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MR AARAS

COMMUNICATION ARTS

swdmiuginin O . L1418
COM 111 MﬁnLLaszHﬁmeﬁ@ﬂﬁi 3(3-0-6)

(Principles and Theories of Communication)

LWUIRALLAY LLUU@’]@@QH’]T@@@’]?LL@uﬂﬂi@@@”ﬁm%@mu ANBOLY ﬂﬁﬁ?m@mimmu V]f]‘tfg
?ﬁlﬂiu mﬁﬂmmmymﬂﬂumwm Lu'amm@m'a wqﬂgmuma LL@vN@ﬂﬁ‘v‘VlU‘ﬂ’ﬂﬂ@@

Concepts and models of communication and mass communication; characteristics of
mass media; new media theories; media organizations and ownership; media content; audience

theories; and media effects.

COM 116  nmu lunuilmadans 3(2-2-5)
(Language in Communication Arts)
LLmﬁmmig@mﬁ@umm 2JAUNEN NTFANNMHNENEN lnsTimAdnans Jnsinee
3871 MIRAEMENg nadeu msldnenlunuiimamanslfaenadesiuiunaenisdedns
Concepts of verbal and Non-verbal communication, Interpretation of language in
communication Studies. Reading skills, interpreting skills, writing skills and use of language in

mass communication arts work for communication in different contexts.

COM 117  2vAailuasMSNAUILARNATN 3(2-2-5)
(Speech and Personality Development)
v ¥
MﬁﬂmiwﬂmmmLLmvmmmmmmﬁmzmﬁ?ﬁmumﬂaﬂmwﬁuﬁugm mﬁmﬂxﬁéﬁa
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Principles of speaking following guidelines of rhetoric and development of basic
interpersonal skills; analysis of audience; selection of content topics; presentation techniques; and

negotiation skills; and preparation of different speech forms across various media.
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COM 211 Q?ﬂﬁiiNLLQSﬂQMN']EImia:’FJﬂ']‘I 3(3-0-6)
(Communication Ethics and Law)
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Ethical principles related to the mass media works; professional ethics in commu-
nication; rights and freedoms in expressing human opinions; laws regarding defamation, insult,
reputation infringement; copyright laws; laws specifically related to mass media operations; Child

Protection Act; Alcohol Control Act; and laws pertaining to computer-related offenses.

COM 217 amansnmsanans 3(3-0-6)

(Psychology of Communication)
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Concepts and theories of psychology in human communication; motivation; percep-
tion, learning; influential behaviors and personalities in relation to communication; and application

of psychology to understanding and creation of communication in various situations.

COM 223 msanaMWAANAIENRS9assANaMSARaNs 3(2-2-5)
(Creative Digital Photography for Communication)
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Principles of creative digital photography; camera control mechanisms; lens selection;

lighting; color; and graphic components and editing for communication in communication arts.

COM 227 msRass9enINeImUsTsa 3(3-0-6)
(Intercultural Communication)
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Meaning, significance, and roles of intercultural communication; factors influencing
intercultural communication; lifestyles of global communities; learning process; integration and

adjustment to new culture

COM 228 MSAATIEURSLANS LULARANA 3(3-0-6)

(Audience Analysis in Digital Era)
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Concepts and principles of audience behavior; factors influencing audience behavior;
analysis of audience behavior trends; application of technology to analysis of online audience

behavior; and application audience analysis results for communication arts purposes.

COM 230 mMaAALEIESN9ATIARRNUIINARERS 3(2-2-5)

(Creative Thinking for Communication Arts)
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Concepts and principles of creative thinking; creative thinking process; design thinking,
creative briefs for communication arts purposes, creative concept presentation, including creativ-

ity-based case studies in communication arts.

COM 231 msadsassALiiamadanana 3(2-2-5)

(Creation of Contents for Digital Media)
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Communication behavior in the digital era; searching, collection, analysis, and
synthesis of content; content design and production; presentation techniques; and dissemination

and propagation of content suitable for target audiences through platforms.
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COM 317 msIvelasfunaimamans 3(3-0-6)

(Introduction to Research for Communication Arts)
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Basic principles of systematical knowledge and information seeking through reliable
research methodologies; presentation of research findings; reading and summarization of issues
in research reports; research ethics; and application of research results for communication arts

purposes.

COM 349 ﬁﬂi:n@umﬁﬁﬁumsﬁaaﬂs 3(3-0-6)

(Communication Entrepreneurs)
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Principles, concepts, and characteristics of entrepreneurship in creative industry;
analysis of business environment and opportunities; business analysis models; preparation for
establishing a communication business; ethics of entrepreneurs; and communication business

plans.



Rangsit University Bulletin 2025-2026
JngnagtinAmaas Collage of Communication Arts

ADM 150 m’m;s"lﬁmﬁ'uwmms‘llmumﬂLL@:'E@@%’NM?& 3(3-0-6)
(Introduction to Advertising and Creative Media)
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Meaning, types, role, influences, and efficiency of advertising and creative media; role

of advertising agency; and organizations in advertising and creative media business.

ADM 153 mMsItAsIERgUsinAEeanlugARaNa 3(3-0-6)

(Consumer Insight Analysis in Digital Era)
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Meaning, characteristics and segmentation of consumer, related theories and concepts
of consumer behavior in digital era; using technology for consumer analysis from personal factors
and external factors affecting consumer’s journey, new characteristics of consuming behaviors for

applicable advertising creation.

ADM 156 mfa"a@mmunmﬂmﬁm’m‘imumﬁ 3(2-2-5)

(Graphic Design for Advertising)
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Principles and concepts of graphic design, use of pictures and non-verbal language to
convey meaning in advertising, and application of technology to graphic design to create different

kinds of advertising media.
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ADM 259 mslairan ludanana 3(3-0-6)

(Advertising in Digital Media)
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Roles and the importance of digital advertising in modern world context, technology
and innovative media relating to advertising, characteristics and elements of digital advertising,
selection of techniques and tools of digital media for effective advertising execution, laws and
regulations relating to consumer’s data, as well as analyze and evaluation methods for digital

advertising effectiveness measurement.

ADM 260 mMsaanuULLAzNARNUIREUILAERaE519855A 3(2-2-5)

(Advertising and Creative Media Design Production)
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Concepts of creative strategies for developing advertising creation, process of
advertising design, consumer behavior analysis in order to effectively communicate with the target

group through all kinds of media, and evaluation of advertising and creative media.

ADM 261 mads1eassALiianiiamaslasnn 3(2-2-5)

(Advertising Content Creation)
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Role and significance of creativities in advertising industries, concepts on advertising

content creation, comprehension of scope of advertising message designs, practice in creative
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process of advertising content making, using verbal and nonverbal communications with modern
various techniques and forms for multiplatform media related to marketing problem, product and

service and personalized target.

ADM 351 mfa“[mwmﬂﬁimﬂ?i@uﬁ'fmiaga 3(2-2-5)

(Data-Driven Advertising)
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Role, importance and principles of data-driven advertising. data elements, process
of collecting data from various sources, data management, data analysis, using data to determine
advertising strategies, tracking and measuring advertising performance, practice applying tools

and techniques for using data to drive advertising creation.

ADM 352 m‘;‘mmmuﬁ@‘imumﬁ 3(3-0-6)

(Advertising Media Planning)
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Roles, importance and characteristics of advertising media; changes of advertising

media, using data analytic for consumer behavior prediction and implementation of media plan.

ADM 354 msaqauaswaLiamslasan 3(3-0-6)

(Advertising Research and Development)
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Principles, significance and necessity of research for advertising, methods and collective
data, statistics and techniques of advertising research to apply and development in all procedures,
practice with case study from real market situation such as advertisement value testing, advertis-
ing campaign planning analysis, target audience analysis, effectiveness advertising evaluation,

including advertising research presentation.

ADM 451 msapmsgsnalanlugARAng 3(3-0-6)
(Advertising Business Management in Digital Era)
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Advertising industrial and career and other afflliations in digital era, organization structure

and changes in advertising industry into specialization of special business groups

ADM 453 mMSULERaT1E9NUTHEHUNIREI9NDRITN 3(3-0-6)

(Professional Advertising Pitching)
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Skills and techniques for advertising pitching towards the preparation process of
personal and team skills, content, using new technology for attracting and motive presentation,

and Q&A preparation in order to reach the effectiveness of advertising pitching.

ADM 489 mSENUATITNW 1(0-40-20)
(Internship)
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Students gain practical experience in the professional environment working with a designated
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supervisor at the company. Students should submit a proposal with a job description to their

department for approval. At least 8 weeks of internship period is required.

ADM 492  ifSqyniinus 5(0-15-8)

(Senior Project)
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Before graduation, students are required to present the senior project proposal in
related topics such as advertising research, advertisement production under the supervision, and

evaluation of department committee.

ADM 493 @UnNAAnNE 6(0-35-18)
(Cooperative Education)
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Students have to undergo at least 16 weeks of external internship in advertising business
firm or related organization. After the cooperative program finished, students have to present the
projects or working out-put to fulfill the requirement of advertising department by conference,
seminar and presentation with related papers under the supervision of professional organization

experts and department committee.
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ADM 233 msuannnLaaaulnatNanulasmu 3(2-2-5)

(Commercial Video and Motion Graphic Production)

v 1

nrruaunThazduneulunsnanulasn inselasdszaunisaiRandn irsesile nng
=] a va a dl dl o ' dl aa o dl
ﬂﬂﬂgumN@mxﬂiﬂﬁmmqmm@mwLﬂ@mﬂm NNAURTREUNINTTIAYE LazdaRanaau ]

Procedure of advertising production with emphasis on tools and practice of media

production relating to motion graphic, television commercials, and other digital media.

ADM 253 m‘;‘ﬁ’ﬁumsjﬁﬁw%wamqmmﬁmﬁ@mﬂmumﬁ 3(3-0-6)
(Key Opinion Leader Development for Advertising)
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Definition and characteristics of KOLs (Key Opinion Leaders) types, roles of KOLs on
consumer decision making, selection, developing and maximizing KOLs for advertising campaign,

using analytics tools for select, measure results and trends of KOLs use in advertising.

ADM 257  mammuAaiflunulasuuazdassedssa 3(3-0-6)

(Advertising Art Direction)
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Concepts and understanding on arts and designs for communication, role, and impact
of arts in advertising and creative media production, problem analysis for creative people, art
director, designer, commercial art techniques and forms in advertising industries and other creative
business, art direction practice in various types of advertising media, advertising design critics

and evaluation, creative art direction field studies and observation.
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ADM 350 mi‘[mwmﬁshuﬁ@mmmi 3(2-2-5)

(Omni-channel Advertising)
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Changing of media landscape, concepts and case studies about omni-channel
advertising on multiplatform bridging-media, data analysis for creative advertising problem-solving,
practice on synergized media by using technology for design omni-channel advertising with specific

problems and context.

ADM 353 alulatitlyalssAugdusuaulavanuazdesinasss 3(2-2-5)

(Generative Al For Advertising and Creative Media)
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Role, importance and principles of generative Al in the context of the advertising
and creative media industries, process of using artificial intelligence technology for advertising
and creative media Practice using generative Al to analyze, create, and develop advertising and

creative media to be interesting and respond to the needs of the target group.

ADM 355 mslauunnuazdnasrenssAiNagsmagunin 3(3-0-6)
(Advertising and Creative Media for Healthcare Business)
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Concepts about the role of advertising and creative media for healthcare business,
application of advertising formats and techniques in healthcare business developmentin the current
social, cultural, economic, and technological context, including advertising laws or regulations of

health products and healthcare.
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ADM 356 mfa‘ﬁ:@mi"ﬁ’m&@ﬁ’faﬂmwﬁwé’m'}u‘imumﬁ 3(2-2-5)

(Data Visualization for Advertising)
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Concept, principles, data management, data analysis, art and science of data sto-
rytelling and practices on technology for visual communication, creative techniques in visualized

data for advertising, and data presentation with infographic design in various forms.

ADM 357 mﬁﬁ:@ﬂﬁiﬁﬂuuﬁifiﬁm‘ﬁ 3(2-2-5)
(Packaging Communication)
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Technique of creative message communication for advertising through packaging

design in various styles, including visual merchandise display.

ADM 358 m-ici'\slmmﬁ@mi‘l:mumﬁ 3(2-2-5)

(Advertising Photography)
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Principles and creative process of photography for advertising, related equipment and
instruction for use, studio photography process, and techniques for professional work including

quality evaluation of the photography for advertising.

ADM 362 allauaziliinmslutanssuasnedssaiiamslason 3(3-0-6)
(Creative Event Technique and Practice for Advertising)
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Concepts and techniques of creative event, planning, selecting, and creating effective event
platform and related technologies of event production including design, creative and controlling

event to be in accordance with the goals.

ADM 363  LAALIDSINULNUN 3(3-0-6)
(Advertainment)
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Creative advertising forms using entertainment with various media, seamlessly en-

gaging consumers through different types of media platforms.

ADM 459 mMSIaHUNAFIAN RILIARDN LATAIMNEIEY 3(3-0-6)

(Advertising for Social, Environmental and Sustainability)

WU2AR MANNTNENUAMNANTUS Iz Nl H LA AT 19a9A T UAIANLAZAS

%4 % & dl ‘d‘ = g =® %

WAARDN UNLIN HANTENL LAYLUININNITATNaTTAUAaaN T Tulse gl saunen1saFeanu
andariunIAdausing o inaussguilnmane fuandsEy

Concepts and principles regarding the relationship between advertising and society
and the environment, roles, effects, and guidelines for creating useful communications, including

creating cooperation with various sectors to achieve sustainability goals.

ADM 490 mMSANNUNHHULAZRRNS19ETTA 3(3-0-6)

(Seminar in Advertising and Creative Media)
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Situation of the advertising industry, current changes and progress in academics and
the advertising profession, organizing seminar activities to present information and exchange ideas,

Learn experiences from professionals, academics., and various sources.
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COM 217 amInanmMsdadng 3(3-0-6)
(Psychology Communication)
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Concepts and theories of psychology in human communication; motivation; perception,
learning; influential behaviors and personalities in relation to communication; and application of

psychology to understanding and creation of communication in various situations.

COM 230 M3AALEIASIRTIARBNUIINARIERS 3(2-2-5)
(Creative Thinking for Communication Arts)
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Concepts and principles of creative thinking; creative thinking process; design thinking,

creative briefs for communication arts purposes.

ADM 150 mmg"lﬁmﬁumqms‘lﬁmwmﬁmeﬁ‘aﬂéﬁmesﬁ 3(3-0-6)
(Introduction to Advertising and Creative Media)
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Meaning, types, role, influences, and efficiency of advertising and creative media; role

of advertising agency; and organizations in advertising and creative media business.

ADM 153 mMsitAsIEugusinAdeanlugARana 3(3-0-6)

(Consumer Insight Analysis in Digital Era)
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Meaning, characteristics and segmentation of consumer, related theories and concepts
of consumer behavior in digital era; using technology for consumer analysis from personal factors
and external factors affecting consumer’s journey, new characteristics of consuming behaviors for

applicable advertising creation.

ADM 156 miaamm‘unﬂWmﬁm’m‘imumq 3(2-2-5)

(Graphic Design for Advertising)
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Principles and concepts of graphic design, use of pictures and non-verbal language to
convey meaning in advertising, and application of technology to graphic design to create different

kinds of advertising media.

ADM 233 mMSHARNINWLAARYW LN UlREMN 3(2-2-5)
(Commercial Video and Motion Graphic Production)
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Procedure of advertising production with emphasis on tools and practice of media

production relating to motion graphic, television commercials, and other digital media.

ADM 253 mﬁ'ﬁ’ﬁuméﬁawﬁwamqm’mﬁmﬁ'ams‘lﬁmwmﬁ 3(3-0-6)

(Key Opinion Leader Development for Advertising)
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Definition and characteristics of KOLs (Key Opinion Leaders) types, roles of KOLs on
consumer decision making, selection, developing and maximizing KOLs for advertising campaign,

using analytics tools for select, measure results and trends of KOLs use in advertising.
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ADM 259 mslasnnludanana 3(3-0-6)

(Advertising in Digital Media)
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Roles and the importance of digital advertising in modern world context, technology
and innovative media relating to advertising, characteristics and elements of digital advertising,
selection of techniques and tools of digital media for effective advertising execution, laws and

regulations relating to consumer’s data, as well as analyze and evaluation methods for digital

advertising effectiveness measurement.

ADM 261 msa%’wmsﬁtﬁamLﬁami‘imumﬁ 3(2-2-5)
(Advertising Content Creation)
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Role and significance of creativities in advertising industries, concepts on advertising
content creation, comprehension of scope of advertising message designs, practice in creative
process of advertising content making, using verbal and nonverbal communications with modern
various techniques and forms for multiplatform media related to marketing problem, product and

service and personalized target.

ADM 353 inalulagitlyailszAngdmsvaulasanuaziasinassss 3(3-0-6)
(Generative Al for Advertising and Creative Media)
LNUN ANEIATY LL@wﬁﬂmiLﬁlmﬁumﬂiuiaﬁﬂn&lmwﬂ%ﬁwﬂuﬁummgmmumiu
Tnnnuazdeaieasss mfzmumﬂumﬂ%mﬁiuiﬂﬁﬂagapﬂ%ﬁwjﬁm?mmimwmqLL@:?%@
afased dnUfimnasldmaluladfygyesfnglunimisineed afased LAZHAINT Y



Rangsit University Bulletin 2025-2026
JngnagtinAmaas Collage of Communication Arts

lawnnuazieaiandlfifnanuinaula uasreuaussnudanisseengu i

Role, importance and principles of generative Al in the context of the advertising
and creative media industries, process of using artificial intelligence technology for advertising
and creative media Practice using generative Al to analyze, create, and develop advertising and

creative media to be interesting and respond to the needs of the target group.

ADM 355 mslauuanuazdaasreassAiNagsiagunin 3(3-0-6)
(Advertising and Creative Media for Healthcare Business)
LLmﬁmLﬁlmﬁuummmmmiImHMﬁiuqiﬁ@@mﬂﬂw m?ﬂﬁ?zqﬂmﬂ%ﬁgmmuLmzmﬂﬁﬂ
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Concepts about the role of advertising and creative media for healthcare business,
application of advertising formats and techniques in healthcare business developmentin the current
social, cultural, economic, and technological context, including advertising laws or regulations of

health products and healthcare.

ADM 358 mﬁd']zlmmﬁ@mfa“imwmﬁ 3(2-2-5)

(Advertising Photography)

391TA LB : COM 223 NzenenIwaAvaIEsasNarsAian1Aeans wielAsunIs
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Principles and creative process of photography for advertising, related equipment and
instruction for use, studio photography process, and techniques for professional work including

quality evaluation of the photography for advertising.

ADM 363  WAALIDSLNULNUN 3(3-0-6)
(Advertainment)
¥ - o « a2 A A 4 g =
mimwmmgﬂLLuumﬂmwmﬂmMmm‘uum\ﬁ AEADNUAINUANE LWARTINNITH
dondaniuduslnadudannainuansuuulisease
Creative advertising forms using entertainment with various media, seamlessly

engaging consumers through different types of media platforms.
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AWM IMSAARITMTARIAAANALAZLLUTUA Y

(Digital Marketing Communication and Branding)

IMC 112 msssauasfnansuususmiiaiy 3(3-0-6)

(Introduction to Branding and Brand Communication)

ARNMENE Tisn LmeﬁTﬂﬁxﬂ@uﬁugmLﬁmﬁuLLmurﬁTL@ﬂﬁﬂmﬂumuﬁmzmwﬁﬂwd
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Definition, origin and basic components of brand, brand identity and brand image,
the segmentation of a brand’s market; the brand’s target market; and the positioning of a brand.

Additionally, the strategy for brand communication efficiently.

IMC 213 MSARBULSUARRZRRRITMIARIARANA 3(3-0-6)

(Brand and Digital Marketing Communication Research)

WUIRAA UANNTT UIelny ANNENATY NITLIUNNG T ARAdELLIuA LAz ARaNINS
ARIARATA N13ATITHTRYA N19IFIENTURANTTINE ﬂﬁﬁﬁmﬁﬁm}?ﬂL%\'iﬂ??mml,mzﬁ\i@mm‘w e
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el uaiunsusLazn1sieansnisnann

Concepits, principles, significance, types of research, process, brand and digital mar-
keting communication research methodology; data analysis; research report writing; qualitative and
quantitative research practice to study brand communication strategy, relation between marketing
communication and customer behavior; applying research results for branding and marketing

communication.

IMC 214 m’i’)’NLLNuﬂﬂq%éLﬁﬂmia’aﬂﬁ’imima’lﬂLL'&%LL‘]J‘E‘IJI?T?T@ 3(3-0-6)
(Strategic Planning for Marketing Communication and Branding)
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Definition and importance of digital marketing communication planning and strategic brand-
ing, key elements of plan and planning process. Types of strategy in marketing communication.
Evaluation of strategic marketing communication plan and measuring brand performance. Case

studies of strategic plans and application of research findings in planning

IMC 215 MIARRNTULTUALTIANMNANNUS 3(3-0-6)

(Relationship Branding Communication)

AYNHUANNE LL@:mwm"ﬁﬁmmmmi'ﬁjﬂma?umuﬁ@qmmﬁmﬁuﬁ’mm:ﬁﬂumwﬁuﬁuﬁ
AUWUTUS m'fbﬁmii@mimmmuﬁ'ﬁqmmﬁuﬁuﬂumm%ﬁmmmLLmurﬁT n19aFeANIN Y
WuIUR ﬂitﬁﬁm:mnwafl%ﬂ@qmﬁﬂmﬁﬂl.usuﬁﬁqmwﬁuﬁuﬂummum?d&im

Concept and significance of relationship branding communication, brand resonance
and use relationship branding communication for creating brand value; brand love building; a case

study of relationship branding communication strategy in different situations.

IMC 219 msaassUssaumsaiLiauLsUa 3(3-0-6)

(Brand Experience Communication)

ANHNUNE LTENN LAaTANANATYIDUTTALNTDILUILLITUA ULLIANAe9LszaLNT0g
WHLLITUA AARARABLATAAFNTALLIUA mm%ﬁamﬂ%mﬁfaﬁmmamﬂmmiﬁﬂﬁuLmeﬁ‘
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WLIUA bUgINALlITIANFING"]

Definition, types and importance of brand experience. Brand experience blueprint,
brand contact and brand touchpoint. Principle for establishing an emotional bond with a brand.
Process of communicating to deliver a brand experience. Case studies of creating and communi-

cating brand experiences in various types of businesses.

IMC 220  M9R519899AL3DLAINTIRUAN ** 3(3-0-6)
(Creative Brand Storytelling)
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Concept, elements and roles of brand storytelling in brand communication, data
collection and analysis to create a unique brand narrative through multi-platform. Focus on case

study analysis and application of research results.
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IMC 310 mfa"‘iLﬂ’i’]zﬁﬂﬁ'@gaw’mmmmmﬁ@mm%’wuumﬁ 3(3-0-6)

(Marketing Data Analysis for Branding)

mmuma ﬂﬁ?“’Lﬂ‘V] ﬂqmmﬂmm@wamu@”mmLﬂm”m@mmqmimmm NNTAARAU
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Definitions, type, significance of data and marketing data analysis; data-driven deci-
sion making; data driven marketing; marketing data analysis process; social media analytics tools;

social listening; data visualization; a case study of using analytics results for branding.

IMC 315 msaamsan il AaaIsmInaIARANALAZLLSUARY 3(3-0-6)
(New Media Management for Digital Marketing Communication and Branding)
ANTNUNNE LAZAINAATY Aenfudelis nnsdansdeansuusudtiiunisnanneeylal
miﬁuﬂﬁ;\uﬁwwmLLmuﬁchuﬁuvL%[ﬁTLﬁ@WLLmu&T@gTuﬁuﬁurﬁummmiﬁum nsldNanEna
YN9NNIANALEARANTLLIUS  saamannseenuLUdNsluNNTARENINNIRaNAeelaTiien s gy
$u109LFINA
Definition and significance of new media; brand communication management through
online marketing; search engine optimization; influencer marketing, including message design in

marketing communication for customer engagement.

IMC 316  MSASINUASLFMTUUTUALTINALNS 3(3-0-6)

(Branding and Strategic Brand Management)

ANNUNNE LTLLN LAZANANATYIDINITATNULITUA B9ALTLNALILLITUA NTELIUNIT
AFIULIUA miﬁ'@mmmuﬁm@ﬁmﬁmmmmuﬁﬂ@qwﬁ’mm%qmwﬁﬂﬂﬁumuﬁ NALNINIS
PENYULIUR NALNTNNIAFNULIUATINTL NALNENNTATNTNTURLIIUA N19TAATUAILLITUA NITUANEN
ﬂwﬁuummiﬂimnﬁuﬁﬂmilﬁ@mm?wLL@:u?mﬁmﬂﬁiLLmuﬁ

Definitions, type and significance of brand identity, brand element; branding process;
brand communication; brand management; brand image strategies; brand expansion strategies;
co-branding strategies; brand community strategies; brand equity; case studies and principal

application for branding and brand management
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IMC 317 m‘sﬁ‘@ﬂ%mmmmﬁ@mmﬂ"ﬁu 3(3-0-6)

(Sustainability Marketing Communication)

AININNE mmzi”]ﬁm&l LLmzﬂﬂiﬁwuwmLLmﬁmmﬁ@mmﬂimmmLﬁ@mﬂwfﬁu it
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Definitions, importance and development of sustainability marketing communication
concepts. Sustainable Development Goals (SDGs). Principles and processes of brand communi-
cation for sustainability. Factors promoting and obstacles related to changing consumer behavior
towards sustainability. Case studies of sustainable brand communication and research on sustain-

able marketing communication.

IMC 490  ANNUNABANTMIARIARAIALAZULLITUA DI 3(3-0-6)
(Seminar in Marketing Communication and Branding)
Wanngidaudngendmindearsnismann Whitlszaunisalnnsyinausianaznngaun

Uszgniaadfiznis ausu TnedFauasfasiulandoruannddrdavieasdnemeneniildinissiuayy
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qquﬁué%@mﬂﬁﬂimxmﬁuﬁ;Efjﬁwﬁwum
Developing marketing communications career for students through experience simu-

lation, seminar and workshop, on hand-on marketing communication briefs and work as assigned

by brief providers or corporates outside university through partnership.

IMC 489 M5B NUATITN* 1(0-35-18)
(Internship)
1 v v
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After completing the required courses, each students have to acquire apprenticeship

from various marketing communication professional organization to enhance their experience.
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IMC 492 1Fandwus* 5(0-15-8)

(Senior Project)

NUNELYR WnzinAnEmaTimnsieansnenanaRATa LAz LTUR AT TdEY
drunnsinenlunguaanawliiaandn 21 micefAnvia InsANNITUTOLUDIANIZNITNNNIANTN WAB
Syyinusmuuuninindeamnismainiiauananuuaziunislssifiunaainaniznssunis
LRIANTINBUALINFAN L

Before graduation, student has to submit his/her marketing communication senior

project that evaluated and approved by department committee.

