YULAITNT VTN 2NN NLAZADTIAUDITIIA1Y ton Aallyna5ulseniuaniing
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LLLANY NeANEILarAD uIviasmeq lulszimaana Inadunisenineensfanazniye Tu
A0UNNTRIANAINUANS



Rangsit University Bullefin 2025-2026
TrE ERRERE Inenauuiunnndiu Infernational Chinese College

Fundamental of Lao vocabulary and expressions in social and cultural contexts
of communication; Lao customs, tradition, social manners, and ways of life in Lao: art of
dining; education and tourist attractions in Lao, with an emphasis on listening and speaking

in different situations.

IBR 121 A1 ndtNamsd@agisuszandu 1 3(2-2-5)

(Burmese for Everyday Communication 1)

=l 1 d” ¥ R o z’/ 2 1

NI9DANLAENNNINN Lmegﬂﬂi?JTﬂﬂwugm WUHNN®Eia 4 Anu n13ile e 811
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Burmese pronunciation and basic sentence structures, emphasizing on
communicative listening, speaking, reading, and writing in everyday situations: greeting,

leave taking, introductions, telephone conversation, asking and answering about directions.

IBR 122 mswsnifiamsaagnsilszardu 2 3(2-2-5)
(Burmese for Everyday Communication Il)
Spnifadunian : IBR 121 anwmalniilenisdednstsyandu 1
ﬁWﬁLL@:gﬂﬂsziﬂﬂﬁugm Hnnstls o g1u @eu elddwiunisieans lu
zﬁmum?fﬂﬁmj Iuﬁxﬁuﬁlzﬂﬁu ﬂﬁimi@ﬁ%@mﬂauﬁ’] NNANNIBNIU NITLAUBANAALTAL
Further study of Lao vocabulary, pronunciation and basic sentence structures,
emphasizing on communicative listening, speaking, reading, and writing in everyday situations:

buying and selling things, job interviewing, and giving opinions.

IBR 110  M#1 wazdusssundiamsangns 3(2-2-5)
(Burmese Language and Culture for Communication)
3T9AUAR - IBR 121 Aswauiianisdeanslayadi 1
FNST BNUAUN AL B F R D AN Tl UMM AL LA RILTTHTRY 119
Wl AuULaTTNHENTTNG 9NTNNNTENNLAZADTIRUEITNINHN 819 Aatznnsiudsennu
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Fundamental of Burmese vocabulary and expressions in social and cultural

contexts of communication; Burmese customs, tradition, social manners, and ways of life in
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Myanmar: art of dining; education and tourist attractions in Myanmar, with an emphasis on

listening and speaking in different situations.

3) NN 3  nmzfiiuazmnuiuinteusedinn
(Leadership and Social Responsibility)

IRS 130 ANAASWIGSN 3(2-2-5)

(Sceince of Love)

AINUNNEY ANNATATY FLULLILUBIAIINEN Fapasinlumes sﬁlu ATALAY d9AN
Aewanden mszuiinlunsianiAmues waznsmendan SanufAnsuinTey dwdausiedn
a¥1eaarFTinuasdannitipug

Definition, importance and ways of Love. Love one-self, others, family, society
and environment. Be aware of self-esteem, respect others and sense of responsibility. Using

the power of love to create a happy life and society.

IRS 131 é’ﬁwmﬂﬂﬁﬂuuﬂm 3(2-2-5)
(Leadership for Changes)
naidTNaiekNiuaalaaniwAnLaznIsUgiRrecdiimedenn gina uay

NNILHBY FELUIAn ﬁlmﬂumm@mLﬂu;:iﬁ%ﬁ@miLﬂ?iﬂuLLﬂm”Lﬁ ML IWRILN

AULEY  WUINNNITWRIUNTNTY me"mmjﬂfrmﬁqﬁu
Inspiration by the ideas and practices of social, business and political leaders,

with the concept that everyone can lead change. To find guidelines of self-development

Community Development And the development for sustainable society.

IRS 132 msfiiniumspassildu 3(2-2-5)
(Corruption Literacy)
ANTNNE gL B9 vean1sne iy nsasaTauleung nalsslaniiy
Faunnldenunalundldimnzgy Ansnanuadufudeunazidesleesnisae Sdussming
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Definition, pattern, method of corruption. Policy fraud, Conflict of interest, Use

of power inappropriately. Study the complexity and linkage between political and social
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dimension through cases study of corruption in Thai Society And abroad. Imbed sense of

not being silent about corruption.

IRS 133 ANARTNTZINTY 3(2-2-5)
(King Bhumibol Adulyadej's Philosophy)
ﬁ%‘nfyﬁmeﬂ;ﬁ@mLﬁmmmwaé:mmuLﬁ@mxﬁ’mgﬁﬁmm@ﬁ 9 Me¥antaniies
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s uERnfflAugauas i
Sufficiency Economy Philosophy of His Majesty King Bhumibol Adulyade,;.

Self-reliance. Understanding life and society. Analysis of family, community, social and world

relationships in social, economic and political dimensions. Coordinating learning from real

life outside the classroom to apply for a happy and sustainable life.

IRS 134  nguuNefess 3(2-2-5)

(Legal Awareness)

ANUNNELAZANANT83TEITNYRY Naln waznstieAuldresnguang nguniy
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Definition and value of the Constitution, mechanisms and enforcement of the
law. Civil law on the person, property, contract law, family and inheritance that are important
to life from birth to death. Criminal law It is a law that deals with offenses and punishments.
The offender will be punished according to the law. Criticize, and apply laws for daily life by

studying case studies such as family and social issues.

IRS 135 MSRANLUUTIALALAIANULUIANEY 3(2-2-5)
(Happy Life and Society Design)
HeNNANGT UIinnI89ANNGY NTTUIUNNTAATINEBNILIL NTTLIUNITAA L9
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AUIAR NFDBNULILAIANTAIINGD N199BNLULAIANLINANET N3BANKLILIWEUNIAYINAT
Happiness definition Types of happiness Design thinking Future thinking Happy life design
Happy society design Happy policy design.

naNN 4 AalzuazInuessN  (Arts and Culture)

IRS 140 TR lUAILANMIMS ARSI NTRIUETTN 3(0-35-18)

(Intercultural Communication through Overseas Experiences)

N9FEWFaNTN N1 dusssn N9lETER inwianssnlasaulugluuusine Tng
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Project-based activities to gain language communication experience, intercultural
cultural experience, life-style and occupational experiences through overseas trips according
to the agreements written in the MOU; onnections in organizations in foreign countries or
other kinds of long trips under the faculty’s consent (The experience should cover no less

than 6 weeks.)

IRS 141  AuNUNUszaUn 190dsnawaL 3(3-0-6)
(Seminars in Overseas Experiences)
AN3ATIZNLATNIIATIARAUNIAINA T LU T e aulalgaduA1EILaY
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F3quruktunanisdiaue ande luglaeanisduaun
Analysis and investigation of interesting issues of languages and cultures in

various aspects: presenting and discussion on topics encountered from overseas experiences

or from working in Thailand-based foreign organizations through seminars.



Rangsit University Bullefin 2025-2026
TrE ERRERE Inenauuiunnndiu Infernational Chinese College

IRS 142  ANAASHLAZARLLUIMIANRUTIA 3(3-0-6)
(Sciences and Arts of Living)
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IR0t NNAINGILAZNNTAFNAAFTNFaNIRRUNAIAN
Creative living for true meaning and value of life, skills and factors affecting

creative lifestyles, creative reasoning, positive thinking, forming a happy life and awareness

toward social development.

IRS 143 Unuanildnm 3(3-0-6)
(Pathum Thani Study)
dszifufihaulafeafusaialyusfuunavinaanig JudfdssiRaans

niFaRT sTuLToA dndnEnl 1ATEgRa n1alles AaAN TmugeTn qﬁﬁmmﬁﬁm?{u
Interdisciplinary study of Pathumthani Province in various topics of interest: history,

geography, ecology, identities, economy, politic, society, culture, and local wisdom.

IRS 144  AUAULLIL 3(3-0-6)

(Idol Studies)
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History, culture, philosophy, religion, lifestyles, and beliefs through the selected
role models of interest; analysis of personal principles, propositions, and relationship with
social contexts: application to quality life development for the benefit of an individual person

and society.

IRS 145 @aazviaudin 3(3-0-6)
(Life Reflection through Media)
UszifuduilssdRanans dmusssn Uftoyn Araun 2059 ANARANHE BRI
dafiinAnmala enfi was meuaf azs @ngAR assounssy NuUARUELIUIFAN
Topics in history, culture, philosophy, religion, lifestyle, wisdom and beliefs through

media forms of interest: songs, movies, documentary films, literature, and various fields of art.
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IRS 146 $viulan 3(3-0-6)
(World Society Awareness)
AnuzkATUNLMIeslszinAlnen1efuAsEgia nsies daan dmusssalu
Usumlan afueiasrnasssd 21 gnsraniilazmelng o Taqii uazuuslinlueunan
Status and roles of Thailand in terms of economy, poalitics, society, and culture

in global context of 21st century; Thailand’s current strategies and their future trends.

IRS 147  anusilulng 3(2-2-5)

(Thainess)

Grudannumniaaasandn “ng” wnaneniuazanuiulng Adisanuulne Ao
e Uszingl wasfianasn assunssuassunineiasteuanuidulnglddnau sandadnla
TuassuInafIusnge] 897 81sEm nswslane @1wns nsazian Anslulneluaieny
1191an

Definition of “Thai”; Thai national identity and its unique characteristics; Thai
conventional wisdom, beliefs, traditions, ritual practices, literature/literary works clearly
reflecting Thai uniqueness; understanding of Thai culture in various aspects: social manners,
dress code, foods, Thai children’s games; Thai unique characteristics as perceived by the

world outside.

