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= & o
BAUNSANED BUUN 1

msAnEMAASaY
XXX___ English Language (1) 3(X-X-X)
RSU111 Social Dharmacracy 2(X-X-X)

MGT202 Organization and Management3(3-0-6)
Total 8 Credits

mamsAnET 1
XXX___ Group 3: Leadership and 3(X-X-X)

Social Responsibility

XXX___ Group 4: Art and Culture 3(X-x-X
XXX__ Group 6: Digital Media Literacy 3(x-x-x
(
RSU112 Sports for Health
HRM201 Human Resource Management 3(3-0-6

Total 16 Credits

)

)

XXX__ Group 7: Essence of Science  3(x-x-x)
1(X-X-X)

)

ANAMSANEN 2

XXX___ English Language (2) 3(X-X-X)

XXX___ Group 8: RSU My-Style 3(X-X-X)

DBS101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR201 Principles of Marketing 3(3-0-6)

ECO111 Principles of Economics 3(3-0-6)

LSM202 Operations Management 3(3-0-6)

Total 18 Credits

LHUNNSAN®ET TUTUN 2

msANEMAnASaY

XXX_ International Language and  3(X-x-X)
International Experience (1)

MGT200 Entrepreneurship 3(3-0-6)

Total 6 Credits
NAMSANEN 1

ACC100 Financial Accounting 3(3-0-6)

LSM203 Statistical Analysis for 3(3-0-6)
Business Decisions

MGT203 Human Behavior in Organization 3(3-0-6)

MGT305 Organization Communication 3(3-0-6)

MGT306 Office Management 3(3-0-6)

MGT307 Management Planning 3(3-0-6)

and Control
Total 18 Credits
ANAMSANEN 2

DBS201 Digital Technology for Business — 3(3-0-6)
FIN201  Business Finance 3(3-0-6)
MGT309 Leadership 3(3-0-6)
MGT416 Strategic Management 3(3-0-6)
MGT417 Project Management 3(3-0-6)

Total 15 Credits
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LNUNTISANET YUUN 3 WAUNTSAN®E BUUN 4
msANEMADASaY msANMAnASaY
XXX__ International Language and  3(X-x-x) BBA498 Internship 1(0-35-18)
International Experience (2) Total 1 Credits
LWB480 Law and Business 2(2-0-4) mﬂmsﬁnmﬁ 1
Adminiistration . .
. MGT424 Business Project 3(3-0-6)
Total 5 Credits
= & XXX___ Free elective 1 3(3-0-6)
AMAMSANIN 1
ACC103  Managerial Accounting 3(3-0-6) | XXX Freeelective 2 3(3-0-6)
MGT418 International Business 3(3-0-6) Total 9 Credits
Management
MGT423 Organization Risk Management 3(3-0-6)
XXX_ Major elective 1 3(3-0-6)
XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
ANAMSANEN 2

ACC315 Taxation 3(3-0-6)

MGT490 Seminar in General 3(3-0-6)
Management

XXX__ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX__ Major elective 5 3(3-0-6)

Total 15 Credits
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IWUaIKNIANUN
UNUNTSANET YUUN 1 WAUNTSAN® FUUN 2
msAnEMAASaY msANEMAnASaY
XXX__ English Language (1) 3(x-x-X) XXX_ International Language and  3(X-x-X)
RSU111  Social Dharmacracy 2(x-X-X) International Experience (1)
MGT202 Organization and 3(3-0-6) | MGT200 Entrepreneurship 3(3-0-6)

Management
Total 8 Credits
AMAMSANET 1

XXX___ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-X-X)

XXX__ Group 6: Digital Media Literacy3(x-x-x)

XXX__ Group 7: Essence of Science 3(x-x-x)

RSU112 Sports for Health 1(X-X-X)

HRM201 Human Resource 3(3-0-6)

Management
Total 16 Credits
AMAMSANET 2

XXX__ English Language (2) 3(X-X-X)
XXX___ Group 8: RSU My-Style 3(X-X-X)
DBS101 Innovation Technology and  3(3-0-6)
Digital Business Management
DMR201 Principles of Marketing 3(3-0-6)
ECO111 Principles of Economics 3(3-0-6)
LSM202 Operations Management 3(3-0-6)

Total 18 Credits

Total 6 Credits
NAMSANEN 1

ACC100 Financial Accounting 3(3-0-6)

LSM203 Statistical Analysis for 3(3-0-
Business Decisions

MGT203 Human Behavior in 3(3-0-6)
Organization

MGT305 Organization Communication 3(3-0-6)

MGT306 Office Management 3(3-0-6)

MGT307 Management Planning 3(3-0-6)

and Control
Total 18 Credits
AMAMSANEN 2

DBS201 Digital Technology for 3(3-0-6)
Business

FIN201 Business Finance 3(3-0-6)

MGT309 Leadership 3(3-0-6)

MGT416 Strategic Management 3(3-0-6)

MGT417 Project Management 3(3-0-6)

Total 15 Credits



BHUNISANE YUUN 3

msANEMADASaY

XXX__ International Language and  3(x-x-x)
International Experience (2)

XXX__ Free elective 1 3(X-X-X)

Total 6 Credits
AAMSANEN 1

ACC103 Managerial Accounting 3(3-0-6)

MGT418 International Business 3(3-0-6)
Management

MGT423 Organization Risk 3(3-0-6)
Management

XXX_ Major elective 1 3(3-0-6)

XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
AAMSANEN 2

ACC315 Taxation 3(3-0-6)

MGT490 Seminar in General 3(3-0-6)
Management

XXX__ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX_ Major elective 5 3(3-0-6)

Total 15 Credits
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LHUN1SANET YUUN 4

msAnsAnRsau
XXX___ Free elective 2 3(X-X-X)
Total 3 Credits
mamsAnET 1

BBA492 Cooperative Education 6(0-35-18)

Total 6 Credits
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BHUNTSANE YUUN 1

msANEMADASaY

XXX___ English Language (1) 3(X-X-X)
RSU 111 Social Dharmacracy 2(X-X-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
MAMSANENT 1
XXX_ Group 3: Leadership and
Social Responsibility
XXX__ Group 4: Art and Culture
XXX__  Group 6: Digital Media Literacy 3

)

)

XXX___ Group 7: Essence of Science  3(x-Xx-x)

RSU 112 Sports for Health 1 )

HRM 201 Human Resource )
Management

Total 16 Credits

ANAMSANEN 2

XXX__  English Language (2) 3(X-%-x)

XXX___ Group 8: RSU My-Style 3(X-X-X)

DBS 101 Innovation Technology and 3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

Total 18 Credits

LHUN1SANEY FUTUN 2

msANEMAnASaY

XXX_ International Language and  3(X-x-x)
International Experience (1)

MGT 200 Entrepreneurship 3(3-0-6)

Total 6 Credits
AAMSANEN 1

ACC100 Financial Accounting 3(3-0-6)

LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

HRM 202 Labor Law 3(3-0-6)

HRM 203 Employee Relations 3(3-0-6)

HRM 204 Human Resource 3(3-0-6)
Management Strategy

HRM306 Recruitment and Selection 3(3-0-6)

Total 18 Credits
AAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

HRM 307 Job Analysis and 3(3-0-6)
Job Modification

HRM 308 Compensation Management 3(3-0-6)

HRM 411 Psychology in Human 3(3-0-6)

Resource Management
Total 15 Credits



BHUNSANED YuTUN 3

msANEIMAnASaY

XXX_ International Language and  3(X-x-x)
International Experience (2)

LWB 480 Law and Business 2(2-0-4)

Adminiistration
Total 5 Credits
ANAMSANEN 1

ACC 103 Managerial Accounting 3(3-0-6)

HRM 412 Human Resource 3(3-0-6)
Development

HRM 413 Performance Management  3(3-0-6)

XXX_ Major elective 1 3(3-0-6)

XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
MAMsANER 2
ACC 315 Taxation 3(3-0-6)
HRM 490 Seminar in Human Resource 3(3-0-6)

Management
XXX__ Major elective 3 3(3-0-6)
XXX___ Maijor elective 4 3(3-0-6)
XXX__ Major elective 5 3(3-0-6)

Total 15 Credits
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WRUNSANET YUUN 4

msAnMAnASaY
BBA 498 Internship 1(0-35-18)
Total 1 Credits

NAMSANEN 1

MGT424 Business Project 3(3-0-6)
XXX___ Free elective 1 3(3-0-6)
XXX___ Free elective 2 3(3-0-6)