IMC 493  @wnamnen* 6(0-35-18)

(Cooperative Education)

VEGLIV TR NN ANHNEN 1A NN R DA INN I F AT AL AT LTUA AL B sy
nsAnsngudTnan laiteandn 21 wiiefn e aaANLILTEUANAMENITNNNIANAT U 1TR
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nasunFenianatstsznau nelfinnsguaresnniznssinsaniafnEaesaILaanuLlsznaLNIg

This unit is a co-operative education with focuses on hand-on practice in marketing
communication organizations with the minimum limits of 16 working weeks. Students, by the end
of the course, deliver report and project under the supervision of department and co-operative
committee.
wanewg : * duFugiidendau meien IMC 493 aviadnm lufesFoumein
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IMC 111 MANMIARNALATMIAARITMIARIANAINA 3(3-0-6)

(Principles of Marketing and Digital Marketing Communication)
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Concepts, principles, and significance of digital marketing and digital marketing communication;
marketing environment; segmentation; target market; market positioning; consumer behavior; digital
marketing mixes; product development; pricing; distribution channels; promotion; digital marketing
communication tools; digital marketing technology; current case studies on marketing and digital

marketing communications.

IMC 113 wqﬁmiuQ’u?‘[nﬂiumﬁﬁ:@memmmmmmmsuﬁﬁyﬂ** 3 (3-0-6)

(Consumer Behavior in Marketing Communications and Branding)

WUAAA MR LATLLLA1A89N153ATIzIingAnssugLitna dadunielunazilads
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Concepts, theories and consumer behavior analysis model. Internal and external
factors influencing consumer behavior. Tools for communicating the brand with the target consum-
ers. Persona and customer journey design. Case Studies and application of research findings to

comprehend consumer behavior.

IMC 115 m-aﬁzlul,ﬁ'@ﬁ'@mimimmmL%«i'faw\ 3 (3-0-6)

(Writing and Communicating in Content Marketing)
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Concepts, principles of various scripts and texts writing to communicate for Content
Marketing, event main script and moderator script writing, writing and communicating in content
marketing on website, Facebook, Twitter, Youtube and Line, Tiktok, Instagram application, practice
in various scripts and texts writing and communicating in effective content marketing to analyze,
criticize, compare and evaluate various scripts and texts writing and communicating for Content

Marketing by group discussion.
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IMC 117 M35 I9ULSUALEMIUASMIARFNTMIARIALIMS 3(3-0-6)
(Service Branding and Service Marketing Communication)
LUIAA UTZINY UAZANNANATYIBINNTAAIALITNT NTAFIULTUALITNNG m@%‘lﬂmimi
AAIALITNT NN9A1TRLAzZNMUATTN m‘mwLLNuLL@zﬁwumLLmumum?ﬂﬁﬁﬁ miﬂ@ﬂﬁmﬂmz
nsdedns miﬂ@zLzﬁum@miﬂﬁﬁﬁmum@?ﬁ'mwmmmmﬁmﬂmzmm%qLLmuﬂ‘iﬁmi
Concepts, principles, and significance of service marketing; service branding; service
marketing communication; planning & programming; taking acting & communicating; evaluating

the service marketing communication and service branding campaign.

IMC 119 m'm‘}"mLLua‘uﬂ'ﬂgmumﬂﬂmﬂmaLm:ms?ﬂlﬂmimmmmﬁﬂms 3(3-0-6)

Vaaie

(Destination Branding and Marketing Communication for Tourism)
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Concepts, principles and significance of destination brands; destination branding;
communication and tourism; communication and tourist behavior; marketing communication for
tourism; destination brand equity; case studies and research relate with destination branding and

communication.

IMC 120 m‘:?i'ammuiuﬁluﬁﬁ?mqmmwmemﬁmﬂu 3(3-0-6)
(Brand Communication in the Health and Beauty Industry)
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Concept and elements of the brand in health and beauty industry. Competitive landscape,

health and beauty brand identity design. Brand communication strategies for health and beauty

brands. Building credibility and trust. Determining communication channels to reach the target
audience. Case studies and the application of research results for communicating health and

beauty brands.
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IMC 121 m-m%"mLLazﬁ@msumuﬁqﬂﬂ@“ 3(3-0-6)

(Personal Branding Communication)

WUIAR mm‘vmwLmewdﬂﬁmmmmm%‘NLLmuﬁqﬂﬂ@ A9AUIZNALIAINNTAFIN
LLmuﬁqﬂﬂm mﬁﬂizﬂﬂmmﬂ’]iﬁ@mamium‘ljﬂﬂ@ miﬁﬁumLL@::mm@ﬂLLUULLumﬁqﬂﬂ@Nm
dgl ¥ sﬂl dl % [

LB mmfm@ﬂmmmLW@mmm\‘iLmium‘quﬂﬂm

Concepts, Definition and significance of personal branding; elements of personal

branding elements of personal branding communication. Develop and design personal brand

through content, mastering multimedia for personal branding.
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COM 228  MSAATIZNRSUANT LUEARANA 3(3-0-6)

(Audience Analysis in Digital Era)
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Concepts and principles of audience behavior; factors influencing audience behav-
ior; analysis of audience behavior trends; application of technology to analysis of online audience

behavior; and application audience analysis results for communication arts purposes.

COM 230 mMIAALEIASIRTIARDNUTINAAIERS 3(2-2-5)

(Creative Thinking for Communication Arts)
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Concepts and principles of creative thinking; creative thinking process; design think-
ing, creative briefs for communication arts purposes, creative concept presentation, including

creativity-based case studies in communication arts.
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IMC 111 WANMIAAIALAZMIAARITMIANIARANA 3(3-0-6)

(Principles of Marketing and Digital Marketing Communication)
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Concepts, principles, and significance of digital marketing and digital marketing com-
munication; marketing environment; segmentation; target market; market positioning; consumer
behavior; digital marketing mixes; product development; pricing; distribution channels; promotion;
digital marketing communication tools; digital marketing technology; current case studies on mar-

keting and digital marketing communications.

IMC 112 measauasanssuususiLiaesy 3(3-0-6)

(Introduction to Branding and Brand Communication)

ANAITAINE T18 LL@%‘Nﬁﬂﬁ‘xﬂ‘ﬂUﬁuﬂﬂuLﬁlﬂ'}ﬁULL‘]_I‘J?uﬁL‘ﬂﬂﬁﬂiﬁfﬂﬂmﬁ‘uﬁu@;‘iﬂ’]wﬁﬂﬁﬂi
WUTUA N1FULNAIURAIATAILLTUA NTNIUUARAALINANNZTRILLITUA WAZNNTATUUARAL ALY
WUTUR ﬂ@q‘wﬁfﬂﬁiﬁ@mummﬁaﬂwﬁﬁﬁw%mw

Definition, origin and basic components of brand, brand identity and brand image,
the segmentation of a brand’s market; the brand’s target market; and the positioning of a brand.

Additionally, the strategy for brand communication efficiently.

IMC 113 wqaniiué'u?"tnﬂ"lumsﬁﬂmimimmmLL@:LLUiuﬁgq** 3 (3-0-6)
(Consumer Behavior in Marketing Communications and Branding)

WUAAR MOH]) WATWULANABINTIRIEingAnssugL3ing Tadanielunazilads
ﬂ’mu’ﬂﬂ‘ﬁl’&'\iN@ﬁﬂwqam‘iuéﬂﬁﬂﬂ Lﬂ?‘l@\iﬁ@ﬂwﬁﬂmmmuﬁﬁué‘}ﬁiﬂﬂﬂ@jmL‘ﬂwmw N1TaANLULU
Persona LLaxLﬁumqwqﬁﬂﬁuﬁﬁiﬂﬂ ﬂ?fﬁﬁm:mmzmiﬂimﬂﬁﬂ%mmﬁﬁ/ﬂ L‘ﬁlmﬁﬂﬂwqﬁﬂﬁmm
uslne

Concepts, theories and consumer behavior analysis model. Internal and external factors
influencing consumer behavior. Tools for communicating the brand with the target consumers.
Persona and customer journey design. Case Studies and application of research findings to

comprehend consumer behavior.
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IMC 115 ~ mMSLlaulNag§adIsmsnaIaLdaLidani 3 (3-0-6)

(Writing and Communicating in Content Marketing)

LUIANNAR M@ﬂﬂ’]ﬁ‘lﬂlﬂu@ﬂﬁ?‘ﬂﬁlu@vm@ﬂﬂl’mi‘ﬂLL‘U‘LIE‘I’]\‘]“] Lw'azﬁfamﬁ'immmml,%‘uu@m
nadauamLivaniazdasUAnan UL mimﬂum@mmmﬂimmmL°INm@muumﬂﬁm LW°I]‘1_Iﬂ
NIRRT guﬂmumﬂwmmﬂ@u FNFARNLATAUARTLNTN miﬁlﬂﬂgumm?lﬂmummﬂmme'ﬂm’m

| dl dl a dsl/ v a a a a ca 4 = a
gﬂ LLULANT] WARDANTNITARA dailevn linaLs=@nsua szt tansnliFeuifaunastssifivanu
= a g & 1 dll dl a dsl/ v 1
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Concepts, principles of various scripts and texts writing to communicate for Content
Marketing, event main script and moderator script writing, writing and communicating in content
marketing on website, Facebook, Twitter, Youtube and Line, Tiktok, Instagram application, practice
in various scripts and texts writing and communicating in effective content marketing to analyze,
criticize, compare and evaluate various scripts and texts writing and communicating for Content

Marketing by group discussion.

IMC 117 mMS&419uLSUALIMILATMSRRAITMIAAIALEMS 3(3-0-6)
(Service Branding and Service Marketing Communication)
LUIAA UTZINY LAZANNANATYTBINNTAAIALITNT NTAFINULTUALITNNS ﬂ’]ﬁ‘a‘l@@ﬂﬁ‘ﬂﬁi
AANALIINNT NN9ANIIALAYAMUATTTYYIN mifm\‘iLLNuLL@zﬁwumLLmu\‘nummﬁﬁﬁ m@ﬂﬁﬁ"ﬁmm@z
nsdedns miﬂixLﬁum@miﬂg‘jﬁﬁmumiﬁ@mmﬁmmmu‘??ﬂ’v;rlmizmmﬁ?wLLmuﬁ’ﬁmi
Concepts, principles, and significance of service marketing; service branding; service
marketing communication; planning & programming; taking acting & communicating; evaluating

the service marketing communication and service branding campaign.

IMC 119 mm%"mLtusuﬁ'gﬁmmﬂﬂmﬂmqLmzmsﬁamfa‘mimmﬂLﬁﬂmiviml,ﬁm 3(3-0-6)

(Destination Branding and Marketing Communication for Tourism)

LUIAA UANNIT memuﬁﬁﬁﬁymmLLmuﬁfﬂwmﬂﬂ@wmq mm?ﬂ\mmuﬁqwma
Uanemne nrsdeansiunisviediiien ﬂﬂiﬁ@mﬁiﬁquﬁﬂiiuﬁﬂﬁ@qlﬁ?‘im nsdednsnnInanaLiienis
yieaiien ADAATLLTUARANNEU AN NITUAN L AZIUIAY Lﬁlmﬁumm%‘wLLazﬁﬂmﬁiLLUiuﬁam
Bunelanenig

Concepts, principles and significance of destination brands; destination branding;
communication and tourism; communication and tourist behavior; marketing communication for
tourism; destination brand equit; case studies and research relate with destination branding and

communication.
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IMC 120 miﬁaﬂﬁsLLuiuﬁluqsﬁqqmmwLmzm']mm 3(3-0-6)
(Brand Communication in the Health and Beauty Industry)
LL‘WJamLL@x‘ﬂdﬁﬂﬁ‘xﬂ@UﬂJ@\‘iLLU?umﬂuﬁﬁﬁ@QﬂﬂWWLLZ\IZ?WJ’]N\‘I’]N Qﬁﬁﬂﬁm\immm\‘i‘ﬁu

N1228NLULIBNANHDILLIUAGININLATAIINIIN ﬂ@qmﬁfﬂﬁi?qlfamiﬂw,l,muﬁ%w%uLLmuﬁzgﬂme

WAZAINNNN N19AF AN L%ﬁfal,mzmw%’mﬂ@ ﬂWiﬁﬂﬁuﬁﬁ@ﬂ%ﬂdﬂﬁi%@@ﬂﬂﬁ@Lﬁﬁﬁdﬂ@:mﬂ’]

PNl mtﬁﬁm:mLme?ﬂizﬂﬂmﬂﬁmmﬁﬁﬂLﬁ@ﬁ@@ﬁiLLUiuﬁ@mnﬂwmemmw
Concept and elements of the brand in health and beauty industry. Competitive land-

scape, health and beauty brand identity design. Brand communication strategies for health and

beauty brands. Building credibility and trust. Determining communication channels to reach the
target audience. Case studies and the application of research results for communicating health

and beauty brands.

IMC 121 m‘;‘ﬂ%’qqLmzﬁ@mmuiuﬁqﬂm 3(3-0-6)

(Personal Branding Communication)

WUIAR mm‘wmaLmemdﬁﬁmmmmm?’NLLmuﬁqﬂmm 9AUIZNALIAINNTAFIN
LLmuﬁqﬂﬂ@ @\‘1ﬁﬂizﬂfammﬂ’]iﬁ@m’mmiuﬁqﬂﬁ@ ma#ﬁﬁumLmem@ﬂLLUULLU?uﬁqﬂﬂmjm
ds/ ¥ dl dl % [
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Concepts, Definition and significance of personal branding; elements of personal

branding elements of personal branding communication. Develop and design personal brand

through content, mastering multimedia for personal branding.

IMC 215  MSADAITHUTUALTIAMNNANNUE 3(3-0-6)
(Relationship Branding Communication)
ANNUNNE WAZANANATYIRINNIADANTLUTUAITNANNANTUS N2dziiauauduiug
Aunusud nsldnis@easnisuusumdsauduiuslunisaisanianusus nsasisanuinlu
& S =) Y rdl cAa o 4 o)
WUIUA NIOUANEINSIENAENEARATULTUATIAINANAUT LUANUNT0IFN9°]
Concept and significance of relationship branding communication, brand resonance
and use relationship branding communication for creating brand value; brand love building; a case

study of relationship branding communication strategy in different situations.
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IMC 219 msAagnslszaumaniuianLsus 3(3-0-6)

(Brand Experience Communication)

ANNUNNE UT2nN 1arANANATYID9U T ALNTRILUILLITUR LWLLANAe9UszaLnnng
WINKLTUA AARAFBLATAAFNNARLIUA mm?wmm%uﬁi@ﬁmmmﬂimwﬁﬂﬁmmmﬁ
nsrunuNNsAeaNIiedeLsyaUNN Il LU nedifinmnisa¥anardeanssyaunisnduvs
WUIUA bUgINaLsTInNFinge]

Definition, types and importance of brand experience. Brand experience blueprint,
brand contact and brand touchpoint. Principle for establishing an emotional bond with a brand.
Process of communicating to deliver a brand experience. Case studies of creating and communi-

cating brand experiences in various types of businesses.
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#1213 NaRNLAe (Multimedia)
AT TNLIAY
MMD 111 mmélﬁmﬁ'mﬁmﬁuﬁ'@aﬁﬁﬂ 3(3-0-6)

(Introduction to Multimedia)
a o o as a - = o A o as o o
LUIAG UANNITHARNLAE @m‘ﬂixﬂ@mmmLL@zﬂﬂiﬂixqﬂm’Mmemmmmm UAN
o A o asa N A v o o o as A o

NN9RANLLL NTTUAUNINENINAaTaRNLAL ATUIAENINEI TR UN1ANATIANARNLAL WNUINNT
1ounAlulad A ARNIAETLWATINNIRBANTNIATULATEIANIEINA ATLBITNLATNO NI
udaniAe

Concept, principles of multimedia, element of media and applications for multimedia,
multimedia design, multimedia development process, technology related to multimedia production,

multimedia technology in mass media and other business, ethics and laws of multimedia.

a @ ¢ o v aa a

MMD 112  21AANLTAT1NATTALNDINUNAANLAE 3(1-4-4)

(Creative Drawing for Multimedia)

a %Y 2 aca dl =® v v v
ARANITAINANTINANELAUALITNITNUAINUANE mummﬂmmuiumamwgﬂwm 19
4 4

NN L A9WN ANHUENURY TATEATN N199ANNBIALIZNALATN NNTENENBAAINNAR ALAUINNT
WATAYNNUNAE NIUATNINALTIRE19499A MU AR N LA

Drawing techniques with various approaches, include drawing shapes, light and
shadow, texture, perspective and composition, the transfer of ideas imagination and meaning,

through create drawing in multimedia work.

MMD 122 #AaNM3aanuuuUng WNiNauNanNLAe 3(2-2-5)
(Principles of Graphic Design for multimedia)
a o a o a & a aa dl
WUIAA NANNI7RBNLLLNTIAN NAUE1IANNAALE avAlsznauAad NOHHA NTARAINN
MN’]EIL%\iﬁmﬁﬂ‘]:mjﬂ’]i?ﬁ@@%‘uuqamLL@;‘?@’]iNﬂjﬂfl’mﬁﬂ NIYLIUNTAATINAANLLL a9ALTENaLNNg
AnTseanuuy tiun n1saieanddnla nsszyilymn wwaAan1saieassd nnsai LUl Las
dl % & a v ada a
N1INAFAL LINAN198519a37AN LN AN Tl RN LA
Concepts, principles of graphic design, visual elements, composition art, color theory,
symbolic interpretation, communication of concept and emotion, processes of design thinking,

elements of design thinking, empathy, define, ideate, prototype, test, for create multimedia work.
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MMD 212 mMSAMENASNRTTARAEMSIAG R AR UTARTLAE 3(2-2-5)

(Creative Thinking and Storytelling for Multimedia)

WUIAR UANNNIAATIAF19a99A NrsAuLLan1ensuilaland nnsafruseiuanala
N17ANLLLAINNAR ﬂﬁiﬁmum%%ﬁmmﬁ”‘ﬁ\‘im?ﬁm’i@@ﬂLLUUW?@@W?@J@EM?E}'WV}@@ﬁ;mmfa nane
ﬂ"Iﬁ‘L@"Wlﬁ:‘ﬂ\‘i TN ﬂ’)im\‘itﬂ?\‘iﬁl@\‘i agALTZNaL ‘ﬁﬂmum:miﬁﬂmtm G:m‘ﬁl%l,m Lﬁﬂmﬁfﬁl@@w
Tugduuusng 7 lusnuiaidine

Concept, creative thinking principles, search problem solving concept, make inspi-
ration, thinking design, creative problem determination, emotional design, storytelling, storytelling
strategies, script writing, storyline, element, directions and connection to the story, for communi-

cation in various forms in multimedia.

MMD 222  manfiatpasnsinfiasudadiiie 3(1-4-4)

(Computer Graphic for Multimedia)

WUIAA mqwﬁﬁmﬁumuﬁqmﬁmﬁ\lﬂ dszinnaednaIin n1sAAINAINNIIAN
NNTUAUBNTIANNINAANIN N19UN L’m&‘ﬂﬂi’]"Wﬂ%ﬁﬁgﬂéﬂﬁmﬁﬂ’]ﬂﬁﬁ%@\?ﬁ@[51"1\‘1 ] ‘1'71|L‘1)immuﬁ"1_|m’;‘
a¥nassfuazniandnnuneiin et ludszegnddlunulaniine

Concept and theories about computer graphic, type of graphic, graphic interpretation,
graphic presentation on screen, presentation of graphic in print media, using various tools appro-
priately for creation and graphic production, graphics and illustration will be applied to multimedia

production, for create multimedia work.

MMD 235 MSHARIANANLNDINUNARNLAE 3(1-4-4)
(Video Production for Multimedia)
311 NAUNDY: COM 223 N17018AINAAVALTIAFNATIANEN17ADAT
U IALIANTLTALAINAIZATINAITAIYIIT Y
WANN9LUaAUIUNINAFDATIA FILANLAUTIWIAN N HHUNABI N19RBANTAMNUNIY
a :I/ dl - v aa A
WAZNTTUIUNNTNARYNTURDY a1l wdaniae
Basic principles of video production from the knowledge of picture size, angle, meaning

communication, and all process of production for applying to multimedia work.
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MMD 313 msas19a@ssaLiiamiianulianiine 3(2-2-5)
(Content Creation for Multimedia)
% A’ v ndl o 1 [ 1 = 13
AYNNTILBIAUNLINLANTAUNA LUAIA1TAUNA N1TUFUULARNTAUNA mmm:mflm
¥ 4 k4
NTAUMN 29LTIN ARLAEN wazLlsziluilen nrmzinazdanszdiilent nnseenuuLilennuay
1 v 1
dowdansalszaudld nsn@midamduiuanuiafiineg nswsunstameaulatimmanzaniu
v
ngulmang nstlszidugaininiilant
Introduction to information, information sources, information consolidation, user study,
searching, gathering, selecting and evaluate of content, content analysis and synthesis, content
design and user interface, content production for multimedia work, disseminate via online channel
appropriate for target audience, evaluate the quality of the content.
MMD 324 LRe9EIUSUINUNARNLAE 3(1-4-4)
(Audio for Multimedia)
a o a o = o o a :
WUIAA UANNITINEINLLAEN UsTnNaeaudes ANANATIBUAENLTZNNAN ] Tuau
v aa a 2 a o a v aa a
AFHLAL NTTUIUNTATULALI Lmzmmevl,ﬂﬂizﬁqmmmﬂumummmLml
Concept, principle of audio, type of audio, importance of different types of audio,
production of audio processing, and application for multimedia.
MMD 333 msasea@ssanniaaauluaiNanuianiife 3(1-4-4)
(Animation Creation for Multimedia)
WHIAR NANNIT N NafunIsai N maaeulug N9 NkEuNIsEARN LA REL
nstszeneldnimadeulluanudasiime Indfimnisanldsunsupeniomefilszyns
Concept, principle, theories of creating animation, planning of animation, applied of

animation in multimedia, and practice with applied computer programs.

MMD 412 mM5298@NSUNARNLAE 3(2-2-5)

(Research for Multimedia)

WHIRANNTINE ANNAIATYUBINITIAE Uszinnuaenisdae m@ﬂixﬂﬂmﬂ%\muﬁﬁmﬁ@
NuUTARRIAE NszuauN1TIde N9sxyilynn Frnuszasd nanunIulsTuNITuNIseanLULszle
38948 NM99ANTBLALAZNNIIEULANITIAE iensaeassfiasaniiunadedaniiie

Research concepts, importance of research, types of research, research application
for multimedia, research process, how to identify problems, objective, literature reviews, how to
design of research methodology, data analysis, and research report for creativity and evaluation

of multimedia.
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MMD 414  §5TALEN519E55A 3(2-2-5)
(Creative Business)
AIPNULATIATHTNAITIAT 1AM §ARINITHATNGEIIA NIFRLBAARINITHATINGATTA

gINAaF19a99A InHen19Uszneaun1sgaNAmeaieassd N15HAsNilan AL asan NLIAFBNNINgINA

NALNELATNIINAIAFINAATNATIA N1I9ANIIFINALATNITANIUNUGINAGUTLIFINWTIATNATTA

WAazINUTARN LA
Creative economy and society, creative industries, enhance creative industries, cre-

ative business, creative business entrepreneurship skill, analysis of business opportunities and

environment, creative business strategy and marketing, business management, and business plan

for creative and multimedia business.

MMD 489 mSEMUIT TN 1(0-35-18)

(Internship)

Fm1lsAUnew : AavkiunIsAns lunguamanlsdesnda 30 wdaene

W78 IALAINITUTELANANENITINAIIITIY
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gualiimuuzihdniumbsanuitnAnmllilnem uazietinAnsEnauasunnsiazdadladiunig
Uszifiunaainnisvingiansesunistinanu

Self study through the external internship in multimedia organization as required by
Faculty of Communication Arts during two months or eight weeks; the students will be evaluated
by the organization under supervision of their advisor. After meeting the requirements, the students

will be evaluated from a written report.

MMD 492  Fuaniinus 5(1-15-8)
(Senior Project)
Ami9ALUNeY : davkiunaAne lunguamawlxdeandn 30 mdaeis
1sa lALIAINITIUTOLANAINITNAIIN T
ﬁm:mLL@zﬂﬂﬂgj‘iﬁﬁﬂm@Qﬂﬂﬁﬂ?mmﬁﬁwuﬂuﬁqﬁﬂﬁmulqLﬁmﬁuﬁ@ﬁﬁﬁmﬁ'@guﬁﬂﬁ
Haneen9Geuy nswaunliffnauiuadt wanlmilussiuiifeadesiuindnnsdeans
wuuwaluladnisdeansasizlul gldiuAuuzi aneiansdiitingm wasiiauenaafuzey
wazfunilsviiuannAnznssunIsaaLlFaymninug
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A senior project course which offers learners opportunities to investigate interesting
topics. Its aims are to develop a deeper understanding and development in consultancy from

project advisor and received evaluation from project committees.

MMD 493 @unaane 6(0-35-18)
(Cooperation Education)
F19ALNeY : davkitunisAnz lunguazawlxdesndd 30 wiaens
170 AEAINITUTELAINATIENTTNATI T T
ditRenuassluanutlszneuniemidandndaniinelaidesndt 4 ineu vise 16 dlannf
LL@Z‘LIWmummmw%mL@ﬂmﬁ?ﬂixﬂfﬂumﬂé’fmi@LL@“ﬂ@\mmzmmmmuﬁ@ﬁﬂmmemuﬂﬁ?xﬂ@‘u
dl 3| % Y o ==K v [ Dd‘ Yo
n1g GINLﬂumimwiﬂmmiuuﬂﬂm:rﬂmmemmmmmimuq\i Iumigiﬁmmimwgmimmm
= Yo o N A d o = o as a
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This unitis a co-operative education which focuses on hand-on practice in multimedia
communication technology’ organizations with the minimum limits of four months or sixteen weeks.
Students by the end of the course will deliver report and project under the supervision of co-operative
committees and host organizations. The aims of the course are to develop learners and provide

opportunities for learners to advanced levels of management and knowledge development.
A1AN-1aan 15 iaene

MMD 221  sadiiiaelusnuiagismanann 3(2-2-5)

(Multimedia in Marketing Communication)

LLmﬂmmimmmwmmm quﬂﬂim Hu3tnm ﬂ@mﬁmm'amammmm mmNLLNuﬂ’]i
mmimmmm Lm@\m@LL@v%\‘im\‘m’]imzﬁﬂimimmm NNIIALAZNITUIEINUNA mmamimimmm
Lmeﬁ?ﬂTzﬁqﬂmﬂ%mﬁ@auLmﬂluﬁﬁuxLm@\m'ﬂmm@mim?mmm

Concept of marketing communication, consumer behavior, marketing communication
strategy, planning of marketing communication, tool and channel of marketing communication,
measurement or evaluation of marketing communication, and adaptation of multimedia as tools

for marketing communication.
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MMD 224  mMEaNamMWAAALEId49899 AL BN UNARRLAE 3(1-4-4)
(Creative Digital Photography for Multimedia)

WUIAR NOBJNI9EENIW WATANIIEaNIW N1ednesAlsznaunin watianig gl
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Concepts, theories of photography, image composition, various lighting technique
with both studio light and use flash light, practicing recording photo in studio and outdoor, layout
and planning to select the right equipment and tools for a different task, data recording, practicing
related software for photo editing and retouching, blending and controlling quality of the image,
ready for multimedia work.

MMD 226 msaanwuuiiuladiianusianiing 3(1-4-4)
(Web Design for Multimedia)
uﬁﬂmiﬁuﬂmmi@@ﬂLLUUL%UVLWTmﬁﬂizﬂ@mmﬁuiﬁnﬁ AsfANNsERENLEaM 13
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Basic principle for website design website, the elements of website, also includes
content preparation and website planning and analysis for communication. techniques to design
website with advance computer software include coding with computer language, content man-

agement systems, responsive website, design website layout, graphics and multimedia, testing

and uploading the website.