IRS 148 lnalua 3(2-2-5)
(Thai Dimension in Media)
neAuANAa gUiuunsldnnelude nsasviaunInANAANIUNEY AN
4 o o \ oy . 4 ed 4
PUNLLAL UTLINNURIAD @m:rmmmmﬂi:mwmm Lﬁ?ﬂugmﬂﬂ?:ﬂ@um@\ma NUIMNABIADAR
FapN ANEANNANIUSTENININNENTLAMNAR ANEINNTLEN111 ANTEN WAZAWAZ TR UENY
A ' = a s A 4' a A Ao =
mﬂ‘izm‘wmd"’] HN3LATIZUNIEUANE NNTARAIMNAAKNILANEIAINANTINANENAKLA
Language and thoughts, various forms of language in media, reflection of thoughts
through the language; meaning and types of media, characteristics of media forms,
components of media, media rights and responsibilities towards society; relationship between
media and thoughts, language usage, values as reflected through media forms; analysis of

idea expression through media as case studies.
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IRS 149  JmIUBTINING 3(2-2-5)

(Cultural Appreciation)

3R ReAsZNa NI ALEITNARLY NTUAAS ANNIERANLASNEN ANt
dsngnisaisonadie 1ATaFIauasnaIe a8 3mugITy Fasziudapy FLALNNNIALAY
FTALIANG L‘ﬁl'ﬂﬁ’iLLWJVI'Nﬂ\i'ﬂaﬂ’]ﬁ‘auzﬁ’mﬁi@ﬂ@ﬂ'ﬁ/wuﬁﬁuLLUU‘LI’WZQ%QTEI AF19ARANUN AN
DANAIATILATIANINNNTRL TN AULUANTAIN AN NI UE TN TudsA

Factor analysis of the culture, arts, performance art, and faith. Study of contemporary
phenomenon, structure and powers of culture in community, regional, and international level to
find ways to keep cultural heritage, and further develop it into a modern culture. Raise awareness

of the importance and respect of coexistence in our society based on cultural diversity.

IRS 240  AaUzmMINIIUAINIUBTTH 3(2-2-5)

(Arts of Working with Foreigners)

A o o o ?:/ v tdl o 1 = dl o

m@uﬂ@mﬂﬁylum?mmu walusuaaspulnanniulusuau vraarlnannteu
o ' ' a Iy ~ Y o o A a9 Sy o
Aunidagausnens ludszmelng Lm%ﬂgi:mﬂu IDLNALANGT] NNEIUD L?ﬂugLLuQTuu
gUlasA199AaNALIU Uszinnaasmidaesy Usmndesn1swinausnemng audnlamatiai
anfulunismauiuaamneng naanawdiladmusssuivainuans A0 R1e9E19FA19 TN R
Nemdsan davinnardendsln

Essential information in the workplace from both Thai people working abroad and
those working with foreign agencies in Thailand; understanding rules and related require-
ments; learning the demand trends of the labor market, types of agencies, companies hiring
foreign employees; techniques needed in working with foreigners; understanding diverse

cultures, lifestyle of foreigners, social etiquette, taboos, and obligations.

IRS 241  2nadau 1 3(2-2-5)

(Introduction to Passage to ASEAN : P2A1)

= v A & - =

AHUNNLAENIN DA LBAATRUNEVTRANIANP2A AINILLIBIALNENTLFTN

Fonaunisiaunglunguilszimaanideu (Wywe) luieseadmusssn anindans mmnmanuly
, o , A o= a Ay o a ' &
agraspulunsazilszmarasazatnaiyie dvdiauaiaudsainnispunisliddiasdu Tu
d91209A7 1EANE LEUNILATNINUY sraznan TN TAUN G AN 21Tl azlaa1is nanssu
a -dld VYo 1 a rdl Yo [~1 ol o o K

Usnisuaznisguaniebaiuszundnaniaiune Uselemiazlasy dulasdnyeduiuanm
doyaiulAn LU NNIIETUNFINAUNIAUNINBENNYNID
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Foundation and establishment of the Passage to ASEAN (P2A) Association or
Network; introduction to the primary information before taking trip to Passage to ASEAN
(P2A): culture, society, ways of life of people in each Member country; students’ expecta-
tions: expenses, route and transportation, duration of the journey, accommodation, food and
meals, activities, service and care received during the journey, benefits of taking the trip;
P2A Website for more information and self-preparation before traveling in the journey with

P2A network; guidelines for proper preparation before taking the journey.

IRS 242  Anadau 2 3(2-2-5)
(Passage to ASEAN Experiences : P2A2)
Wuguvuvitaredlisunsuuazianssufidnldie 1 fisnnstunsannan P2A

ﬁﬁﬂuﬁmmmLﬁﬂmmu%ﬁmuéqﬂumiLaumq%uﬁi"mﬁmﬁﬂﬂ 10 Suieidundlys 3

ﬂizmmﬁfauﬁmlumjumﬁﬂu Tasnnsfusasaasumanendaanndnluesetnanguilsvine

andeu fFsuarlfiufanssuuazdaufifeatuiladusiie Afandwasenis Tmusu

Aten AnAaNluet woAnssw LL@zmmL%mmé’mulul,wi@zﬂimﬂ Tnaddngilsvasd e

nsafeanndnlanazanuduiussunsyndnsdsananmieon Lﬁ'@ﬂﬁmmmmﬁumqﬁjﬁw

rﬁmﬁﬁmiﬁ’wLmu@ﬂﬁmumﬂﬁdmm?ﬁﬁLmu@LL@z@ﬁﬂmwﬁﬁ%uﬁfﬂmﬂuﬂqafﬂiuﬁummi‘

Uszaunisnl LL@:mﬁquéﬁié’mﬂmﬂaumq
A special Program or Activity provided to students and Faculty of the P2A Member

University; students have to enroll and participate in minimum 10-day journey through three

ASEAN member states which are sponsored and accommodated by P2A member universities;

students also participate in activities and learn about factors influencing on language, culture,

value, life-style, behavior and people’s belief in order to make good perception among ASEAN
community; after the journey, each individual student is requested to present and share his/her

experience in order to have his/her knowledge, experience, and achievement evaluated.

IRS 243 AMNASNATTA LUNUAR]] 3(2-2-5)
(Creativity in the Arts)
d” a dl o o % & o a2 =
wuguAadrhdAnlumunyrirans iruAad annidnenssn was uazAaly
nauans d19aarfianuaradaulalunisimunsudall wazdmusssiainiialan Ansigann
AatlzuarAannainuanggluuuNIuNszIaUNI981W N3NNI ULARINAIWARTT N191TiEw
uniansnd waznisanlasan1snaieasss
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An introduction to the major artistic discipline in the humanities: visual arts, ar-
chitecture, music, and performing arts. Examination of humanistic values and how they are
reflected in the development of arts and cultures from around the world. Varied art forms and
media explored as integral parts of the processes of reading, attending arts events, critical

writing, and creative projects.
nquN 5 gisenaumsuinnssy  (Innovative Entrepreneurship)

IRS 150  MFAAMSLTIATIATTA 3(2-2-5)

(Creative Management)

LUIAALATNORNITAANIT NITAATINTEUY NITAALEIRLATIEN LEITWING
AUATNTTUATNTAAINATINATIA AYTNUHNIETBINIIIANIITIATNEATIA NN13TANTTILILIL
FlNNT) HUNTTEANEI M99 NKKUNNTARNTTENaFwassALazn s nU TR mlduldnnai
UNENNTEEUE

Approach and Theory of Creative management. Systematic, Critical, Synthesis,
and Creative Thinking. Definition of Creative Management. Differentiation of Management

Style. Study through case studies and practice to achieve the learning target.

IRS 151  Uszaumsaiannmsaasnanuazmaiflugilsznaumsgsna 3(1-4-4)
(Startup and Entrepreneurship Experiences) S\ F1g\l 2 A
AYNNUNIEURIFINAAATNEN mmﬁfmﬁwLmu%\ﬂﬁmmemﬁfmﬁwiuﬂﬁﬂ@qﬁu

mednnzilananiagafia madenldmeluladfunzan mseenuuuanmmswiagsiad

piesaulauazildais Aanssuiisfludiusugafiaanimen npunauazsndonfifaadas

NNFAAMY UVTD HATILIAL
Definition of startup business. Both in Traditional startup and startup in modern

times. Analysis of business opportunities. Choosing the right technology Startup , business

design and self interest. Activities needed for startup business. Laws and related regulations.

Seeking for Financing or Sponsorship.

IRS 152 mMsAAUAnNnIau 3(2-2-5)
(Lateral Thinking) 15 [6) B 4
DAATNAARA UANNITIUN LUIAA LN HFANINAFLFITNLLI IANNI9FIAN DT AINH
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Fuaznisdnauandnuassluwunlud nsairanuiinuinnssunisdenngalun a519mnundn
miylunsmavulangmisdsanatelinannisdaanpdesiuuwiAnuasinn1easeassalunu lo
mma‘mﬁﬂL@u@mwiﬁluﬂﬁﬁﬂﬂ%’lﬁ@?\ﬂuﬁﬁm N9 Az LNTUnANNITLATLUIAA T
ihudedepnaalay Lﬁmwmmmmi@jﬁmu

Think: an introductory analysis; new principle, new ways of thinking, new dimension
of Code of Ethics in Social Sciences; creation of a new Social Innovation Team armed with
the principle of a new ethical dimension and courage in answering social issues; bringing
of new workable knowledge in real life to the workplace; sharing and propagating the new

knowledge to society through social media.

IRS 153  giszmaumsladalag 3(2-2-5)
(Lifestyle Entrepreneurship)
nszuaunsAaivaanuulinaduyediilugudnats nszuaun1sAnENaUIAs

naifugisznaunis ARAnaIyARNIN Aanailedenn
Design thinking with human centered approach. Future thinking. Entrepreneurship.

Personality Psychology. Social enterprise.