Total 9 Credits
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IWUNMSANUAKAYANL
MAUNISANYT FUTN 1 WAUNNSANEN YUUN 2
msAnENIAnATaY msAnsAnRsau
XXX__ English Language (1) 3(x-x-x) | XXX__ International Language and  3(x-x-x)
RSU 111 Social Dharmacracy 2(x-x-x) International Experience (1)
MGT 202 Organization and MGT200 Entrepreneurship 3(3-0-6)
Total 6 Credits
Management 3(3-0-6) o o
. NIAMSANEHIN 1
, Total 8 Credits | A 100 Financial Accounting 3(3-0-6)
mMAmMsANET 1 LSM 203 Statistical Analysis for 3(3-0-6)
XXX___ Group 3: Leadership and 3(X-X-X) Business Decisions
Social Responsibility HRM 202 Labor Law 3(3-0-6)
XXX___ Group 4: Art and Culture 3(x-x-x) | HRM 203 Employee Relations 3(3-0-6)
XXX__ Group 6: Digital Media Literacy 3(x-x-x) | HRM 204 Human Resource 3(3-0-6)
XXX_  Group 7: Essence of Science  3(x-x-x) Management Strategy
HRM306 Recruitment and Selection 3(3-0-6)
RSU112 Sports for Health 1(X-x-X) ]
Total 18 Credits
HRM201 Human Resource 3(3-0-6) - =
MAMSANIN 2
Management DBS 201 Digital Technology for 3(3-0-6)
Total 16 Credits Business
AMAMSANEN 2 FIN 201 Business Finance 3(3-0-6)
XXX___ English Language (2) 3(x-x-x) | HRM 307 Job Analysis and 3(3-0-6)
XXX__ Group 8: RSU My-Style 3(x-X-X) Job Modification
DBS 101 Innovation Technology and ~ 3(3-0-6) | HRM 308 Compensation Management  3(3-0-6)
HRM 411 Psychol inH 3(3-0-6
Digital Business Management syeholegy In Human ( )
DR 201 Princioles of Market 3(3:06 Resource Management
rinciples of Marketing (3-0-6) Total 15 Credits
ECO 111 Principles of Economics 3(3-0-6)
LSM 202 Operations Management 3(3-0-6)
Total 18 Credits




BHUNISANE YUUN 3

msANEMADASaY

XXX__ International Language and  3(x-x-x)
International Experience (2)

XXX__ Free elective 1 3(X-X-X)

Total 6 Credits
MAMsANER 1
ACC 103 Managerial Accounting
HRM 412 Human Resource 3(3-0-6)
Development

HRM 413 Performance Management  3(3-0-6)
XXX___ Maijor elective 1 3(3-0-6)
XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
MAmMsAnEIf 2
ACC 315 Taxation
HRM 490 Seminar in Human Resource 3(3-0-6)

Management
XXX__ Major elective 3 3(3-0-6)
XXX__ Major elective 4 3(3-0-6)
XXX__ Major elective 5 3(3-0-6)

Total 15 Credits
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LHUN1SANET YUUN 4

msAnsAnRsau
XXX___ Free elective 2 3(X-X-X)
Total 3 Credits
MmamsAnET 1

BBA492 Cooperative Education 6(0-35-18)

Total 6 Credits
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Entrepreneurship
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Bachelor of Business Administration (Entrepreneurship)
UF.1. (mnﬂuéﬂ@xn@‘uma)

B.B.A. (Entrepreneurship)
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LHUN1SANEY TUUN 1

msAnEMAnASaY
XXX_ __ English Language (1) 3(x-x-x)
RSU 111 Social Dhamacracy 2(x-x-x)

MGT 202 Organization and Management3(3-0-6)
59M 8 UUIENA

mamsan? 1

HRM 201 Human Resource Management3(3-0-6

( )

DMR 201 Principles of Marketing 3(3-0-6)

MGT 200 Entrepreneurship 3(3-0-6)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

XXX_ _ _ Group 3 : Interdisciplinary (1)  3(x-x-x)

XXX_ _ _ English Language (2) 3(X-x-X)

594 18 WUENA
mamsaAn7 2
ACC 100 Financial Accounting 3(3-0-6)
DBS 201 Digital Technology for Business3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

ETP 201 Digital Marketing and Digital ~ 3(3-0-6)
Commerce

XXX__ _ Group 3 : Interdisciplinary (2)  3(x-x-x)

XXX_ _ _ International Language and 3(X-X-X)

International Experience (1)

593 18 uU2ENA

BHUNNSANEY YUUN 2

msANEMAnASaY

XXX__ _ Group 3 : Interdisciplinary (3) 3(x-x-x)

XXX__ _ International Language and  3(x-x-x)
International Experience (2)

RSU 112 ﬁWﬁLﬁ@@mmw 1 (X-X-X)

593 7 Uu2EnA
NAMSANEN 1

ACC 315 Taxation 3(3-0-6)

ETP 203 Innovation and Strategies 3(3-0-6)
for Business

ETP 205 Design Thinking 3(3-0-6)

DMR 301 Communication Management 3(3-0-6)
Strategies in Digital Era
LSM 202 Operations Management 3(3-0-6)
598 15 U286
MAMSsANEAT 2
ACC 103 Managerial Accounting 3(3-0-6)
ETP 204 Family Business Management 3(3-0-6)

ETP 206 Product and Service 3(3-0-6)
Development

MGT 423 Organization Risk 3(3-0-6)
Management

XXX___ A11d@waen : 1 3(x-x-x)

598 15  wuU2ENA



BHUNISANE YUUN 3

msANEMARASaY
XXX _ _
XXX _ _

Group 3 : Interdisciplinary (4) 3(x-x-x)
Group 3 : Interdisciplinary (5)  3(x-x-x)
594 6 NUENA

ANAMSANEN 1

DMR 305 Franchise Management 3(3-0-6)
FIN 201 Business Finance 3(3-0-6)
ETP 405 Business Simulation 3(3-0-6)
XXX___ A1@wiaen : 2 3(3-0-6)
XXX___ 3m0@wiaen : 3 3(3-0-6)

g94 15 UUENA
ANAMSANEN 2

ETP 493 Preparation for Internship 3(2-2-5)
for Entrepreneurship

LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

LWB 480 Law and Business 2(2-0-4)
Administration

XXX___ 3a@wiaen : 4 3(3-0-6)

XXX__ _ At1@wiaen : 5 3(3-0-6)

5931 14 nu2ENA
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LHUN1SANET YUUN 4

msANMAnASaY
XXX_ __ A2 IARNLET : 1 3(3-0-6)
XXX_ __ MNAARIUARNET : 2 3(3-0-6)

593 6 UULNA
AAMSANEN 1

ETP 494 Internship for 4(0-35-18)
Entrepreneurship*
ETP 495 Create a Business for 4(0-35-18)

Entrepreneurship*
59U 4 NUENA

~ A

winewn lidnAneaenaamaidon @ neld
unAneigsnazesnsaunialiiaenian ETP494
doutinAnmfsesnisFauinisaiiegsnasas

pueslEiaana TN ETP495
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A1 UATIGINANANG

Digital Business

FaiFyauazaanign - UIUNIEINALUNR (§INARATIA)
Bachelor of Business Administration (Digital Business)
U8.1. (§9NaRANA)
B.B.A. (Digital Business)
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ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

BHUNTSANE YUUN 1

msANEMAnASaY

XXX___ English Language (1) 3(X-x-X)
RSU 111 Social Dharmacracy 2(X-X-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
nMAMSANET 1

XXX__ Group 3: Leadership and 3(X-x-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(x-x-x)

XXX___ Group 6: Digital Media Literacy3(x-x-x)

XXX___ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health 1(X-X-X)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
nMAMSANET 2

XXX___ English Language (2) 3(X-x-x)

XXX___ Group 8: RSU My-Style 3(X-x-X)

DBS 101 Innovation Technology and ~ 3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

Total 18 Credits

BHUNSANEY YUTUN 2

msANEMAnASaY

XXX__ International Language and  3(x-x-x)
International Experience (1)

MGT200 Entrepreneurship 3(3-0-6)

Total 6 Credits
MAMsANEH 1
ACC 100 Financial Accounting 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

DBS 111 Graphic Design for 3(3-0-6)
Digital Business

DBS121 Website and Application 3(3-0-6)
Design

DBS211 Computational Digital 3(3-0-6)
Marketing and Commerce

DBS212 Law, Ethics and Data Security 3(3-0-6)

Management in Digital Business
Total 18 Credits
MAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

DBS 311 Digital Business Management 3(3-0-6)
and Branding Management

DBS 312 Digital Content and 3(3-0-6)
Social Media Marketing

DBS 323 Artificial Intelligence for 3(3-0-6)

Digital Business
Total 15 Credits



Rangsit University Bulletin 2025-2026

WAUNTSAN®EY TUUN 3 HAUNISANEN TUUN 4
msANEMADASaY msAnMAnAsaU
XXX__ International Language and  3(x-x-x) | BBA498 Internship 1(0-35-18)

International Experience (2) Total 1 Credits

LWB480 Law and Business 2(2-0-4) - a4
- ) AMAMIANEIN 1
Adminiistration

MGT 424 Business Project 3(3-0-6)

. Total 5 Credits | yox  Free elective 1 3(3-0-6)
MAMSANEIN 1 XXX__ Free elective 2 3(3-0-6)
ACC 103 Managerial Accounting 3(3-0-6) Total 9 Credits

DBS 412 Innovation and Digital 3(3-0-6)
Business Strategy

DBS415 Digital Ads Marketing and 3(3-0-6)
Data Analytics

XXX_ Major elective 1 3(3-0-6)

XXX_ Major elective 2 3(3-0-6)

Total 15 Credits
mamsAn7 2

ACC 315 Taxation 3(3-0-6)
DBS 490 Seminar in Digital Business  3(3-0-6)
XXX__ Major elective 3 3(3-0-6)
XXX_ Major elective 4 3(3-0-6)
XXX__ Major elective 5 3(3-0-6)