MMD 314 mMInARRRAIRNNAANA 3(1-4-4)
(Digital Print Media Production)

'
a caa o a

1 1 14
WUAAR UANNITRRRINNAAANA N1TRBNWULLATATINLEUNNTHAR N7 TN TeLia MmN
% ae o 6 dlvadddi dlala cAaa o [N
mmmﬂgmuwuﬁ mma@mm@@m@mmmﬂLWfﬂmi‘iJ?zf;qlﬂﬁﬂﬂummwmwmwa ATNITLNEILLNTNL
daanneaaulal
Concept, principles of digital print media, design and planning production process,
content linking method, interactivity and combine it all into multimedia work to adapt with digital

print media, and distribution via online channels.
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MMD 337 mﬁ'aammuni’ﬂn‘ﬁy’ugq 3(1-4-4)

(Advanced Graphic Design)

WHIRA NTZLRUNNTRBNULLITY 2 RdugedwiesTamiite Aninuznsldiusunss
paNRaRRIAIUNIAN NM9akELNsPaLRNAMIN Nt e T UsenaldluaulaRiliAe
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Concept of two-dimensions creation process in advanced level. practice using applied
program concerning graphic for graphic design, including the plan to control a work for multimedia
application. practice the applied computer programs in a laboratory.

MMD 339 ﬁﬂﬂﬁﬁuﬁuﬁtmxdfmﬁaﬂszmuﬁu;ﬂ"ﬁlﬁm’mﬁaﬁﬁlﬁﬂ 3(1-4-4)

(Interactive Media and User Interface for Multimedia)

WUAA UANNIE NsaanuuLdIusatsza i deu AnNduiusszudnanseanuuuds
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Concept, principle of interaction design for multimedia, relationship between interaction
design, design concept and software capabilities, understand the need of user and user behavior,
then can design interface that suitable for the user, designing graphic mock-up user interfaces
suitable for use across a range of screen size. Plan a production process of interactive media,

including trainings and practices on computer applications.

MMD 364 LAN@IUSLNUNARNIALAUSS 3(1-4-4)
(Advanced Audio for Multimedia)
S o = o = = o i |
N ) PANNITNLINLNITANULLLLAEY NITRANIALN NITAAFBLALY N9 bdaninA
NIZUAUNNINUAWALREMTLNUTaRRAY waznslszendlddelfinunzaniunuldaniime
Theories, principles of audio design, audio mixing, audio editing, adding audio effects,

process of audio production for multimedia, and application for multimedia.

MMD 368 mMIARASI9RSTALARINUBLIUN 3(1-4-4)
(Creative Thinking for Event)
WUIAA Mﬁﬂﬂﬁﬁ‘ﬁqﬁ‘ﬁ@?@lﬂamuﬁ nisaasziitand navuatleyuiland nvunlandnis
a¥19a73FRe8 T asukunseanuLL AeduuLy Tnenufrifnisainlysunsuneniamaitlszyns
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Concept, event media business principles, problem analysis, define the problem, define

our creative event media, design plan, prototype, practice with applied computer programs.

MMD 369 uwadinduaulnnsin 3(1-4-4)
(Animation Infographic)
LIDAA UANNITWEBNUNANTAUNA m?ﬁuﬁui@;ﬂ@ N1IAANITANTALNA ﬂﬁﬁ?'ﬂ‘ﬂﬂLL‘]_I‘]_lLﬁ‘ﬂWW
a aal A = Y = = = a oa ~ -
WMAUA NRTENITLANLTEN ﬂ%"&‘ﬂ'&’]ﬁ‘@‘)ﬂﬂﬁwLﬂ@@ullMQLLZ\IZL@ﬁN ﬂﬂﬂ{]ﬂm@ﬁﬂiﬂﬂm?mﬂﬂﬂwqLﬁ]ﬂﬁ‘
szeinst
Concept, principles of information, information search, information management,
content design, technique, tactics storytelling, animation and audio communication, and practice

with applied computer programs.

MMD 370 & lAAuazinsummsnamninnAuiautanaLme 3(1-4-4)
(Style and Trend Video Production for Multimedia)
NITHANNATILUIAA UANNIT Mo U3ty gﬂl,mumal,zm"ém wuatiaw matla 33019
iensdumalaguarazimsusnisaieassdaimdasie v luanudass e
Integration of concept, principles, theory, philosophy, storytelling style, trends, technique, how to,

to find patterns and methods for creating modern video in multimedia.

MMD 371  msasesssanudaniinailadipuuazdsuonda 3(2-2-5)
(Multimedia Creation for Society and Environment)
WA winnsTaRTIRsensAeansdennuazdauandes Anmsausandagyailszihu
Heymn sxytleziniloyin MUUALWIAANITATINATIA 19U BBNWULLATNAR NITHHELNTIY

o
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ZWHJLﬁﬂmﬁu‘ﬂﬂdﬂﬂ@ﬂ@ﬂﬁmﬂﬂiﬂ@%
Concept, multimedia principles for social and environmental communication, study
and gather information about issues, identify the problem, define creative ideas, plan, design and

production, multimedia publishing via social media channels.

MMD 372 ms&sassAanInlsznauinamsianisag 3(2-2-5)
(INustration Creation for Storytelling)
WUIAA NANNIINIFADANTTININ NIFLANFAIAENNN NAITNIFLANFDIAENNNWAN TN
P % LA
aNNIANINIT N NLsznaulunisLanizes
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Concept, principles of visual communication, visual storytelling, strategies for visual

storytelling, and study from case studies using the illustration in storytelling.

MMD 373 msanmsmsaaansdusugstaianiias 3(2-2-5)
(Communication Management for Multimedia Business)
WHIRALAMENNITBINNISANNTNNTARANT mmf&"ﬁﬁaﬂmmﬁmm?m?a@m?m’@ﬁﬁﬁ@

TaRihile n3vauaun1sdeans nagninnsdeansdusuganadanting maTlAuaziFIeTedaMELNTg

a‘lﬂ@"lﬂl’mﬁ;?ﬁ'ﬂl ﬂ”uﬁmmﬁ?m??ﬁi@mmm@?ﬁﬁiuﬂﬁazﬁﬂqm waznslsniiunannsiesns
Concept and principles of communication management, the importance of communi-

cation management for multimedia business, communication planning, communication strategies
for multimedia business, technique and tools for business communication, business communication

management in crisis situation, and communication evaluation.

MMD 374 msaamsitanagnsansudilssnaumsgsnananiiae 3(3-0-6)
(Strategic Management for Multimedia Business Entrepreneurs)
WUIAATEIINATNAF19A99F uulduuaziAN 9193 NATaRNIAY ﬁugﬁw,mxgﬂl,mu

weanailugisznaunig Lm?';mﬁ@mﬁme:ﬁmmwLLmeﬁ@um\iﬁjﬁ@ﬁ@ﬁﬁLﬁﬂ NIINUUALATINNL

nagniganadaniing nisinagnslilgnisdim nsrauauuazlsziiung
Concepts of creative business, trends and directions of multimedia business, founda-
tion and models of entrepreneurship, multimedia business environment analysis tool, multimedia

business strategy planning and formulation, strategy implementation, evaluation, and control.

MMD 375 M3aAMsuIRNgsugsnaiaeas1eassauasianaime 3(3-0-6)
(Multimedia and Creative Business Innovation Management)
NTALNIIANBIAIUUIANTIN LUIAALAZUANNITIRINTAANITUTANITNAINAALTS

a319a994 fulenianiegsianazanimen a9ALlsznaulazNIzUIUNITL0INITIANITUIRNITN NIT

WU UTRNITNEARAUT LAY LINNIE MF U sRATNaF19assALasdaRNIAE N9 sl uA A 18

UIANTINTULARZLITUN LATNITNELNTUIRNTIN
Innovation framework, concepts and principles of innovation management, creative

thinking via business opportunities and startups, components and processes of innovation man-

agement, product and service innovation development for multimedia and creative business,

assessing the value of innovation in each context, and diffusion of innovation.
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MMD 376 m‘su’%uﬁi‘iﬂsamﬁqiﬁ@ﬁ@aaﬁaLmzﬁaﬁﬁlﬁﬂ 3(3-0-6)
(Multimedia and Digital Media Business Project Management)
LLmﬁmﬁuﬂmmmimqmﬁ@aaﬁ@ nsAneANieldldeesdasanis N1y

Tasenns nEulAseNNg Nadfiulasenis nsinanunsagauuaznisuiladeiianana nsile

TAseN13 N19UssiiunanasaiunisiAsenig mﬁmmw?wmnmﬁﬂmmmuﬂixmm‘im\imaﬁ N9

u’?ﬁmmmLL@::mﬁmmimﬂﬂﬁlﬂuuﬂmmmimqmi
Basic concepts of a digital media project, project feasibility study, project planning,

project initiation, project execution, monitoring and correction of errors project closing, evaluation
after project implementation, human resource and budget management in project management,

and time and change management in project management.

MMD 377 mMea49dssARDanINA 3(1-4-4)

(Creation Streaming Media)

LLmﬁmﬁugmmﬁmﬁuﬁq siuysenng nseanuLLIteV nNIRaF g mEL
AeARNTY NARENNIEN 389 NNIHNENDAGEIIINILNTNLAZIALN NNIINLHLNNTHARIRENN TN LALE
vudednuaesla

Basic concepts of streaming media, program formats, contents design, creative
thinking for streaming media, storytelling strategies, conveying stories through image and sound,
and production planning for presentation on social media.

MMD 378 mm%"mmiﬁmégmﬁmﬂuﬁaaﬁLﬁﬂ 3(2-2-5)

(Cartoon Creation for Multimedia)

AHLTuNILAzATmWINIT Uszinmn aedtszney wardanginnd lunisaiieassAeny
REG LLmﬁmmmﬁ?wmﬁ?ﬁm{@mﬁmmﬁ@ﬁﬁLﬁﬂ HnUfiFn9aF9assAN fuuaznIsianesw
daan1geaula]

History and evolution, types, components and materials in creating cartoons, concepts
for creating cartoons for multimedia work, practice creating cartoons and presenting them through
online channels.

MMD 411  msd&dnamwaaeinaliafiAmAauianime 3(1-4-4)

(Visual Effect Creation for Multimedia)

WHIAR UANNIT NITLIUNTT WATA NARTAF 9NN mATARARIANNUANNR TaA
N3&¥eRnNgadIu NsNARBLRNNN NstnauanedszneL nsai e NSz LLAATA e
dszenafldluenslafifliie mudannsdeansfaannlufanssusing 4 lunudesisunadu
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Concepts, principles, process, technique, strategies for creating images with special
effect in various dimension including miniature, matt painting, keying, digital effects, for use in

multimedia application. Including visual communication in various activities in the mass media.

MMD 413  LA3asfiamemsaamsiialamaigndndaniiae 3(3-0-6)
(Management Tool for Multimedia Career Opportunities)
LUIRAALAZUANNNTIBAINIIRANIT mﬁ?ﬂ@xﬂﬂm“l‘,mLm@mqmiﬁmﬁmmﬂuﬂﬁﬂmmaﬂ

Hlamanadn LL@quﬂﬁmﬁﬁmﬁmmmﬁﬂmiLﬁ@‘ﬂﬂmmiuﬂﬁﬁﬂﬁﬁﬁ@Lmzmﬂﬂuéﬂizﬂ@umi

\GERIGH

Concepts and principles of management, application of management models in the
classic era, neo-classic, and modern management theory for multimedia business opportunities

and multimedia entrepreneurship.

MMD 464 &NNUINNATUNAANLAE 3(3-0-6)

(Seminar in Multimedia)

WUIAA UANNNT WAZNIZUIUNNIAAdNNUN NaAns LU ltiLazsziuTyminiedinu
JaRNA NN AN NN USALNIUNNNAURDANTNIATUNNLTWIATN 817 Angnszaneifes Ing Tnsvied
99619A1ARS N3lauN NM3RAINIAATA viFeReRaTia deanaidutlyinisinunuaRang ]

A ca [ rdl a .i’ o d‘d o o 1 a a =
vredsngnisalidedszansniniatuludenuntaudrAnyuazegluanaulan1denisuaiaan
= v v v v % Y v % o o ¥ o ° 4
nevuaunsFeuiniuligausuadsunuas nalanismiiuguaiazliAuuziiaineaiansediaay
v
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Concept, principles and process of seminar, study trends and problems in multi-
media related to mass communication works e.g. radio and television broadcasting, journalism,
advertising, marketing communication or digital media which may be a theoretical problems or
empirical phenomena occurring in society that is important in the academic or professional interest.
the learning process focus on self-study under supervision and guidance from the instructor. the

students present their indings to the class and organize the seminars to the public.

MMD 465 %29 2LaNIENNARNLAE 3(3-0-6)
(Selected Topic in Multimedia)
ﬂmngm@ﬂﬂmﬁumm@”\muLﬁ'mﬁuﬁ@ﬁﬁjlﬁﬂ mzmumﬂmmﬂﬁ'ﬂuﬁ?ﬂuiﬁi@
Usziautlnyun dapsed dszunaanss Lﬁ@ﬁﬂﬂ@:LLuqmqmﬁ?LLf’ﬂmﬁﬁgm
The social issues involved multimedia, group discussion in each interested matters,

synthesis and summarize results lead to the solutions.
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COM 230 MIAALEIRSI9RITALADNUDNAAERS 3(2-2-5)
(Creative Thinking for Communication Arts)
LUIAR HANNNIREIRUNNTAATIAEd9TA NIZUIUNSAATIIEa9sA NsAAE
aanuLL nstnuuslandai1aassd ienuindArngns
Concepts and principles of creative thinking; creative thinking process; design thinking,

creative briefs for communication arts purposes.

COM 231  mMsaseassALhanILnaRaRaNa* 3(2-2-5)

(Creation of Contents for Digital Media)

wqﬁﬂﬁumi?q'@mi’l,uqﬂﬁ%ﬁ@ nsAufu sauman Az uazdanmziiden
ﬂ’]ﬁ"ﬂ'ﬂﬂLLUULLﬂzmamtﬁ@W”} Wlﬂﬁﬂﬂ’ﬁ‘ﬁ’]LZQ%@LL@&LNEILLW?&JW‘LALLW@mW@fNﬁLMNWt@NﬁUL"ﬁ@MWLL@$
ngutiuNng

Communication behavior in the digital era; searching, collection, analysis, and
synthesis of content; content design and production; presentation techniques; and dissemination
and propagation of content suitable for target audiences through platforms.
MMD 111 ﬂQﬁNELﬁﬂﬂﬁuLﬁﬂQﬁuﬁaaﬁLﬁﬂ 3(3-0-6)

(Introduction to Multimedia)

WaRn winmeTaRilile evrlszneutesdeuarmedszendldiieauianaiie van
NMsRaNLLL NsxUun WA Aadant Ay matuladiAeadesfunnsaiassdlant e Waunns
mmmﬂ‘iu‘tﬁﬁﬂﬁ@ﬁﬁLﬁﬁﬁmmﬁmm'a‘?qlfamimmwmzmﬁmqiﬁ@ @?ﬂﬁﬁmm:ﬂgummﬁmﬁu
udaniLAe

Concept, principles of multimedia, element of media and applications for multimedia,
multimedia design, multimedia development process, technology related to multimedia production,

multimedia technology in mass media and other business, ethics and laws of multimedia.
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MMD 112  21amwidedsessshtianusianitie 3(1-4-4)
(Creative Drawing for Multimedia)
mATANNTINANINANEIE AL AR sIvATNTane sanennsldidulunnsaina
PRINEN nsliuiinuasie Aneniziuis fAtanm nedasnsesdilsznaunm metheaneaasaAn
AUANINIT BATANUNIY HIUNNINATEIAF194ITA LU ARN LAY
Drawing techniques with various approaches, include drawing shapes, light and
shadow, texture, perspective and composition, the transfer of ideas imagination and meaning,

through create drawing in multimedia work.

MMD 122  uwanmeaanuuunsiniiasusianiiie 3(2-2-5)

(Principles of Graphic Design for multimedia)

WWIAR UANNIIRENRLLNINAN TiAusInneAaLls asdlszneudarl noudd nsdenay
AUNETIATYAN DL NIdeaNsEENN NsTLUNSARERenLUL BflszneUnnsAnEIRenL LY
leun nrsaireanndnla nssvyiloym wueAanisaieassd nsa¥1efunuy waznimeaay N9
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Concepts, principles of graphic design, visual elements, composition art, color theory,
symbolic interpretation, communication of concept and emotion, processes of design thinking,

elements of design thinking, empathy, define, ideate, prototype, test, for create multimedia work.

MMD 212  meRmL3eds19s99ALasmaiantandiianusanae 3(2-2-5)

(Creative Thinking and Storytelling for Multimedia)

WUIAR MANNNIAALTIAT9aT2A NeAumuuanisnsuilaland nsafeusaiunnala nng
ABNWULANMNAA NNINIUUATANENITAF1NETIA N1FRANLLLNINBNTNOL N1FTNENDA Gl"ﬂ\'iﬁ‘”]'.] ﬂ?ﬁ%ﬂ’]?
L@"WL%‘I@Q mﬁﬂuum ﬂ”]i'.l’]\‘itﬂﬁ\?lﬁl"ﬂ\i aNAUsENau ﬁﬂ"l/]’mLL@&T’]’]?L%@NTEQ@QQ%@ZL@’] Lﬁ’ﬂﬂ’]ﬁ‘é@@ﬂﬁ‘
Tuguuusing 7 lusnuiafdine

Concept, creative thinking principles, search problem solving concept, make inspi-
ration, thinking design, creative problem determination, emotional design, storytelling, storytelling
strategies, script writing, storyline, element, directions and connection to the story, for communication

in various forms in multimedia.
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MMD 221 dadiiaeluscuiagismanann 3(2-2-5)

(Multimedia in Marketing Communication)

LLmﬁmmimmmﬁimmm qumium‘uﬂﬂﬂ ﬂ@ﬂ%ﬁmm@zﬁ’]immmm mm%‘nmuma?
mmamimmm meu@LL@ﬂmmm‘imimmmﬂimmm NNIALALNITUIEINUNA mmam@mmmm
LL@::mi‘]Jizﬂﬂﬁﬂ,%mﬁ@ﬁuLmﬂlugﬂuzmi@\‘m@mm@mimmmm

Concept of marketing communication, consumer behavior, marketing communication
strategy, planning of marketing communication, tool and channel of marketing communication,
measurement or evaluation of marketing communication, and adaptation of multimedia as tools

for marketing communication.

MMD 222  maxfataasnadlniianudaniiie 3(1-4-4)

(Computer Graphic for Multimedia)

WUIAR wqwﬁﬁmﬁumuﬁfmﬁﬂm?\lﬂ Uszinnaeanandin n1sAAINNINNIITN
N19UNALANITANTINABNTN 11910 Lmu@mﬂﬂmﬁﬂgﬁmﬁmﬂ%m‘%‘lmﬁwm ] ﬁLumﬁmNﬁumi
a5nassduaznsuanuneiin e ldussgnfldlunuiaidide

Concept and theories about computer graphic, type of graphic, graphic interpretation,
graphic presentation on screen, presentation of graphic in print media, using various tools appro-
priately for creation and graphic production, graphics and illustration will be applied to multimedia
production, for create multimedia work.

MMD 224  MEaNgmMWAANALIId49899 AL NN UNARRLAE 3(1-4-4)

(Creative Digital Photography for Multimedia)

WUIAR NOBJNI9ENIW WATANIIENENIW N19dResALlsznaunIn natAng 14N
agalauazlunam Imﬂﬁﬂﬂﬁﬁﬁmiﬁuﬁnmwﬁf;ﬂﬂﬁmﬁaﬁwﬂm@m@mewuﬂﬂmmuﬁ' n1s
LHUNTTNLAN ﬂﬂiLﬁ@ﬂqﬂﬂiﬁﬁﬂﬂidWHmWmewmuauQmmwmiﬁuﬁﬂmwﬁﬂm‘iﬂmmu
ﬁ@uﬁqLﬁ]@%ﬂixﬂﬂﬁﬁmmmmmqLLMLLf’ﬂﬂJm‘W NTANLFANLLLNANNATUNINLAZNNTAILANATINN
VBN IUANENN Lﬁ@ﬂizaﬂGﬂumidwmwluﬁnwmwm I

Concepts, theories of photography, image composition, various lighting technique
with both studio light and use flash light, practicing recording photo in studio and outdoor, layout
and planning to select the right equipment and tools for a different task, data recording, practicing
related software for photo editing and retouching, blending and controlling quality of the image,

ready for multimedia work.
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MMD 226 masaanuuusuldmianusianiine 3(1-4-4)
(Web Design for Multimedia)
ﬁﬁﬂﬂﬂiﬁuﬁ’mmiﬂ@ﬂLL‘].IUL%‘LIVLGIJIET@ﬂﬁﬂ%ﬂ@u%@\‘llﬁui"ﬁﬁ nsfANsLREa nns

Ainmsfuazanaununesariiulsfifensdeans m'i'ﬂ’ﬂﬂLL‘]_ILIL§U1%ﬁ5QﬂTﬂ?LLﬂ?uﬂ@NﬁQLﬁ]'ﬂér%u@ﬂ
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suuuy fifinsmeuauassiauthaeuaniug nsaanTsgliuutanan naAnuardaRAe NsmagaL
waznsaniuaniiulas

Basic principle for website design website, the elements of website, also includes
content preparation and website planning and analysis for communication. techniques to design
website with advance computer software include coding with computer language, content man-
agement systems, responsive website, design website layout, graphics and multimedia, testing
and uploading the website.

MMD 324 1RENAINSLNUNARNLAS 3(1-4-4)
(Audio for Multimedia)
uwaRa uANMARETLEes dezinnveades Audrdtysesdelszinnsing 7 Tau

Tamdme nazuaunssnudas wazindealilssgnaldlusudaniine

Concept, principle of audio, type of audio, importance of different types of audio,

production of audio processing, and application for multimedia.

MMD 364 LANEUSLNUNAANLAL AU 3(1-4-4)
(Advanced Audio for Multimedia)
= o a o P = o i a
Vlf]‘]:fg NURANNITLNEUINTUNITADNLULILALN NITNANLALN NI1TAARALALIN ﬂ’]ﬁ‘I’s‘iL’ﬂWLWﬂ
NITLIUNIVINUANWALNAUTLUTARRLRY Waznisiszanslfidasldumnnvaniuanuiandime
Theories, principles of audio design, audio mixing, audio editing, adding audio effects,

process of audio production for multimedia, and application for multimedia.

MMD 368 mMIARESI9RSTALARINUBLIUN 3(1-4-4)
(Creative Thinking for Event)
WUIAR m‘“nm@q@ﬁ@?ﬁlfa%muﬁ nsdmgnziitand nuuatloyvnland nuualandnas
a519m97FR08 T aauaLN9eenULL AeduuLy Tnendfofnisainlysunsuneniamailszgns
Concept, event media business principles, problem analysis, define the problem,

define our creative event media, design plan, prototype, practice with applied computer programs.
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MMD 369 uwaiindudulnnsin 3(1-4-4)
(Animation Infographic)
LUIAR UANNITWENUIATAULNA mﬁuﬁuﬁ@mﬂ@ N17AANTTANTIAUWNA N1TRANLLLANT

a va

wallanadanisiandes nsdearsfaanmiadeulnauazide Hnljimannldsunsumaniiomas
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Concept, principles of information, information search, information management,
content design, technique, tactics storytelling, animation and audio communication, and practice

with applied computer programs.

MMD 377 mM3d519899AAaRATNA 3(1-4-4)

(Creation Streaming Media)

LLmﬁmﬁugmm@ﬁmﬁuﬁq sUuuLIEns N308NULILLEHEMN N3AAIF a3 AR5
Aeamufie NaARNN518N 384 NMITNENEABEITINILANULAZIAES N9 EUNNSREAR BN LA
undedennaaulad

Basic concepts of streaming media, program formats, contents design, creative
thinking for streaming media, storytelling strategies, conveying stories through image and sound,
and production planning for presentation on social media.
MMD 378 m‘sﬂ%’qqassﬁm%@mﬁmmﬁaaﬁLﬁﬂ 3(2-2-5)

(Cartoon Creation for Multimedia)

AHLEuNLAZAdmWINIT Uszinmn aedszney wardanainnd luntsaiiaassAsny
REG LL‘WJEﬁﬂ’]i@%ﬂd@iiﬁﬂﬁ§@uLﬁ@d’]uﬁ@ﬁﬁLaﬂ HnUfiFn9aF9assAnfguuaznIsinaueciw
daansaaunlal

History and evolution, types, components and materials in creating cartoons, concepts
for creating cartoons for multimedia work, practice creating cartoons and presenting them through
online channels.
MMD 411  madasnamwaaeinaiafiAmAausianime 3(1-4-4)

(Visual Effect Creation for Multimedia)

WUAAA MANNNT NTZLAUNNT WATA NAIBAF N NNAlmATANAMAINUa1aRRA LA
n3a¥1eIngedau NsanAseLfineIn Nstnauanesflsznen Nsai e ndlLsTLLRATA e
dszenafldluenslafifife muiannsdeansdaanmlufanssusing 4 luudesisunaru

Concepits, principles, process, technique, strategies for creating images with special
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effect in various dimension including miniature, matt painting, keying, digital effects, for use in

multimedia application. Including visual communication in various activities in the mass media.

MMD 413  1Asasdiantamaanmaiialamadaindaniing 3(3-0-6)
(Management Tool for Multimedia Career Opportunities)
WHIRAWATYANNITLBINIFIANIT NITLTLENALNAANINNTUTUIaANT I UE ARAAIARN

Hlananadn LL@x‘wqwﬁmm’?‘mﬁmmmﬁﬂlmLﬁﬂiﬂnﬂmiuﬂﬂiﬁﬂqiﬁ@Lmzmﬂﬂuéﬂi:n@umi

\GRRIGH
Concepts and principles of management, application of management models in the

classic era, neo-classic, and modern management theory for multimedia business opportunities

and multimedia entrepreneurship.

MMD 464 SNNUIMNNANTUNARNLAE 3(3-0-6)

(Seminar in Multimedia)

LUIAA YANNIT LAZNTZLIUNITIAFNNUN miﬁm:mLLmTﬁNLL@tﬂ?zLﬁuﬂﬁymmqﬁ’m
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Concept, principles and process of seminar, study trends and problems in multi-
media related to mass communication works e.g. radio and television broadcasting, journalism,
advertising, marketing communication or digital media which may be a theoretical problems or
empirical phenomena occurring in society that is important in the academic or professional interest.

the learning process focus on self-study under supervision and guidance from the instructor. the

students present their indings to the class and organize the seminars to the public.

MMD 465 %29 aLaN1ENINARNLAE 3(3-0-6)
(Selected Topic in Multimedia)
ﬂmngmmiﬂiztﬁumqﬁmuLﬁ'mﬁuﬁ@ﬁﬁlﬁﬂ m:mumﬂmmﬂﬁﬂuﬁ?ﬂuiﬁi@
Usztdutlnun dapsed dszunaanss Lﬁ@ﬁﬂﬂgjLme\imaLLf’ﬂmﬂﬁym
The social issues involved multimedia, group discussion in each interested matters,

synthesis and summarize results lead to the solutions.
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COM 230 msAmBIasedssmRanuinAmans” 3(2-2-5)
(Creative Thinking for Communication Arts)
LUIRA MANNNTAEITUINSAAIEIEF9ATIA NIZLIUNTAAEIAF9ETIA N3AALTY
aanuUL N9rnvualandai1aassd auimArngns
Concepts and principles of creative thinking; creative thinking process; design thinking,

creative briefs for communication arts purposes.