IRS 154  uurAAmMsisznmaumslugaiAsegnanana 3(3-0-6)

(Entrepreneurship Concept in Digital Economy)

msulaeuudamiamalulad dans \ATEENA LazNNsAeENs NstsEnaunng WWAs
ﬁugmmqmmmmmf gilasd ginu nalnaen aanananan aaiatladanisnas Taseaiia
AaA TadunINEn NINER sunu sy Mle nE sulszinniuna wlauiansads annt
N7 Rudle Shsnenide YAATRUAINNAT WlELNaN1TRY Smauanlas NNTA9NU N7
szANNU N3ANTTUdeLsTing saldtlszanenm waznywiasegia lugarsegianaia

Changes in technology, society, economy and communication, entrepreneurship,
basic concept of economics, demand, supply, price mechanism, product market, factor
market, market structures, factors of production, production, costs, revenues,profits, taxes,
government budget, public policy, financial institutions, inflation, interest rate, time value of
money, mnonetary policy, exchange reat, investment, fundraising, intermational trade, national

income, and economic problems in digital economy.
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L%

NaNYI 6 SLvinviudanana  (Digital Media Literacy)

IRS 160  SLviTiuAaRana 3(2-2-5)
(Digital Media Literacy)
a Dd‘ dl ana o 3| = ana o = Vv F% =
UEINAINHTIALFLTDIADAND mmLﬂuwmumﬂqﬁmwa Liﬂugmﬂmmﬂiu‘ﬂ@mm
dl A aa o dl ¥ =K dl wd' aa o 1 Y o dell
LATANHAAATIA LUNNTARANT N19dNDe nasuaniasu m'ﬂﬂjmmm@ﬂm\‘lgmmuuuwugm
1B9ANNFUHATEUNNNGNNIEUAZATLEITHNNNITADANT AINAATININEHaNTTIANET
| < v Y v ‘dl o 1 -&I A a 1 dl
dudszifudalauianaanuanuin@anarasaisauma ma‘ﬂﬁ?zmu@mmmmumﬂmﬂm
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Definition, digital media literacy, citizenship in digital era, learn to use digital
technology, digital tools in communication. Access, exchange and the use of digital media
knowingly based on legal responsibility and ethics in communication. Critical thinking on
controversial case studies regarding reliability of information. Valuation of information from

digital media for proper application in daily life.

IRS 161 MIAANLULLAZHANADAINA 3(2-2-5)
(Design and Production of Media)
nsa¥reuunAsitensnamifentudeAaia nisdtAszvinguilaunng nng

NeuHuAieasIANaNLuRe ARTTA NNINARLATNIINAILNIGA D1 TUTUREININ S RNEN N
Concept development for digital content; target audience analysis; production

process for digital media content; effective production and publishing of the digital content.

IRS 162 Slvinviumsamuluganana 3(3-0-6)

(Investment Literacy in the Digital Age)

&apnlFRuan szuunnatiszRuiuuaidnnsetind dnsndanaziinaasan naile
\AnveenanislugARATa fdeANAINN BTN anaRusaia n1sasulug AR N19adYY
¥pnnandes nisasulunanning wasqnld Useiude

Cashless society, e-payment, debit card and credit card, business owner in
digital age, Crypto Currency, digital investment, risk free investment, Securities investment,

Pyramid Scheme, insurance.
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naNN 7 WANAAINEIANARS (Essence of Science)

IRS 170  WANARINLANAAS 3(2-2-5)
(Essence of Science)
ANEININTINdTMUINIINeNANansaInannneilaqiy ﬂ?:ﬁ:ulﬁﬁmﬂ’]ﬁ‘ﬁ%ﬂ

mmﬁﬁmtﬁ@ﬁﬂﬂgm@ﬁuﬂ%ﬂ nmasasAney Iagldudnnismisanendans Atineans

LL@::LV]ﬁIutﬂaﬁLﬁlﬂ"ﬁﬂﬂ Lﬁﬂﬁ@@ﬂummmﬁmmumuuﬁgm‘ﬁm\ﬂ% LAZLAUALUINIWENUN

ralilluauiam
Study evolutionary overview of science from the past to the present. Encourage

the formulating of hypothesis that leads to research, experiment for answers by applying
scientific principles, mathematics and related information technology in order to prove the

concept based on the formulated hypothesis, and propose possible future development.

IRS 171 AngunIwaNga 3(2-2-5)

(Healthy Life-Styles)

nesuaRmBugIANE MeseuiiuguanaznnAsuutasesdsanlan magua
Lmzmm’éﬂqL@?uzgmmfax%qmaﬁmémm anlaunazaml i ULLLeIAIN N9 lden Tudin
szaniu miﬂgmwmmaLﬁ@qﬁ’fmmzﬁfm%ﬁmﬁuﬁu@u

Well-being concepts and literacy in the changing world, care and holistic well-being
enhancements of the body, mind, and spirituality, daily medicine uses, first-aids and basic

life support.

A a @ a v a I
IRS 172  FaaNLUNASALRILIARAN 3(2-2-5)

(Environmental -friendly Life)

4 K L. . 4, .

nsasullasdeuandanivssiugnrulazszaulan lulanndenanseny senns
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Changes of environment at both the community and global levels that influence
people ways of living. Development and environmental friendly life. Coping with changes
and self-adjustment during the environmental crisis. The use of sufficience economics to

appropriately handle national resources and environment in the living processes.

IRS 173 1nTUIMSRSIUATHFUNIN 3(2-2-5)

(Nutrition and Health Promotion)

ANANARAIINIANAINT A17811NT LNEUINNT NTULNLTELNNULAZUNLNNIBNANT
2NNIUAAZTHALATANNANAUEALNTNATIAFNN] LTUNUANNFRINIIA1381N U AR TR
Viﬁ*’mﬂ’mmﬂﬁﬁ*ﬂuﬂ?zﬁﬁu FINNIATINTBIINNY AMNFRINTLAZNT I NAT Y Tuusa
T Wﬁamuﬁ‘j’mﬂmﬁmﬂ’]ﬂﬂmmxwvﬂ nsdsziiuniglnauinig nnseanniaeng NN
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Definition of foods, nutrients, nutrition; classification of and major role of each
nutrients and clinical correlations; Recommended Dietary Allowances (RDA); Body Mass
Index (BMI); Daily Energy Expenditure; Basal Metabolic Rate (BMR); assessment of nutri-
tional status; exercise; malnutrition; weight control, metabolic syndrome; nutritional support
in several physiological conditions and nutritional therapy; food technology, GMOs; Food

sanitation, natural food toxins and food-borne diseases.

IRS 174 mMSRANLUUATTE 3(2-2-5)
(Physical Body Design)
gﬂLLUUmezmmumnummmmaﬁﬁﬂé’fmLLNﬁﬂulﬁ@m@m’?ﬁum?wmemzfﬁu

néiide nsldguUnsaluazllldqunsalindszgnaifedunmndsuaiouazannsziudngdan

1095798 NIk ELazailLsunsunsEin Ao winzau nunwAnNnde

Types and variety of resistance training for muscle building and firming.Using equipment and

not using equipment to applying for muscle building and firming to all body. Involve planning

and designing resistance training appropriate program for all ages.
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mjuﬁ 8 a5ady Ne-alaa  (RSU My-Style)

IRS 180  S9@mana-dlas 3(1-4-4)

(RSU My-Style)

NNIRENUNAULEY NNTAALTINTELL NITAALITNALATIEH TANINE [ E9dalATZiLay
naAndeaineassd masaiinang e nsenuUfiRnulnduldanudmnnenis
e anfanssuafreassATinAneaulalusanenduiidn

Self development. Systematic, Critical, Synthesis, and Creative Thinking. Defini-
tion of Creative Management. Variety of Management Style. Study through case studies and
practice to achieve the learning target from creative activities which are student’s interest

within Rangsit University.

IRS 181  UUNUIMS 3(2-2-5)

(Recreation)

stnuuuaAn waziselamiaasusaznanssuy e T Fvanzan anunsn
aankULAANITNITNaTNLsTauNsisnusne) dssynd i liinaLssAnnagegnaanndeariy
WAAZANIINITOL

Methods, designs and benefits of each activity which will be applied for suitable
out door trips. The event can be created or design for different varieties of trips, camps

activities In order to reach maximum quality that fits best in each situation.

IRS 182  MINRIUIANMNIINITONLA 3(2-2-5)
(Talents Development)
naREWIANEINNsnRLAE Tuduniaidluinge Wans Husenisang dhuana iin
%09 1InAus Grann Aatlu dnidu iefindinuee Avinanm neaasad gniaduiieadn
Talents Development to be a speaker, Moderator, News Anchor, Actor,Singer,
Musician, Cameraman, Artist, Dancer. Training skills, pulling potential, talent study and

practice the professional approach.
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IRS 183  msUisuteAIanuLas 3(2-2-5)
(D.LY.)
nalnnnavinanuaesdeeaasedddluiansyan sy dnlansudlasiom AnduR
Usrhnglu Inenisasiiavnlifass Iauadng deu uiladuesiaamsarildfaamues
Methods, designs and benefits of each activity which will be applied for suitable
out door trips. The event can be created or design for different varieties of trips, camps ac-

tivities in order to reach maximum quality that fits best in each situation.

IRS 184  AUANTUlURIANGITE 3(2-2-5)

(Cross Generations in Aging Society)

nawisaNfad AUl lunisdngdagaang LL@zz?\mmﬁﬂ@ﬂﬂmumﬂimm
Uszinalng wazdspnlan dnla WHIARGITRITAN (Active Aglng) Gm Lﬂum@mLmuTﬂmmmN
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Preparation for a different generation to enter the old age and the completed
Aged society of Thailand and the world. Understanding the Active Aging: A Policy Frame-
work which proposed by World Health Organization. This approach focus on physical and
mental health, security of economics and family, and social participation for elderly and

other generations to live happily together in Aging and aged society.