Total 15 Credits




BHUNTSANE YUUN 1

msANEMAnASaY

XXX___ English Language (1) 3(X-x-X)
RSU 111 Social Dharmacracy 2(X-X-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
nMAMSANET 1

XXX__ Group 3: Leadership and 3(X-x-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(x-x-x)

XXX___ Group 6: Digital Media Literacy3(x-x-x)

XXX___ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health 1(X-X-X)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
nMAMSANET 2

XXX___ English Language (2) 3(X-x-x)

XXX___ Group 8: RSU My-Style 3(X-x-X)

DBS 101 Innovation Technology and ~ 3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

Total 18 Credits

Rangsit University Bulletin 2025-2026
ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

BHUNSANEY YUTUN 2

msANEMAnASaY

XXX__ International Language and  3(x-x-x)
International Experience (1)

MGT200 Entrepreneurship 3(3-0-6)

Total 6 Credits
MAMsANEH 1
ACC 100 Financial Accounting 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

DBS 111 Graphic Design for 3(3-0-6)
Digital Business

DBS 121 Website and Application 3(3-0-6)
Design

DBS 211 Computational Digital 3(3-0-6)
Marketing and Commerce

DBS212 Law, Ethics and Data Security 3(3-0-6)

Management in Digital Business
Total 18 Credits
MAMSANEN 2

DBS 201 Digital Technology for Business3(3-0-6)

FIN 201 Business Finance 3(3-0-6)

DBS 311 Digital Business Management 3(3-0-6)
and Branding Management

DBS 312 Digital Content and 3(3-0-6)
Social Media Marketing

DBS 323 Artificial Intelligence for 3(3-0-6)

Digital Business
Total 15 Credits
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LHUN1SANET YUUN 3

msANEIMAGASaY

XXX___ International Language and  3(x-X-x)
International Experience (2)

XXX___ Free elective 1 3(X-x-X)

Total 6 Credits
MAMSANENT 1

ACC 103 Managerial Accounting 3(3-0-6)

DBS 412 Innovation and Digital 3(3-0-6)
Business Strategy

DBS 415 Digital Ads Marketing and 3(3-0-6)
Data Analytics

XXX___ Maijor elective 1 3(3-0-6)

XXX___ Maijor elective 2 3(3-0-6)

Total 15 Credits
AMAMSANENT 2

ACC 315 Taxation 3(3-0-6)
DBS 490 Seminar in Digital Business  3(3-0-6)
XXX___ Maijor elective 3 3(3-0-6)
XXX___ Maijor elective 4 3(3-0-6)
XXX___ Maijor elective 5 3(3-0-6)

Total 15 Credits

WHUNSANEN YUl 4

msANEMADASaY
XXX__ Free elective 2 3(X-X-X)
Total 3 Credits
MAMsANEN 1

BBA 492 Cooperative Education 6(0-35-18)

Total 6 Credits
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Finance and Investment

ERHELTLTY D LIMNgINAtNNA (NMTRULATNNIAIYL)

Bachelor of Business Administration (Finance and Investment)
V8.1, (NNIRRLATNTAIN W)

B.B.A. (Finance and Investment)

%

ngszasArasnangns
~ a v oA S| 1% ¥ a 4
1. ienantudialiiANg Aouansaludunistiunaznisaau 1Waunsoeenty
Uitmnuluesdniszesniaentu neig wavesdnslugduuusiie Hiueeneg
A4 A o a o P 9 = D) =
2. wenantudndanfuazamidtlaluuuAnvesniadudlszneunis waziina
amnsonazdudilszneunisluauanls
4 A o a = P S = : o o X 2 :
3. enAntuAiaANE ANaNnToRarAnesielusrAungeIwicluLazEne Yssme
TUgNI13TINIRULAZNNIAY LA AT TN d e
4. eNARTIUTIER ANHIRELNFaNADEATUATIN AT8599N WATHANNTURATaUseAIAN LAY
udtihlunsimunlszing

U

ANANTATRIIA AN
1. &dansAnmldAindduisanAnwnendans AunangnIteansznIAneninITe
Wiguwin wazumanendsfansounudasinanasfudnAnmn

a

2. thunsdndendiuindnsmussideureaminegdeiads

3. ifugidanudszwnfidendeviegnldeanananiugaudnelar mazaauio
N9

4. lLidulsefesiefreusnitelsafidugasasaniafinm

5. ludwesiasineanan Buudanuiadulinssinlaaszunvsaauiinduiu aninw

1. a1uIUnleene
AUIUNUIETRTINARANANGAT 126 waenn
2. Tasaairandangms
24 wwapAmAnmvily 30 wieenn Usznaudas
‘mmmﬁﬂmﬁﬂmﬁﬂﬂLL‘].i\iTmm?ﬁwzﬁvﬂa;ma?@ﬂﬂLﬂu 8 NN fiai



Rangsit University Bulletin 2025-2026

NaNA 1 uaz NguN 2 Ausumbeingn 15 wiein  wiaiu
nany 1 nAnEINMINE A 3 Vel
naud 2 Anuifluanauaznisdeans 12 wieis

¥
Tnangud 2 uileendly 2 ngudan  Aall
NN 2.1 NGNITINNENEINA 6 wienin
NN 2.2 NI EUINTIARAzUszaunslsEndalssinA 6 vidaene
NaNy 3 D9 ngui 8 atwswmbeAnmn 15 widoedn
o = 4 A = oo = oA ) ] 4 a .
wnAnsannsnienGaumedsnlungui 3 tanqud 8 tneluusaznguaziaanianlily
i 3 idaemin sonudnlaidiannda 15 wiaemin
ngun 3 nadilnaranniuiateusieden
NANY 4 AaUTUATTMUETIN
¥ o
ngun 5 Juszneunisudnnesy
a Y 1 e d; aa o
nguw 6 Juwinviudenara

U 7 NANAAINLAIART

)
na
)
.4 . )
nauy 8 anfladg wna-alad
2.2 RNIAITUDNIL 90 mnefim Usznausie
v
1) ATNUFIATTN 39 Wdoefin
2) ATTN 51 doenin
n. AN TN-1T9A L 36 ILHRE
. FWVTN-La8N 15 LHRE
23 UNIAITIAANLET LHLanIn 6 ILHRE

lwanang e Nt aaaulunuanaNaasaa@n

wuInmMssznauandn

1. WinuswIANY Wuiidiasziduie
wnn1sRulundasanuresiguazgsnaensuy
uUnnisRulusuIAITN ATl
UNN1TRULTENRUNU L3Euanning
o a % 4 dl o/ o Ce
N3t L lunaauannIwe

TINNNTRULTEN s AuAY U3HNN19ANTeMINgL s

N o ok DD

nfsnnisaenu



Rangsit University Bulletin 2025-2026
ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

= & o
WAUNISANED BUUN 1

msAnsnAnsau

XXX__ English Language (1) 3(X-%-X)
RSU 111 Social Dharmacracy 2(X-x-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
AMAMSANET 1

XXX___ Group 3: Leadership and 3(X-%-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-%-X)

XXX__ Group 6: Digital Mediia Literacy ~ 3(x-x-x)

XXX__ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource Management 3(3-0-6)
Total 16 Credits

MAMsANEAT 2

XXX__ English Language (2) 3(X-%-X)

XXX___ Group 8: RSU My-Style 3(X-%-X)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

ACC 101 Financial Accounting 3(3-0-6)

Total 18 Credits

LHUNNSANEY YUTN 2

msANEMATASaY

XXX__ International Language and  3(x-x-X)
International Experience (1)

MGT 200 Entrepreneurship 3(3-0-6)

Total 6 Credits
NAMSANEN 1

FIN 201 Business Finance 3(3-0-6)

LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

FIN 303 Credit Management 3(3-0-6)

FIN 304 Financial Management 3(3-0-6)

FIN 307 Financial Markets and 3(3-0-6)
Institutions

FIN308 Financial Statement Analysis 3(3-0-6)

Total 18 Credits
ANAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

LSM 202 Operations Management 3(3-0-6)

FIN 309 Principles of Investment 3(3-0-6)

FIN 310 Multitnational Financial 3(3-0-6)
Management

FIN 411  Risk Management and 3(3-0-6)

Insurance
Total 15 Credits
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BHUNISANE YUUN 3

msANEMAnASaU

XXX__ International Language and  3(x-x-x)
International Experience (2)

LWB 480 Law and Business 2(2-0-4)

Adminiistration
Total 5 Credits
MAMIANEN 1

ACC 103 Managerial Accounting 3(3-0-6)

FIN 412  Financial Planning 3(3-0-6)
and Control

FIN 413  Financial Asset Valuation 3(3-0-6)

XXX__ Major elective 1 3(3-0-6)

XXX___ Maijor elective 2 3(3-0-6)

Total 15 Credits
ANAMSANEN 2

ACC 315 Taxation 3(3-0-6)

FIN 490 Seminar in Finance 3(3-0-6)
and Investment

XXX_ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX__ Major elective 5 3(3-0-6)

Total 15 Credits

LHUN1SANET YUUN 4

msANMAnASaY
BBA 498 Internship

MmAmsAnET 1

MGT 424 Business Project
XXX__  Free elective 1
XXX__  Free elective 2

1(0-35-18)
Total 1 Credits

3(3-0-6)
3(3-0-6)
3(3-0-6)
Total 9 Credits
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ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