COM 231 maasgssALilamiadanana* 3(2-2-5)

(Creation of Contents for Digital Media)

wqﬁmmmﬁmwiuqmﬁ%ﬁa NIduAU T9usN Az uazdaamziidann nas
@@mmmmmamﬁ@m mmﬁﬂmiﬁﬂmummmﬂLLWi'muLLW@mW@é‘ruﬁmmmuﬁmﬁ@mmzmjm
wvane

Communication behavior in the digital era; searching, collection, analysis, and syn-
thesis of content; content design and production; presentation techniques; and dissemination and
propagation of content suitable for target audiences through platforms.
MMD 111 m’mgﬁﬁmﬁ'mﬁmﬁuﬁ'@ﬁﬁﬁg 3(3-0-6)

(Introduction to Multimedia)

waAn wannataRiie esdsznevrasdanaznisdszendldiestafiile wan
NMseaNLLL NsxUsun WAL AedaRt Ay matuladfiAeadesfunnsaisassdland e Waunns
°11®<1mﬂ‘l‘,u‘lﬁ@ﬁ%@ﬁ@ﬁﬁLﬁﬂﬁmm@ﬁumiﬁ@mﬁ?uqamuLmeﬂaﬁmﬁqiﬁ@ @?ﬂﬁﬁmmmgummﬁlmﬁu
udaniiAe

Concept, principles of multimedia, element of media and applications for multimedia,
multimedia design, multimedia development process, technology related to multimedia production,

multimedia technology in mass media and other business, ethics and laws of multimedia.



Rangsit University Bulletin 2025-2026
JnuiavlinAmaas Collage of Communication Arts

MMD 112 anamwiessnedssaiianusiansme 3(1-4-4)
(Creative Drawing for Multimedia)
a ¥ v aca dl = Y ¥ %
wAlAn13AN NaNLEUAREA BN TNMAINUANe 9aNneng I TE N5
v v
giinaa nslihuinuaaen Ansurinuite iatiunin 1199a989ALlszna LN NstanenANNAA
AUANINIT BATANUNIEY HIUNNINALTIAF198ITA LU ARN LAY
Drawing techniques with various approaches, include drawing shapes, light and
shadow, texture, perspective and composition, the transfer of ideas imagination and meaning,

through create drawing in multimedia work.

MMD 122 #UANMSaanuuUNg T NNNaNUNARNLAY 3(2-2-5)
(Principles of Graphic Design for multimedia)
a o a o a G a aa dl
LUIAA UANNITRANLULNTIAN Wﬁuﬁﬂﬁ;m\‘iﬂ@ﬂz asAlsznauAail N BA NITADAIN
nunededryanenl N19deanTAENIN NITUIUNITAATRaNLLL a9ALsznaLN1TAALEIRaNULLIL
Taun n1safreaanadnla neseyiloyun wwiAan19a519a99d n19a¥19fuLLL LazNIIMARaL
nnraFeassAunTinluanudaniine
Concepts, principles of graphic design, visual elements, composition art, color theory,
symbolic interpretation, communication of concept and emotion, processes of design thinking,
elements of design thinking, empathy, define, ideate, prototype, test, for create multimedia work.
a o 2 s o = v aa a
MMD 212 mMSAALTIIATINATTALAEMILATNLTRILNBINUNAANLAE 3(2-2-5)
(Creative Thinking and Storytelling for Multimedia)

WLIAA UANNITAAITIAF19499A NAsAumwLanIenisuAtaland n1sa¥ransaiunna
1a N1700NLULAMNARA N1INUUALANEN1TE519479A N1TRBNLLILNIBITNEL N1TENLNBAETRIT17
A o = = - = o 4 A oA
NASENITLANITAY NITITEULN N1999TATEEY A9ALIzNaL AANISLALNTTaNTENTadNazian e

= ' o as a
mimmﬂugﬂuuumq 7l Tuudasning
Concept, creative thinking principles, search problem solving concept, make
inspiration, thinking design, creative problem determination, emotional design, storytelling,
storytelling strategies, script writing, storyline, element, directions and connection to the story, for

communication in various forms in multimedia.

MMD 221  saddiaegluanudagnsmsnan 3(2-2-5)
(Multimedia in Marketing Communication)
LLufmmmimmimimmm quﬂ?iumuﬂﬂﬂ ﬂ@ﬂmmm'ﬂmimmmm mmmmumi
?q'@mimmmm Lm@\‘m@LL@WI]@W\Nmimma‘mimmm NNIIALAZNITUILINUNA mm@ma?mmmm
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mem:—rﬂizqﬂr;ﬂ%ﬁ@ﬁ@ﬁﬁjLﬁﬂiuﬁmzLﬂ?ﬁlmﬁ@mii@mammmm

Concept of marketing communication, consumer behavior, marketing communication
strategy, planning of marketing communication, tool and channel of marketing communication,
measurement or evaluation of marketing communication, and adaptation of multimedia as tools

for marketing communication.

MMD 222  maxfaaasnsdlniiasuianiie 3(1-4-4)

(Computer Graphic for Multimedia)

WUIAR mqwﬁtﬁmﬁumuﬁm,wmfmﬁlﬂ dsztnnaaenandin n1eRAINNINNIIRN
NNILALANITANNI9RaNIN NstLdLeNI NN A e AL N5 lHiasasiiasing I fnvaniunng
a¥aassAuazmsnanuneiin e ldussgnfldlunuiaidiie

Concept and theories about computer graphic, type of graphic, graphic interpretation,
graphic presentation on screen, presentation of graphic in print media, using various tools appro-
priately for creation and graphic production, graphics and illustration will be applied to multimedia
production, for create multimedia work.

MMD 224 mMEaNamWAAYALEId419899 AL AR U AR R LAE 3(1-4-4)

(Creative Digital Photography for Multimedia)

WUIAR NOBJNIIENIW WATANIIEaNIW N1ednesAtlsznaunIn watiang gl
agalauazlnuwam Tmﬂﬂﬂﬂﬁﬁﬁmiﬁuﬁﬂmwﬁqaﬂé’mﬁ?}ﬁ@%\ﬂm@m@Lmzmﬂu@nmmu‘ﬁl n1s
NUNUNNSTNENIN NsEenglnsainisttan wLaznNsAILANAMNIWNNSTIMANWAN M T su Ny
panfamasisvegnAsuNsanusILA LA LA NIANLEANLULNENNA U NLAZNNIAYLANADINW
LBIULNLNIN Lﬁ@ﬂizqﬂmﬁlunﬂidwmwiuﬁﬂwmmw I

Concepts, theories of photography, image composition, various lighting technique
with both studio light and use flash light, practicing recording photo in studio and outdoor, layout
and planning to select the right equipment and tools for a different task, data recording, practicing
related software for photo editing and retouching, blending and controlling quality of the image,
ready for multimedia work.

MMD 226 msaanwuuiuladiianusianiing 3(1-4-4)

(Web Design for Multimedia)

uﬁﬂmiﬁuﬂmmﬁ?@@ﬂLL‘UUL%UVLWT asflsznanreaiulad nssannsseLtann
NIRRT LA UYL R ensAedns nseanuuuiulosdaellsunsurenfiomes
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Basic principle for website design website, the elements of website, also includes content

preparation and website planning and analysis for communication. techniques to design website
with advance computer software include coding with computer language, content management
systems, responsive website, design website layout, graphics and multimedia, testing and
uploading the website.
MMD 324 LRE9EIURS U UNARNLAE 3(1-4-4)

(Audio for Multimedia)

a o a o o = o o a |

WUIAR UANNNTNLINLLALN UTTNNUBAUALN AIHATATYUBUALNLTLANANS °] Tuau
v aa a ¥ a o a v ada a
ARNLAL NTEUIUNITATULALN LL@izmLmﬂﬂﬂﬂixqﬂGﬂ%ﬂmmmmmmﬂ

Concept, principle of audio, type of audio, importance of different types of audio,

production of audio processing, and application for multimedia.

MMD 364  LReENEIUNSUNUTARNLALTUFS 3(1-4-4)
(Advanced Audio for Multimedia)
= o a o = a o 1 o |
N NANNITNLINUNITEBNLULLALY NITNANLALN NITHAAFADLALI nsldiannla
o v al o o v aa a v al £ o v aa a
NITUIUNITNINIUATULALNATNTLNNUNAR N LA Lmesﬂﬁ?zqﬂrﬁﬂfnLmﬂﬂmummmmmmmuLmﬂ
Theories, principles of audio design, audio mixing, audio editing, adding audio effects,

process of audio production for multimedia, and application for multimedia.

MMD 368 mMSARRSINEITALNDNUBLIUN 3(1-4-4)
(Creative Thinking for Event)
a o a n;'ll a & a e ©° e O s
LUIAR UANNITTINAADDLIUN n19aLAIIEALlang muumﬂtym%wa Avualangdnig
% rdl a & dl % =X a o;a a s &
ATNATTAZADALIUN IWLNUNITARNLLLL ARFLLLLIL ImﬂNﬂﬂg‘umm‘imn(ﬁﬂmmuﬂ@ummmﬂizﬂqﬂm
Concept, event media business principles, problem analysis, define the problem, define

our creative event media, design plan, prototype, practice with applied computer programs.

MMD 369 uwaiindudulnnsin 3(1-4-4)
(Animation Infographic)

LUIAA WANNITWENUNANTRUNA mﬁuﬁu%a‘ﬂ@ N19AANIANTAUNA N19RANULLANT

a ada I dl n;'ll v d‘ al =X a s a & &
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Concept, principles of information, information search, information management, content
design, technique, tactics storytelling, animation and audio communication, and practice with

applied computer programs.

MMD 377 mMea49dssARDaRINAS 3(1-4-4)

(Creation Streaming Media)

LLmﬁmﬁugmmmﬁMﬁuﬁq siuysenng mi@@mmmﬁ@m MIAALTNATINATIARUTL
%@@ﬁuﬁﬁ NARENNILAN L?Im miﬁwmmL‘?‘mmqsimmmm:@m mmwmummﬁmﬁl@m?ﬁﬂ 1ALA
undedennaaula

Basic concepts of streaming media, program formats, contents design, creative
thinking for streaming media, storytelling strategies, conveying stories through image and sound,
and production planning for presentation on social media.
MMD 378 mm%"mmiﬁmégmﬁmﬂuﬁaaﬁLﬁﬂ 3(2-2-5)

(Cartoon Creation for Multimedia)

AHLTuNILAzAdmWINIT Uszinmn aedtszney wardanainnd lunisaiieassAeny
REG LLmﬁmmmﬁ?wmﬁ?ﬁm{@mﬁmmﬁ@ﬁﬁLﬁﬂ HnUfimN9aF9assAN fuuaznIsiEnew
daan1saaunlal

History and evolution, types, components and materials in creating cartoons, concepts for

creating cartoons for multimedia work, practice creating cartoons and presenting them through

online channels.
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DFM 111 manneundiiassu 3(3-0-6)
(Introduction to Film)
mmiﬁmﬁuﬁmﬁumwmmfwqwﬁmwwmi’ﬂiziﬁm@mﬁm:@mmummmwaumf

NIUBNUTLANNINEURT FTzNanINeURSINaLazN N TNEUAT
Basic knowledge of fim, film theories, history of film and fim industries classifi-

cation of flm, genre Thai fims and flm language.

DFM 131 miu,amuﬁmﬁ'uﬁ’m%’umwsmm% 3(1-4-4)

(Basic Acting for Film)

wuﬁmmwmﬂmmLmemmvqu{]ﬂmmm mimmmmmmq warINIlFMNNZaAN
AUUNUN ﬂ’]ﬁ‘LﬁZ\]ﬂuVLMQZ‘iwa’l’]\‘i i ﬂJ’a\?i’]\iﬂﬂﬂLW’ﬂ@@ﬂQWNﬁN’]ﬂ nN19ANIENlA LaZAlATIEELN
ma@mumﬂmmwmmﬁmﬂmmmmumwaum

Basic acting, concepts and theories of acting facial expressions, gestures and emotions
the match characters, including body movements as means of communication; understanding

and analyzing scripts, and principles and processes of acting.

DFM 132 tnARAMSAALEIEIUSLATNEUASAANEA 3(1-4-4)
(Lighting Techniques for Digital Film)
F9lAUnBY : COM 223 nsenenIwaavadeasNassAiian1sfedns
AHFLUNNIARLAE T UN aIURSAATA 91ineninnsdn i 3501 1d uaziings Snwn am
HIMHNTBINNIARU AR TN NRIATAAA TBN199ALAINIIIUUAAILIALIT8IA LN AaBAaLNIg
a¥ngluunlunedauas wailalunssauaaiieaireussannidneluannanansafiazdeannumang
wazAvgAANAUlaaIN T
Knowledge and goals of lighting for digital ilm; equipment used, its usage and mainte-
nance; how to light and locate light positions; lighting techniques to establish atmosphere capable

of conveying mood and attracting audiences.
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DFM 223 madauumiasdudmiunmnauns 3(3-0-6)

(Introduction to Script Writing for Film)

Soisdunen - DFM 111 nznmennfislasiy

mm;ﬂﬁmﬁulﬁmﬁuadﬁﬂw haY ﬁ@ﬂzmﬂ%uumﬂ’mﬂuﬁTm\‘imsf’mﬁ?‘@\iLMLL@zﬂ’]i
Ldﬁlﬁ‘l@ﬂumwaum? %umumu%uuw mm?wumﬁmmuwfﬂmﬁ;m LAY FNAYAT AAAAAULATY
SN LA MFLLNA e LR LT T BuLNN WA A TaaN sl

Basic knowledge of methods and art of script writing for film; narrative structure
and storytelling of film; processes of script writing, creating and developing, plots and characters,

developing outline and treatment for screenplay and completing a screenplay base on treatment.

DFM 232 MSHARNTWAUASEINSLULNAANAsNRANA 3(1-4-4)
(Film Production for Digital Platform)
ATNAUNDY : DFM 132 1NATBANITIAULANA TN N UATARTIA
medlauaznsudndenavialngdndemanas Lﬂé‘ﬂ\iﬁ@ﬂ’]iﬁ’mﬁﬂu@@m@ nMLlszantanys
2099%U wazHnU RN INEnazAsTes
Concept of techniques in digital film production with multiple-camera system ; devel-
opment of pruriency in the use of studio equipment and working in production crews ; experience

and skill in drama series.

DFM 233 MSHARNNHUASAANG 1 3(1-4-4)
(Digital Film Production I)
TLALNAY : DFM 132 iNABANITIALANAIMTLN TN UATARYIA
mediansiandaslunneunsdu nmnnw dyRneol Lm:miﬂﬁﬁﬁmammwmmrz%u
Fuuen Seadannn nsldgunsaltnevinaneunslussuunana nnawraeuaie nsiiauele
PENNEURSHaUNTENEvin
Narrative techniques in short film; the visual language; picture symbols; practical work

of short filmmaking; the use of digital camera; pre-production and Pitching a movie idea

DFM 321 MSLA3eaNUas NN uns 3(3-0-6)
(Film Production Planning)
FRALNEY : DFM 111 nan neumsiiiavsy
UANNIIINUNUATINNINEURT N3AvUATRgLszadd ngutmsng nsuanunn e uns
o A o o A o 2 D 4 o o= A A
n1sAREaNTINLARY NM341AADUNENEY Nsaenldndes wisanTunindes guUnsalln wiasie
Wieie NM9aRRNINEEIINMeUAs Tudauunanisdnnulssunmaznisinaue ivaaeydinig

AFNNINURT
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The principles of planning for flm production include defining objectives, specifying
target audience, script segmentation, casting selection, location scouting, camera and sound
equipment choices, lighting tools, special equipment usage, and scheduling. Additionally, budgeting

and presentation for approval are crucial aspects in the filmmaking process.

DFM 322 mMSI3a15ainInNeauns 3(3-0-6)

(Film Criticism)

S91AuneY - DFM 111 n1snmennsidleasi

WANNNIFAAUATUAT N1IAAIN LATNITIATITININEUAT ANHILLINIINI9IAN90]
RS wuas1e 7 909 wuogUuunfien wwatseiuans wuaBNLFUWIARTIENLATIWILLTEL
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Principles of evaluation, interpretation and flm analysis., various approaches of film
criticism including formalist criticism, auteur criticism, contextual criticism feminist criticism and

genre criticism case studies of film criticism.

DFM 334 MSARABANINEUASAANA 3(1-4-4)
(Digital Film Editing)
AT1NALUNDY : DFM 233 NITKARNINEIUATARNA 1
VOB LAZWUIANAR IUNIFAFRN WA TAATIA F3N19AAR8ZLWLILIFNN 7] Wiun1gun
o a Ao A gva o = = -
AYTNIANNG EHIFINN VL‘]JVI@@’Q\‘I‘]JQ‘LI[FI WwaliiinAatzaainisdaninuvung LAZANAABITNIY
Process of digital film editing; theories and practical editing technique, editing
relation to the aesthetic and functional concern of the editor; course in practical, the equipment

used non-linear editing system.

DFM 335 mMSMAUNITNEUASAANA 3(1-4-4)

(Digital Film Directing)

F9AUNeY : DFM 131 nsuanaiiiaesudmsunnens

N LazhuaANARREaTuARLzAMEURS NarfunNeuRSRAYTA TAannsriniy
Nswans NsaruANasAlsznaulunIneauns n1siiaeINanum nstindexn waz NsWEWITINLARS
nsenamnelnennsLand Usyneuiunisiemnuvsngsiuesdssnauaesnmeuns uaznish
pNEANMaEFng o lnaaes iR

Role, duty, style, concept and working method or working style of directors, with

emphasis on creative thinking, script interpretation, and how to transform script into film and video.
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DFM 436 L@EN@1USUMNEUASAANE 3(1-4-4)
(Audio for Digital Film)
AT1NALNGY © DFM 233 NINARNINYWATAAYIA 1
al % al o 1R al al o o
nsnandesiagldimalulagiade vl Anwreuni@es Ussinnaasi@en Ay a1AyTeY
ReNN9eanL LA waruann1un@eaun M lunneunsaasa
Concept of sound gathering and mixing as a support to digital film, Type of audio for

film, sound design, modern techniques of mixing sound.

DFM 489 m3ElMauIT1 TN 1(0-35-18)
(Internship)
finaunnauenesdns 1BEmasnmennfisedenaia Wunatlidesndn 8 danst
Professional training in the real world of digital film production. Minimum of 8

weeks internship must be achieved.

DFM 492 13maniwus 5(0-15-8)
(Senior project)
Rovlansamaden : azfesindmdnuudsldioondn 30 wisefn
ihaufiaztszaunisnimnadandn indiaualassnstaglsiueudRananznIsinig
#121371 %a%ﬁmﬂizﬂ@uiﬂﬁfmmmmmwﬂumﬁ%uwmvmumfmmmmfg LAZIANANTATLNE
NIZUIUNNTATNATIANAINY
Apply knowledge and professional experience for proposing projects with an approval
of department committee. The projects include films or screenplay and papers describing all

processes of the production.

DFM 493 g@unafne 6(0-35-18)
(Cooperative Education)
NRALNEN © dumIAnINgNITIINWNERENdY 30 ueins
1301AEANNIUTELIIBIAAZNITHNTANLIT
ditRnuassluanutsznaunemidiandn unanlddesndt 16 dlani  waziy
wuaNasUnFaienanslsznauing A NLINTeLTea N UL sTNaUN3FINA LA I3
Internship for at least 16 weeks and present projects with related papers under

supervision of professional organs and department.
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DFM 224 ms@ﬂuuwiﬂugqﬁﬁu%ﬁmwaum% 3(3-0-6)
(Advanced Script Writing for Film)
SaALneY | DFM 223 nasdemumiiiassugmiunnenns
ApsziuarinU R @auunn newns A uFLNMEBATLLFIN 7] NITEULNAUNI
nsd@euumnmenaiiaulas @euumnmenafiitenisinayi
Analysis and practice in writing for various film genres; learning techniques for writing

effective dialogue; adaptation screenpaly; writing shooting scripts for film.

DFM 336 mizi'\zlmwﬁ%ﬁ’a%y'ugq 3(1-4-4)

(Advanced Digital Photography)

SnfeAunan © COM 223 msthemmwiaaviaideainassdiiansfeans

N HANN1T wazmallalunisiianinanauenuaznielugnale raanauBNENATes
Anuansansunl AYNEAN WmATlANIAALA aeFlsznevTssm e rBRnWEneAATR sz AT
avdeasnaTy

Theories, methods and techniques of studio and outdoor photography, emphasis on

capacity of color to convey mood and feeling, the technique of lighting and picture composition.

DFM 337 mMImMALMWEURSAANATUGS 3(1-4-4)
(Advanced Directing for Digital Film)

o

A19AUNEY - DFM 335 n1saiunIneuasaana
RINAdaULazIAigLLuUNMII AN WeASAATATeg I AU TWeLAS I LA s
dszna HndfimnisnAunineuniaadia

Examination and analysis of various styles of digital film directing and directors including
Thai directors and international directors; analysis and practice in directing for specialized types

of digital film particular genres.

DFM 338 msuansdiugedusumweaung 3(1-4-4)
(Advanced Acting for Film)
Soisdunay : DFM 131 n15uanaiiiassudvsun e s s
Amazinisuansgluuusing o Hniinezuaznaisnisuansisenndesiudssinnaes
nweuef Aninuandlugiusitazaslunimeuns
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Skills and techniques for performances in flm; analysis of different styles of acting;

practice in acting for various of film type; study actors as characters in flms.

DFM 423 §5TANIWEUATAANA 3(3-0-6)
(Digital Film Business)
Joisdunen : DFM 111 maningumfiiieasi
DFM 321 nITiATEaNIUAFNAINE AT
N1IAAIA NIFIATITINITAATIA N1FARATMUNLNINLURTAATIANIIARILFINANTNEUAT
aaula] 2909 Uua i lUNN3ULNENAN ALAS AL AAN AN NEUAT
Marketing, marketing analysis, digital film distribution, film exhibitions and online busi-

ness market expansion, trends and development of film market.

DFM 431 MSHARNNEURSAANA 2 3(1-4-4)
(Digital Film Production II)
1 AUNRY : DFM 233 NI8AANINEUATAAYA 1
pznan neuns unumzeadedlunimeuns  nsiiuniwewns gunsnidwiunig
deynNeUaS ATBANIIENEYINNNEUATIALY WATRNNARNWEUATIUATENANINELA TS
Film Genres; the role of sounds in flm; fim directing; equipment for film shooting;

Techniques in shooting film sound and practice of ilmmaking in Film Genres

DFM 432 NNeURSHITAR 3(1-4-4)

(Non-Fiction Film)

F711NALNDY : DFM 233 N17HAANINEWATAINA 1

WEUINITBININAIATANIAR JULLILNNEUASANIAR NTLULNANTAR NIFAUAT
daya NswTENUieuNITINEN NstevANenRsanIAR wasinUfiRnannneunsansan
The evolution of non-fiction film; Types of non-fiction film; writing script; research; pre-production;

shooting a non-fiction film and practice of non-fiction ilmmaking

DFM 433 N WEUASVNAADY 3(1-4-4)
(Experimental Film)
F7119AUARY : DFM 233 NINAANINELATAANA 1
NOHUARLATIIIINII TR N UATTIAaeslug sl uazanigaEnIn e U TAaes
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Theories, concepts, and evolution of experimental film in Europe and the United States, Thai

experimental Films, practical work includes studying techniques of experimental fims.

DFM 434 nINaUASIasMN 3(1-4-4)
(Advertising Film)
ATNALNAY © DFM 233 NMSNARNINEUATARNA 1
g ewarlfimlunsierin e wn Sl n9zLaunIg AN TUIINTIMAN
NUTNITU s UL HUADANINDIN TN WA T TN WD
Theories and practice of advertising film production, processes of presentation concepts

and criteria in quality evaluation of advertising films.

DFM 435 waufjuazinaliamwaunsiadingu 3(1-4-4)
(Animation Theory and Technique)
ATLNAUNEY © DFM 233 NIsNARNINEILATAAYIA 1
UsriRpmnanilumnresnmeunfuefindu nosfuazmeiiasfedludulunisaianin
wdaulun Masiudes peanaumaiacig q ildluneaienimeunfuedinduguousing o iy
nNaA gUFR vjmm:ﬁu{iﬁﬂu st
History of animation flm; theories and technique of stopmotion for animated
picture story telling, as well as several techniques used to produce various kinds of animation flms:

animation film produced from drawings, cut-out pictures, clay model and other animated objects.

DFM 438 MS33tASIZRETNNINEUAS 3(3-0-6)

(Film Audience Analysis)

ATNNAUNEY © DFM 233 NISNARNINEIUATARYIA 1

NOWIN1INATI LG FUaAN AT AN B uEn 19wl sTaInsAnan e TN
DINEUAS LU §IUTNNAUATHFNA NNIANEY WATINA WoRNTTNTBSHTNNNEURS BeFlsznaLNg
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Theories of andience analysis, analysis of film audience by using both of demographic

theories and psychological theories to study audience’s mind.
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DFM 491 &NNUIATWEHURSAANEA 3(1-4-4)

(Seminar in Digital Film)
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Analysis of present digital film issues and propose solutions to gain knowledge, ideas

and experiences, as will as analysis and problem-solving methods.

DFM 495 mMSmMNLANEIUTUNINLUASAANA 3(1-4-4)
(Cinematography for Digital Film)
FNAUNEY © DFM 233 NISHARNINEILATAAYIA 1
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Practical of designing shot for storytelling; process for using film, lens, camera

and light meter; lighting for film and mise - en - scene; process of high definition camera.

DFM 496 WadalamIEnIannaung 3(1-4-4)
(Selected Topics in Film)
AMNAUNDY : DFM 233 NITUARNINEIUNATARNA 1
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Selected topics in film concerned with film professional.

DFM 497 msUsuunddusunwaunsnana 3(1-4-4)
(Color Correction for Digital Film)
F111U9AUNRLY : DFM 233 NIINARNINLURTARTIA 1
al o | caa o o A A o | A 9
o uNsUiuusdlieunneunifana nnsldiaresilaluuseduaznisld Tdsunsw
A17NIAR Namas way N1suNdR
Colorist theory in digital film; using color tool and digital software to corrected; created

color in digital film.
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DFM 498 MSRaNLULNUASNNINUAS 3(1-4-4)

(Production Design for Film)

ANAUNEY © DFM 233 NISNARNINELATAAYIA 1
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Production design in film making, design props are use in the film. Work with director
and director of photography to create pictures for story telling; communicate by using set, props,

location and costume.
ngNATIn 15 wiasnn
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COM 223 MSANENINAANALTIASNATTALNAMSIARES 3(2-2-5)
(Creative Digital Photography for Communication)

o 1 aa v A v & 2 A v al &
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Principles of creative digital photography; camera control mechanisms; lens selection;

lighting; color; and graphic components and editing for communication in communication arts.