IRS 185 inueinAlulagdnsduinAasnalaaIdn 3(2-2-5)
(Information Technology Skills for Professionals) %\l A RHI{E B AT AE
Wmmﬁmﬂﬂumﬂ%‘iﬂmﬂmﬂ@mﬁqLmﬁfmiﬁﬂuiﬁﬁ{uﬁmj 289l sUnNINBEN

Fentnyuazgnies nstszegnaldlsunsuneniiames lunisdeans n3UIiRY waznis

WRIRINTZLIUNTNNNNY ViFaseu LU luasAns N A NiuasiawazliUsz@nsnn
Development of computer application skills; professional and accurate applica-

tion; software application in communication, job operation, working processes development,

and effective updated organizational systems.
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ICB 100  “anMSLauLLiaIny 3(3-0-6)

(Principles of Finance)

ndnnsudiodin Tdun ANARY 3YUUNNIRYN #01TUN1TRY AINA1TDUAUS WAL
NNFAYLANYNNNITRUARBAAUNITRINUI wAaTUIANITHlUNIAFIUNI9RY

The principles of finance, currency, financial, system, financial institutions, finance
derivatives, financial regulations, regulations, the development and innovation of financial

sector.

ICB 111  w#anmganms 3(3-0-6)

(Principles of Management)

UaANNN3 LLmﬁmLmzmqwﬁﬁugmﬁmmﬁmm? UTLNNINRAUILAZATMUINIT
IAINNTAANIT NTZTLIUNNTAANTT NINBIUITELLLAZUIRNITNATUNNTIAANT YA

The general laws of management, management thought, management theory,
the development context and evolution of management, management process, management

improvement and innovation, etc.

ICB 112  wanmsiinya 3(3-0-6)
(Principles of Accounting)

[ %

Mﬁﬂm@ﬁaﬁ‘ﬁuﬁm Teun szuunietinyd §lddayanteniainyd dnguseasdnig
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The basic concepts of accounting, accounting functions, accounting objects,
accounting purposes, accounting tasks, accounting assumptions, accounting principles,

accounting calculations, etc.
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ICB 113  &1UMNUDATUNR 3(3-0-6)

(Office Automation)

e LTI B RtV AT A b T PR ‘f‘;%mnmz‘?]ﬂﬁﬂmmiﬁﬁmu%uﬁugm
Tunsldrenfiamefitentsinusaniuluesdng n1sdansienans NsdansuNY NsSANIs
TAsan1s N13dnIaLLLARLANN LL@zmmmmmluma‘ﬂﬁﬁﬁmuﬁluj

Commonly used office automation software, its basic operating methods and
skills, to use computers for corporate collaborative work, document management, plan
management, project management, questionnaire surveys, and other practical operating

capabilities.

ICB 202 w“#anMIA|aIA 3(3-0-6)

(Principles of Marketing)

m’muma mmmmmmmmmmmmmmﬁm LUIAINNAR ﬂ']’]NZQ’]ﬁELILL@“’
meﬁfa\‘ima‘mmm mLL’JM@NWN@MW@WNM?MW NITULLNAIURANA m‘m’mumn@u@nm
HUNLULAZNITNIMUARN LU N ARST W qum?ug{miﬂﬂ N1TLTVITNIIAAIALALI LU
ANTAUNANNNITIAAIA N13ALTEINNNARA LAz dIuLszaNNAn T Wleunelaznaems
m?r;%ﬁﬁm NNTABNTENNNNITIAINVUNE NTAUFTUNNTAAA AABAAUATEITITNNNITARA

Definition, concept and roles of marketing and its importance to economy, mar-
keting environment, market segmentation, market targeting, product positioning, consumer
behaviors, marketing management and marketing information system, product classification,
product mix, pricing policy and strategy, physical distribution planning, promotion, marketing

ethics.

ICB 203  WANLASHFANEATIANA 3(3-0-6)
(Principles of Microeconomics)
nasvineugednalnaatalunisdnassningans wyanssnaesduilnauas

assnuselemi noAnssuvesnaan@n Fuuiazinle NIRRT lURAIARUATLATAATS

tladt Usr@nsnmaesnislininens Taseairananauuusiig o uazunumaesiyunag
Resources allocation through market mechanism, consumer behaviors and utilities,
behavior of firms, cost and profit; price determination in product and factor markets and

efficiency of resource use, structure of different types of market and roles of government.
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ICB 204  WATLASHFANRASHUNA 3(3-0-6)

(Principles of Macroeconomics)

selfUssanmAnazesdlssney nnsauuaelAdssnanf N9y sYeL
21ANAUAT UNLMIBNNATTLNG [J1 Laziladaniauenfiinasenisruaseldlsza-mn
ARBANULLILNUNTLATHFAA Lﬁ'ﬂLLr’Tﬁa&lmmq:@uLﬁﬂmemidfmmu

The national income and its components, determination of national income,
employment and level of price, roles of government, money, and external factors affecting

national income determination; economic policies to alleviate inflation and unemployment.

ICB 205 ~MSAAMSNSWENTNY 1l 3(3-0-6)

(Human Resource Management)

dszdRmnulunn noed) wdnnis ﬂmummLL@:%umuslumﬁmmiw?wmmmmﬁ
THUA NM9NLNWINAIAL NNIUUNELULN NNFasILazARRanyARadnyINam nsilssiiiu
NANNTLUATIRIU N3FANTTANARLUTU NIRRLLATNTNELIN N3dnadannsuazaselamd
L%ﬂg@ N19UsLUAIAN NEIYIURUNALNY ﬂ@muﬁudwmtﬁm%w N12971995NHIYAAA N193NHN
uilet ATE wIsNUANTUE wazaseasn lun s RN uN s RN NININe N TN

History, theories, principles, scopes and processes of human resource

management including human resource planning, job analysis, recruitment and selection,
performance appraisal, compensation management, training and development, welfare and
fringe benefits, social security, compensation fund, providence fund, maintenance of human

resources, disciplines, labor relations and human resource management ethics.

ICB 206 DIAMSILATMSAAMS 3(3-0-6)

(Organization and Management)

LUIA mﬁugmumﬁnwmzmﬁmi MANNNTANNT WAzt Tivanluntsdnnis ldun
NNTINULNU NNFIABIANNT m?wmmmw:rﬁma?%ﬁﬁ N17AILAN LAZATNANNUT L%\mm-qwﬁ
URNIZLILNNIFANTT ANNUIARBNNNITANT 438159930 11NN38ANNS e 19NN 9AN Tt
Wuldmnadhmanaldednafidse@nsnmn

Basic concept and organization characteristic, principle and roles of management
such as, planning, organizing, human resource, leading, controlling and relation in terms of
strategy; the process of management, management environment, management ethic in the

administration for efficient goals.
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ICB 207 mMSAAMSMIANLUUIY 3(3-0-6)

(Operations Management)

T RireensHARLATMNIA LY NALNENITNANLATNITANTUIY N1F9ANIT
AN NNFRBNLULNAATUTTLATNILENNT NFEUUNINNgIna nsdnnistaramnnduasld
gUnIUW NMINEINIDT NM1FINUEBNITANTLIUN NFAANITRUAIALIRD NITNARKLILITIWNA
woR nnasmAulamundneIeasTie N RnTaLsedAN

Production and operations functions; production and operations strategy, quality
management, product and service design, business processes, logistic and supply chain
management, forecasting, operations planning; inventory management, just-in-time production;

ethical decision making for social responsibility.

ICB 208 MSILATIZUADANINGSN 3(3-0-6)

(Statistical Analysis in Business)

‘ﬁugmmmﬁﬁ BnnsinauaLarnATyidaya 1A n19dunn Tasansy
?Jmi”lzﬁlmm%mﬂ%u”@ iﬂ&lﬂ@ﬂ?’]ﬂﬂ LLmTﬁmm%uﬂmmmw@uﬁ N19ANUITUAINUNAY
u ﬂ’]ﬁ‘Lﬂ?ﬂlﬂuLLﬂ@QLL@:ﬁﬂ’]‘j‘?QNﬁu m';“mnLLvammmiwmﬂmmwimﬁm N1FLLANLLAIAIN
ﬁWQZLﬂuLLUUVLﬁJﬁi@Ld@Q mmmmuaumﬁgm ANMHNANNUTLAZNNTIDADAE

Basic statistics; methods for presenting and analyzing data, searching, sorting,
analyzing and describing data, graphic information, centralized trend of data, probability
calculation, permutation and combination, continuous probability distribution, discrete probability

distribution, hypothesis test, correlation and regression.

ICB210 AMAAARSESNA 3(3-0-6)
(Business Mathematics)
AcpANERSLg L TELiNTAdn 1saAtin LARARE wazngANazdy

The principles of mathematics; algebra, geometry, calculus and probability theory.

ICF 304 mMsapmMIMadu 3(3-0-6)
(Financial Management)
Wmsnglunnsvingsna ase5998189N199Ng9NA uﬁ’wﬁ‘umﬁﬁm?m@ﬁu WALA
N1TLEIMNIAANITRUYUNN LAY RUan Qﬂwﬁ AuANALAD AUNFNENNNg (AUIIEANEAIYL)
melFanunsaifouiueunadldutiven mﬁmmﬁunuﬁﬁzm%u 92e1zeN9pN9 ] Wlgune
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Rutlung N17AILIINAANIT LAZAMNANINAITAINANNT

Objective of the firm, ethics, financial function; techniques of working capital manage-
ment, cash management, account receivable management, inventory management and fixed
asset management (capital budget management) under certainty and uncertainty situation,

short-term financing, long-term financing, dividend policy, mergers and business failure.