IWUaKNYANLD
LHUNISANYY YUTN 1 LAUNNSANEI BUUN 2
msANEMADASaU msANEMAnASaY
XXX__  English Language (1) 3(x-X-X) XXX___ International Language and  3(X-x-X)
RSU 111 Social Dharmacracy 2(x-x- International Experience (1)
MGT 200 Entrepreneurship 3(3-0-6)

MGT 202 Organization and
Management
Total 8 Credits
mamsaneil 1

XXX___ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-x-X)

XXX__ Group 6: Digital Media Literacy3(x-x-x)

XXX___ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
MAMSANET 2

XXX__ English Language (2) 3(X-x-X)

XXX__ Group 8: RSU My-Style 3(X-%-x)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

ACC 100 Financial Accounting 3(3-0-6)

Total 18 Credits

Total 6 Credits
MAMsANER 1
FIN 201 Business Finance 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

FIN 303 Credit Management 3(3-0-6)

FIN 304 Financial Management 3(3-0-6)

FIN 307 Financial Markets and 3(3-0-6)
Institutions

FIN 308 Financial Statement Analysis  3(3-0-6)

Total 18 Credits
ANAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

LSM 202 Operations Management 3(3-0-6)

FIN 309 Principles of Investment 3(3-0-6)

FIN 310 Multitnational Financial 3(3-0-6)
Management

FIN411  Risk Management and 3(3-0-6)

Insurance
Total 15 Credits
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BHUNISANE YUUN 3

msANEMADASaY

XXX__  International Language and  3(x-x-X)
International Experience (2)

XXX___ Free elective 1 3(X-%-X)

Total 6 Credits
AAMSANEN 1

ACC 103 Managerial Accounting 3(3-0-6)
FIN 412  Financial Planning and Control3(3-0-6)
FIN 413  Financial Asset Valuation 3(3-0-6)
XXX_ Major elective 1 3(3-0-6)
XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
ANAMSANEN 2

ACC 315 Taxation 3(3-0-6)

FIN 490 Seminar in Finance 3(3-0-6)
and Investment

XXX__ Maijor elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX__ Major elective 5 3(3-0-6)

Total 15 Credits

LHUN1SANET YUUN 4

msANMAASaY
XXX___ Free elective 2 3(X-%-X)

Total 3 Credits

AAMSANENT 1
BBA 492 Cooperative Education 6(0-35-18)

Total 6 Credits
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Digital Marketing and Retail Innovations

G MER T o UIMNIETNA TR (NINAARANALALUIANIINANTALUAN)
Bachelor of Business Administration
(Digital Marketing and Retail Innovations)
U8.1. (NN9RANARANALATUSANTINAIANLAN)
B.B.A. (Digital Marketing and Retail Innovations)
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BHUNISANE YUUN 1

msANEMADASaY

XXX__ English Language (1) 3(X-x-X)

RSU 111 Social Dharmacracy 2(X-x-X)

MGT 202 Organization and 3(3-0-6
Management

Total 8 Credits
AMAMSANENT 1

XXX___ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-x-X)

XXX__ Group 6: Digital Media Literacy3(x-x-x)

XXX___ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
AMAMSANET 2

XXX__  English Language (2) 3(X-x-X)

XXX__ Group 8: RSU My-Style 3(X-%-x)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

Total 18 Credits

Rangsit University Bulletin 2025-2026
ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

WHUNSANET Yudn 2

msANEMAnASaY

XXX__ International Language and  3(x-x-x)
International Experience (1)

MGT 200 Entrepreneurship 3(3-0-6)

Total 6 Credits
AAMSANEN 1

ACC 100 Financial Accounting 3(3-0-6)

LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

DMR 202 Consumer Behavior in 3(3-0-6)
Digital Era

DMR 204 Marketing Channel and 3(3-0-6)
Supply Chain Management

DMR 205 Branding and Pricing 3(3-0-6)

Strategies
DMR 301 Communication Management 3(3-0-6)
Strategies in Digital Era
Total 18 Credits
MAMsANER 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

DMR 302 Global Marketing and 3(3-0-6)
Consumer Culture

DMR 304 Retailing and E-Retailing 3(3-0-6)
Management

DMR 305 Franchise Management 3(3-0-6)

Total 15 Credits
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LNUNTISANEN YUUN 3 WAUNTSAN® BUUN 4
msANEMAnASaY msAnMAnAsaY
XXX__ International Language and  3(x-x-x) BBA498 Internship 1(0-35-18)
International Experience (2) Total 1 Credits
LWB 480 Law and Business 2(2-0-4) mﬂmsﬁnmﬁ 1
Adminiistration . .
) MGT424 Business Project 3(3-0-6)
Total 5 Credits
= 4 XXX___ Free elective 1 3(3-0-6)
AMAMSANIN 1
ACC 103 Managerial Accounting 3(3-0-6) | XXX Freeelective 2 3(3-0-6)
DMR 403 Market Analysis and 3(3-0-6) Total 9 Credits
Marketing
Research in Digital Era
DMR 404 Marketing Planning and 3(3-0-6)
Digital Marketing Strategies
XXX_ Major elective 1 3(3-0-6)
XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
MAMSsANER 2
ACC 315 Taxation 3(3-0-6)
DMR 490 Seminar in Digital Marketing  3(3-0-6)
and Retail Innovations

XXX_ Major elective 3 3(3-0-6)
XXX_ Major elective 4 3(3-0-6)
XXX__ Maijor elective 5 3(3-0-6)

Total 15 Credits




= & o
LHUNISANEI YUUN 1

msAnEMAnASaY

XXX__ English Language (1) 3(X-X-X)
RSU 111 Social Dharmacracy 2(X-X-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
AAMSANEN 1

XXX__ Group 3: Leadership and 3(X-%-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-X-X)

XXX__ Group 6: Digital Media Literacy3(x-x-x)

XXX__ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
AAMSANEN 2

XXX__ English Language (2) 3(X-X-X)

XXX___ Group 8: RSU My-Style 3(x-x-X)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

Total 18 Credits

Rangsit University Bulletin 2025-2026
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WHUNSANET FulN 2

msANEMAnASaY

XXX__ International Language and  3(X-x-X)
International Experience (1)

MGT 200 Entrepreneurship 3(3-0-6)

Total 6 Credits
MAMsANER 1
ACC 100 Financial Accounting 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

DMR 202 Consumer Behavior in 3(3-0-6)
Digital Era

DMR 204 Marketing Channel and 3(3-0-6)
Supply Chain Management

DMR 205 Branding and Pricing 3(3-0-6)

Strategies
DMR 301 Communication Management 3(3-0-6)
Strategies in Digital Era
Total 18 Credits
MAMsANEH 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

DMR 302 Global Marketing and 3(3-0-6)
Consumer Culture

DMR 304 Retailing and E-Retailing 3(3-0-6)
Management

DMR 305 Franchise Management 3(3-0-6)

Total 15 Credits
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BHUNTSANE YUUN 3

msANEMADASaY

XXX__  International Language and  3(x-x-x)
International Experience (2)

XXX___ Free elective 1 3(X-x-X)

Total 6 Credits
MAMsANER 1
ACC 103 Managerial Accounting 3(3-0-6)
DMR 403 Market Analysis and 3(3-0-6)
Marketing Research in Digital Era

DMR 404 Marketing Planning and 3(3-0-6)
Digital Marketing Strategies

XXX__ Major elective 1 3(3-0-6)

XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
ANAMSANEN 2

ACC 315 Taxation 3(3-0-6)

DMR 490 Seminar in Digital Marketing  3(3-0-6)
and Retail Innovations

XXX__ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX__ Major elective 5 3(3-0-6)

Total 15 Credits

LHUN1SANET TUUN 4

msAnsAnRsau
XXX_  Free elective 2 3(X-%-X)
Total 3 Credits
mamsAneIT 1

BBA 492 Cooperative Education 6(0-35-18)

Total 6 Credits
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Logistics and Supply Chain Management

daisuan ; UIMnegInatngin (N13danisladasnduazdnnaneimu)
Bachelor of Business Administration (Logistics and Supply Chain
Management)

Us.1. (N19annslaaamndLazdwaneLm)

B.B.A. (Logistics and Supply Chain Management)
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P & ad
LAUNISANED BUUN 1

msANEMADASaY

XXX__ English Language (1) 3(X-X-X)
RSU 111 Social Dharmacracy 2(X-X-X)
MGT 202 Organization and 3(3-0-6)

Management
Total 8 Credits
MAMSANET 1

XXX___ Group 3: Leadership and 3(X-%-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-%-X)

XXX___ Group 6: Digital Media 3(X-%-X)
Literacy

XXX__ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
AMAMSANET 2

XXX__ English Language (2) 3(X-%-X)

XXX__ Group 8: RSU My-Style 3(X-x-X)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 201 Introduction to Logistics 3(3-0-6)

and Supply Chain
Total 18 Credits

LHUNNSANEY YUTUN 2

msANMAnASaY

XXX__ International Language and  3(x-x-x)
International Experience (1)

MGT 200 Entrepreneurship 3(3-0-6)

Total 6 Credits
MmamsAnET 1
ACC 100 Financial Accounting 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)