COM 230 msAmBeasedssmRanuinAdans 3(2-2-5)

(Creative Thinking for Communication Arts)

LUIAA HANNNIREIRUNNTAAEIAE9d9TA NIZUAUNSAATIIF9d9d NsAALE
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Concepts and principles of creative thinking; creative thinking process; design think-
ing, creative briefs for communication arts purposes, creative concept presentation, including

creativity-based case studies in communication arts.
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DFM 111 mMSANeEUASLLaInY 3(3-0-6)
(Introduction to Film)
ArfsAunay : Wl
% A’ v dl o g = '8 aa g s
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Basic knowledge of film, fim theories, history of flm and film industries classifi-

cation of fim, genre Thai flms and film language.

DFM 132 ANAMSAALEIFINSLNNEUASAANG 3(1-4-4)
(Lighting Techniques for Digital Film)
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Knowledge and goals of lighting for digital film; equipment used, its usage and mainte-
nance; how to light and locate light positions; lighting techniques to establish atmosphere capable

of conveying mood and attracting audiences.

DFM 223 msilisuumiiasfudmsunmnauns 3(3-0-6)

(Introduction to Script Writing for Film)

oisAunew - DFM 111 nznmeunsiilasi
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Basic knowledge of methods and art of script writing for film; narrative structure
and storytelling of film; processes of script writing, creating and developing, plots and characters,

developing outline and treatment for screenplay and completing a screenplay base on treatment.

DFM 232 mMSHARNWHUASAINSLULNAANDSNAANS 3(1-4-4)
(Film Production for Digital Platform)
ATINAUABY : DFM 132 1ARBANITIALANAINTUATNELATARNIA
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Concept of techniques in digital film production with multiple-camera system ; devel-
opment of pruriency in the use of studio equipment and working in production crews ; experience

and skill in drama series.

DFM 321 mMILASENIUAsIaNMNaUnS 3(3-0-6)

(Film Production Planning)

SotisAunew : DFM 111 nsnmennsiileasi
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The principles of planning for film production include defining objectives,specifying
target audience, script segmentation, casting selection, location scouting, camera and sound
equipment choices, lighting tools, special equipment usage, and scheduling. Additionally, budgeting

and presentation for approval are crucial aspects in the filmmaking process.
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PAC 111 USVAUMSsA2gIsMsuana 3(3-0-6)

(Overview to Performing Arts Communication)

3 1 v 1
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Basic performing arts communication in narration, acting, design, directing and
management; historical context on development of communication: ritual, folk media, stage play,

film, radio, television, digital media, and event.

&
PAC 112 WUFIUMSUARS 3(1-4-4)

(Fundamental of Acting)
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Practicing in basic acting skills especially the realistic style emphasizing on the main
style in general performance such as forms and performing arts subject for several types of per-

formance, stage play, television drama and film.

PAC 217 mMS&519&59ALNDLANLTAY 3(2-2-5)
(Story Telling Creativity)
. ¥ - \ - PRI . o
n@qmﬁmimwmimmmmﬂugﬂ LA avrlsenauilutaulasenisianFeglu
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Strategies for creating performances in various formats, elements that are conditions
for storytelling in performances Principles and rhythms of various types of storytelling. Application

of storytelling in different media.

PAC 232 ANAMSUEAILNARDAANG 3(1-4-4)
(Acting Techniques for Digital Media)
AIMNUNIE UNUIN @mmuﬁﬁLL@zwlﬁﬁmmﬂmmﬂumﬂﬂuéﬁﬁLﬁuiwmi Tusanng
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Definition, role, qualification, and acting techniques of being a moderator in news
program, documentary, and entertainment, including practicing to increase acting skills through

digital media.

PAC 233 MIULAASAZATINTNAULATNINURAS 3(1-4-4)

(Television and Film Performing Arts)
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Definition, role, qualification of actor, character acting techniques in various media, such
as soap opera, film, music video, and advertisement, and educating, analyzing, and interpreting
script, character analysis and interpretation, including practicing to increase acting skills through

television and film.

PAC 261 msaanwuuAailiiadad1smsuand 3(2-2-5)
(Arts Design Concept and Visualization)
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wdenlin
Art design to present communication concepts in performance communication work.

The art design process for all types of exhibitions Including showing through the media Decoration,

collage, illustration and animation

PAC 311  mMIL3MSUAREITMIUEnS 3(2-2-5)
(Performing Arts Communication Management)
MANNNSLEMIRANNSUABENINNTULEAS N91BUINNSHARNNsLARTlUABLARZIsZLNY

uazmsLEmesanisduiu 7 lwduneganatiuiia Inedsunsiasensildfunismeuiuaingas

GRS T LY ALH
Performing arts communication management, production management in each type

of media, and other management in entertainment business path by project management getting

feedback from audiences with value to society.
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PAC 313 MsAafIIMIUARIUBLIUA 1 3(2-2-5)
(Event Performing Arts Communication 1)
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Concepts, types, pattern, operating procedure, and practicing planning, designing

and creating small special events responding to the needs of individuals and departments.

PAC 324 maidauuniiafassmsuans 3(1-4-4)

(Scriptwriting for Performing Arts Communication)
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Concepts and principles in scriptwriting for performance such as stage play, television
program, short film, music video, advertisement, and so on through practicing writing and analyzing

the script.

PAC 336 mMamMNUAaTAT 3(1-4-4)
(Play Directing)
Amrzdunedneazidan L‘WI@ﬁumgﬂLL‘1_|‘1_|‘1'71|mmmuﬁuma‘ﬁﬁmu@@:m n19AALNNT
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Play analysis in depth to find the proper way to present the play for the audience, to

direct creative work and manage teamwork to the same goal of production.

PAC 337 msAaansanansniuudeaaulall 3(1-4-4)

(Identity Communication on Online Media)
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Creativity, strategies, and identity creation on online media for students to put into
practice with roles, creative, actors, production, and management as YouTuber, blogger, reviewer,

influencer, and so on.
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PAC 489 msenaulgngw 1(0-35-18)
(Internship)
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Self-study and external internship in performing arts communication organization
during two months or two hundred hours; they will be evaluated by mention organization under
supervisor of advisor; they have to write report those experiences to the department after they

finished practice.

PAC 492  1Seyqiiwug 5(0-15-8)
(Senior Project)
ArnsAUnew : PAC 489 N13HNUATNdn LazknunsAnemeRadntedulides
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Before graduating, each student has to produce performing art communication project
to the committee or write a proposal for the related topic which he / she has studied under control

and evaluation by department committees.

PAC 493  &WnaAnn 6(0-35-18)

(Cooperative Education)
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Internship for at least 16 weeks and present projects with related papers under supervi-

sion of professional trainer and department committees.
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PAC 215 mw@lm 3(3-0-6)

(Story Appreciate)
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Study and see literary works To find social and cultural issues, analyze storytelling
strategies. and presentation of performance communication work that has been praised as having

literary value.

PAC 216  L@Nsd 3(3-0-6)
(Taste Appreciate)
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Study and visit performances that have a variety of presentation formats. Analyze

success from work both outside and outside. and in the trend Study the aesthetics of performance

PAC 221 mM4S&19ULAEAANLLLANN 3(1-4-4)
(Scene Design and Construction)
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Form and style of scenery, type of property, equipment and techniques of scenic

construction, basic concept and method of scene design; English language teaching

PAC 222 MSUANUUILAZRANLULILASRILAIME 3(1-4-4)
(Make-up Techniques and Costume Design)
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Theories and principles of make—up according to the character. Make up to change
age and personality. The special effect makes up, the costume design fit with the character and
the story. Practicing make up and doing hair style, and costume design. Tools used for make up

and costume. Examinate the quality of the items.

PAC 223  W3ANSsaIiaUARAITMIUANS 3(2-2-5)

(Innovative for Performing Arts Communication)
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Technology for performing arts communication. practical technology training to un-

derstand the potential of those tools.

PAC 224 mM39AnLEAY 3(1-4-4)
(Lighting Techniques)
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Lighting equipment, lighting theories and group workshop for performing arts communi-
cation; lighting techniques for conveying the meaning and mood in performing arts: stage play,

light and sound performance, and various shows.

PAC 225 masmnumsuanatiiasnu 3(1-4-4)

(Fundamental of Directing)
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Roles, functions, concepts, director’s strategies, the sample of the world’s famous
directors and their works; fundamental of directing workshop, communication with actor, coaching

the actor.

PAC 226 mfa‘mﬁlau"lmLﬁamsﬁamsmsuam 3(1-4-4)
(Movement for Performing Arts Communication)
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Music and movement applied in very kind of performance; practicing body language

for communication suitable to its text message, mood and meaning of each production.

PAC 227 mfiﬁ'u'?@mﬁﬂmsﬁ'@mimmﬂm 3(1-4-4)
(Singing for Performing Arts Communication)
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Singing styles in various types of performances, such as singing in concert, Singing

in a musical theatre, techniques and methods of using the voice. Using the body to communicate

meaning through singing

PAC 228 &&9LNEMSARRITMIUERY 3(2-2-5)

(Sound for Performing Arts Communication)
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Installation of audio equipment and sound control in various forms of performance
such as concert, theatre , musical theatre. Using technology to create sound, such as background
music, various sound effects, studying the influence of the venue. and display formats that affect

the management of audio equipment.

PAC 229 mswing 3(2-2-5)
(Dubbing)
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Creating voice techniques for performing arts communication: character dubbing
in radio, flm, advertisements, and create characters in various performing arts communication.

Analyze case studies of voiceover work in various types of media.

PAC 231  iUdmunzAasnsmsuans 3(1-4-4)
(Miscellaneous Performing Arts Communication)
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Various interesting shows: puppet show, butoh, folk performance, martial arts for acting,
dancing, street performances, different types of drama, and so on, creative show trials by focusing

on the methods of storytelling and use of symbols.

PAC 234 Qﬁmﬁusﬁﬂmimu%muﬁ 3(2-2-5)

(Event Mic Controller)
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Definition, role, qualification of mic controller, and practicing in conducting event,
practicing in proceeding event program, such as wedding, various contests, light and sound event,

product launch event, and so on.

PAC 273  mMsmALLIN UWAZAIUANMSTUARY 3(1-4-4)
(Stage Manager & Cue Master)
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Definition of the role of stage director Qualifications of a stage director Performance
control skills Order of display Creating scripts and order of performances. Learning and solving

problems during exhibitions

PAC 326 mMS5LAY 3(1-4-4)

(Dance)
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Using the body to express various types of performance in the form of dance in order
to communicate the performance appropriate to the content, mood, meaning, and type of music.

and contemporary context as well as practicing dance skills
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PAC 332 MIUAAITURS 3(1-4-4)
(Advanced Acting)
= a v :l/ ! ] =X
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Study the theory of performance from the inside to the outside. and from outside to
inside Practice analyzing and interpreting scripts. For presenting creative performance, and be

suitable for various kinds performance and drama.

PAC 335 mM39AALARNLAENHuLNLana 3(2-2-5)
(Casting and Coaching)
o o v o N aa o o Ao s
unumuazninresinnisAniaentinuans JansdnuazAniaeniinuansliivansas
ALyARNANHEI89FNALATIWNULTZINYNAN 7] N9 aENIAARENTINLAAY WAZNTHNWINLERS
Role and duty of cast, procurement methods and casting actors to suit the personality

of characters in various types of work, actor casting presentation and actors training.

PAC 428 miﬁaaﬁsmsttaQQQﬁuELquﬁ 2 3(2-2-5)

(Event Performing Arts Communication Il)

LUIARA gﬂLL‘Ll‘u %umumiﬁ’] WU LLmﬂﬂﬂﬁﬁﬁmm’NLLmu N190ANLLLILASA5NATTA
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Fausrrnnaztszine Wikl n153eulATaNITULARe NN71EReTATINT N19979LEUANTLEUNS
AaN7T warnislsziiulasanig

Concept, pattern, operating procedure, and practicing planning, designing and creat-
ing performing arts large special events such as product and service launch event, music festival,
performance festival, light and sound event, national and international sports opening-closing
ceremony, art, cultural and traditional event, and so on, performing arts project writing, project

presentation, management planning, and project evaluation.

PAC 442  m191ANEN 3(3-0-6)
(Star Study)
= a X H . o o vad o v a
Anmnumaunafinay Gt wazaullresaiminuans gaadealuosnistiuig
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Study and review the birth, existence, and death of actors , actresses , super star.
Famous people in the entertainment industry Analyze the unique process of maintaining celebrity

status. Analyze case studies from past and present actors and actresses.

PAC 495  %i29aLRaN1TNIaMSARE1TMILERNY 3(3-0-6)
(Selected Topic in Performing Arts Communication)
=] 3 dl a; [ d‘ 1 o dl a o 3| dlaz °
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1 la
Identification and exploration of performing arts communication issues of paramount

importance in contemporary society.
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COM 117 q’mﬁaﬂmzmiﬁ’ﬁumqﬂﬁnmw 3(2-2-5)

(Speech and Personality Development)

UANNIINARINLUINIINAERT Lmeiﬁwummaﬂmw%uﬁuﬁmmﬁmmxﬁé‘ﬁq
nadendsniuilen mawisanAEnFaslunsyadiuuimaransiaznisiaueluguuy
AN urAaLzmAsansases waznstlsziiunngye

Principles of speech and basic personality, audience analysis, topic selection, preparation

speech for communication arts, presentation, and arts of negotiation and speech evaluation.

COM 231 mMSHSNATTALLANINARDAANG 3(2-2-5)
(Creation of Contents for Digital Media)
Wqﬁmmmiaﬂmﬂuqmaaﬁ@ NFALAULALIILIINANTAUNA AT AZFNATIEN
aa o dl

v 1
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Communication behavior in digital era, searching and collecting information, analysis and
synthesis of information, design and of content, presentation technique, and distribute through

digital channels that appropriate for target audience.
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PAC 101 msuandludinilszariy 3(3-0-6)

(Acting in Daily life)
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Study and practice how to act as to each role and status in a different world. Learn
traditional manners and contemporary courtesy in today social media and social world. Analyze and
practice ascribed roles performing in Thai and universal etiquette thorough the art and science

of acting.

PAC 111 USWmimsRasismsuana 3(3-0-6)

(Overview to Performing Arts Communication)

¥ 1 v 1
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Basic performing arts communication in narration, acting, design, directing and man-
agement; historical context on development of communication: ritual, folk media, stage play, film,

radio, television, digital media, and event.

PAC 112 WUgIuMsuang 3(1-4-4)
(Fundamental of Acting)
=] o ni’ % £ a dJ | o
Hninwenisuanaenu nauiunisuansuuuanasaaaiugduuunisianananluanu
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Practicing in basic acting skills especially the realistic style emphasizing on the main
style in general performance such as forms and performing arts subject for several types of

performance, stage play, television drama and film.

PAC 215  LANWL5@Y 3(3-0-6)
(Story Appreciate)
ANEIAIIUIIIUNIIN WBAUMNLUIZIAUNINAIAN TUSTIN D1ATIZUNATENI91ANITEY
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Study and see literary works To find social and cultural issues, analyze storytelling
strategies. and presentation of performance communication work that has been praised as having

literary value.

PAC 216  L@N5Sd 3(3-0-6)
(Taste Appreciate)
ﬁm:m@\ﬂuma?mm‘ﬁlﬁmmumnumﬂugﬂLLuumiﬁﬂmu@ AAZHANETLTAAN
mufyT\m@ﬂ wazlunszuatiay ﬁﬂm@‘uvﬁ"ﬂmwiugﬂLLﬁ_lmmmaﬁme

Study and visit performances that have a variety of presentation formats. Analyze

success from work both outside and outside. and in the trend Study the aesthetics of performance

PAC 222  MSuWAMINLATAANWULLATRILGIME 3(1-4-4)
(Make-up Techniques and Costume Design)
ma:rﬁmmrﬁiwﬁﬂﬁﬂLL@mmmﬁﬂwmzﬂﬁmmﬁq@miﬁ'ﬁwum nauseutiiieiaeu
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Theories and principles of make—up according to the character. Make up to change

age and personality. The special effect makes up, the costume design fit with the character and

the story. Practicing make up and doing hair style, and costume design. Tools used for make up

and costume. Examinate the quality of the items.

PAC 229 maw1ng 3(2-2-5)
(Dubbing)
v c al dl'  al % a o I
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Creating voice techniques for performing arts communication such as character dubbing

in radio, film, advertisements, and create characters in various performing arts communication.

PAC 232 IMAAMIWAAILARAaRANA 3(1-4-4)
(Acting Techniques for Digital Media)
AINTNNE LU AuantRwazinailanisuandlunsfluganiiumanis Tusanis
119 A19AR WATLUIN mamuﬂnﬂ@ﬂ"ﬁLﬁ@L@?umﬁ?wﬁﬂmmmzﬁmaﬂﬁugﬂaaﬁ@

Definition, role, qualification, and acting techniques of being a moderator in news
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program, documentary, and entertainment, including practicing to increase acting skills through

digital media.

PAC 233 MSUARIRSASINTNANLATATNLURAS 3(1-4-4)

(Television and Film Performing Arts)

AYNNUHNE LNLIN AMANTRL29INILAAS mﬂﬁﬂslumﬂmmLﬂuﬁq@mﬂuﬁ@gmmu
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Definition, role, qualification of actor, character acting techniques in various media, such
as soap opera, film, music video, and advertisement, and educating, analyzing, and interpreting
script, character analysis and interpretation, including practicing to increase acting skills through

television and fiim.

PAC 234 Q’ﬁmﬁuewmsmu%‘muﬁ 3(2-2-5)
(Event Mic Controller)
ARTNVNNEY UNUY AniaNLTRTeEA1HuInen1g uarnUfuRaAliusenisaudnus
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Definition, role, qualification of mic controller, and practicing in conducting event,
practicing in proceeding event program, such as wedding, various contests, light and sound event,

product launch event, and so on.

PAC 273  mMsMNLLIN WAZAILANMSIUARI 3(1-4-4)
(Stage Manager & Cue Master)
ANNINNEUNUMBRENNALNT AnsaNtTRTesgiiLnA inerlunisaiuAunIsuand
NIAARIALNITUARAS NITVTLNUATAIALNITUAA
Definition of the role of stage director Qualifications of a stage director Performance

control skills Order of display Creating scripts and order of performances

PAC 313 mMSRARAITMILARIIUDLIUR 1 3(2-2-5)
(Event Performing Arts Communication [)
v
wudAA Usziny gluuy duneunisnniiivey LLmﬂﬂﬂﬁﬁﬁmmNLmu NNTAANLULILAY
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zﬁ%\‘imiﬁ\ﬂuﬁ@mimnmm\‘muaLquﬁﬁjmmLﬁﬂﬁm@umu@\imﬁm’fmmﬂmuﬂﬂ@LL@?.:mimem
Concept, type, pattern, operating procedure, and practicing planning, designing and

creating small special events responding to the needs of individuals and departments.

PAC 326 mMsLAu 3(1-4-4)

(Dance)
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Using the body to express various types of performance in the form of dance in order
to communicate the performance appropriate to the content, mood, meaning, and type of music.

and contemporary context as well as practicing dance skills

PAC 335 mM39AALARNLAENEuunLana 3(2-2-5)
(Casting and Coaching)
3 o v o v Ao as o o Ao o
unumwazutiresinnisAnidentiniand Jan1sdnmuarAndeninuanslivansas
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Role and duty of cast, procurement methods and casting actors to suit the personality

of characters in various types of work, actor casting presentation and actors training.

PAC 442  m191ANEN 3(3-0-6)
(Star Study)
= a X 2 | o o vl A v a
ANHINUNIUNITINATU FINDE] wazaulilaasmsinuana Qz\mmmﬂﬂmdmmumﬂ
AATIZANIZLIUNN RN AUTBINITINHIADIUNINANNIT WA
Study and review the birth, existence, and death of actors , actresses , super star.
Famous people in the entertainment industry Analyze the unique process of maintaining celebrity

status.
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AWM IMTASNATTADLIUNUALMFUTLBITNAUS AANA

(Event Creation and Digital Public Relations)

s
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PRC 111  uanmMsaunuarmslssidunusaana 3(3-0-6)

(Principle of Event and Digital Public Relations)

WA gULLL NsTLNUNIg Usviny esAtlsynanaedgsna nsatiuausesariuiias
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Concepts, formats, processes, types, elements of business, operation of organizing
events and digital public relations, fundamentals of events and understanding communication

strategies for digital public relations, media relations, stakeholders, marketing communication.

PRC 234 msaanuuum Aniiamsilssaduwusnana 3(1-4-4)

(Graphic Design for Digital Public Relations)
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Concepts, characteristic, process of graphic designs to support corporate commu-
nication such as logo, business cards, envelopes and heading, press kit, poster, and integration

for online media.

PRC 238 mM4S&419495AADUSE IR NNUSAANA 3(1-4-4)
(Media Creation for Digital Public Relations)
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Concepts, principles, digital media production techniques: text, photo, animation, audio,

video, presentation and media applications for public relations and corporate communications.

PRC 331 msas1edssmlssaumsnitinudiaunuazmslssiaunusaana 3(2-2-5)
(Experiences Creation through Events and Digital Public Relations)

WUIAA 35N13 NMAAIEFuansludeanAana N199NeuHUNaYNELATaFINAsTR
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Concepts, methods, audience analysis in digital society, strategic planning and cre-
ating experiences for audiences through events and digital media integration, Creating awareness
and response through special events and online, communication management of influencer and

fandom’s network for the image of the organization, business, and branding.

PRC 332 mMasmuseAiiamalsstndunus 3(2-2-5)

(Public Relations Campaign)
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Concepts, practices in corporate communication campaign include planning, pro-
cessing, communicating, activities, presentations, and evaluations campaign for corporate com-

munication.

PRC 334 mMsUSWIsulss NN usuasmMWAansal 3(3-0-6)

(Public Relations and Reputation Management)
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Concepts, principle of organizational management, strategies and techniques of
public relations management, organizational and personal image management, planning, the
image communication process, image building activities, methods for inspecting and measuring

the evaluation of public relations management and image communication.

PRC 336 mMSAS1NA95AMSUNAUBLNRNURLI WAz MU ssTNdNNUSAANa  3(2-2-5)
(Presentation Creation for Events and Digital Public Relations)
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Principles, processes, content creating, storytelling and application of information for
presentation for corporate communication in digital media and online media: electronic journal,
web banner, video clip, infographic and 3D image design for events, including developing the

presenter’s techniques.

PRC 339  MSMGUHULAZMIIAMSNIEING A LURIANS 3(3-0-6)

(Public Relations Planning and Crisis Management)
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Concepts, principles, techniques, case studies, discussion, creative of public relations
planning, public relations in crisis management, management issues, presentation, and social

services.

PRC 347 mMSRanuUUAUNLULUNANNEIY 3(2-2-5)

(Integrated Event Design)
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Concepts and practices, determining issues for planning content design, sequence
of activities, and designing integrated media for presentations at special activities and exhibitions,
music festivals and cultural festivals, including venue design, sets and stages, visual systems,

lighting, sound, and online broadcasting.

PRC 437 mailsstdunusiiamsnann 3(3-0-6)

(Marketing Public Relations)
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Principles, concepts, importance, integrated marketing communications, consumer
behavior, planning, marketing public relations tools, special events creation, brand management,

managing experiences and relationships with target groups and evaluation.
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PRC 441  maflugiszmaumsanuaudiiuiuazlad 3(3-0-6)
(Event Entrepreneurship and MICE Business)
mmﬁm?éi?;um\iﬁqiﬁ@ﬂ@ﬂwﬁimxﬂﬁm?Nmiﬁmmﬁ'@miLﬂuQ’ﬂizﬂ@um? RPN

wif Metlszg waznedniingsAnis nsanaunugsRadLgEuu niadufiimesanisgsiadu

NUBEWT N199ANNINNTRULAZNNE N199ANIINTNEINTYAAA NIAANITYNAT ﬂgummﬁ'mﬁumi

M1g3na wazn1sLsviiuNanIALHiuaugIna
Business initiatives, strategies and creativity for event entrepreneurship. Business

planning for beginners and event management. Financial and tax management, Human resource

management, Customer management and laws for business.

PRC 489 mMSEMUATITN ** 1(0-35-18)
(Internship)
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Internship in professional organization related to area of interest and a field of study for
minimum of 8 weeks, and presentation of work with a report and supported documents, evaluated

by professional organization and department committees.

PRC 492  13maniwus ~ 5(0-15-8)
(Senior Project)
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Creation of senior project on a topic or area of interest aligned and consistent with the

curriculum under control and evaluation of the curriculum committee

PRC 493  @&WnaAnmn ** 6(0-35-18)
(Cooperative Education)
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Internship in a professional organization participating in the cooperative education
projectaiming to provide real-world working experience in event and digital public relations as well
as practicing social interaction skills for minimum of 16 weeks, and presentation of work with a report

and supported documents, approved by professional organizations and department committees.
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PRC 231 msadatiiamivamsissanduiusaasia 3(2-2-5)

(Content Creation for Digital Public Relations)

Winwe nagns mAla gﬂLL‘uumm?ﬂqLﬂ@mmiﬁﬂuslmﬁuﬂizmﬁmﬁuﬁ‘mz%mmq ANg
1T 119 N1TUANT1940T mi@ﬂwﬁﬂmmL‘WI@ZQ'?f]\‘lmwﬁmmimﬁﬁElu%m\ﬂumqﬁﬂqm ﬂ’]ﬁ?@ﬂutﬁlﬂ
ﬁ?mzm%mam ﬂﬁiﬁﬂmﬁ@mm‘i‘mmmmm NNAWTIA519497A AABAAL miﬁwumﬁwmﬁ n1g
aitszfiuans nsdaneuaziiaundans il nannasusing seaavlaluazaanio

Skills, strategies, techniques, form of content creation writing in public relations and
corporate communication such as news, information, writing messages to create images, crisis
writing, writing to preserve reputation, writing for marketing promotion, creative writing; as well
as determining the substance content, creating substance issues, presenting and disseminating

messages to various platforms both online and offline.

PRC 237 mMSa18NINIRAIUNLATMSUSETANNUEAANA 3(2-2-5)
(Photography for Events and Digital Public Relations)
nud udnnis waila nadnaue wazniseanuuunndng e ldlueudifur
dszanduiugilszinmeing o nstindJumchenndiniuanudszaduiug
Concept, principles, techniques, presentation, and photo design for use in various

types of events and public relations, photography practice for public relations.

PRC 330 mMsUsslAUNaMSAR®15R9ANST 3(2-2-5)
(Evaluation for Corporate Communication)
a o ¥ a o ¥ dl A a & a
LUIAA ANNIT ﬂ’]ﬁ‘ﬂ?Zﬂﬂ[ﬁﬂ%N@\‘l’]Wﬁﬂ Lmzmﬂmmmmiummm‘mw NI1TAARATH
N = - = - < = = -
ﬂimum@mmﬂ@u LL@::@@@@WVLZ\]‘LA FTAINYNNANTTN ‘Em\‘mﬁﬂumimmm\mm
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Concepts, principles of research application and using tools to evaluate, monitoring

and evaluation online and offline media including activities project in corporate communications.

PRC 342 "é'L'S'uﬁl,mzﬂszmﬁ’uﬁ’uéqiﬁq‘isqLLimmzmivimLﬁm 3(3-0-6)

(Events and Public Relations for Hotel and Tourisms)

LUIAA HANNNT nAlANNIARNIsaTW LAz NsUszandniutduiugsialasusuuaznig
viesifien mﬁLmﬁzﬁwqﬁmmﬁ‘ﬁnﬁmamivimL‘ﬁlm NI9INUHIUNITRASTU nagNninIzAILiiy
uLsTmANRUENIN1IRAIA mﬁm%Lf’Jf‘LWT%dW%Uﬂﬁﬁ@%L%uvTLL@zﬂﬁiﬂﬁzmﬁuﬁuﬁﬁw%ﬂqiﬁ@
Tausnnaznnvieafien uaznnsdnlssfuaanissifiuemy

Concepits, principles, and techniques of event management for the hotel and tourism,
analysis of tourism consumption behavior, planning, strategies of marketing public relations, events

creation, media for events organizing of hotel and tourism business, and evaluating performance.