2) g1 gw 48 nULNA
N. AT W-L9IAU 30 UUENA

ICM 222 msammslaagAng 3(3-0-6)

(Logistics Management)

T1NAUNBY : ICB 111 ¥aNN173ANIT

Prerequisite :ICB 111 Principles of Management

N199ANI9IIUAT N1FAFIRUAILAZNITAILANRUAIAIARY NIFANTUNIININBNANT
LL@&%@@H@LﬁlmﬁumﬁmmﬂLﬁ@mﬁu?mimimmmaﬂ'wfﬁﬂizamﬁmw NIARAENTUTBIL NN
g UlHLNaN19demes AN9za9N19uNIsds NstseiuianisBanFasan@auns n9Usea
fiuvie N1IARIAUAN N1IATLIANAUAIAIART N19ARALTL LL@zm?mﬁ'@uﬁfmmﬁmmmﬂ N9
nanstudanguansiazsndauddaanmerudaiazarundeya lastumsldarunn i
Whudununiadnansing unumuazaaddyredldguniu niesilassaionnenagmiiie
FAildgniu mmmuﬁ@ﬁﬂﬁﬁ%waﬁwafﬁifamiﬁm?mi@Lﬁ'mﬁu‘imﬂmumzﬁmmmﬂu
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Transportation management, warehousing and inventory control; order processing
and information of distribution; a study of organization of transportation department, delivery
policies, freight, insurance, claim, packaging, warehousing, inventory control, traffic, han-
dling, transportation, documentary, law and regulation of transportation, information system,
concentrating total system for lowing distribution cost; roles and importance of supply chain
management, strategic structure for supply chain analysis including influence factors for

decision making in supply chain and some international logistics issues.
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ICM 308 MSAAMSNUUTEINTNNUS 3(3-0-6)

(Public Relations Management)

71 NALNBY: ICB 202 MANNI17AAIA

Prerequisite: ICB 202 Principles of Marketing

wannsnslszanduiusgania lauwn N33R NN AN RS N9 SUHLLAE
nssiunsdudsyaduiug nnsaienndneninliuednswaynnIaisraudLER
anugnAnTaalduannistlszmnduiug

Principles of business public relations: establishment of public relations department,
public relations planning and operation, use of public relations principles to establish the

organization’s good image and establish relationship with customer.

ICM 309  WaAnssugUFLAA 3(3-0-6)

(Customer Behavior)

ATILNALNAY: ICB 202 WANNITAAIA

Prerequisite: ICB 202 Principles of Marketing

NOEWeANIINELENA ﬂ@@“ﬂmumm@ﬁ'ﬁ HaseNsAnAUla Lﬁ@ﬂ%@mﬁwméﬁiﬂm
stuvunszuaunissinaularesdising mﬁmmzﬁéﬁmﬂ@Lﬁ'@miﬁqmﬂwqﬁmmﬁuﬁm RN
Qﬂ@ﬁluﬂﬁ%@%\m’mm\i LL@::VIN'ET@NLL@:ﬂiZU’mmiﬁmaﬁL@%’ﬂﬁﬁNZ\]Eﬂ"ﬂLﬂ?:'axms\l’mﬂﬂivgﬁ LAy
WAITIRHRASTOUTT

Consumer behavior theories, factors affecting consumer purchases and consumer
behavior, and consumer decision-making process models, forecasting consumer behavior,
procedure, technique and summarized social research concerning buyer behavior to understand

direct and indirect buying motives, buying process, effects to trade mark and product life cycle.

ICM 321 mMSaaMaMSUINIAUETTH 3(3-0-6)
(Cross Cultural Management)
T1NAUNBY : ICB 206 BNANITHAZNITIANIT
Prerequisite: ICB 206 Management and Organization
LLmﬁmLﬁlmﬁuﬁﬂwmungﬂLLuumiu?‘mNmﬁ'LLmr}ﬁiﬂ\‘lizudemuﬁﬁWiN y
flafg A uuaAdmueTeN Uinny1imuassu LA TENLAL UMM T RUE T I AR B L
N3N AN ﬂ@:LﬁuLﬁlmﬁuﬂmaﬂmﬂ@ FANLaredAn1slun1sUTsdN
SmnunIIN NsAeAN TN mUsITH e lnstvn el iRl decnadlsyaviana
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Concepts of different management styles across cultures, determinants of culture,
culture philosophy, value system and cultural context which underpin different approaches to
management, personal, professional, and organization issues in managing across cultures,

practical aspects of cross-cultural management.

ICM 415  mMSLA53INNEINA 3(3-0-6)

(Business Negotiations)

ANUNE ANNNAIATYLBINITIATANFRIAININGINA gautneresidedidnsg
139158989 AN Usziliuqaden 9alderesaniunisallunisiasan %ﬂiué’mé’mmm
LAZAIAIA 2EBLAzIAEN L ATAG 1S lumﬂ@im&immiﬁﬂﬂ'wgﬂﬁmmu%um@uma
L@i@f]ﬁimmmqgiﬁ@ﬁﬁﬂixaw%m

Meaning and importance of business negotiation, scope of work that requires
negotiation, evaluation of strengths and weaknesses of the negotiation situations on both the
part of the people who negotiate and people who are negotiated, negotiation planning as
well as selection of the right negotiation techniques, using the right and effective negotiation

producers.

ICM 416  mMSAAMSITINALNG 3(3-0-6)

(Strategic Management)

ATNNAUNEY : ICB 206 ANANITILALNIFAANIT

Prerequisite : ICB 206 Organization and Management

ATHUNIE WATANAIATYIBINIFIANITTINALNT 29ALITNALLIBINTIANIT
EINAYNE NITLAUNIINNTAANITTINALNS STALIDINALNTUATLISTINNTBINALNSE N9LAEN
ldnagnd LN zauiuanIun1sivedgsna demsaniunulfedefilszanininuas
Ussansng

Meaning, importance of strategic management; focus is on the component of
strategy, the strategic management process, level of strategy and types of strategies including
how to choose appropriate strategies suited to business situations for successful and effective

operation.
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ICM 418  mMSAAMSETNATENINUTEINA 3(3-0-6)

(International Business Management)

A719ALUNRY : ICB 111 MANNI29ANIT

Prerequisite :ICB 111 Principles of Management

ynuFneiszineenna hasanfauunAsfeaiunaldiFeuda oo
wuuAnaesredidnes-leau waznguunalud i ngugiladaanis ngegnisdinielungs
AAANYMNITNLALINY WU WIHUNULAZNIATNIININITANTENINUILINA N1999UNFHN
\AsEgNAsTHdNgLlszina dannaanynid wazvinA neguazilaunanisasussndelseime
N3ANsENI Nl sEmAALNIRRULATEF A4 mu%\iﬂa‘mﬁuﬁmmLmzﬂ@w:ﬁ'mqmaﬁwwdw
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International trade and specialization based on the principles of comparative
cost, relative factor endowment, and market structure; returns to factors; also covered are:
international trade policies and measures, international economic integration, theory and policy
of international investment, international trade and economic development; an examination

of problems, policies and strategies on international trade of developing countries.

ICM 424 TAT99IUNIIMTLETUSESNA 3(3-0-6)

(Business Project)

MsAuney : iludnAnsnianiaAnsgaiiel

N33ANIATIIUNINNITLEMIgeNA nedaengluuuaeslasey 3 wuugIna
vise 9idde WaenadesmuuuiiTdnnisnsisunsgsiantddnman TneidunanuRssiu
a¥asdliinalsclagiisanisuin lldszgnafldluntmnen wianuiausnasusanuy
NITNT9NAUANGANTANEN

Business Project by selecting the forms of project or business plan or research
which relate with professional knowledge that studied by integrating experience; by empha-
sizing creativity for the advantages of applications in working situations; by presentation to

the committee before graduation.

ICM 490  JFINEIMFINENNETTA 3(3-0-6)
(Research Methodology in Business)
FT1NAUARY : ICB 208 N1734AIZVANANNGINA

Prerequisite : ICB 208 Statistical Analysis in Business
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Concepts and principles of international business research importance Steps of
research operations; research proposal; research types; research topic; identifying variables;
formulating and testing hypotheses; choosing analysis tools; building tools and methods for
collecting data; data analyzing and processing; interpreting results; writing reports; presenting

reports by focusing on research for international business management solving.

ICM 492  @&unadne 6(0-35-18)

(Cooperative Education)

m1NALNeY : ilimugaenEarevenaseiianidian e
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UnAnEAedinausugInasudnsdssinalumiaeusne InarnAnmazsed
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Students must do the internship in the area of International Business in a
selected organization like an employee of that organization for at least 16 consecutive weeks
or 560 hours. Each student is assigned a particular task to complete within the 16 weeks.
Diary records must be done and submitted every 2 weeks to the advisor. Students are also

evaluated by the supervisor of the organization.

ICM 498 mstlmu 3(0-35-18)

(Internship)

dmiAunew ;- ilulisugagiidasesioningaia
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After completing the required courses, the students have to serve as apprenticeship
from various institutions or professional organization enhance the experience not less than

6 weeks or 210 hours under the supervision of an advisor.

U AGIEN-LARN 18  UUENA
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NANITIMSNUUAEMSAINU (Finance and Investment)

ICF 302 MIRULATMIEUIANG 3(3-0-6)

(Money and Banking)

ummmﬂ\‘m’mﬂ'}iﬁuu@”ﬂ’]iﬁmmﬂmﬁ’fﬂﬂ Mzﬁ’ﬂmﬂm”ﬁﬁ’]ﬁLﬁﬂ')ﬁﬂm’]im?
L\‘iuLL@”ma‘ﬁmmﬂuLL\‘luﬂﬁ‘m@ mﬂﬁmmum”um@miﬂ quifr{]mmﬂummmmu quifrg
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Roles of the money and banking, and principles and functions of money and
banking from the point of view of businessmen, bankers and the general public; the topics
include the theory of money value, the theories of bank operation with emphasis on com-
mercial banks and the central bank, and related financial technologies; digital currency and

Blockchain.