Business Decisions

LSM 302 Inventory and Warehouse 3(3-0-6)
Management
LSM 303 Transportation and 3(3-0-6)

Distribution Management
LSM 304 Procurement Management 3(3-0-6)
LSM 305 Logistics Management for 3(3-0-6)
Retail Business
Total 18 Credits

AAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

LSM 307 Strategic Supply Chain 3(3-0-6)
Management

LSM 309 Safety in Logistics 3(3-0-6)

Total 15 Credits



BHUNISANE YUUN 3

msANEMADASaY

XXX__ International Language and  3(x-x-x)
International Experience (2)

LWB 480 Law and Business 2(2-0-4)

Adminiistration
Total 5 Credits
AMAMSANEN 1

ACC 103 Managerial Accounting 3(3-0-6)

LSM 310 Packaging for Logistics 3(3-0-6)
Management

LSM 313 Information Technology for  3(3-0-6)
Logistics and Supply Chain
Management

XXX_ Major elective 1 3(3-0-6)

XXX__ Major elective 2 3(3-0-6)

Total 15 Credits
AAMSANEN 2

ACC 315 Taxation 3(3-0-6)

LSM 413 Logjistics for Export and 3(3-0-6)
Import Operations

XXX_ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX__ Maijor elective 5 3(3-0-6)

Total 15 Credits

Rangsit University Bulletin 2025-2026
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LHUN1SANET YUUN 4

msAnsnAnRsau
BBA 498 Internship 1(0-35-18)

Total 1 Credits

NAMSANEN 1

MGT424 Business Project 3(3-0-6)
XXX___ Free elective 1 3(3-0-6)
XXX___ Free elective 2 3(3-0-6)

Total 9 Credits
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IWUAKNYANUN
HAUNISANY FUTN 1 WHUNISANYY YUUN 2
msAnsAnRsau msAnNIAnRSaU
XXX__ English Language (1) 3(x-x-X) XXX__ International Language and  3(x-x-x)
RSU 111 Social Dharmacracy 2(X-X-X) International Experience (1)
MGT 200 Entrepreneurship 3(3-0-6)

MGT 202 Organization and 3(3-0-6)
Management
Total 8 Credits

AAMSANEN 1

XXX__ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-X-X)

XXX__ Group 6: Digital Media 3(X-x-x)
Literacy

XXX__ Group 7: Essence of Science 3(x-x-x)

RSU 112 Sports for Health1(x-x-x)

HRM 201 Human Resource 3(3-0-6)

Management
Total 16 Credits
AAMSANET 2

XXX__ English Language (2) 3(X-X-X)

XXX___ Group 8: RSU My-Style 3(X-X-X)

DBS 101 Innovation Technology and  3(3-0-6)
Digital Business Management

DMR 201 Principles of Marketing 3(3-0-6)

ECO 111 Principles of Economics 3(3-0-6)

LSM 201 Introduction to Logistics 3(3-0-6)

and Supply Chain
Total 18 Credits

Total 6 Credits
MAMsANER 1
ACC 100 Financial Accounting 3(3-0-6)
LSM 203 Statistical Analysis for 3(3-0-6)
Business Decisions

LSM 302 Inventory and Warehouse 3(3-0-6)
Management

LSM 303 Transportation and 3(3-0-6)
Distribution
Management

LSM 304 Procurement Management 3(3-0-6)

LSM 305 Logistics Management for 3(3-0-6)

Retail Business
Total 18 Credits
AAMSANEN 2

DBS 201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

LSM 202 Operations Management 3(3-0-6)

LSM 307 Strategic Supply Chain 3(3-0-6)
Management

LSM 309 Safety in Logistics 3(3-0-6)

Total 15 Credits



BHUNISANE YUUN 3

msANEIMAGASaY

XXX__ International Language and  3(X-x-x)
International Experience (2)

XXX___ Free elective 1 3(X-X-X)

Total 6 Credits
AAMSANEN 1

ACC 103 Managerial Accounting 3(3-0-6)

LSM 310 Packaging for Logistics 3(3-0-6)
Management

LSM 313 Information Technology for ~ 3(3-0-6)
Logistics and Supply Chain
Management

XXX__ Major elective 1 3(3-0-6)

XXX_ Major elective 2 3(3-0-6)

Total 15 Credits
AMAMSANEN 2

ACC 315 Taxation 3(3-0-6)

LSM 413 Logjistics for Export and 3(3-0-6)
Import Operations

XXX__ Major elective 3 3(3-0-6)

XXX__ Major elective 4 3(3-0-6)

XXX___ Maijor elective 5 3(3-0-6)

Total 15 Credits

Rangsit University Bulletin 2025-2026
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LHUN1SANET YUUN 4

msANMAnASaY
XXX___ Free elective 2 3(X-x-X)
Total 3 Credits
mamsAnET 1

BBA 492 Cooperative Education 6(0-35-18)

Total 6 Credits
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#1UNITIMILTUNTGINATENINLUTEINA

International Business Administration

daFyauazaranin ; UIN299NALTUAR (N17UTU79TNATTNINLTEINA)
Bachelor of Business Administration (International Business)
Ug.1. (N17LTM9§9NA5TnINLseinA)
B.B.A. (International Business Administration)
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NANGAS
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2. TpseaFramangms
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= & a4
LHUNISANET YUUN 1

AAMSANEN 1

XXX__ English Language (1) 3(X-x-X)

XXX___ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-X-X)

XXX_ Group 6: Digital Media Literacy3(x-x-x)

RSU 111 Social Dharmacracy
RSU 112 Sports for Health1(x-x-x)
Total 15 Credits

2(X-X-X)

mamsaAnT 2

XXX 3(X-X-X)
XXX___ Group 7: Essence of Science 3(x-X-x)
HRM 201 Human Resource Management3(3-0-6)
MGT 202 Organization and Management3(3-0-6)
3(3-0-6)
Total 15 Credits

English Language (2)

LSM 202 Operations Management

LHUNNSANET FUTN 2

AMAMSANEN 1

XXX__ Group 8: RSU My-Style 3(x-x-x
XXX_ International Language and  3(X-x-x)
International Experience (1)

ECO111 Principles of Economics 3(3-0-6)
LWB482 International Business Law  2(2-0-4)
DMR 201Principles of Marketing 3(3-0-6)
MGT418 International Business 3(3-0-6)

Mnagement
Total 17 Credits
AAMSANEN 2

XXX__ International Language and  3(x-x-X)
International Experience (2)

ACC100 Financial Accounting 3(3-0-6)

DBS101 Innovation Technology and
Digital Business Management 3(3-0-6)

IBA211  International Marketing 3(3-0-6)
Strategies

IBA212  International Supply Chain 3(3-0-6)
and Logistics Management

LSM203 Statistical Analysis for 3(3-0-6)

Business Decisions
Total 18 Credits



LHUNNSANEN TUUN 3

msAnMAnASaY
BBA 498 1(0-35-18)

Total 1 Credits

Internship

AAMSANEN 1

DBS 201 Digital Technology for Business3(3-0-6)

FIN 201 Business Finance 3(3-0-6)

MGT200 Entrepreneurship 3(3-0-6)

IBA 311 Technology for International  3(3-0-6)
Business Management

XXX__ Major elective 1 3(3-0-6)

Total 15 Credits
AAMSANEN 2

ACC103 Managerial Accounting 3(3-0-6)

IBA 312 Innovation and Global 3(3-0-6)
Competitive Strategy

IBA 313 Export and Import Management 3(3-0-6)

IBA 314 Business Crisis Management 3(3-0-6)

XXX__ Major elective 2 3(3-0-6)

Total 15 Credits

Rangsit University Bulletin 2025-2026
ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

LHUNNSANEN FUTUN 4

AMAMSANEN 1

ACC 315 Business Project 3(3-0-

FIN 310 Multinational Financial 3(3-0-
Management

MGT422 Cross Cultural Management — 3(3-0-

IBA 490 Seminar in International 3(3-0-
Business Administration

XXX_ Major elective 3 3(3-0-6)

Total 15 Credits
MAMSANET 2

XXX__ Major elective 4 3(3-0-6)

XXX__ Major elective 5 3(3-0-6)

BBA 400 Business Administration 3(3-0-6)
Project

XXX___ Free elective 1 3(3-0-6)

XXX__ Free elective 2 3(3-0-6)

Total 15 Credits
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P & ad
LAUNISANE BUUN 1

AAMSANEN 1

XXX__ English Language (1) 3(X-X-X)

XXX___ Group 3: Leadership and 3(X-X-X)
Social Responsibility

XXX___ Group 4: Art and Culture 3(X-X-X)

XXX_ Group 6: Digital Media Literacy3(x-x-x)

RSU 111 Social Dharmacracy 2(X-X-X)

RSU 112 Sports for Health 1(X-x-X)

Total 15 Credits
AMAMSANET 2

XXX__  English Language (2) 3(X-x-X)

XXX___ Group 7: Essence of Science 3(x-x-x)

HRM 201 Human Resource 3(3-0-6)
Management

MGT 202 Organization and 3(3-0-6)
Management

LSM 202 Operations Management 3(3-0-6)

Total 15 Credits

LHUNNSANEY YUTUN 2

AAMSANEN 1

XXX__ Group 8: RSU My-Style 3(X-x-x)
XXX__ International Language and ~ 3(x-x-x)
International Experience (1)