PRC 436 msﬁ'ﬁumqﬂﬁnmwmmﬂ'nﬂszmﬁ’uﬁ’ué 3(3-0-6)
(Personality Development of Public Relations Practitioner)
WWIAA N0H]) @mﬁﬂwmzﬁﬁqﬂizm AENHNU s TN ANAUE A58 59INUATATIULITULAL
miﬂﬁﬂﬁLﬁ@miﬁmumﬁaﬂmwﬁﬂﬂixmﬁmﬁuﬁ“
Concept, theories, characteristic of public relations practitioner, ethics and morality,

and practice to improve personalities.

PRC 442  Aundinsuimusssuuazlssinilng 3(3-0-6)

(Events for Thai culture and Traditional)

WUIAA UL N1399UEU FumeuANIAILTINY mzmumm%”]mﬁﬁ%LL@zgﬂLm‘u
auilugefaria Lazn1slssifliunanisnnitiuenu Waleunstannsinas (soft power) TBNUTTT
e LLmﬂ@zLWEﬁimﬁLﬂummﬂimmmmﬁﬁa&@ﬂ ievsdaniranisaide desuaznnansoaes
szindlng

Concepts, formats, planning, operations, media creation processes and events,
performance evaluation to disseminate soft power, Thai culture and Thai traditions that are world

heritage and wisdom, benefits to building the reputation of Thailand.

PRC 443 mailauuniNanudiiu inssams uazmailszga 3(2-2-5)
(Scriptwriting for Event and MICE)
WANNATEULNLTznNFNg ] A9FLuBIW tingsanns waznisszgu Taun naigeu
s nMedsuumienifiunanis medausnann nsdeuundusudesared salUfnisde
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dravietlszndaiugo wazaugeeuaglnisdnu insldnnmatieaieassd uazassnnath
WINEAULINIAAUBLEUT Tngsanis uaznisseaw

Principles of different types of scriptwriting for events, exhibitions, and MICE such as
scheduling, the moderator script, a speech, writing scripts for video media including writing news

to publicize events and write a report summarizing events.

PRC 496 mMSANEIARILNIGALITN 3(3-0-6)
(Independent Study)
nsAneadselulszifunislszanduiug nedlAnen nsduAd ausaN TiAsed
zi*\‘u,mm:ﬁ%’@gmﬂmxém auanadny arxenin iUl liAns Tamisedanan
Independent studies in public relations, case studies, study, content analysis,

presentation, and social services.
OLeE 1N 15 wiaenn

AwduiinAnensinaanada ludnedetinarnans s Anrdu | NFiean9Eau 412739079
% ol Vv s o v Aaa o @ a v A = a ] d’j IR% |
A5 arrrawinarnslssanduiusaana Wwaniin laenizauainmefaisaliil Tddesndn 15
WUILITBI

COM 217 amanenmsaasis 3(3-0-6)

(Psychology of Communication)

LLu’JaﬁLL@:‘V]E]‘]:@%M?JVIEI’]ﬁ/UﬂW?a‘I@'&%“Hﬂ\mHLHET ws999la n19fuf nsEeud womnssw
wazyAANN AT ENENAYduTuTsensdeas uasmsszegnildilerneaadnlauazaireased
n1sdegnsluaniunianiing

Concepts and theories of psychology in human communication; motivation; perception,
learning; influential behaviors and personalities in relation to communication; and application of

psychology to understanding and creation of communication in various situations.

COM 230 mMsAnEIRS19assAL BN UTmAMAnT 3(2-2-5)
(Creative Thinking for Communication Arts)
LUIAR HRNNNIREITUNSAAEIEE9653F NszUIUNNIARITIAI9T3A N3ARLE
aanuLL N3AvLATaNdai19893A LT AAARS N9 LA LLIRANNIE 1A IA SanT AN
annsdiAnsIfeatuANAnaass Al Adans

Concepts and principles of creative thinking; creative thinking process; design think-
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ing, creative briefs for communication arts purposes, creative concept presentation, including

creativity-based case studies in communication arts.

PRC 111  UANMSALIUNLATMIUTTTNANNUS AANG 3(3-0-6)

(Principle of Event and Digital Public Relations)

LUIAR g‘ﬂLm‘u N7eLIUNIg Uszlnn mﬁﬂixﬂ@ummﬁjﬁ@ nMrAfiveUTesRuiLaY

% v AaAa o [ % dsl/ = c ¥ I d‘ d‘ % [

N9UszaNANANUSARTA ﬂ@@ﬂwugmx‘mu@ LIUN ﬂ')’mL‘Il’ﬂﬂﬂ@ﬂﬂﬁ%’1\‘1ﬂﬁm’ﬂ’&’]ﬁ?LW’ﬂﬂ’]i‘ﬂ?Zm’muwuﬁ
pavia Ao udNRuEiuAaNaaTY fldaulddowds waznisszanduiusnienisnans

Concepts, formats, processes, types, elements of business, operation of organizing
events and digital public relations, fundamentals of events and understanding communication

strategies for digital public relations, media relations, stakeholders, marketing communication.

PRC 231 msadailamiamsissanduiusaasa 3(2-2-5)

(Content Creation for Digital Public Relations)

Winwe nagns mAa gﬂLmumm?ﬂ\iLﬂ@mﬂﬁ@@ﬂu‘l,u\ﬂuﬂixmﬁuﬁuﬂmz?ﬁlfﬂmim ANg
1T 119 N1TUANT1940T miﬁﬁm”mmmL‘WI@m‘?ﬁx‘lmwﬁﬂﬂaimi@ﬂu%mﬂumqﬁﬂqm ﬂﬂﬁ‘ﬁﬂmﬁl@
%ﬂﬁ:f’]%maﬂ\‘l mn%mﬁ@zﬁ'\m?mmmmm NNAWTIA5949TA AABAAL miﬁmum‘ﬁ@mma n1g
adalszifuans nslaneuaztiaundans il nannasusing peneulmivazeanlay

Skills, strategies, techniques, form of content creation writing in public relations and
corporate communication such as news, information, writing messages to create images, crisis
writing, writing to preserve reputation, writing for marketing promotion, creative writing; as well
as determining the substance content, creating substance issues, presenting and disseminating

messages to various platforms both online and offline.

PRC 234 masaanuuunainiiamsilszadunusnana 3(1-4-4)

(Graphic Design for Digital Public Relations)

WHIAR ANUANEIME B9ALsEnay niseanuuunsinlunIslsyaduiug n1seenuuy
fnaneniredesdnsizaLLsusauan lauwn Tald winidng fasuuneuasadannang Lenansanquan
Tawmes waznisdszgndfldludesarlal

Concepts, characteristic, process of graphic designs to support corporate commu-
nication such as logo, business cards, envelopes and heading, press kit, poster, and integration

for online media.
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PRC 237 mMSaNgmMWaIuaIuinasmsussandaunusfnana 3(2-2-5)
(Photography for Events and Digital Public Relations)
noud udnnis weila nnsutaue waznisaanuuLAIndng e ldlueudfur
dszanduiugiszinmeing o nstindJumchenndiniuanudszanduiug
Concept, principles, techniques, presentation, and photo design for use in various

types of events and public relations, photography practice for public relations.

PRC 238 mM3a419899A A tNANRUSHANA 3(1-4-4)

(Media Creation for Digital Public Relations)

LUAR MANNNT MATA NsnARARRATALszNaLARY daminy nwik nmadeslu
&er AATAT N9Laue LL@xmiﬂizﬂﬂﬁﬂ%%wdv'@miﬂizm@"mﬁuﬁll,mmi?i@mimﬁ“m?

Concepts, principles, digital media production techniques: text, photo, animation, audio,
video, presentation and media applications for public relations and corporate communications.
PRC 336 m3d519895AMIuauaiianuaiiunuasmatlszaannusaana  3(2-2-5)

(Presentation Creation for Events and Digital Public Relations)

wdnnn 38nns naisassdiiamn msianides miﬂi‘zaﬂr}ﬁi@sﬂ@Lﬁ@miﬁﬂmu@mumi
deansesdnsludenaviauasdeaeuloy ity ansansdidnnseind uutnuues AdiAale aulinsiin
LAZNITRBNULLNN 3 A busewaLdud ui saudanisimumatinzes funaue

Principles, processes, content creating, storytelling and application of information for
presentation for corporate communication in digital media and online media: electronic journal,
web banner, video clip, infographic and 3D image design for events, including developing the

presenter’s techniques.

PRC 342 "é'L'S'uﬁl,mxﬂizmﬁ’uﬁ’uéqsﬁq‘ﬂiqLL'a‘mmzmivimLﬁm 3(3-0-6)

(Events and Public Relations for Hotel and Tourisms)

LUIAA HANNNT mAlANNIdRNIsaiW LAz Uz andNiuT A uiugsRalaausuuaznig
Vieaifien mﬁLmﬁxﬁwqFmimu?“immamivimLﬁﬂq NI9INUHIUNTRASTU nagninIzaLiiy
ULsTmANRUENINNIRATA mﬁm%Lfﬁuﬁﬁ@dﬂﬁumﬁm%ﬁuﬁLL@zmiﬂizmﬁuﬁuﬁz@ﬁﬁuq?ﬁ@
TausnLaznnvieadien Laznnsdnlsfunanissibiuemy

Concepits, principles, and techniques of event management for the hotel and tourism,
analysis of tourism consumption behavior, planning, strategies of marketing public relations, events

creation, media for events organizing of hotel and tourism business, and evaluating performance.
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PRC 347 mMSaanuUUA UL ULUNANNEIY 3(2-2-5)

(Integrated Event Design)

WUIAR Lmemgjﬂﬁ miﬁmumﬂimﬁmﬁ@ﬂ’mwLLNW@@ﬂLLUUL‘ﬁ@m afunanssN
me@ﬂLL‘U‘U%@LL‘i_l‘uNmmmuﬂizﬂ@un’wﬁ’]Lmuﬂiuﬁ@ﬂﬁuﬁmw NTAINTIANIT  INANNAAUAS
LALNANALTSTALEI9Y TEUA NTRNLULIADILA 2 NUAZINT STULNW LEd A [@es 39ufenns
fnemantnudeaaula

Concepts and practices, determining issues for planning content design, sequence
of activities, and designing integrated media for presentations at special activities and exhibitions,
music festivals and cultural festivals, including venue design, sets and stages, visual systems,

lighting, sound, and online broadcasting.

PRC 436 mfa‘ﬁ’mmqﬂﬁnmwmmﬂ’nﬂizmﬁ’uﬁ’ué 3(3-0-6)
(Personality Development of Public Relations Practitioner)
WWIAA NE]) @mﬁﬂﬂmxﬁ'ﬁqﬂizmﬁmmﬁﬂﬂixmﬁuﬁuﬁ@?ﬂﬁﬁu WAZATTUNUTIOULAY
mﬁ?ﬂﬁﬁﬁLﬁlﬂmiﬁwmuﬂaﬂmwﬁﬂﬂizmﬁmﬁué
Concept, theories, characteristic of public relations practitioner, ethics and morality,

and practice to improve personalities.

PRC 442 L und usudimusssunazlssinalng 3(3-0-6)

(Events for Thai culture and Traditional)

WUAAA FLLLL N19GUEU FumaunnTAILINY mzmumm%\imaﬁﬁ@LngﬂLL‘uu
awilugenaria waznislssiiunanisanitiuey Malaunstanninas (soft power) BNUTTITN
g LmzﬂixmfﬁimﬁLﬂummﬂ‘ﬂaﬂquﬁﬂmmﬁ ievslaniranisairede decuaznnansoaes
szinelng

Concepts, formats, planning, operations, media creation processes and events,
performance evaluation to disseminate soft power, Thai culture and Thai traditions that are world

heritage and wisdom, benefits to building the reputation of Thailand.

PRC 443 msiliguuniVanuaiiug dnssams uazmsilszan 3(2-2-5)
(Scriptwriting for Event and MICE)
o = ! o o/ a v o a 4 ! =
WANNATEULNLITZNNFNG ] AMFLuBW tingsanns uaznistlssn Tdun nnaige
° o = v o a = o = o o A Aao o = =
ANFLNL NATEBLNE AL EUINENE NI@EWAINA1Y MATeuLn&miLAeaae son BN @ew
dnaivaLlszandniuianu wazilisuneanuagnisdnanu Inaldnimatnaainegssd uaznsennuii
WNNIEIUFUNIARNUBLIWT Tngsang waznisilssgs
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Principles of different types of scriptwriting for events, exhibitions, and MICE such as
scheduling, the moderator script, a speech, writing scripts for video media including writing news

to publicize events and write a report summarizing events.
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a

anngInguazingviddiaaunanwasy (Multi-Platform Radio and Television)

MRT 111 anudidiasduieaiAnauasinsvimisdasunannasy 3(3-0-6)
(Introduction to Multi-platform Radio and Television)
ARINUNNEY ANNAIATY FTMUINIT UNLIWM BnSwalesingiaringial anwuziazgl
WULINENIT YAAINT Tupausing | mmmmammmﬂmﬁﬂﬂﬂgumﬂmeﬁmmimﬁ'ﬁm%’mﬁu
nanIIeALINg L azngviel ﬁuﬁmmwr%’mm?mﬁ@iummﬁm%‘lﬂﬁmLmﬂmﬁ Aluunaseiusing
Meaning, importance, evolution, role, influence of radio and television, characteristics and
formats of programs, personnel, various steps in television production, laws and ethics related to

radio and television activities, basic tools for radio and television media production on multi-platforms.

MRT 221  msadneassAdasluanuda 3(1-4-4)

(Sound Design for Media)

udnnsa¥iassdideieldlumudedszimsig 7 NNIVNUHBFTENNITNAR WATNIT
Aneluiinuznsnandes ieliAanudatlzaesmsieanumnglumanstlssinnsng NN UAE
Inavenilanunamiesu nsciAnmifeaiunsaiieasss @m‘lumu%'@ﬁml,l,mimﬁ GUREERT MGEE
Concept and principles in producing important of sound, news, information and entertainment in
multiplatform radio and television programs, the creation and use of sound and media: design,
programming, production and evaluation of multi-platform radio and television contents, case

studies sound design for media.

MRT 222 mM&a&519d99ALUNTIEMILUNARULNAANDSN 3(1-4-4)

(Scriptwriting on Multi-platform)

WANNNIAEULNIENTLUITANGN 7| LuTaAunasnafu 1y 419 419aR Laziio@ndnie
'?Jnﬂﬁﬂ[?l%um@uma@%’m@@@ﬁi’mmi watansanenenluIANAniiugless uasAalrnisinemen
Fesmaiilefennnumang nadifnsumaanistlssinnsing il uuResfafunanlady

Principles of writing various types of programs on multi-platforms, : news, documentaries,
and music videos; practice the process of creating a program, techniques for translating concepts
into visual forms and the art of narrative transmission to convey meaning, case studies of various

types of program scripts on multiplatform media.
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MRT 322 msHansiamsnsnAudanunannasu 3(1-4-4)
(Program Production for Multi-platform Television)
wANNIRARIENsTnsTAETaRunanwesy nsaiaumAniewauiuenis ns

NLEY NNTATUNNNTEAR mi@@mmu@%’mma‘ﬁgﬂLLum’mma? NNTAAFATILNIT NNTUILIHUNE

318NN ﬂﬂﬁﬂ‘]ﬂxmﬂﬁqﬂﬂﬁmﬁ@mmamwmiﬂizmmm'N ] %ﬂummamiumﬁimmxmwam

NAFUIN
Principles of television production, design of concept ideas for program development,

planning and pre- production, program creation, editing and evaluation, practice using of equipment

for various program production both in studio and field production.

MRT 323 nagnimsanuasdadsnsamsinguazinsviAddanunannass 3(3-0-6)
(Programing and Promotion Strategies for Radio and Television Multi-platform)
YANNIT mwﬁr mﬁmi’]xﬁs}nu N1IAANALAZNATANIIAUATNIENTT NN9seiliuseanis n1avn
wuLNeSauaznsduaSumanmsingnaemiliaenadasiuanunisalie lugpiana
Principles, strategies, audience analysis, program marketing and promotion, program evaluation

and creation of programming and promotion plan for television programs in digital era.

MRT 370 Aatlziiamsaanuuuainuazmsanuas 3(1-4-4)

(Art for Set Design and Lighting)

Aatlzniraaniuuannuazn1sannas asAdsenaudail nnsafnassraind uiumenng
dszinnsine o ldsunsuniseenuuuenn malianisainann gunsikazinatialundn uaaTanEng
ﬁﬂm@ﬁ‘f@‘ﬁmﬁﬂﬁumu@nmmuﬁ gviuanianguazinsimlnudanunanna sy
Art for set design and lighting, art direction, creating set for different types of programs, application
for set design, technic for creating set, lighting equipment lighting technic for tv studio and outdoor

production for multi-platform radio and television.

MRT 381 mﬂﬁﬂmﬂmmmﬁwqLLaszsﬁ'ﬁﬁ 3(1-4-4)

(Acting Technique for Radio and Television)

U anuLasimE A eAneaaminamnzp s i A
LATINULEAAY ﬁﬂ‘mﬁﬂﬂmwLL@mqm’d@ummmm@\iw?@mmﬁLmﬁzﬁﬁﬁﬂﬁfmuﬁﬂmﬁLmﬁzﬁﬁf;mm
ﬂitﬁﬁﬂ‘mLvmﬁﬂmﬂmmmﬁwqLL@:TV]?VTﬂﬂ

Practice in self-presentation in various form of media to evaluate each personal skill
from announcing to acting. Study one’s potentiality and weakness as well as analyzing it deeply

with characterization theories, case studies of radio and television acting techniques.
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MRT 390 mfa‘ﬁfmﬁi@L'ﬁ'mmﬁwﬂqLtaz‘iwiﬁ'ﬁﬁﬁaﬁuwamw@%u 3(1-4-4)

(Post Production for Multi-platform Radio and Television)
rre s Qe rsiaste nsaiass A Rnlusanaveuas s I Ruwa e e
Tsunsupeniiowmefsing | 1w n1sdRsaaIALIIENG NIIFNWENNTIN NNIFRRIREY N1gaFIeanIwW
fuer mavinlamauazlalfinanis nadAnmmssaremanissznmsing I

Practice of editing and graphic design skills in multi-platform radio and television with
computer programs: editing, sound and photo editing, special visualization, making titles and logos,

case studies of editing various types of programs.

MRT 420  anadnguazlnsviAdianunannasa 3(1-4-4)

(Multi-platform Radio and Television News)

AINNUNIE ANNANATY Lmz@mﬁwmﬂmmmwLﬁmLmzﬁmuuﬁ@ﬁ@ﬁuwam@{m Hn
ﬂﬁﬁﬁmiﬁmm NadEugne MenenuIng MeARTaLazNsIsTINEM e eedu nsLFUAN
dnaangInsiieildgiafunannesnlugluuusing o asasssuuazrasseussnslunisuanwaznisi
auatnanszanedaslug ARaTa

Meaning, significance and values of broadcast and multi-platform news, study and
practice of basic news reporting, news writing, news editing, transformation to various types of

digital news and ethical guideline for broadcast news in multi-platform era.

MRT 422 uwanmsiansaisamsmeanguazinsiadlasunannadn 3(3-0-6)
(Principles of Multi-platform Radio and Television Program Criticism)
NOEIN1TIA90] T8NINANTNN TATIEIanIg %qmnmmmﬁmLLm‘EmVTmIﬁ@ﬁ

Lnapnasy @mmuﬁﬁmmﬁﬂ%ﬁﬁﬁﬁﬁ mﬁm%ﬂtﬁ@ﬂixLﬁuLL@szm@mmmwmﬂmxmmm

'LIWL@M%N%MMW&%mmﬁﬂﬁ?w ﬂiﬁﬁﬁﬂﬂ’]LﬁmﬁumﬁﬂwtﬂiwmimﬁmgLmﬂmﬁﬂﬁﬁ@ﬁ

uwannas
Theories and criticism from important critics both within and outside country, evaluation

of methods and analysis of different plays in television program and digital media, qualifications
of good critics, practice of criticism in order to present in mass media, case studies multi-platform

radio and television program criticism.

MRT 489  msElmauATNTN 1(0-35-18)
(Internship)
PERTNNALNeY | HunisAnngudTndnlidaandn 30 wisefin
vi3e i I Ta L 189ANIENTINATAN1ITN
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Hnauluanniunrentae B o aneng ] m’mmmmu%LL@m@mﬂé’mﬁummﬁmﬁﬁﬂm duan
Taitfeandn 8 a9 waziauenasundasiananslseneunisilnany Taeenunisdsilunazes
MUNENUR T TN AT ANIENTINANTURIANTN

Internship in professional organization related to interest and courses studied for minimum
of 8 week period of time and completed presentation with report and supported document evaluated

by accepting organization and department committees.

MRT 491 z‘i’uuuﬁwqm:‘lﬁmﬁﬁﬁﬁaauwam\laéu 3(3-0-6)

(Seminar in Multi-platform Radio and Television)

4 1
F9AUNEY - dnAnman3Tanguazinsvimidud 7 3
Amaitloyunsing o andunisdeansmanguasingimidasunasvafulaeaniy
v = ¥ dﬁl dl al [ a e

ANEUsenauanTW WA Uil INaLRNIUAINT ANAALAzTENeUszaUNT0]
Analyses of various problems of communication arts in the field of multi-platform radio and television

especially from professionals for enhancing knowledge, concepts and experiences.

MRT 492  Sauaniinus 5(0-15-8)
(Senior Project)
ALNEY : AunIAnINgNITI TN KdRENT 30 wiaene
1138 1AL ANNTIUTALIBIADLENTINNNFRIUNTN
a a g o Y = dl dl o =K 2 o a
N@mmmmﬂ?mm’]uwuﬁ TuidevzaluEasntunAnsaula LazaanAReeil 47101397
ittt Tmm%ﬂumwmuau LAZNIU TN UNALBIANLENTINNITANYNILN
Production of senior project in topic or interested area that relates to courses studied under super-

vision and evaluation of committees.

MRT 493  @unaAnm" 6(0-35-18)
(Cooperative Education)
ALNEY  AunIAnINgNITI TN KB ENT 30 wiaene
1301AEANNIUTELIIBIANIZNITHNITANLIIT)
msiinenlugnlszneunsiisantassnisaunadnm Taaflams gl findnm 16
Gﬁﬂuiﬂimummi@?ﬂumaﬂﬁﬁﬁmumaﬁm?‘ﬁ'@?ﬁﬁ@ ifmﬁ%\iﬂﬂmiﬁwmmuluﬂﬁiﬂfgéwﬁuﬁwm
Hunatlitieandn 16 danf waztihiauenasuniasienansszne Tngrnupasidiueuieany
Us2NeaUNITUATAMENITUNNTANUNAT)

Internship in professional organization participating cooperative education project



Rangsit University Bulletin 2025-2026
JnuiavlinAmaas Collage of Communication Arts

aiming to provide real working experience in digital media as well as practicing social interaction
skills for minimum of 16 week period of time and completed presentation with report and supported

document evaluated by accepting entrepreneur and department committees.

M\ TN-LA AN 15 AULNA
Yo = 2 ~ a a \ A a4 oA = P A o a
TiinAnwdenEeu 5 Medgiainaeiasielilil vsenenAnwiaedanau o Aidusede
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MRT 224 migmﬁwumqﬂa@uuumquimmﬁuuaml,wamvxl'ﬂ'a‘u 3(3-0-6)

(Fake News Literacy on Radio and Television Multi-platform)

AEUNNE AuANEUE Ussinvnaasinntlaanuudedng Insimbiagunannasu 3uasnzi
Puwazusyla fanisdudunaznmaasudeys uannguunafinaadeuazuumnanistlesiunues
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Meaning, features, types of fake news on radio, television, multi-platform media, analyze
origin and motivation, techniques to search and verify information, principles of relevant laws and

guidelines for self-protection, case studies of fake news on radio, television, multi-platform media.

MRT 225 qmmunﬁuﬂ'uLﬁqﬁu?ﬂlﬂ%wqiwiﬁ'ﬁﬁﬁaaLLwam\Im'u 3(3-0-6)
(Entertainment Industry and Television Multi-platform)
LUIAR ﬂmql‘vnﬂf STULNNTEARN N1TAF9EITA N1TAANIT NNaRaung n1sadesels
WAZANNANAUS LT UL ASANLASLATHNAA5 198798
Concept of the entertainment industry of television, multi-platform production system,

industry strategies, distribution, management and relationships with society and creative economy.

MRT 226 mMs&s19lanaa 3(3-0-6)

(Idol Creation)

a o/ dl dl % o/ dl a o o Aa 'y %

WUIAR NANNIT NNFFBANTNEATNAIAY LuFeINe LAz InviFiasunanasi n13a5g
wNLUAA LA FNBEANTLIINITANIIALLBALALTININEN IR LGB BA NIENANEINNTRDA TN A5
FosuuudaIng asnsvimliafunannasy

Concepts, principles, communication to create identity on multi-platform radio and
television media, inspiration, self-management and team management skills for further development,

case studies of communication to create a presence on multi-platform radio and television media.
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MRT 321  mMSASINATTATIEMSNAALARALASSIEMSIAR 3(3-0-6)
(Podcast and Live Production)
£% & al d‘ 1 dll a % &
ﬂ’]ﬁ‘lﬂ]@x‘iﬂﬂi‘tﬂ’auLZQ‘ENLW@H’]?E]’]EW]@@L?@Q?’W ALA NTTUUNIT NITATINATTATIENN
INRARAARLAZIENTAR HNUNURAN19N9UNY NIuARNenAas NItiANEIN9aF1eassianenIam
AALAABLAZINUNITAR
Using audio elements for storytelling, techniques, podcast creation process, planning

practice, producing podcast, case studies creation of podcasts and live production.

MRT 429 snamsinnlgduazisaaanlad 3(1-4-4)
(Game Show and Reality Show)
a a o & & = Q-:gl) &
LUIARA ‘VIE]‘}SI'Q AIMHNVNTE ADIANTTUS avAlsEnay ‘]_]%Lﬂ‘vmﬂx‘lLﬂNT%QLL@%L?H@@MIﬁ]Q
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Concepits, theory, definition, attribute, types, component, pre-production, production,

post production, evaluation and ethics of game show and reality show.

MRT430 mMSHARNNIRAIANLALALSIEMIAUATNIINGN AL 3(3-0-6)
(Production of Music Videos and Music Television Programs)
WiIAAANUARL Y ﬂ”}i?ﬁlﬂﬂfmmummﬁwmwLL@Zﬂﬁi?ﬂI’amiW\imwmj mﬁ?L@i’]ﬁ?‘m N9
ARse qUVTENINAUFTLAZNNILANS NITUANEINITNARNIAAIALBUAYINNIAUATN TN IR
Artistic concept, visual meaning and emotional communication, storytelling, editing,
musical aesthetics and acting, case studies of the production of music videos and music television

programs.