ICF 303 msaamsauida 3(3-0-6)

(Credit Management)

ATNALUNBY : ICF 304 N1739ANI1TNI74Y

Prerequisite : ICF 304 Financial Management

m’mz@f]ﬁm&mmmﬁmm@auﬁ@iuﬁamﬂ@@qﬂu FRaveAudesg y Auide FL3lnA
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Importance of credit management at present, types of credits, consumer credit,
commercial credit, the sources of information and information collection for the credit analysis

and decisions, debt collecting methods, and legal procedures of debt collection.
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ICF 306 MSALIUIUSUIAITNINTS 3(3-0-6)

(Commercial Bank Operation)

7119AUNBY : ICF 304 N173ANITNITINY

Prerequisite : ICF 304 Financial Management

LNLINLAZNITANEUITUTBITUI AN TN 29NN LUSUIANTN DI E]
Tutlszmelny ngusng ﬂgiuﬁﬂuﬁﬁm%’m TAai19 wlaung warn1ILTuNIAANIIsUIANT
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The roles and operation of commercial banks; the development of commercial
banking in Thailand; commercial bank regulations and laws, structure, policies, and management
of commercial banks; risk management, liquidity management, non-performing loans

management, and various services provided.

ICF 307 &01LULASARIAMSLIU 3(3-0-6)

(Financial Market and Institutions)

LMLNMI09E1 HANNTuAsT AN AuNsGulATai TN s RULaYAaIA
NN ANBUY WANNIT LAZLELIUANITANHINIRTANAANANITIRRLAZEDNTUNTR I IUAA A
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Roles of the money, principles and functions of money, structure of financial mar-
kets and financial institutions in money market, capital market and stock market; operational

policies and problems of financial institutions.

ICF 309  uaNMsaIU 3(3-0-6)
(Principles of Investment)
A7119AUNAY : ICF 304 N193ANITNITINY
Prerequisite : ICF 304 Financial Management
ANTHYHNLLATANHEULIBINANNINELITTANFNG ] mm%\mw@mﬂuﬁuﬁwﬁﬁaﬁ@
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Meaning and nature of securities, digital assets, security market and its methods;
policies that affecting the investment, necessary basic as well as concepts for security
investment decisions, factors influencing the price of securities, security valuation, risk, and
calculation of investment return as well as the policy of investment for the desired rate of

return with the acceptable level of risk.

ICF 401  MS3LATIZRLATMIAAMINGNUANNITNE 3(3-0-6)

(Security Analysis and Portfolio Management)

NALNBU : ICF 309 YANNI7AIY

Prerequisite : ICF 309 Principles of Investment

teyusing 7 ﬁﬁmmz&’ﬁﬁfysl,umﬁLmﬁ:ﬁuﬁﬂﬁwﬂummﬁm TUATDINANNINE
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Problems affecting the analysis of each type of security and study of types of
securities which is divided into two parts: security intrinsic value analysis and management

and decision methods concerning multi-securities investment.

ICF 411 msaamsanuAnsuazmsilseiuds 3(3-0-6)
(Risk Management and Insurance)
‘MﬁﬂmewﬂﬁﬂﬁmﬁmmimmL?lelm:miﬂ?zﬁuﬁﬂ nednn1eAnLIALT
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Risk management principles and practices and insurance; risk management,

nature and process of risk management, classification of risks, risk management decision

making, selection and applications of methods of risk management; operation principles of
various types of insurance, functions and responsibilities of insurance companies, investment
of insurance company, calculation of insurance rates as well as coverage of responsibilities

of insurer.
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ICF 413 mmmuiummmmuﬁ“ua 3(3-0-6)

(Derivative Investments)

IT1LNALARY : ICF 309 YANNI7ANYY

Prerequisite  : ICF 309 Principles of Investment
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The roles and development of derivatives: important instruments for investment,
risk management in big organizations; futures and forward contracts: interest rate futures,
stock index futures, currency futures, and commodities future; option, such as stock option,
currency option, interest rate option, and index option; swap: interest rate swap, and currency

swap as well as the application of these derivative investments.

ICF 415  uanmMsUsziAUsIAIaRINITNNSNE 3(3-0-6)
(Real Estate Appraisal)
% a o 6 1 dl Y @ [ % o P a o 1 dld
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Different types of real estates used as loan guaranty, variables important to real

estate appraisal as well as legal aspects of real estate appraisal.

ICF 419  mS5atAs1zIialSu1nIamsRu 3(3-0-6)

(Quantitative Analysis in Finance)

11NAUNBY : ICB 210 AGIAANANTGINA

ICF201 n1743ugsNa

Prerequisite : ICB 210 Business Mathematics

ICF201 BusinessFinance

NN9UNEIMARAN NATIAAARAT ANUNaLTli Linear Programming, Graphic and
Algebraic Method faanauaaniaaasidingdaelunisutlygminasingulanianiatu

The application of mathematical techniques, such as probability, linear programming,

graphic and algebraic methods and computers in financial problem solving and decisions.
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NANITIMIAAMSEINATENINUTEINA (International Business Management)

ICB 301 msm¥Eaing 3(3-0-6)

(Taxation)

ﬁnwmm@”ﬂﬂf]mfmmﬁ@fm@mmﬂ@”mm“ﬁgqm waninoust Aennsdesiiuuas
mi@mmum‘iﬂmmmd °] Gl ﬂ’]‘istﬂM@dUﬂﬂ@ﬁﬁ‘ﬁ‘Mﬂ’] LL@‘”mHuMUﬂM ANEN1IAN 21N
wamNil LLZ\]“’ﬂ’]H@u °] VlLﬂEI'D?J’a\iﬂ‘i_lﬂ@ﬂ']ﬁ‘ﬁ’]Iﬂ?_Wm ! 4

The nature and principles of taxation in accordance with the Revenue Code;
assessment and collection procedures of personal and corporate income taxes, value-added

tax, duties, and other taxes related to business.

ICF 200 mMsRUdULARA 3(3-0-6)

(Personal Finance)

N194ANNINITRUIBIAARLAZATITEL %'\1mfa‘uﬂquﬁqLLuqﬁmwmﬁmm@ﬁuTm
whudsmai Ul deimeusiazyanausiazaiaieu G9lun nesavisutlszans nseaw nag
@muiuﬁfagjmﬁﬂ nafEin n1stseiudasing o nsasu nienuriludtinBanieny sanm9
Wi ATATEINSSANTAUNENG LazviiAuTesaFaBeu wazAnETean1TunnsRusng I
fiflpmaduiusiuusazyarauazaiadan

The management of household and personal finance covering financial concepts
with special emphasis on their application in real situations by individuals and households:
budget management, saving, housing acquisitions, borrowing, different types of insurance,
investments, retirement planning; principles and techniques for the management of household’s

assets and liabilities, financial institutions concerned with individuals and households.

ICF 308 MSILATISUILMTRU 3(3-0-6)

(Financial Statements Analysis)

T a9AI89N199ANY LATAITAILINIBLINNTRY wdnneTnyidlunedn
Y9uN13Ru gluuLgewunety detoml wuazdaaninresnisdnuaziinensunistulylld
naawedeyalueunisluiazenu nsdiulpsunsdulivanzaniunisilifmeed
NANTENLU89N17UFULle9un7RY mailafldlumsfinmziuniafiu dasipresunazineie
N139EIUNANTIATIEN Wkan e s Atleyun LL@:;ﬂ’lﬁ“LZ']L@%@ﬁ’ﬂﬁﬁ‘ﬁ%ﬁﬁiﬁ&ﬁﬁtﬁﬁﬂﬂ
MANNAELRIgAAINNIIN TAELIURAINNINIFIUIIENUTDIANA
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Objectives and evaluation of financial statement, basic concepts or generally ac-
cepted accounting principles, form of financial statement, benefits and limitations of financial
statement; disclosure of financial information, adjustment, impact of techniques and limita-
tions, report and problem-solving analysis of financial position; analyses of multi-industry

statement according to International Financial Reporting Standards (IFRS).

ICM 307 AQ58895NNIIMSAAMS 3(3-0-6)

(Managerial Ethics)

ATNALUNBY - ICB 206 BNANITUASNITAANIT

Prerequisite : ICB 206 Management and Organization

UANNNIVRIATEBTINNNGINARAZNILIzeNF TN 93RRI LAN1955NA N15TATITT
UITAUATUATUEITNNNGING HANTTNLUBNATEFITNADUITHNUATAIAN N1IWAUILUIAAN
ANUANNILHNATALFABAIANYRIBIANIT ANANAUTIENINNBIANI9gINANL ;:Iﬁ et anin
Auna N13ANATRNELTINA ANFURATWALAY N9TeaiunIgENTTA UssiAuAuan NI AA D
m\iﬁqiﬁ@ﬁ'Lﬁ'm%’mﬁuﬁﬂﬁﬁum\‘]mﬁmm@

Principles of business ethics and their application in business decision making;
analysis of business ethics issues; impacts of ethics on corporations and society; develop-
ment of concepts of corporate social responsibility; the relationship between business firms
and stakeholders; corporate governance; consumer protection; product liability; antitrust;

issues on business environment related to managerial ethics.

ICM 323 mMSanMSIMSAIRANLATMSUILLN 3(3-0-6)
(Export — Import Management)
n3UAUR wallawayainisantuuegsnadeaantarindl lanas uay
ﬂizuquﬂ’]?lﬁﬂf;ﬁ’uauﬁﬂ N13UULS ﬂﬁ?ﬂizﬁuﬁﬂLmei?ﬁlﬂzﬁﬁﬂmmM\mﬂﬂLmzﬁﬁL°?h
Practical, technical and procedural aspects of export and import business
operation; INCOTERMS, documentation and process of credit, transportation, insurance,

communication of export and import.
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ICM 441 msAszuinedssimanguilssimAadaunazan 3(3-0-6)

(International Commerce: ASEAN and China)

1NALARY : ICB 204 MANIATHTAIAATUNNIA

Prerequisite : ICB 204 Principles of Macroeconomics

N1SRALILATEFNATeNgNUsEIAR T EULAYAN NY3ATiugsnalunguilszing
aFuLazau N9RsRLiavedlanianisgsnaLazglassAnianNeAn oyninisaitiugsna
Tunguilszing aniden

Economic development of ASEAN countries and China; doing business in ASEAN
countries and China; the growth of business opportunities and trade barriers; problems of

doing business in this region.