ECO111 Principles of Economics 3(3-0-6)
DMR201 Principles of Marketing 3(3-0-6)
MGT418 International Business 3(3-0-6)

Management
Total 15 Credits
AMAMSANEN 2

XXX__ International Language and  3(X-x-x)
International Experience (2)

ACC100 Financial Accounting 3(3-0-6)

DBS101 Innovation Technology and  3(3-0-6)
Digital Business Management

IBA211  International Marketing 3(3-0-6)
Strategies

IBA212  International Supply Chain 3(3-0-6)
and Logistics Management

LSM203 Statistical Analysis for 3(3-0-6)

Business Decisions
Total 18 Credits



LHUNTSANET YUUN 3

AAMSANEN 1

DBS201 Digital Technology for 3(3-0-6)
Business

FIN 201 Business Finance 3(3-0-6)

MGT200 Entrepreneurship 3(3-0-6)

IBA 311 Technology for International  3(3-0-6)
Business Management

XXX__ Major elective 1 3(X-X-X)

XXX__ Free elective 1 3(3-0-6)

Total 18 Credits
AAMSANEN 2

ACC103 Managerial Accounting 3(3-0-6)

IBA 312 Innovation and Global 3(3-0-6)
Competitive Strategy

IBA313  Export and Import 3(3-0-6)
Management

IBA314  Business Crisis Management 3(3-0-6)

XXX__ Maijor elective 2 3(X-X-X)

XXX__ Free elective 2 3(3-0-6)

Total 18 Credits

Rangsit University Bulletin 2025-2026
ANUSHISSSNY FACULTY OF BUSINESS ADMINISTRATION

LHUNNSANET TUTUN 4

NAMSANEN 1

ACC 315 Taxation 3(3-0-6

FIN 310 Multinational Financial 3(3-0-
Management

MGT422 Cross Cultural Management  3(3-0-6

IBA 490 Seminar in International 3(3-0-6
Business Administration

XXX_ Major elective 3 3(3-0-6)

XXX_ Major elective 4 3(X-x-X)

XXX_ Major elective 5 3(X-x-X)

Total 21 Credits
AMAMSANENT 2
BBA 492 Cooperative Education 6(0-35-18)

Total 6 Credits
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UNIAITIANEINQ LA

MaNA 1 BRANHUNWIINENaE (RSU Identity)

RSU 111 daansssunsulne 2(2-0-4)
(Social Dharmacracy)
ArainsvesdennassanaL e depniidunssy AnaiananA WM WANETSINALNA
ADISITHATEIHIIN ANANTIIUY UazNsLinasesmNszuaulseanBillae n1smszminlu@ns wtifies
WAL mﬂﬂﬁﬁméquﬁuﬁﬁlu waznefaniaIAAN Tufasgia n1silles 4snn

RSU 112 NWILNaguaw 1(0-2-1)
(Sports for Health)
AYNANATY DI INUAZANTIONINGWNE ANARTNUFIUTBINITEBNAIAINIE N3
% o o 8 v A o o o | Y  a = =
guadminsalfinnzan finwelunisaanindsniguaziauii daafanssuivinnananlanil
gt e nuaaEia N Ttalantaliiaen a uisnunldldidunanssunisaanniaeniiive
o o oo A Aa Aa Aa Y o aaa
AUNINANTIDNNRATIUNUINTG BadluiuguaenisiaaTinng winisdgnilsinuasnia unig
AANNIAINE

NANITINHIAING 1

ENL 124  dfuiugrunsnaangu 3(2-2-5)
(English Bridging)
= = o = = > o o o = oo o
Reulaseden : umedsssanasunfendiuinAnsniinyenienimainge
ndunusNanENden uan s ang e diuugwliinAnsiaanfuazanunFasniu
noaiNRIgIUNNNANENAa T ARn ua lunsBeudTN neuFaudtin e dangelunguaavan
dsznausasnsiieunaunuiuazdeyanldaeansluimlszandu adne Tassa¥slaannsnl wii
9NE N3EUdeANIUIAAN LAz EEUNNENEINg HITALE T

ENL 125 mmé’anqmﬁ@ﬁ'ﬁm‘ian 3(2-2-5)
(English for Global Exploration)
ArleAuniew : dnAnmsesaauEw ENL 124 nsndangiterliugu vsediinsenimm
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o ! o‘d‘ a o  © v o o dl dll dld
@\‘mq‘t‘f@]\‘iﬂqqLﬂm%V]NM’]QWHW@HﬂWMMﬁIVLi‘?;lu ENL 125 'Vlﬂ‘]:f:ﬁﬂWH’]@\?ﬂf]HLW@ﬂ’]ﬁ‘@ﬂ@qi‘V]BJﬂLL‘LI‘LI

o - oy = ! = = Y o
NYNNBS NAYNDNITLIUUINILN n15Ene WA a1 LLZ‘]chﬂﬂusluﬂ']?@@@qiqurJﬁNuﬁTﬁ‘N

ENL 126 mmaengilutsuntaanalulag mstuiisiazmsaanuuy 3(2-2-5)
(English in TED - Technology, Entertainment, and Design)

Ag1119AUNAY | ENL 125 nMuasngevanaAuilan
N9 WA BulazileunIEgInNnEAINUNANLAZNITUsTENeREALWIANs TN Y
Tanadielud Aanssntidie azas AUATLAZNNIRENKULEIANTANIUN ADTRENITN ANNINLAY
= o ¥

AUNN ANUIUNNHIANLTLNTIBIUNAIH Ta3a ANUsIEN N9anTes Tawnn AeRsiuinavdeya
Tuaumasisin n17ldn1lun1r9INaUNUT aAUIELAZLAAIANNAR AL

NIt EMINITARAssEaUMSnissuIglssina
ENL 127  A1#189n=lumeniau 3(2-2-5)
(English at Work)
ArieAuniew: ENL 126 mndanguglanmatulad dudie waznisesnuuuAns d1uiu
LAy ﬂ'ﬁsl,%mmé”\mqiﬂﬁﬁ’\Lﬂuslumiﬁﬂmusluu?‘wmmmﬁmﬂ%ﬁmﬂ:ﬁié’mmiﬁm AEL LAZITEY
emnrensluuazuemninu dnnisdeasluniminnu mefasiedauang neauNL UAAIATY
WiludaeilAeaiuey mi@jmmiﬁqmimimmgﬁuLL@z‘LI']mu@m’mtﬁusl,uﬁﬂimu

ENL 128  mSuauanauilunmsaangs 3(2-2-5)
(Presentations in English)
LA UARY : ENL 126 n1s189nguglanmalulad tiuis uazniseanuuy
NHMAZNALNENTUNLALD A NHOIZARINIUNEURHANUTIR NM391LELLAZNT
LAUANAIIY ﬂ’]ﬁ‘Lﬁl?‘ElNﬂﬁTIﬂElﬂ’]ﬁ‘W]‘}Jj‘ﬂNu@LﬁﬂfJﬁUéﬁx‘ILL@%G‘:’ﬂﬂﬁﬁzﬁ’\L@u@ M3 BeaanFuitianiias
vigue nadslunssiianenanulneldnisnasinmsimunsautusunseanisinauenay 14
maluladdng nn31ssiiunTsinaueHANUIRIFIEILALNAFFlUNNTATIAGE LA AT 1l
WENUIANATNITN IUN1TULALANAS UL R

ENL 129  mmaangudusumsilsean 3(2-2-5)
(English for Meetings)
A1RALAew | ENL 126 nmdsnguglanmalulad 1 uazniseensuy



Rangsit University Bulletin 2025-2026

ad o o ¥ o ¥ ¥ Ao o Ao o o o
neaznadsdmiunisdndssgn ansuraesidnysrgning inwenadudmiunig
¥ = o ! [ o a < 17 Y ¥ =
dindsygn Hnvinmenisile N1 waznisantsviau nasaueanAadiuuay dalsuea nasiln
madndszgaluaniunisniiaiiouasy

THA 126 munlnaiilamsiasns 3(2-2-5)
(Thai Language for Communication)
nsldnimnlng wazniswmuinsenisils nsna nnseu uaznedeite n1sdeans
TuaRnilszanduatnedidsc@nsnm Lﬁuﬁmzr:mﬂ%uﬁgﬂﬁm mummgmﬁmwmmmmmﬁqiﬁfa

~ o ey = = o |
L‘W@@u@ﬂqmq‘ﬂi‘g'&\‘]ﬁﬁqu@qﬂjwLL@gﬂqﬁ‘ﬂﬂquu?:ﬁﬁU@;Qm@iﬂ

RSU 127  qalanduinas 3(2-2-5)

(Intercultural Communication)

AnaTmEtensdaansssie sy G“ﬂuiﬁﬂﬁmmmmi%mﬁwdﬁﬁﬁuuﬁﬁm
Usznnaesausssu Tadeaeennsdednssemineimusssy idinlatloyminng AuRTEMUNNITmLE SN
AfvneTmunIIN N1I3eANIMNETAUNE MM MMEALAT NILARsRRNNINANTN srazving
sendNyAna N9RuA Usaneainim g1 WLLNN3ARA"3 LU Anflen naemaudnlanimunuen
‘171'@5‘171faumﬁﬂumﬁwuﬁﬁmmmmﬁﬁﬁuj