MRT431 m‘;‘mmmﬁmﬁ@m’luqiﬁ@ﬁ%aaﬁa 3(3-0-6)

(Content Marketing on Digital TV Business)

wdnNNIRaNAEEeNn nsLlssduRusAATA N1IARIAYNANANRLS lUgsNATIIRATA
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272N"9717 m@@@mm‘uLu@mma?m@m?mmm mmmﬂi”mmﬁm@mimmam@m wavasesssnlunig
vhmammmL%\‘imwwmﬁqiﬁ@mﬁ%ﬁ@

Concept of content marketing, digital public relation, customer relationship marketing,
television viewers insight, creativity in television marketing, transmedia storytelling, message design

for marketing, key performance indicators for content marketing and ethics for content marketing.
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MRT432 USSR INANEEINSUINEMIENTARLAZAREAT 3(1-4-4)
(Field Work for Documentary and Drama Programs)
ﬂﬁﬁﬁmmmmmuﬁmmﬂﬁu%g@Lﬁlﬂmm%\maﬁiﬁﬁﬂmimmﬁLL@mmﬁ?‘ﬁlﬁwmm

mﬂﬁuﬁ@?wwﬁmuLmejvﬁuuﬁﬁuﬁqm‘?ﬁﬂﬁﬁumﬁﬁﬂummﬁ
Practice in specific cultural field work for documentary and drama programs with ethics

in human research.

MRT 484 AASINSNAULTIRSNHTTALASWAIUIRIAN 3(3-0-6)

(Creative TV Drama Series for the Development of the Thai Society)

= dl | n:'ll % 16 ¥ 12 o dl o o 6 %
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Popular drama series to recreate an innovative version supported by national soft
power and ethics through creativity writing and pitching, learn to work with creative team, practice

rechecking and re-writing the scripts.

MRT 494  sivdaiawiznsinguazinsiadiasunanasn 3(3-0-6)
(Selected Topic of Multi-platform Radio and Television)
o [ dl 1 a o o a s 2 acaa
dn9aatlsziaunag lunnaulalusnidng insvirddadunannasufaedsangmienis
A48 ANMILAZINLUINIINNTA TRl T AN TN TN AT
Exploring controversial issues in the multi-platform radio and television by research

methodology. Study and plan contemporary selected topic in its policy.

1 = L% d o a 4
MRT 495 maslataadlunulnsiALdanunannasa 3(3-0-6)
(Narration in Multi-platform Television Program)
1 1 1 ¥
ANV LAZANEN A 189ELaNNFedIAN TlnTe9E0an LazasALlznauiu
4 o o - — o co a <
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Definition and the importance of narrative in society, types of narrative, basics elements
of narrative, narrative structure and narrative techniques in multi-platform radio and television program,

case studies of storytelling in multiplatform television.
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MRT 496 quw?ﬂnﬁwwﬂaﬁﬂawqu,azimﬁ’ﬁﬁ 3(3-0-6)
(Aesthetics in Radio and Television)
'f?Lmq:ﬁﬁgmmmq@uﬁamwmmmﬂmi'ﬁ'mmi@r;jjmumwwmjm Wreunsuiuanig

@LL‘IN%QVLWELL@:LVM é’@u@mﬂmﬂwﬁumqLﬁmﬁu‘ﬁ'Lﬂaﬁmrifawmzmmmmmmw”mm
Analyze popular niche programs in their related aesthetics, compare with related

programs nationally and internationally, refer to ex. programs and predict its development.

MRT 498 msuansiemsuugniluazRaaniai 3(3-0-6)

(Production on YouTube and Streaming Media)

wuaRa vann"g nalulat dumenAEnNsHAR NTNELNS mﬂmauuqummz?{@m’}mﬁq
fethasnzan nedlAnmnsaeassAaansuugyluasdedsiuis

Concepts, principles, technology, procedures, production methods, distribution of
programs on YouTube and streaming media appropriately, case studies creation of YouTube and

streaming media programs.
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AVUNITNLNAAIEASMNT N (Sports Communication)

AFTWLIAL

spC 101 mstwnilassy 3(3-0-6)

(Basic of Sports)

LuaRA Mstiane Aeafuiinlunsyualan NANITUNAVNANATY T2UUNNTUTEU BaA
dsznavaasnisuadedu asflsznauaasiunin waznisdssynsldluiFumaesdaaunin

Concepts; presentation about sports in the world; major sporting events; sports com-
petition systems; elements of sport competition and sports teams; and application in the context

of sports society.

SPC 111 ANNALaIAUNNTNAREASMTHN 3(3-0-6)

(Introduction to Sports Communication)

ANTHVNNE LWIAANERTLNNHN UszdRAanfuargaunisnini uuAnsun1sdeans
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N19NAWN ARAIUNTINNWT NNTADRITUIRTUATUNIINN N1TARATRIANTINNI NITARANTLTNGINANH
wazasesssnlunisdaasnisnnin

Definition and concept of sports; history and ideology of sport; concept of sports com-
munication; sports industry; mass media in sports; sport corporate communications; communication

in sports business; and ethics for sports communication.

SPC 112 msaseassanuidawiamsaassmsivn 3(2-2-5)

(Writing Creation for Sports Communication)

WUIAA NIz NsaauANAR s ldn e Tunnadiau TaseaEauazeas
Usznavaenslau ﬂﬂiLLﬂ@%@Nﬂ@@ﬁﬂgﬂﬁiNﬂizmFi Lmzmiﬂizﬂnﬁq’]uﬁﬂumu?ﬁ'@ﬂi:mﬁi’m
mudnssiondeyauazndeniiielflunisdearsnisiin msduuagieyauazarniesntsy
auulunnsnanauitensdaansnising

Concepts; issue analysis; sequencing; use of writing language; structures and
components of writing; translating information from various international media; applying writing
skills across different types of media; preparing information and content for sport communication;

and writing summaries of data and needs for the production of sports communication work.
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SPC 214 mMSINENNRNAANEASMSTIVN 3(3-0-6)
(Sports Communication Research)
ABNT LU LASTNEENNTIRENTUNAAIARFNNITAN N17ALASN mﬁmmxﬁ%sﬂ@mi
Uszgnsidayanisalis a3us9su109n15348 N9uaueNaUddn waznsuuanisaae b4 sve ne
dll a s =
LB TUUNAFANZB1TN1TNAN
Research methodologies, strategies, concept, and research skills in sports commu-
nication; research; data analysis; application of statistical data; research ethics; ; presentation of

research findings; and application of research for sports communication work.

SPC 216  MSANENWIWIUUSS 3(2-2-5)

(Advanced Sports Photography)

PANNIT WATNATANITENLAINARINEIIUTN d19AF TrmnnLazLszaduwus nng
I a 1 2 1 = 1 a A o
f1EAINNA TUTNLAZNANILAY Qﬂﬂim‘iuﬂﬂimﬂmwnm NIINNUNINYAAALAENNNNT LaEN17an
wasluagale

Principles and techniques for sports photography foe news, documentaries, advertising
and public relations; camera angles; indoor and outdoor sports photography; sports photography

equipment, and athletes and sports teams photography and studio lighting

SPC 217 MSHARANIRITMINA 3(2-2-5)

(Sports Journalism)

¥
WUAAM NTTLAUNNIA5NAITAILENI19819NN5TYIN NNIANMLANTALZNY ﬂ’]ﬁ‘m‘]_lﬁ‘fmilj’ﬂmm@
a 1 = a a | n%’ d; v a &
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Concepts, processes, and techniques for creating sports news content in journalism:
setting media frames, collecting data, producing news and sports articles, incorporating pictures

and infographics, and distributing content on multiplatform media.

SPC 219 MS&SINASTAIALAARUNUALNAMSARENTMSTIN 3(1-4-4)
(Video Content Creation for Sports Communication)
% ri‘l/ a dl aal =X a s = &
N19RRNLULLAZATNATIALIAN NISLIUNINANADIALE mﬁ?ﬂlﬂﬂ{]‘um iﬂmﬂﬂﬂﬂiﬂitﬂﬂm
wmeiialunnsinauenazinaunsiilenniien1saednsnisnyin ludenasia
Designing and creating content; the process of video content production; practical
training; and the application of techniques for presenting and disseminating content for sports

communication in digital media.
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SPC 221 ARNNILARS NS NNLNaMIFRRITMS NN 3(2-2-5)
(Computer Graphic for Sports Communication)
NANN1T WAl N1reanwuunTAncRelUsnInAaNAmes d195UNITHARLLeMN
dll dl a s |
ian1s@edsn1INRN LUl nannaFus 19
Principles and techniques of computer graphic design for producing sports com-

munication content on various platforms.

SPC 311  MSUSWISRIANTMSTIN 3(3-0-6)

(Sports Organizations Management)

WANNNT WHIAR WA ] Aeafunnimeessnmaenisfivi nisdwssunisdeans
10924ANINNN TAs9aF1e 2aLdNE LL@wﬁﬁ'mmmﬁm?ﬁvﬂﬁﬂ?:mmr;h\‘r] %@Mmﬁnﬁgummﬁm
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Principles, concepts, and theories regarding sports organization management; com-
munication management within sports organizations; structures, scopes, and functions of various
types of sports organizations, both governmental and private entities such as sports associations,
sports federations, sports clubs, and sports businesses; functions of national and international

organizations; and organizational effectiveness.

SPC 322 mMSRARANITULTUANHA 3(3-0-6)
(Sport Brand Communication)
LUIAA ﬂ@ﬂﬂﬁﬂﬁ?ﬁﬂ@’mm@umﬁdﬁﬂﬁ N139AINZHANINLIARDNNINITIAAA NTRAN UL

[ . s
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Concepts; sports brand communication strategy; analysis of the marketing environment;
brand identity design; branding; image building; creating marketing value; and establishing

relationships between organizations and target groups.

SPC 324 maannangsuRLAMANaMIAaaITINA 3(3-0-6)
(Special Events for Sports Communication)
UANNIT NTIGURY ﬂ@qmﬁ‘miﬁlﬂmw NITLIUNTANIIU N1TUNAUS Lazn1TLssiduy
NANANTTNALAL 114 N17T0UT9A NIAANANTINNNNNINAT ATAANTTRed N svanduiusnanson
nn3dARANITNALENNIAN AR BTN AR &ASANIAIN
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Principles; planning; communication strategy, operational processes; presentation; evalua-
tions of special events such as campaigns; organizing sports events; managing sports competition;

public relations; and marketing promotions for sports communication.

SPC 489 mMSEMIUITITNW 1(0-35-18)
(Internship)
dl a 1 =2 A = R 1 1 a A <
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After completing the required courses, students are required to undergo internships
with professional organizations relevant to their field of study and aligned with their interests. These

internships are conducted under the supervision and evaluation of the respective departments.

SPC 492  1Syaniinug 5(0-15-8)
(Senior Project)
Agnisdunen : dunisAnenguasanlidenndt 30 wiaefn visalagaNLiuToL
ADAZNIINNITAIUNIEN
HARLBY N INUE A NLUIATN TN AANAR TN LAZUNAUBNAUARUALINISANEN

Writing a thesis in the field of sports communication; and presenting the thesis before graduating.

SPC 493  @unaAnm * 6(0-35-18)
(Cooperative Education)
FNALNDY © LuneAnINgNIT TN Ndeenda 30 wiaais vselaumNiuTaY
ADIENIINNITAITIT
diAnuaseluanudsznaunimisiaantimarniansnisniadunanlaidesnd, 16
&af aziiauanasuniasianansilsznen NMelin1sguaTeIAMENITINIaURA AN LAz AN
tsznaunng
Undertaking practical training in professional sports communication organizations for
a minimum of 16 weeks; and presenting a report and project, supervised by both the cooperative

committee and the host organization.
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AETN-LA AN 15 UULNA

SPC 115 msAasNsmMsANIALAIAN 3(3-0-6)

(Sports Communication and Society)
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Theories; concepts; and the influence of sports communication on society such as

social values, politics, economy, culture, nationalism, race, and gender.

SPC 218  amangWadinAAI&RSMSTINA 3(3-0-6)

(Psychology for Sports Communication)
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Concepts of social behavioral sciences, consumer behavior, and consumer psychol-
ogy; analysis of situations and factors influencing consumer behavior in sports communication;
creating a culture, issues, and values for sports communication, such as creating sports heroes

and establishing fan clubs.

SPC 220 msliaagIANluMSRagITMSINAI 3(3-0-6)
(Social Media in Sports Communication)
WIAA ABANT ﬂ@qwﬁ N1788NWULN1IRDA1TLIe M meﬁﬂixﬂ@umﬁumqﬂumi
a = oA N AaA
daarsnisnininuae T me adliag
Concepts; methods; strategies; and design principles for communicating sports content

and supporting elements through social media.

SPC 312 mifnaLmuLmxm'a‘ﬁ'ﬂm'im'az%nqﬁﬁw%’umsﬁamimiﬁm 3(3-0-6)
(Sports Communication Planning and Crisis Management)
WUIAA YANNNT WATIA mm%miiﬁuNuLL@::ﬂWﬁmmimq53ﬂqﬁﬁﬁu§Uﬂﬁi§@@ﬂiﬂﬁiﬁWﬂ
Concepts; principles; techniques; and strategies for creating and managing crisis

situations in sports communication.
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SPC 314 mM3aAMSALNATNW 3(3-0-6)

(Sports Club Management)
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Concepts of sports clubs; management structure; missions; planning; management
processes including personnel, budgeting, income, expenditure, and equipment/materials; policy
development; communication management; integrated marketing communication; and communi-

cation strategy to support sports clubs.

SPC 319 m%ﬁ@ﬂ%ms’ﬁWqLﬁﬂmiviml,ﬁmumqmmw 3(3-0-6)
(Sports Communication for Tourism and Health)
mﬁﬁLﬂ3’13‘1}7@mummﬁmmm‘iﬁmmiﬂmLﬁﬂmmmmw Wqﬁﬂﬁmﬁﬂﬁmtﬁm n1g
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Analysis of the tourism and health situation and trends; tourist behaviors; application

of sports activities, exercise, and health promotion activities for tourism and health; and planning

and communication strategies for promoting activities.

SPC 320 MSAAMSATNARUANUDINTLANATUNKN 3(3-0-6)
(Sports Souvenir Business Management)
ATRUINTT ANMNNE ANENATY ANEUZLAZNNIAFIaNANEiIasAUATT89NIZAnN
ANUAYN NMTRANLLL NTNARALAN NN1F9ATILIYA NIAALARAY N1TAATA LNUNNTRdMUleulunIg
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Evolution, meanings, importance, significance, and creation of identity for sports
memorabilia products. Design, production, packaging, display, and sports marketing. The role of

organizations in developing sports memorabilia products.

SPC 321 mﬁLﬂuﬁﬂszmﬁLmzu-ﬁmﬂﬁW'l 3(3-0-6)
(Sports Announcer and Commentator)
A wazvinwedwiunaiiudilsznisuay §ussananvii nsdududaya nsldamaar
NIAATNIAE uazastsssnaeInaugiUsenAuazussanefivia

Knowledge and principles for sports Announcers and commentators; information gath-
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ering, rhetorical techniques, critical thinking and ethics for sports announcers and commentators.

SPC 326 miﬁ'\Lﬂumﬂuﬁ'@mimsﬁWﬁ 3(3-0-6)

(Sports Communication Pitch)
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Advanced pitching techniques for sports communication, including the pitching pro-
cess, preparing presentations with models, short presentation plans, presenter's media, public

presentations, evaluation, and application.

SPC 494 mMSANENAUAINDRTE 3(2-2-5)

(Independent Studies)
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Independent study in sports communication, case studies, research, data collection,
analysis, synthesis, exchanging ideas, public presentation, and professional application in sports

communication.
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COM 223 MSANENINAANALTIFSNATTALNAMSARFS 3(2-2-5)
(Creative Digital Photography for Communication)
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Principles of creative digital photography; camera control mechanisms; lens selection;

lighting; color; and graphic components and editing for communication in communication arts.

COM 231 mMSASNATTALLANINAARRNANA* 3(2-2-5)
(Creation of Contents for Digital Media)
1 ¥
woAnssNNIsRedslugARAe NIALAW 99U TR uazduasziilian nis
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Communication behavior in the digital era; searching, collection, analysis, and syn-
thesis of content; content design and production; presentation techniques; and dissemination and

propagation of content suitable for target audiences through platforms.

SPC 101  msnWLliasnu 3(3-0-6)
(Basic of Sports)
a o a o a = o o ™ -
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Concepts; presentation about sports in the world; major sporting events; sports com-
petition systems; elements of sport competition and sports teams; and application in the context

of sports society.

SPC 111 AMNFLBIAUNINTUNAARATMSTIAN 3(3-0-6)

(Introduction to Sports Communication)
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Definition and concept of sports; history and ideology of sport; concept of sports com-
munication; sports industry; mass media in sports; sport corporate communications; communication

in sports business; and ethics for sports communication.

SPC 112  ms&sedssAnuidauiiamsdaansmsiwn 3(2-2-5)

(Writing Creation for Sports Communication)
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Concepts; issue analysis; sequencing; use of writing language; structures and com-
ponents of writing; translating information from various international media; applying writing skills
across different types of media; preparing information and content for sport communication; and

writing summaries of data and needs for the production of sports communication work.
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SPC 115 msAasNsmMsANIALAIAN 3(3-0-6)

(Sports Communication and Society)

A o

N wIAR ENBnaTesNIsAeasN NN NNAediAN Ui Fse LA Atiaunidean
v
191884 1ATHTA TNUETIN TIRTN TETIR LAZINA
Theories; concepts; and the influence of sports communication on society such as

social values, politics, economy, culture, nationalism, race, and gender.

SPC 216  MSANENWIWIUUSS 3(2-2-5)

(Advanced Sports Photography)
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Principles and techniques for sports photography foe news, documentaries, advertising
and public relations; camera angles; indoor and outdoor sports photography; sports photography

equipment, and athletes and sports teams photography and studio lighting

SPC 217 MSNARANIRITMSINRA 3(2-2-5)

(Sports Journalism)
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Concepts, processes, and techniques for creating sports news content in journalism:
setting media frames, collecting data, producing news and sports articles, incorporating pictures

and infographics, and distributing content on multiplatform media.

SPC 218  amangNalinAAI&RTMSTINA 3(3-0-6)

(Psychology for Sports Communication)
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Concepts of social behavioral sciences, consumer behavior, and consumer psychol-
ogy; analysis of situations and factors influencing consumer behavior in sports communication;
creating a culture, issues, and values for sports communication, such as creating sports heroes

and establishing fan clubs.
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SPC 219 MSAS1NATTAINLAARULNUALNAMSARENTMSTIW 3(1-4-4)
(Video Content Creation for Sports Communication)
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Designing and creating content; the process of video content production; practical
training; and the application of techniques for presenting and disseminating content for sports

communication in digital media.

SPC 319 m%ﬁ@ﬂ%ms’ﬁWqLﬁﬂmiviml,ﬁmumqmmw 3(3-0-6)
(Sports Communication for Tourism and Health)
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Analysis of the tourism and health situation and trends; tourist behaviors; application of
sports activities, exercise, and health promotion activities for tourism and health; and planning and

communication strategies for promoting activities.
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AU STEALULNUAEMSINNLNINEUAS WASTI A

(Communication Arts Program in  Film and  Series Writing and Directing)
AT ANWLIAL

o Ao g & £

FWD 111 mMSATNWEURTLATETALURIANY 3(2-2-5)

(Introduction to Film and Series)
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Fundamental knowledge; history of film and series, both domestically and interna-
tionally; the art and language of flm and series; practicing short story narration; basic aesthetics;
and trends and directions in the film and series industry.

i o s o

FWD 131 MSLARAINANTNLURTLAZTTH 3(1-4-4)

(Acting for Film and Series)
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Practicing basic acting, facial expressions, gestures and emotions, and various
body movements convey meaning; training in communication with actors; and analyzing scripts for

effective performance, as well as principles and methods of acting for flms and series.

FWD 211 M ®)amvendImsumsiaauun 3(3-0-6)
(Psychology for Advanced Scriptwriting)
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Integrating the principles of clinical psychology with screenwriting; creating characters

and stories using psychological concepts; developing stories based on character analysis; and

analyzing characters from fiims, series, and various written works.
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FWD 221  mSiaiguunnInguns 1 3(3-0-6)
(F|Im Screenwriting 1)
Wuﬁﬁummﬂuuwmwwm mamwLLNuum@iﬂummﬂuummwwm3 LLﬂuLi’N
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Fundamentals of Screenwriting; generating inspiration for screenplays; establishing
themes, characters, conflicts, plot, and scenes; developing and expanding storylines for short films.

completing short film scripts from expanded storylines;and group-based screenwriting techniques.

FWD 222 mMSL8uuUndsd 1 3(3-0-6)

(Serles Scriptwriting 1)
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Basics of writing TV series: core elements, characters, conflicts, plot, and scenes;
Drafting outlines for TV Series; collaborative meeting for group writing and completing short TV

series scripts; and group-based TV series scriptwriting.

FWD 231  mamiunIwauns 1 3(1-4-4)

(Directing for Film I)
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Directing a short film which involves guiding both the performances and the visual
elements; interpreting the screenplay; conducting rehearsals; hosting acting workshops; and

applying flmmaking knowledge to practical production.

FWD 321 mMSiaiguunnInguns 2 3(3-0-6)

(Film Screenwriting 11)
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Adapting screenplays; writing feature-length scripts; crafting scripts for various flm
genres; dialogue writing; analyzing dialogue in films; and learning both individual and collaborative

approaches to screenplay writing.
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FWD 323 mMSLl8uunisd 2 3(3-0-6)
(Series Scriptwriting 1)
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Adapting scripts for series; constructing plot structures; techniques for story intercon-
nections; dialogue writing; studying successful TV series scripts; and practicing both individual

and group writing.

FWD 331 mamnudss 1 3(1-4-4)
(Directing for Series 1)
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Directing short series; directing performances; controlling elements within the series;
interpreting scripts; conducting rehearsals; developing actors; conveying meaning through per-
formance; directing scenes; offering new interpretations through filming; and new techniques in

directing Thai and international series.

FWD 332 mMSmNUATWEURS 2 3(1-4-4)
(Directing for Film II)
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Lessons learned from theories of Thai and international film directing; examining and
analyzing patterns in the directing styles of various flmmakers both from Thailand and abroad:
documentary film directing; experimental film directing; analyzing short fiim directing and production;
controlling and instructing actors to align with the script’s objectives; and training in directing by

emulating scenes from assigned films.
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FWD 431 mamnudad 2 3(1-4-4)
(Directing for Series II)
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Applying theories on directing to direct and produce short series; and analyzing the
directing styles of both Thai and international series directors.

FWD 489 mMSRMUITITN 1(0-35-18)

(Internship)
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Participating in an internship program within a film, series, or digital media production
company for a minimum of 8 weeks; gathering knowledge in scriptwriting and film/series directing;
summarizing lessons learned from the internship experience and dissemination to benefit the

professional community.

FWD 492  13uaniwus 5(0-15-8)
(Senior Project)
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Utilizing professional knowledge and experience to propose projects, subject to
approval by the Department Committee. Projects may include feature flms or long-form series,
accompanied by documentation detailing the entire production process and responsibilities within

the assigned role.

FWD 493  gunaanmn 6(0-35-18)
(Cooperative Education)
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Hands-on professional experience in screenwriting, series scriptwriting, and film
directing, with a minimum duration of 16 weeks; and presenting work along with supporting doc-

umentation, under the supervision of cooperative committees and host organizations.
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FWD 112 wqwﬁﬁmwﬁ 3(3-0-6)
(Narrative Theories)
Wuﬁmmquwgmmm ﬂﬁ‘”%ﬁlﬂQWNLﬂuﬁﬂﬂl@\‘lLﬁ"ﬂ\‘lLﬂﬂ m@qmquummm ALAUBAN
ﬂ?o,LﬂVliI’ﬂ\‘ILi‘@\‘lL@’] ANNHUNIY AN LL@yﬂ’)’m’s‘i’]ﬂmm’ﬂ\‘iLi‘@\‘lL@’]
Fundamentals of narrative theory; historical development of narrative across western

and eastern traditions; narrative types; meanings; characteristics; and significance of storytelling.

FWD 311 mM53a1saimnWaunsuasdsd 3(3-0-6)

(Film and Series Criticism)
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Basic principles of aesthetics, scopes, meanings, and importance of film and series
criticism; diverse theories and concepts employed in flm and series criticism; interplay between
motion pictures and societal contexts; and utilization of relevant theories and concepts in critiquing

film and series.

FWD 421  mMSANNUIMSTEULNNNLUAS WAL UNTI A 3(1-4-4)
(Seminar in Film Screenplay Writing and Series Script Writing)
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Analysis and exchange of ideas on various challenges in fims and series from the past
to the present, with proposed solutions to enhance knowledge, perspectives, and systematically

develop problem-solving skills.
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aa

FWD 422 mMSaLASISHLNNINEUASLAZUNTS A 3(3-0-6)
(Film and Series Script Analysis)
o a . g = U a dl v o
WANNIIUAIITHLNNINEUATLAZUNTIF TAILTIUN1TTLATIEALATIEE LATIATNAaEAT
LAZNNINENUNFNATAT
Principles of film screenwriting and series scriptwriting analysis, emphasizing on the

analysis of plot, characters, and character development.

FWD 423  maldsuuymianuuaiiudu 3(2-2-5)

(Writing for Animations)
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Animation scriptwriting; process of creating animation; understanding the origins of
animation focusing on story structure and character development; writing outline; page breakdown;

and storyboarding.

FWD 424 maidauunuazmmiiiamsuaniasa 3(1-4-4)
(Script Writing and Directing for Viral)
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Creating content; writing for presentation and sales; scriptwriting; planning; directing;

and filming virals across various media types such as social media.

FWD 425 Wadalanieniamsidguunuasmsmaunwauns wasds 3(3-0-6)
(Selected Topics in Screenwriting and Directing for Film and Series)
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Topics of interest in professional flm screenwriting and flm and series directing.
FWD 426 msas19a55ARaLsiNan T NeuRSLazEs 4 3(1-4-4)
(The Art of Film and Series Creation)
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Art in motion pictures, flms, and series; color theory; composition; technical visual

language in film and ; and elements of design, props, and production design.
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FWD 432 mslalguunuazmnuansan 3(1-4-4)
(Script Writing and Directing for Documentary)
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Formats of documentary films and the process of writing documentary scripts at every
stage; and encouraging students to integrate real-life ideas, inspiration, and research findings into

the creation of documentary films.
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COM 223 MSANENINAANALTIRSNATTALNAMSIARES 3(2-2-5)
(Creative Digital Photography for Communication)
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Principles of creative digital photography; camera control mechanisms; lens selection;

lighting; color; and graphic components and editing for communication in communication arts.

COM 230 msAmBasedssmRanuinAans 3(2-2-5)

(Creative Thinking for Communication Arts)
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Concepts and principles of creative thinking; creative thinking process; design think-
ing, creative briefs for communication arts purposes, creative concept presentation, including

creativity-based case studies in communication arts.

FWD 111 mMSAWauAsuasdsqLlainu 3(2-2-5)
(Introduction to Film and Series)
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Introduction to film and Series, local and international history, art of film and Series and

film language. Practice the short story telling.
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FWD 112 wquﬁv‘émtdq 3(3-0-6)
(Narrative Theories)
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Fundamental and history of western and eastern narrative theories, narrative types,

meaning, characteristics, and significance of narration.

FWD 221  mMSI8uUnNInaung 1 3(3-0-6)

(Film Screenwriting 1)
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Fundamental of film screenwriting, theme, characters, conflict, structure writing and
scene, development of outline and treatment for short film screenplay, including completing screen-

play based on treatment.