ICM 442 mazgin 3(3-0-6)

(Leadership)

NNAUABY : ICB 205 N179ANIININEINTNYLET

Prerequisite : ICB 205 Human Resource Management

noun1azEin Taun Arudneusdun sinmedin fasefiruuadiin nmsdanis
ANANRUTITNINYPAA Em%wmmt:iﬁﬂum?ﬁmauslmﬁﬂmiu unumaedgunlugliuy
FN97] NNAEEUIAINANIUNTE N1IUTUNTeAnUNTL mf;zéﬁﬁmﬂﬂﬁﬂuuﬂm AELINITE
NNZEUN A383MEUN

Leadership theories: leadership traits, leadership skills, leadership determination
factors, human relationship management, influence of leaders on group decisions, leadership
styles, situational leadership, contingency theory, transformational leadership, women and

leadership, ethical for leadership.

ICM 443 msapmsuasidginiuy 3(3-0-6)
(Supply Chain Management)
AM1NAUNBY : ICB 207 N179ANITNITANTHUN 1Y
Prerequisite : ICB 207 Operations Management
The basic viewpoints of supply chain and supply chain management, supply chain
network design, supply chain management strategy, supply chain logistics management,

supply chain information management and supply chain performance evaluation.
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NNINIainldeln1uLaznisdanis nseanwuLlAsetn e ldgUnIL nagng
nsannsiaeldgilniy nnsdnnisvinaldginiunaziadanind nnsdnnisdeyanaaiuvioald
fuUnu aznslsviiiudss@nsninviadldgniu

ICM 444 METINNGUNUATHFNA 3(3-0-6)

(Economic Integration)

LLmﬁmLLmnWimmﬂZjumaLﬂ?iﬁgﬁ@ﬁiwﬂ LLN@\‘fLﬂumiﬁwmmimwmjumd
wiswgna uudltiulniuazdnwosiu ﬂfmmmmﬁim‘umzmmﬁ@N‘Emﬁzmwmimmmjmm
\ATHgTATTALYRNIALALIANIATIINNWATEFRA NQBHN1IIINNGNNIUATHETA 1TU NEE]
ANNINAANING NEHN199INAMNLATE AT N N1sRRINNITIINFanIaanILy
WATHFNATTALNNAALAZIIALTNOING “a% wazlseaun1snlidaliRaeanissanngunig
\segnalan

The concept and division of economic integration, the motives for the development
of economic integration, new trends, and new characteristics, the difference, and connection
between regional economic integration and economic globalization, the relevant theories of
economic integration, such as customs union theory, modern trade Theory-based economic
integration theory, new institutional economics interpretation of regional economic integration

and metropolitan area theory, etc., and practical experience of world economic integration.

ICM 445  LASHFAEASNNIA 3(3-0-6)

(Regional Economics)

MNALNDU : ICB 204 YANLATHTANAATNNNIA

Prerequisite : ICB 204 Principles of Macroeconomics

LLmﬁmﬁugmmmLﬂmgmmmﬁ]ﬁmm NITUAUNNTHAIUILATHINANNNA
\sugAansnHnAaNeluy m"fwmmumz‘?ﬁLLqmé’fau‘Lugﬁmm NIWAULATEHFNALAL
TneaF19gRanunssnssALYRNIA NMIANTTALANNIA ATINIINNENIATEIRATEALYHNIA
miﬂ'@m’fﬁqLL@:m?W@Jm‘lﬁﬂNzﬁwﬁugmizﬁugﬁmﬂ Imm’fﬂqqﬁmmﬁﬁuﬁ NagNENIg
WAUIMATNINUEUTZALNANA WleLNelATEgRaszALNINIA anmuIndeNni1samuly
QHAA WAZNIININUANINANHILRI NN A

Basic concepts of regional economics, the development process of regional
economics, modern regional economics, regional resources and environment, regional

economic development and industrial structure, regional trade, regional economic cooperation,
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regional infrastructure construction and development, regional spatial structure, development
strategy and regional planning, regional economic policy, regional investment environment

and the shaping of regional image.
ﬂé&ﬁ‘ﬁ’m"i’@m‘iiumimaﬁﬂ (Innovative Marketing Management)

ICK 311 mﬁmmzﬁﬁ'@gmmm’lunj 3(3-0-6)

(Big Data Analytics)

TLNALARY : ICB 208 N13ATIZVANANINGINA

Prerequisite : ICB 208 Statistical Analysis in Business

nswazideya taun nsdnesifuslna nnsdnrindayagnintaeldnisinesd
Eangsaun nanngugnAtagldinalian1saangu N1sIATIEULATA%Y N19IATITIRLL
ANl NsdAssikuL AUzl nsneuauaswennylnglddayanisdnunaany
gnA1 neAanisadnaaniugnAnlaelddayanisdnunanmgne

Data analytics: customer analytics, customer profiling with descriptive analytics,
customer segmentation with clustering, diagnostic analytics, predictive analytics, prescriptive

analytics, campaign response with classification, churn prediction with classification. °

ICK 312  msaa1ndLannsaing 3(3-0-6)

(E- Marketing)

JT1MNALNBY : ICB 202 MANNIARIA

Prerequisite : ICB 202 Principles of Marketing

NIALLUIAATINIINAABLANNIBTNG YaAMnINeININIIRAIABLANTIaTNE N9
éq“mmiﬁﬁﬁ@umﬂﬁqLL@vmiﬁm&i@z‘%’l@mﬁ“mqmnﬁq isastlannadidnnselinddmsuianssy
V]’]\iﬂﬂﬁ‘[ﬂ@’]m'i’)m/lﬂLW@T_I‘J‘m'Wﬂ’]TSLuLLﬁ]@“’?Ju‘ll’ﬂ\m’]ﬁ‘ﬁl@’]miﬂiliﬂLﬁi’ﬂﬂﬂd'ﬂﬂ%ﬂ@L@ﬂﬂiﬂuﬂﬁ
mum'aumm’]\umuﬂf]immm mumaummm@mm L‘T]\i@@uvl,@u ﬂ’j‘ﬂULLu’Jﬂmﬁ"}uﬂqLZQN@LLL‘IN@T]’W?
¥NNNSAANARARA LA BN IR e NsEan1smaseevlailuewnAn

Concept of electronic marketing, value of electronic marketing resources, customer
database management and customer communication, electronic tools for marketing activities
and demonstrating to integrate electronic tools into each stage, marketing planning stage,
stages for online activities, concept of virtual store for marketing products and services

including the future of online electronic marketing resources.
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ICK 313  msaniumsunannasuanaNLsTd 3(3-0-6)

(E- Commerce Platform Operation)

MNP TBIUNAANE TN ABNINST AR AN LAZN1IIALTINNTRIUNARNESY
BraNLEsT unanWafuaaouRsTuLTyL unannasuaAamEfILULITYT

Overview of cross-border e-commerce platforms, definition and classification of
cross-border e-commerce platforms, cross-border B2B e-commerce platform, cross-border
B2C e-commerce platform, mobile cross-border e-commerce platform, the future development

of cross-border e-commerce platforms.

ICK 314  RRNALASUIANTTNAIULLEINA 3(3-0-6)
(Digital and Business Model Innovation)
w?mm‘a‘uﬁqLmuﬁqiﬁ@ﬁ'ﬂfgﬂﬂﬂlfﬁ’i@:uuﬁuwﬁﬁm NN9AT NP LLINANIUNIAN

L%ermﬂLLqumﬂm@Tﬂﬁﬂwmvmwmﬁmmﬂ%umﬂiﬁm ﬂ’W‘j‘Lﬂ?ﬂlﬂuLLﬂmLL@yNZ\]ﬁ’]ﬂ‘ﬂ\iuﬁ/ﬁm‘j‘iN

Vlmm“umﬂuﬂﬂﬂummmm sidaUITULAY meu@iuﬂ’]?ﬂ?”mummn‘a‘iumLLUUﬁ?ﬂ@ naei

ﬂm:mLﬂmﬂuuamni?umh@ummmmLm\‘imi‘wm
The innovation of enterprise business model under the internet thinking mode,

creating the business model design thinking based on the characteristics of the Internet era,
and the transformation and innovation of relevant values, methodologies and tools for the
evaluation of business-model innovation, several case studies on innovation employing the

Internet of Things.

ICK 315  mMS5u5#1951A" 3(3-0-6)

(Pricing Management)

71NAUNBY : ICB 202 ¥ANNIIARIA

Prerequisite : ICB 202 Principles of Marketing

LLmﬁmLL@zm’mﬁugmé’mma‘ﬁwummm ANANTAAINN BITNTIFARATAINN
ﬁuﬁuﬁrmmﬁmLL@meﬁ’mﬂ’]‘a‘ m’mzi’ﬂﬁtummmm uﬁﬁﬁmﬂﬂﬂ@ﬂwﬁwwﬂ’]immmLL@J‘]J
LL‘J_l‘LlLLWJﬂmwuﬁ’wwﬂmm?ﬂwumﬁm Namaum N19FARULAATUIIAT NNTILAIITHINALAY
N179AN991AN ﬂ@ﬂ%ﬁm‘a‘mﬁm

Pricing concepts and basic knowledge, the definition, presentation and nature of
price and its relationship with demand, the importance of price, the role of marketing strategy
and the basic conceptual model of pricing, product value; pricing decision, cost analysis

and pricing management, pricing strategies.
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ICK 411 MAgNEMSIUTMITULSUATINTIA 3(3-0-6)

(International Strategic Brand Management)

AT1ALUNAY 1 ICB 202 MANNIIAAIA

Prerequisite : ICB 202 Principles of Marketing

WUIAATBILLIUARATNNIANITULIIUA LU ULRUNINELRgINA ANAATY LR
mﬁmmmmuﬁmm%‘iGﬁLLmi\‘iLL@zmm%qaﬂaﬁwg\iLL‘]_l'a“uﬁT N9 R AZNNT MU NN
NHNNIAANATBLLITUS N3TauAzsyifiutlsr@vannaesuuss uaznisidulnetineddiuaes
WLTUA

Concept of brand and brand management as an asset of business, important
of brand management, identifying and establishing brand positioning and values, planning
and implementing brand marketing programs, measuring and evaluating brand performance

and growing and sustaining brand equity.