RSU 128 'nanaund wrAnaslng 3(2-2-5)
(Intercultural Communication in Thai Community)
Faufnisadsaunuludeansasaulnaiuaud19sas aszniinanisdanisiu Aaw

WANFNI BRI aARNSTNRRUE iAuAR n195uF nsfiaaa i latloywinig Humszvunmg

fmuﬁimLL@zmiﬁw‘@mﬁwdﬁﬁmuﬁimL%Qﬁq?ﬁ@

RSU 129  glanmna 3(0-35-18)
(Intercultural Communication in World Community)
= Yo a 1 o a 1 o o &
Grufrinuianssnlpssmlugtuuusine nsandaniamunnalusngtlssng apudniug
nglifuindennasainusanila (MOU) n1gelnanu o egAnslumnallszinad lasenis Passage to
ASEAN (P2A) ¥5a nswhiuniegiuunaw] ildfuanumiugauainane (nsendseaunisnisiesld
nansaLilesiuatinetias 10 514)
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JPN 101 mmndilwiNemsRasisilszandu 1 3(2-2-5)
(Japanese for Everyday Communication I)
ma@@mﬁmmw’mjﬂu Lngﬂﬂiz‘tﬂmﬁug’m Whiindnwea 4 Fhu nisila WA 871
ey e 148 mIuntsdeansludantszan5u iU A inTNe NsLUENaN N3uUEfY NTEUNUINIG
NIANA NITDNLAZLANTIANN

JPN 102  mmndiluiNemsAasisilseandu 2 3(2-2-5)

(Japanese for Everyday Communication II)

o o 1

FTINALNDY : JPN 101 A1 uien1saeais1lseasi 1

AN
X

pine) TUsTALTGEIN iU N91asanTe wazNeAuAY NTdNATEDRIL NsEWBAINARLTIY

wazgllsrlaaiugiulnnisie wa 6 @eu e lddwiunisdeans luanunisal

JPN 110 ﬂ’l‘i:ﬂLmza’lﬁuuﬁ‘i‘iufﬁﬂuLﬁl‘ﬂmiaﬂﬂﬂi 3(2-2-5)

(Japanese Language and Culture for Communication)

A11NALNBY : JPN 101 ﬂm’;:ﬁﬁmfvén7?5’7'@@’;7%:@"7514 1

ma:mcﬁﬂu EULTLNNRIAN LA mumaua’jﬂﬂuudum FineT) IANWETIN  2uLTINEN
dszwidlanslszmadilu AnmndssTmans wssgia nnsduiudin Tnawdiunisiindnsznisits yo
duuaz@euluanunisniivainuans

CHN 101  nsnautNamsdagnslssanay 1 3(2-2-5)
(Chinese for Everyday Communication 1)
= o dgl = Y o o I3 a ] 2 o =8 [
MENAUITALNUFIU FeuiAAnin1mnAuatinates 200 A1 Andrauiarglselen
#ugu Hnniseenidasuarauninvindedne luddnlszandu wu nisvinnie wuzisa
CHN 102 nisnautNamsdadnsdszainu 2 3(2-2-5)
(Chinese for Everyday Communication II)
3T1NAUNAY : CHN 101 N1HIRUNANI7A847171/75a7194 1
o o I3 a AI a 1 2 LG o v d‘ aa o o v 1
ANFNINEA A NBNDe9Tee 250 AN Bnaununiide i ldludandsyandu tdwn nng
M3 @ava9 SULszn1uaInnsluduawIg
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CHN 110 AMELASIRUEITNAULNAMSARET 3(2-2-5)

(Chinese Language and Culture for Communication)

F119AUARYW - CHN 101 A1m13uiNean1sdealsilseandu 1

WAL TINEHENHIAUNULTLUNN A AN LA TN WETsHAW LWL NFNe] e sRean sy
aa o o 1 al a a £ = o 1 = '
6 Uszanfuatineditsy@ninam Ingniunsilniingenisils nswa nseu was nadisuluaniunisnl

ANAaINUAE

FRN 101 e dsaAadusugisuEay 1 3(2-2-5)
(French for Beginners )
a elz o‘rz'll o & o Ailj % v =R o
ITULILALNAN NI TILAS "Lfsmmmwugm ANTTLAZA1UWIUL AR LIUHNANEE N9 N9
1 = d‘ v o o d‘ aa o o d‘ QII d‘ [ o
WA N13871 NsdeuielddniunisdeansluTanyszandu TuFesnineaiunues AseUAT anu
AN AUIAREN ANMNTUAZIATENAN ANNANTUTIZIWNYARA AT WNLaTNIsRndawtiewla n1g
ANHILATEITNW N19TRNE FDNUAWATNITLBNTIANI

FRN 102 n'lch%"uﬁaﬁ'm%'uﬁL?m?ﬂu 2 3(2-2-5)

(French for Beginners 1)

U
=

FT1NAUARY : FRN 101 A8l fAaamsLgizaige 1

o & o o v o X = o P PR
Tnenend Anarduauniselfuaaluseaungadu dnnaniselfaaaluies Ninegs
AUANHIANNIA NITLENTT NIFLAUNNYIBNNER DT IENIHIANNNITENAIAN AF1ANNANRUTIZIN4

LAAR LAAIANIAN AIHAALIL ANFBINIT NeaiLEessnasiie] Tuehe tlaqiiuuazeuias

FRN 110 N1 LLasi'ﬁuuﬁssch%"qLﬁmﬁ@msﬁ'amfa‘ 3(2-2-5)

(French Language and Culture for Communication)

Fnfadunew : FRN 101 namsliaaadmsugisuisen 1

Ay drununnelfaagit el fdeanslu Fuvmedennnas dansssutestidag
sunsssuiTlenlsyind soafaunsemuasAiianuesmanliaed a1 Aatennsulszmnuenmisuu
d5aua Sanassunisaning nsdnmuazannuivieafisnlulszmadsara Taesuinnsiinineenns
ﬁqLmzmmm’Luzﬂmummﬁumnum&

ISL 111 MERUTULNaMIAad15UTEa1IU 1 3(2-2-5)
(Arabic for Everyday Communication 1)
AT ALY : ISL 321 mmj’gﬁmﬁuwwmmmwfu
o A & X \ ~ = - o ¥
nmenawiualunugiunieile g eunaziaau dnnnreenidesuazaununiadediie
TuTAmsyandus 1w N199ANIE NITUANAT N1FLULLNFM NFFUINTANT NTNLATLANTIANIS
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ISL 112 am1@ usuLNams®#adslszandu 2 3(2-2-5)
(Arabic for Everyday Communication I1)
AT1AUNEY : ISL 111 A8 IRSLINAN17A8A171/75a791 1
o o o o '8 o o s:ll é’ =X o Y dl 1% aa o o
WainEewazAm AN e iU lussAungau dnaununiadenld luadndszandu
¥
11 NN TANY Tauad Sutseniuairngluiiuenung

ISL 113 MEausuLazInuassNaasssmAlulanyady 3(2-2-5)
(Arabic Language and Culture in Muslim Countries)
FT09AURR : ISL 111 A=8usLen17d8a151l72473% 1
WU NweN ML uLTUIN AP LA Tmuarsnteslsemnalulany aau i
' ~ = e °o o D s a 9 = o
HNFe iNennsdeansluTinlszandueenalidss@nanan Inawiunstlindineenisile  nasym ng
814 wazn13suludniunisainvainuane

KOR 101 m#tmualNamsaasdslszaiiy 1 3(2-2-5)
(Korean for Everyday Communication 1)
al al dQ" v =K o :// v 1 a
nseand@eNn N uargtlisvlaanugnu wiilininmesia 4 mu neils we eu e
aldd11sun138e417 11 T9RU AT U N3RS NITUBNAT NITUUTLNGD  ANTAUNUINIG
MTANY N1TNNBAZUBNAANIG

KOR 102 m#LmMualNamsdasdslszaidu 2 3(2-2-5)
(Korean for Everyday Communication 1)
AT1N9AUNEY : KOR 101 A1 UNIYAINBNI7AA171/729751 1
= a X ! = A qgyo o a
n1seanidean1Eniva jUdselaaiugiu nsile we g @au e lddmiunisdeans
1 ¥ v
Tuanunisalrine luszaungean 1aun niswsante ane@udn nsdunsainu nsawanNAmLiL

KOR 110 m‘mLLazfﬁ'muﬁiiuLmu'?\'l,ﬁ@mi%‘@mi 3(2-2-5)
(Korean Language and Culture for Communication)
SnlaAuniew : KOR 101 amunmaiiiensdeansilssandi 1
MENVRENULELYNNIAIAN LA TRLE TN WA LLLNHEN] FRn9sn TuLsITNTieN
dszinilaestszimeaining AnenilszdRrans iasegia nasauiiugin inedunistlnineznisie ye
snuazdeuluanunisnlludinszaufivanuans
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RUS 101 mm%’aﬁmﬁm%’mj@luﬁﬂu 3(2-3-6)
(Russian for Beginners )

[ d ‘ilJ % 4 o al o al o o o‘d‘ o | o
mﬂvl,qmmmmmmu WRUNWEIEYTUS ATT NNTARNLALN TEALILAEN AN Anvinatlu lusesu