FWD 222 mSlauunisd 1 3(3-0-6)
(Series Scriptwriting 1)
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Fundamental of Series scriptwriting, theme, characters, conflict, structure writing and
scene, scriptwriting for a half-hour Series, and stimulating a writers’ room through writing treatment

to a completed script.

FWD 231  mMSmMIUATWEUAS 1 3(1-4-4)

(Directing for Film 1)
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Short film directing, directing the actors and film components, screenplay interpretation,

rehearsal, acting workshop, emphasizing on applying knowledge to practice flmmaking.
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(%4

e SAAMMTATIATIANOUNMARAYR (Digital Content Creation)
DCC 111  s=UURARD 3(3-0-6)

(Media Ecosystem)
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Media ecosystem; media scenario and impact of changing the media landscape;
digital culture; user-generated content; new media phenomena; and integrating transdisciplinary

approaches for communication and equality in the digital age.

DCC 131 msasanazmsuduamauuulanaulal 3(3-0-6)
(Creating and Presenting Identities via Online Sphere)
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Understanding self-identity, behavior, and specific characteristics through the con-
cept of intrapersonal communication; the influence of self-communication on others; personality
psychology, potential development; and strategies for identity presentation through digital content

creation.

DCC 211 mMSLaany liRanana 3(2-2-5)
(Digital Media User Insight)
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Analysis of traits; psychological aspects of digital media usage among target audiences
by worthy case studies; using digital tools to investigate the behavior of media users; and applying

data for content creation planning across diverse digital media channels.



Rangsit University Bulletin 2025-2026
JngnagtinAmaas Collage of Communication Arts

DCC 221 mMA4Lantsadluganana 3(3-0-6)
(Storytelling in Digital Media)
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Principles and concepts of digital content creation; content design; and storytelling

techniques utilizing text, images, video, graphics, and sound for application across various digital

media channels.

DCC 222 msapmMsTayalNamsas198s5AARULIUG 3(3-0-6)
(Data Curation for Content Creation)
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Gathering, selecting, filtering, compile information; utilizing diverse references;
analyzing data to craft narratives; designing storytelling; and determining the direction of digital
media production processes to align with target audiences and digital media channels.
DCC 224 &anRanaLNamsIuLARaUuaIAN 3(3-0-6)
(Digital Media for Social Movement)
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Integration of theories of change and change strategies; communication paradigms for develop-
ment; campaign guidelines; identification of current social issues; and application of digital media

creation to foster equilibrium in society.

DCC 232 mm%’wmsﬁi'\ﬂmmmmxmﬂﬁﬂmmm‘%'uﬁ'a 3(1-4-4)
(Creation of Live Program and Streaming Techniques)
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Practicing live program production and creating content appropriate for various digital
media channels; principles of utilizing audio-visual elements for presentation; streaming techniques

for showcasing programs on digital media and case studies.
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DCC 241 mMSaanuUULAL9LATMSASNASTANAAAIAALNDFDAANA 3(1-4-4)
(Sound Design and Podcast Creation for Digital Media)
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Using audio elements for storytelling; techniques; podcast creation process by worthy

case studies; planning practice; and producing podcast appropriately to create a shared experi-

ence for listeners.

DCC242 mMINARAAUINUARIMSUADAANA 3(1-4-4)

(Content Production for Digital Media)
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Practicing the steps of content production; photography and videography; utilizing
smart devices for content creation; the art of storytelling; various methods of producing digital

content and case studies.

DCC 243  NSEUAUMIUAIMINARABUINUARIUSUADAAYA 3(1-4-4)

(Post Production Process for Digital Media Content)
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Post-production process techniques; hands-on practice using computer programs;
video video in various formats; elements of sound, still image and text; graphic design; principles

of colour mastery; font selection; and composition arrangement of digital media.

DCC 311  MSUFMTAAMSFTNALUAARIUNTTHADAANS 3(2-2-5)
(Business Management in Digital Media Industry)
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Current trends in the digital media business; digital media entrepreneurship based

on professional practices; management concepts; content value creation; marketing and business
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strategies; business plan development; professional presentation and negotiation techniques and

case studies.

DCC 489 m3ElMaUIT1 TN 1(0-35-18)

(Internship)
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Internship in professional institutions or organizations related to one’s interests and
field of study, lasting for a minimum of 8 weeks, followed by a presentation of work with accompa-
nying documentation. Evaluation is conducted by the professional organization and department

committees.

DCC 492  Syaniinus 5(0-15-8)
(Senior Project)
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Producing a senior thesis on a topic or area of interest that aligns with the courses

studied, under the supervision and evaluation of the department committees.

DCC 493 @&unafne 6(0-35-18)
(Cooperative Education)
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Undertaking a cooperative education internship in a participating organization, aiming to provide
students with real-world experience in digital media and enhance their social interaction skills.
The internship duration is a minimum of 16 weeks, and students are required to present their work
with accompanying documentation, which will be evaluated by both the host organization and the

department committees.
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DCC 223 msasedssnnaunumlanalaaa usudanana 3(2-2-5)

(Lifestyle Content Creation for Digital Media)
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Techniques and processes for designing and creating content; and training in content
creation skills for lifestyle topics such as food, tourism, fashion, beauty, health for presenting on

digital media and case studies.

DCC 225 maianisasmannuazaulinsiin 3(2-2-5)
(Visual Storytelling and Infographics)
winmsfudaznsaiassdumeiuienaTadanin padunanud Ay uas
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Principles of perception and creation in digital visual communication; background

significance, and presentation of information using infographics; and practicing skills in creating

infographics in various formats

DCC 231 mMsusmsanmsdunglauttasusslfnmn 3(3-0-6)
(Influencer and Follower Management)
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Influencer’s roles, types, and best practices; analyzing characteristics; devising follower-building
strategies; managing followers; conducting situational analyses; and understanding factors

influencing followers’ behavior.
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DCC 321  mM4339LB9a59459A 3(2-2-5)
(Creative Review)
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Principles, meanings, characteristics, types, and components of review; suitable review
methods for digital media, practicing creative review skills from real experience; and editing with

code of media ethics before pre-publishing stage.

DCC 342 TAS9UASNATTARDULNUARANG 3(1-4-4)
(Digital Content Creation Project)
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Integrating knowledge and skills in digital content creation, analyzing relevant issues and obstacles

by worthy case studies; and organizing academic and professional seminar projects.

DCC421 MRS INATTAADUNUAANNFINSLURBRANE 3(2-2-5)
(News Content Creation for Digital Media)
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Fundamentals, meanings, characteristics, types, and components of news; value;
and techniques for presenting news across all communication channels, aiming to constructively

report facts and guide society towards the right path by considering human principles.

DCC432  mauwmumdusiaunazdad Jannus 3(1-4-4)
(Virtual Content and Interactive Media)
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Investigating virtual community interactions, patterns, and artificial intelligence
technologies; utilizing software for Virtual Reality (VR) and Augmented Reality (AR) creation; and

contemporary content design for engaging interactive communication.
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AU SLALULNUAESMSNNLNIWEUAS WASTS A

(Communication Arts Program in  Film and  Series Writing and Directing)
AT ANWLIAL

FWD 111 msanaunsuazdsdiininu 3(2-2-5)

(Introduction to Film and Series)
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Fundamental knowledge; history of film and series, both domestically and interna-
tionally; the art and language of flm and series; practicing short story narration; basic aesthetics;
and trends and directions in the film and series industry.
FWD 131  mSuLandtNamneunsuazdsd 3(1-4-4)

(Acting for Film and Series)
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Practicing basic acting, facial expressions, gestures and emotions, and various
body movements convey meaning; training in communication with actors; and analyzing scripts for

effective performance, as well as principles and methods of acting for flms and series.

FWD 211 M#)asang1d1usumsiaiguun 3(3-0-6)
(Psychology for Advanced Scriptwriting)
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Integrating the principles of clinical psychology with screenwriting; creating characters
and stories using psychological concepts; developing stories based on character analysis; and

analyzing characters from fiims, series, and various written works.
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FWD 221  mSiaiguunnInguns 1 3(3-0-6)
(F|Im Screenwriting 1)
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Fundamentals of Screenwriting; generating inspiration for screenplays; establishing
themes, characters, conflicts, plot, and scenes; developing and expanding storylines for short films.

completing short film scripts from expanded storylines;and group-based screenwriting techniques.

FWD 222 mMSL8uuUndsd 1 3(3-0-6)

(Serles Scriptwriting 1)
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Basics of writing TV series: core elements, characters, conflicts, plot, and scenes;
Drafting outlines for TV Series; collaborative meeting for group writing and completing short TV

series scripts; and group-based TV series scriptwriting.

FWD 231  mamiunIwauns 1 3(1-4-4)

(Directing for Film I)
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Directing a short film which involves guiding both the performances and the visual
elements; interpreting the screenplay; conducting rehearsals; hosting acting workshops; and ap-

plying filmmaking knowledge to practical production.

FWD 321 mMSiaiguunnInguns 2 3(3-0-6)

(Film Screenwriting 11)
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Adapting screenplays; writing feature-length scripts; crafting scripts for various flm
genres; dialogue writing; analyzing dialogue in films; and learning both individual and collaborative

approaches to screenplay writing.
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FWD 323 mMSLl8uunisd 2 3(3-0-6)
(Series Scriptwriting 1)
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Adapting scripts for series; constructing plot structures; techniques for story intercon-
nections; dialogue writing; studying successful TV series scripts; and practicing both individual

and group writing.

FWD 331 mamnudss 1 3(1-4-4)
(Directing for Series 1)
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Directing short series; directing performances; controlling elements within the series;
interpreting scripts; conducting rehearsals; developing actors; conveying meaning through per-
formance; directing scenes; offering new interpretations through filming; and new techniques in

directing Thai and international series.

FWD 332 mMSmNUATWEURS 2 3(1-4-4)
(Directing for Film II)
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Lessons learned from theories of Thai and international film directing; examining and
analyzing patterns in the directing styles of various flmmakers both from Thailand and abroad:
documentary film directing; experimental film directing; analyzing short fiim directing and production;
controlling and instructing actors to align with the script’s objectives; and training in directing by

emulating scenes from assigned films.
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FWD 431 mgamnuasd 2 3(1-4-4)
(Directing for Series II)
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Applying theories on directing to direct and produce short series; and analyzing the

directing styles of both Thai and international series directors.

FWD 489 msEnaulgndw 1(0-35-18)

(Internship)
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Participating in an internship program within a film, series, or digital media production
company for a minimum of 8 weeks; gathering knowledge in scriptwriting and film/series directing;
summarizing lessons learned from the internship experience and dissemination to benefit the pro-

fessional community.

FWD 492  13auaniinus 5(0-15-8)
(Senior Project)
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Utilizing professional knowledge and experience to propose projects, subject to
approval by the Department Committee. Projects may include feature films or long-form series,
accompanied by documentation detailing the entire production process and responsibilities within

the assigned role.

FWD 493  guna@n 6(0-35-18)
(Cooperative Education)
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Hands-on professional experience in screenwriting, series scriptwriting, and film
directing, with a minimum duration of 16 weeks; and presenting work along with supporting doc-

umentation, under the supervision of cooperative committees and host organizations.
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FWD 112 vrmsrﬁ@'mm"r 3(3-0-6)

(Narrative Theories)
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Fundamentals of narrative theory; historical development of narrative across western
and eastern traditions; narrative types; meanings; characteristics; and significance of storytelling.
FWD 311  m&iansalnweunsuazdad 3(3-0-6)

(Film and Series Criticism)
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Basic principles of aesthetics, scopes, meanings, and importance of flm and series
criticism; diverse theories and concepts employed in flm and series criticism; interplay between
motion pictures and societal contexts; and utilization of relevant theories and concepts in critiquing

film and series.

FWD 421  mMSANNUIMSIAEULNNTNEUAS WAL UNTSR 3(1-4-4)
(Seminar in Film Screenplay Writing and Series Script Writing)
a o all a =3 dl o ] g a dl 3|
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Analysis and exchange of ideas on various challenges in films and series from the past
to the present, with proposed solutions to enhance knowledge, perspectives, and systematically
develop problem-solving skills.

a L4 14 QN o
FWD 422 mMSALATIEULUNATNAURASTUASUNTGSA 3(3-0-6)

(Film and Series Script Analysis)

o a . ' = ¥ a dl b4 o

NANNITIAIICHLNNINEUATLASLNTIA LasunNTItAsilATTas TATNAT1NFaYAT
LAZNIINBUIFNALAT

Principles of film screenwriting and series scriptwriting analysis, emphasizing on the

analysis of plot, characters, and character development.

FWD 423  maidsuuniianuuaiiudu 3(2-2-5)

(Writing for Animations)

v
Y o v

nsdeuumuaiindu FouiiuneunisainassAnatindu Soufaonudunnaeawativgu
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Animation scriptwriting; process of creating animation; understanding the origins of
animation focusing on story structure and character development; writing outline; page breakdown;

and storyboarding.

FWD 424 maidauunuazmmniamsuaniaga 3(1-4-4)
(Script Writing and Directing for Viral)
N13a519a33A4aANN ?Jﬂﬂ’]?ﬁ?;lulﬁﬂﬁﬂmwﬂLL@:ﬂHﬂ\‘ﬂu DUULN INUEY NNTLLAY
thavilafaludieussnnsing ) gy dedenn {udu
Creating content; writing for presentation and sales; scriptwriting; planning; directing;

and filming virals across various media types such as social media.

FWD 425 W2dalanisniamsid e uunuasmsmaunnauns wasds 3(3-0-6)
(Selected Topics in Screenwriting and Directing for Film and Series)
v v -dl o a o o g = d' 0 o d‘ a a
FdaNNLNTTNLNLAZNNINNALNNEUATLAZTFE NNaaTlungulaluwanas T

Topics of interest in professional film screenwriting and film and series directing.
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e ol

2 ca = o I'4
FWD 426 mM3Sa919455AAALSINaN T WIURNSUASTSH 3(1-4-4)
(The Art of Film and Series Creation)
a dl '8 e aal & a a a
ﬂ@ﬂzslumwmmuim NINEURT LL@%BI]?ZQ‘VIE]H{]@ mﬂﬂim@uﬂ@ﬂ ANBHNNTNNETINALIA
d1udsrnavrasnisaanutuudsdsznauann mi@@mmmmm%q
Art in motion pictures, flms, and series; color theory; composition; technical visual

language in flm and ; and elements of design, props, and production design.

FWD 432 mslaguunuazmnuansan 3(1-4-4)
(Script Writing and Directing for Documentary)
s a ac = e = ?:/ Y o K ° a
gﬂLLuumWﬂumma‘ﬂmLL@mﬁﬂﬁiLﬂmuummWﬂummmmnnmum@ﬂuuﬂﬂﬂmmm’mm
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Formats of documentary flms and the process of writing documentary scripts at every
stage; and encouraging students to integrate real-life ideas, inspiration, and research findings into

the creation of documentary films.
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COM 223  ANgENEA NAATATIA5194I9AINEN1IAENT 3(2-2-5)
(Creative Digital Photography for Communication)

[ % 1 aa v A v & k2 A v al &

PANNITNILUNTNAANALTIATINATTA msmuam@iﬂﬂ@m ngaen Maud Was @ a9A
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Principles of creative digital photography; camera control mechanisms; lens selection;

lighting; color; and graphic components and editing for communication in communication arts.

COM 230 msAmBeasedssmRanuinAdans 3(2-2-5)

(Creative Thinking for Communication Arts)

LUIAA HANNNIRIRUNNTAAEIAEEsTA NITLAUNSAATIEF9d9sA NsAAIEY
ANULIL N3 UAlaNdaindssd B AAARS NTTIEUaLUIARANNIA19E99A F9nT9ANE
annsinEnAenfuANuAsai g AlunuimArngns

Concepts and principles of creative thinking; creative thinking process; design think-
ing, creative briefs for communication arts purposes, creative concept presentation, including

creativity-based case studies in communication arts.



Rangsit University Bulletin 2025-2026
JngnagtinAmaas Collage of Communication Arts

s aa ¢ & t

FWD 111  mMaMWaURTURZTIALLAIAY 3(2-2-5)

(Introduction to Film and Series)

£ v

pnFidassy UsedRmnudunnaeannaunfuazdsd vidlulszmanazsnalszing
= - el e P ¥
Aallziuarn1HUa9N NURTILAZTTd HNNNTANFasIunadu

Introduction to film and Series, local and international history, art of film and Series and

film language. Practice the short story telling.

FWD 112 wqwﬁﬁlﬂum 3(3-0-6)
(Narrative Theories)
Wuﬁmm@\mqwgmum gy Qﬁﬂ’NNLﬂuN’]‘H‘Ng@QL@"W m@qﬁmziummmm:ﬁu@@ﬂ
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Fundamental and history of western and eastern narrative theories, narrative types,

meaning, characteristics, and significance of narration.

FWD 221  mMSIAguuUNAneuns 1 3(3-0-6)

(Film Screenwriting 1)

ﬁugmmﬂ,%uuwmwwm% LruGes fazas audauds TAseEes Lazan Wi
quﬁ?‘mLL@x‘EﬂNﬁ?'fawmr;lzﬁ’ﬂm?‘uU‘vmﬁwﬂum§z%uLLmﬁwuwmweum%ﬁzﬂﬁl@%auymimﬂ‘imq
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Fundamental of film screenwriting, theme, characters, conflict, structure writing and
scene, development of outline and treatment for short film screenplay, including completing screen-

play based on treatment.

FWD 222 mMSLlauunisd 1 3(3-0-6)
(Serles Scriptwriting 1)
Wuﬁmmmﬂuumiz{ LLﬂuLi’ﬂ\‘i ANATAT ﬂfmmmm IﬂNLﬁ“N AN m@mau‘ﬂmq
ned LT AT ndy 'ﬂﬁ?mmw'aLmﬂuuwLﬂun@uLmemumﬂuumiaﬁmMﬂmm%ugim
Fundamental of Series scriptwriting, theme, characters, conflict, structure writing and
scene, scriptwriting for a half-hour Series, and stimulating a writers’ room through writing treatment

to a completed script.



Rangsit University Bulletin 2025-2026
JnuiavlinAmaas Collage of Communication Arts

FWD 231  msmiunIweuns 1 3(1-4-4)
(Directing for Film 1)
N3N Au e unINEURsAU Fin1INAUNITRARY waznIsAILANedAlsznaly

ANEURF NIFAAINNIINLN NTHNTRN LATNTWRUNTINLERS Lﬁumiﬁﬁmm;@”ﬁmm?ﬁﬁﬁumwslumf
lduannwauns
Short film directing, directing the actors and flm components, screenplay interpretation,

rehearsal, acting workshop, emphasizing on applying knowledge to practice flmmaking.
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ANUNITIMIHSNATTARDUNUAAANA (Digital Content Creation)

DCC 111 szuvillam@a 3(3-0-6)

(Media Ecosystem)

szunilinade aanvidlie LL@ZN@m‘::‘VI‘LI‘ﬂ’mﬂW?LﬂgﬂuLLﬂ@Qﬂ”ﬁﬁﬂﬂgﬂ TNUTITNAANA
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Media ecosystem; media scenario and impact of changing the media landscape;
digital culture; user-generated content; new media phenomena; and integrating transdisciplinary

approaches for communication and equality in the digital age.

DCC 131  masdsauazrmsunduasinuuulanaaula 3(3-0-6)
(Creating and Presenting Identities via Online Sphere)
N3FANAIAU WEANITH @mﬁﬂﬁm:quzﬁqﬁhuLLmﬁmm@%@ma‘mﬂiumumq BnawareanIdeans
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Understanding self-identity, behavior, and specific characteristics through the concept of
intrapersonal communication; the influence of self-communication on others; personality psychology,

potential development; and strategies for identity presentation through digital content creation.

DCC 211  mMSLaany kiRanana 3(2-2-5)

(Digital Media User Insight)
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Analysis of traits; psychological aspects of digital media usage among target audiences
by worthy case studies; using digital tools to investigate the behavior of media users; and applying

data for content creation planning across diverse digital media channels.

DCC 221  maaiadludanana 3(3-0-6)
(Storytelling in Digital Media)
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Tugdamasasnsingnms Nt Nweaaulug AwnaAnLazi@es iani13dssansdld lunndaanieda
9 q

Principles and concepts of digital content creation; content design; and storytelling
techniques utilizing text, images, video, graphics, and sound for application across various digital

media channels.

DCC 222 msapmMsTayalNamsas198ssAARULNUG 3(3-0-6)
(Data Curation for Content Creation)

'
2 a a

N1399U9IN ARATT NAUNTaY BauFesdeya nslddeyadndannainiana iasnei
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Gathering, selecting, filtering, compile information; utilizing diverse references; ana-
lyzing data to craft narratives; designing storytelling; and determining the direction of digital media

production processes to align with target audiences and digital media channels.

DCC 224 @dafanatnamsliuLARaURIAN 3(3-0-6)
(Digital Media for Social Movement)
N = aa = o & = ~ o
quishgLm\mﬁm@ﬂuuﬂmLLmqmﬁQﬁmiLﬂ@HuLLﬂm NICUIUNAUNITAARAITINANITWENUN BUINII
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Integration of theories of change and change strategies; communication paradigms for develop-
ment; campaign guidelines; identification of current social issues; and application of digital media

creation to foster equilibrium in society.

DCC 232 mMSASINATIATIEMIAALATINANAMSARTNIN 3(1-4-4)

(Creation of Live Program and Streaming Techniques)

o
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Practicing live program production and creating content appropriate for various digital
media channels; principles of utilizing audio-visual elements for presentation; streaming techniques

for showcasing programs on digital media and case studies.
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DCC 241 mMsaanuuUlAsdLasmIgsesssANanAaRLAaaanana 3(1-4-4)
(Sound Design and Podcast Creation for Digital Media)
ﬂ’]ﬂ“]]'mﬂﬂivﬂ'ﬂ‘]_lmﬂﬂLW@ﬂ’lﬁ‘ﬂ’]EWlﬂmLﬁ‘@\iiﬂ’J WATIA NITLIUNNINIATNAIIANDAATE S
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san g
Using audio elements for storytelling; techniques; podcast creation process by worthy

case studies; planning practice; and producing podcast appropriately to create a shared experi-

ence for listeners.

DCC242  mMINARARMMUAFINSLRDRANA 3(1-4-4)
(Content Production for Digital Media)
ﬂnﬂﬁﬂ"ﬁ%um@umwammumuﬁ nathevinniuaziale m pilansldgnInidaesey
Heakasshewnud AaLlznsthemandase AnmeuanaeumuRaragLuLLsng | WAZNIANEN
Practicing the steps of content production; photography and videography; utilizing
smart devices for content creation; the art of storytelling; various methods of producing digital

content and case studies.

DCC 243  NaslauMINadIMINARAAULNUARINSLURARANA 3(1-4-4)

(Post Production Process for Digital Media Content)

WMARANTZUIUNITUAINTHAR ﬂJﬂﬂgummiMTﬂa‘meﬂ@qume NNIFARBNIN
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Post-production process techniques; hands-on practice using computer programs;
video video in various formats; elements of sound, still image and text; graphic design; principles

of colour mastery; font selection; and composition arrangement of digital media.

DCC 311 mM3UBMIIAMsgsTAlugARIMNTsNADAANS 3(2-2-5)
(Business Management in Digital Media Industry)
LLmTﬁmmumiiﬁgiﬁ@?ﬁlﬂﬁ%ﬁ@ mmﬂuﬁjﬂitﬂ@umi@fmﬁf auuKILIRAN1
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NNIUNAUBIIU NNTLATANFRIBIBENINABNTNILAZNITUAN TN

a o

Current trends in the digital media business; digital media entrepreneurship based
on professional practices; management concepts; content value creation; marketing and business
strategies; business plan development; professional presentation and negotiation techniques and

case studies.
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DCC 489 m3ElmMUIT1 TN 1(0-35-18)

(Internship)
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Internship in professional institutions or organizations related to one’s interests and field

of study, lasting for a minimum of 8 weeks, followed by a presentation of work with accompanying
documentation. Evaluation is conducted by the professional organization and department com-

mittees.

DCC 492  13maniwus 5(0-15-8)
(Senior Project)
FmlsALneY : BunaAnINguIT TN Kdeendn 27 wdasis
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Producing a senior thesis on a topic or area of interest that aligns with the courses

studied, under the supervision and evaluation of the department committees.

DCC 493 g@uWnafne 6(0-35-18)

(Cooperative Education)
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Undertaking a cooperative education internship in a participating organization, aiming
to provide students with real-world experience in digital media and enhance their social interaction

skills. The internship duration is a minimum of 16 weeks, and students are required to present their
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work with accompanying documentation, which will be evaluated by both the host organization

and the department committees.
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DCC 223 madsedssnnaunumlangdlaaa usudanana 3(2-2-5)

(Lifestyle Content Creation for Digital Media)
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Techniques and processes for designing and creating content; and training in content
creation skills for lifestyle topics such as food, tourism, fashion, beauty, health for presenting on

digital media and case studies.

DCC 225 mslanisasmaamnuazaulnnsin 3(2-2-5)
(Visual Storytelling and Infographics)
wdnmsfuduaznisaieassdumeiudenaiafaanin acnuiduanaudiAyuas
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Principles of perception and creation in digital visual communication; background significance,

and presentation of information using infographics; and practicing skills in creating infographics

in various formats

DCC 231 m‘m’%m‘s%’mmsﬁuﬂ@‘mumaéuazé’ﬁmmu 3(3-0-6)

(Influencer and Follower Management)
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Influencer’s roles, types, and best practices; analyzing characteristics; devising follower-building
strategies; managing followers; conducting situational analyses; and understanding factors influ-

encing followers’ behavior.
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DCC 321  mM4339LB9a59459A 3(2-2-5)
(Creative Review)
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PANNIT ANNNUNNY ANENLE UseinniasadAlsenataainissn ﬂmﬁmimﬂummx
o dl' aa o s % aa 1 % & T Aa =X a v
ANALARAAYIA NNYINHENI19TIN0LNATNETTAANLTEAaLNIT0IAY ‘l?fJND\?ﬂ’]iUﬁ‘ﬁ‘M’]ﬁm‘ﬂ’msLMH?’ﬂU
ATEIATINNDULKELILNG
Principles, meanings, characteristics, types, and components of review; suitable review
methods for digital media, practicing creative review skills from real experience; and editing with

code of media ethics before pre-publishing stage.

DCC 342 TAS9UASNATTARDULNUARANG 3(1-4-4)
(Digital Content Creation Project)
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Integrating knowledge and skills in digital content creation, analyzing relevant issues and obstacles

by worthy case studies; and organizing academic and professional seminar projects.

DCC421 MRS INATTAADUNUAANNFINSLRRANE 3(2-2-5)
(News Content Creation for Digital Media)
WANNIS ARNUNNE ANEUY UsvinnuazesAlsznaueesdng AANEY INATANATD
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Fundamentals, meanings, characteristics, types, and components of news; value;
and techniques for presenting news across all communication channels, aiming to constructively

report facts and guide society towards the right path by considering human principles.

DCC432  mauwmumdusiaunardad Jaunus 3(1-4-4)
(Virtual Content and Interactive Media)
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Investigating virtual community interactions, patterns, and artificial intelligence
technologies; utilizing software for Virtual Reality (VR) and Augmented Reality (AR) creation; and

contemporary content design for engaging interactive communication.
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