ICK 412 msu?msﬂmm%imﬁmmsmmm 3(3-0-6)

(Marketing Risk Management)

ATINALUNBY : ICB 202 YANNI17AAIA

Prerequisite : ICB 202 Principles of Marketing

N@ﬂﬁ‘t%lﬂl'ﬂﬂﬁ'}’]&lL?ﬁlﬂﬂﬁﬁuﬂﬂﬁ‘ﬁ]@’]ﬂ ﬂi:mmmmm@mﬁmmmmmmm
dﬁﬁmmmLmumﬁmmimwL?Q'mﬁmmmmm ﬂﬁ??x‘i_qlﬂ'ﬂmﬁﬁlx‘] ﬂﬂﬁ‘%Lﬂiﬁtﬁﬂ’ﬂNL?@lﬂﬂﬂﬂﬁ‘
ﬁ]’ﬂ‘]_l’a‘/‘i_lffiﬂﬂ’]‘i'ﬂ\‘iLLNuﬂ’]iﬁlﬁﬂﬂﬁ‘ﬂQ’}NLgﬂﬂ ﬂﬂi‘[ﬁ]m’ﬂ’&‘ﬂuN@ﬂ’]ﬁ/ﬂﬂ’]‘j‘ﬂanLgﬂ\‘i

The impacts of market risk, types of marketing risk, the importance of a marketing
risk management plan, identifying risks, analyzing risks, planning risk responses, monitoring

risks.

ICK 413  mMSAAMSIMSIARIAUIANTTH 3(3-0-6)

(Innovative Marketing Management)

ATNALUNBY | ICB 202 MaNN17A87A

Prerequisite : ICB 202 Principles of Marketing

N19UNEHARTUTNITIAETNATIA N1TAFTINATIAULIUA NITIHBUILAZNNTNENTN
AnOladANIINAFINATTA m“mnﬁumqmmﬁmLmzﬁ@mmimﬂmﬁmLﬁ@%ﬁﬁm:muqm
NNNTAATA FINDGITNNT Lme:ﬂmmLmtzmﬁmmsm%wmmtﬁﬂm@qd“mqﬂi:mﬂ’wmmmm
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Product creativity selling, brand creativity, creativity advertising and corporate
image creativity, the innovative ideas and activities generated by the enterprise in the process
of formulating marketing plan, including the methods, time plan and resource allocation to

achieve marketing objectives.

ICK 414 masulsaunaumsaainmeissing 3(3-0-6)

(International Market Comparison)

MINALUNDU : ICB 204 VANWATHFAIAATNINIA

Prerequisite : ICB 204 Principles of Macroeconomics

s FaLPeUNNIRaI AU UNLY TTIA qu‘isrﬁm\immmm AaNTINNNIIRATA 3D
N9I9ANTUALNALNENNNIIAAIAA NIENBINSTIANA NN UsEIALaZAavRAszALTan
i 1y anFgeiang A uag Ins

To compare key cases of marketing in the world and countries, marketing theory,
marketing activities, marketing management methods and strategies, and citing various regions
of the world and world-class enterprises such as Japan, the United States, China and Thailand

as research cases.

ICK 415  MSUTUITTRINIMSARIA 3(3-0-6)

(Marketing Channel Management)

T1NAUNDY : ICB 202 MANNIIAAIA

Prerequisite : ICB 202 Principles of Marketing

mqﬂﬁﬁugﬁmmﬁmmqmimmm NNI9ANNITRININNIAAIA NTIATNEVTRIUAY
n1gn A vNNg mﬁ‘@ﬂﬂLL‘lej'@wmLLazﬂﬁﬁ‘Lﬁﬂﬂﬂ@qwﬁrmﬁ‘ﬁ@ﬂ@m%ﬂlwﬁmmw ANANT
waznizdanissnulaaaing fuuazaonuiiugin ludewnenisnaia Anudandienazaudn
W lUTRININITNAIALRIANITN NFATLANTEININNINNTAAIA N3 sziiiuLlszAnEnInaes
TAINIINITAAA

Basic theory of marketing channels, marketing channel management, channel
analysis and target determination, channel design and strategy selection, channel member
selection, Organization and management of logistics, channel Leaders and channel leadership
methods, cooperation and conflict among channel members, marketing channel control,

channel efficiency assessment.
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UNIANGUADNLAS 9 UULNA

1lAananNIeR TNt adaul U INaNa8SA LazitiaN e A1 UTN AN UAN AN
A al [~ a = =
WAN LYWL UITILABNLAST

ICC 117  MHIAUBTTRTEALNAN 3(2-2-5)

(Intermediate Business Chinese)

NUNIUBIALIENELNUFIUIBINNNAYU ANENHT 2990ueN6T FBN19TEUFI AN WA
o o rdl aa o o 1 -&l 2 o o 17
AANN I TR md szandu mﬁ?LLmﬂ?zTﬁlﬂwug’mmuﬂ’ml,uzmm NNTALNNUDYA AADA

3 = v o aI/ 2 a tdl dl ¥ [ %

’Q‘uﬂ’]ﬂ’ﬂﬂ’]‘i:f’]@uﬁlumﬂﬁuﬂ']ﬁ‘ﬂﬂﬂ@MQWQiﬂLL@ﬂum'}u’qm@V]Lﬂﬁlﬂﬂj'ﬂditﬁmﬂ@’m

Revising basic structure of Chinese language including consonants, tone markers,
Chinese characters and “everyday use” vocabularies; forming basic sentence patterns for
self-introduction, seeking information, language use under general situations and business

situations in intermediate level.

ICC 118 MINIUATMINANHIAURTRTEALNAT 3(2-2-5)
(Intermediate Business Chinese Listening and Speaking)
NsfaazNIINANIEIAL g3ia N ldnim limanzAunsaumu A NanIunignl

nuuali 1w nnsasuandeyaniegana nsdaueLNugIna kaznsldnnm luduganan

1
= ¥

NENARTLALNAN
Business Chinese language in listening and speaking skills; the appropriate use
under controlled situations; seeking business information, presentation, and language used

on business situations in intermediate level.

ICC 119 NITEMURATNITEUNIHIAUGITATTALNAN 3(2-2-5)
(Intermediate Business Chinese Reading and Writing)
1 = ?:/ dl QI a 6 % a ndl Qi Y =] o o
N17ATUNIHIAU UNANMNAU ADAINNNNIATUTNANLNEITDY dnineznisaula
ANNANATY WazNTdauaualaANEIATYN9gINA
Business Chinese language in reading skills; short essays and print media related
to general situations or business situations, reading for main ideas and presenting the main

ideas in writing style.
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ICC 120  MHIAURTTRTEALFY 3(2-2-5)
(Advanced Business Chinese)
ﬁimmﬁmeﬁﬂwmmerﬂ"nﬂéﬁmmﬁuﬁqiﬁﬂmzﬁuﬁ@ﬁu n1saulapaugATy

mwﬁuqiﬁ@mﬂﬁ@?ﬁlqﬂumm:?{@%Lﬁﬂm@ﬁﬂﬂmzﬁu@;q
The nature and the usage of Business Chinese language at more advanced level,

using words and phrases to form specific sentences in controlled situations at advanced

level, finding the main ideas of Chinese language from print and electronic business media.

A. 31In 15 “UENA

AUFUUNANEUANANUNITIUTUITESNA

o o o K a zﬂl dl % =2 a a a [T v A =

guFurinAnea 1318w NAesnIsAnEaTLTIIsgsnaludn iy Wiaan ey
snengsaldiauinlitdanndd 15 wiaeds Taun

ICB 111  w#anmeanms 3(3-0-6)

(Principles of Management)

uaNNN3 LLmﬁmmezmqwﬁﬁugmﬁmmﬁmmi UTLNNINAUILAZATAUINAT
IAINITAANIT NTZLIUNIFAANIT NITWAUNITLULLAZUIANTINAIUNNTAANIT A

The general laws of management, management thought, management theory,
the development context and evolution of management, management process, management

improvement and innovation, etc.

ICB 202 UWANMSARAIA 3(3-0-6)

(Principles of Marketing)

ANNNNEY ANANATYLBINITAAIARDIATEENA WUIAINAR ANAATYLAY
uthireanInan Aswandeniidaninananianane mautkdiunain NNIAUUANGHGN AN
N8 LATNIAMUARTLMINNARA U] WoRANITNELTINA nsUTTNsAaTIALATITLIL
ANTAUNANINITAAA NIARLssNNNARSTIkazduLssannanine wlgunauaznagng
ﬂ’]ﬁ‘[%\?ﬁ‘qﬂﬁ ﬂ’]ﬁ‘Lg“ﬂﬂﬁﬂ\‘mNﬂ’ﬁ’sﬂ“{’}MﬂWﬂ NN9AUATUNITAANA AADAAUATEIBITNNINNTAANA

Definition, concept and roles of marketing and its importance to economy, marketing
environment, market segmentation, market targeting, product positioning, consumer behaviors,
marketing management and marketing information system, product classification, product mix,

pricing policy and strategy, physical distribution planning, promotion, marketing ethics.
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