RUS 102 munsaideludinilssaniu 3(2-2-5)
(Russian for Daily Life)
ATIAUNEY RUS 101 mMsiaded msLgisuisey

'
=

o o . v | ==ll 914‘ aa o o o n%’ 1 o
mﬂwwLm‘l?mmammmmLsnﬂmslmmmﬂummﬂ@mmﬂmmum@;wu i NTNNNIe
P4
NNTUULUEIFD NITAUNEINNINTANS N1TLANIAT NITLAUNNS ﬂ’]i%@‘ﬂ’ﬂﬂ

RUS 110  nmsnuazimusssnsadaiiamsaasans 3(2-2-5)

(Russian Language and Culture for Communication)

FnaAunen - RUS 101 msiaidedmiugisuGeu

MEFATe EULBLNTNAIAN LA S sTnAEe Tuudyasin g SmueseN auLs TN
Uszndinanlssmafifud asnmniade AnwdszFmans assgia meddudin Taadiunstin
ineen1Iie 1o sunazdeulugniunenfivannvans

SPN 101  mendtluiiamsaagngilszanyi 1 3(2-3-6)

(Spanish for Everyday Communication I)

(Spanish for Everyday Communication |)

n1saanideNn1EaLly LL@zgﬂﬂimeﬁugm whiflnvinseie 4 dhu n1efla WA 81U
e el ¥dmiuntsdeansludantszan5u iy A 9TinTNe NsLUENaN NsuUEnF NTEUNUINAG
MIAN NITDNULAZLANTIANS

SPN 102 mudiduinamsdagnsdszairau 2 3(2-3-6)
(Spanish for Everyday Communication I1)
AT19AUNEY : SPN 101 A1dLlNan174a4771/5527194 1
6 o '3 o o dl 49( =K dll d‘ d‘ o
Taennsnd Annazduaunisaulussaungaau dnyanieaiduluFasninaeiu
ANTIDINIA N1TLFNNT NIFLAUNIYIASALD NITIENIHIAINNITENFIAN AFNANNANAUT I
YAAQ memmi’ﬁﬂ ANAALIAL ANNABINIT Lﬁmﬁuﬁmmqrﬁmj Tuain flaqiunazeuIAm
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SPN 110  neuazimusssudiduinams{asnsg 3(2-3-6)
(Spanish Language and Culture for Communication)
AT19AUNEY : SPN 101 A=1dLlNan17a84771/72a7194 1
v oo X o oo - . .
ANY d119uN 1AL legFAun IFAa 415 TULEUNN1N9AIAN AT BNLEIINTAY 1@
PULEFTNHINLUTZND $9NDNNTENLAZADTIAUBTRILU 817 Aatzni95uilseniuaiunsuy

1 1
a

Aly Smuassun1gan 1l nsAneLazanuRviaanadlulsemeaily Tneunistnineenifa
waznsyaluaniunisaiivainane

GER 121 nmnigasNulinamsdagnglszaniu 1 3(2-3-6)
(German for Everyday Communication 1)
- . X N .
nseenideanimieesiu wargtlszlaaiiugiu whilniinweis 4 dau nnsile wa g
e e ldg1niunisaeansludantszandu Iann n1sinnie NNTUANAT NIFWULUIFY ANTAUNUD
PNINTANS N1TNNBAZUBNAANIG

GER 122 mmigasNuinamsdagnslszandu 2 3(2-3-6)
(German for Everyday Communication II)
AT NNAUNDY : GER 121 A= UEIRTNIANANI7A0A7171/7537191 1
6 o 6 o o o d‘ 49( =K o dl d‘ dl
Taengal ANTLAZAIUIUNTA iwiassiulusrALNgIu HnanwasiiluiEes Minen
AUANHIINA NI9LFNNT NITAUNIYIANNER DTN HIANNNITENAIAN AF1ANNANRUEIZI9N4
YAAA memmiﬁn ANARLIAY AINNABINT Lﬁmﬁuﬁ?@ﬁmﬁmj Tuasn flaqiunazeuIAm

GER 110 AMEUAZIRIUBSTNLIERINULINEMIARENT 3(2-3-6)

(German Language and Culture for Communication)

AT NNAUNDY : GER 121 A= UEIRANANI17A047171/7537191 1

v 1 |

ANTAN LA L aaFLR T4 807 L UL LN A AN L AL S BNUATNURST LI DT

YULBITNRENLTLIN 2N NN TN AL DTIATDITNLEIATEU 817 AaLly N195UlTen11a N T UL
v o A A - = A a o = o = o

WIBTNL TRUSTINNNIANILS N1TANELATAnUNYIaanan sz mAeasiul Tnasiunisendiney
mi‘v“\hLL@zmmmluzﬁmummﬁumﬂumm

SWD 121  amn&ladiNamsdadnslssandu 1 3(2-3-6)
(Swedish for Everyday Communication I)
a aa i ¥ =K o ?:/ v 1
N19AANLALNNAENAIAT LL@zgﬂﬂiszwugm Wniineesis 4 Au nsile ya 81U
@end e lddanusunisdeansluaimilszansu Tana n13vinnie n1Uanan NNTLUTLNGY NNTAUNUN
NINTANT N1TNNBAZUBNAANIS
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SWD 122 nmn&IadiNamsaadnslssandu 2 3(2-3-6)
(Swedish for Everyday Communication II)
FTAUNEY - SWD 121 MsIaIaTnenI7anansLlszadu 1
c o o o aa v o X = aa A A o
Tagnend AN ATETUIUN AR ATIUITALNGITU HnyannadseluEesnneq iy
ANTIRINIA NITLFNNT NITAUNIYIBUNT 119 IENIHIANNNITLNAIAN AFNANNANA UL
YAPA memwi’%ﬂ ANARLIAL ANNABINIT Lﬁmﬁuﬁ‘mmqmﬂ Tuasn laqiiuiaraunAm

SWD 110 AMENLATIRIUEITNAIAUINAMIFRENS 3(2-3-6)
(Swedish Language and Culture for Communication)
AT1ALABY : SWD 121 AMMIAIATINGN17ADA17152475% 1
o/ e © aa dsl % dl Szdll a [ o/ a
ANT A1 UN AT R9AUN AR AN T I ULTUNN1NEIAN LA T UETTNARITIIARLAL
a a =) aadaa a a a o
PUUETTHIHENUTZING $INDINITEINLAZINTIALRITI9EAU 817 Aalznisfulseniuavig
- = a a P ¥ =& o
WUUARAYW NMsAnEwazanuneanelulsuineadinu Inauiunisininuenisieuaznisyal
A071UN1TRNAINUANE

VIN 101  neRgariuinamsdagsngilszandiu 1 3(2-2-5)
(Vietnamese for Everyday Communication I)
a a d” v K o ?:/ % 1
nseenideen laau wargldsslaaugiu wiilniineeiia 4 d1u nnsa ya gu
[@end e ldg11iunisdesnsludamnilszandi N139NNIE NNTUBNAT NITWLZUNFD N1TAUNWINIY
NIANS NTONHLAZLANTIANIS

VIN 102 msndaauisiiamsdasnsilszansi 2 3(2-2-5)
(Vietnamese for Everyday Communication Il)

o o 1

AT RAUNDY : VIN 107 DI NIEAUINNANIFADAI7175A7191 1

3 1 1
AwiuazgUltlsslaaiuguiinnisile ya eau @eu delddwiunisdeas luanunisal
1 ¥ v
pinee] TusrAufgelu n1swsangenne@uin n1sdun#aiIu Nsaue AN ARLTY

VIN 110 AELAZIRIUEITNIILAUININAMSRRENS 3(2-2-5)

(Vietnamese Language and Culture for Communication)

AT NNAUNEY : VIN 107 DI NIEAUININANIFABAI7L72a719U 1

¥ 1 1

ANYTa1LauN IR AL NI a9AWN TR0 417 T UL UNN AN AN LA LS UG TTNTR TN
a a = =2 acadaa a v a o
BHAUIN VULEIINTNLUTINGL TN TENLATADTIRIa TR AN TAwA Aatly nnssulseniu

- = A a P o =& o

AT ULIAEAUIN N3ANEILAZADWRYIaen lullssmARaaud Tnssiunistinineensilanay
nsnalugnunsainuaInang
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MLY 101 mmuaigivamsaaansilszaniu 1 3(2-2-5)
(Malay for Everyday Communication 1)
al d” ¥ =R o :I/ k% 1 a
nseanidenn1ENany uargtuselaaugu whilnineeia 4 A1 n1sila e eu e
aldd1niunisdaesnsludinlszandi nN99NNIe NITUBNAT NITWLEUIFAY N1FRWNUINSINTANIT
NNIONHLAZLANTNANIS

MLY 102 mmumgLﬁ@mﬁﬁ:@miﬂss«iﬁ'u 2 3(2-2-5)
(Malay for Everyday Communication I1)

o o 1

TIAUNEY - MLY 101 NBINAIENeN19308171/75473% 1

3 1 1
Awiuazgtlisslaaiuguiinnisile ya eau @eu e lddwiunisdeans luanunisal
1 ¥ v
sinee] TusrAungelu n1siwsangenne@udn n1sdunienlinu nsiauanINARLIY

MLY 110 M#ILAzIMUETINNAIELNAMSARANS 3(2-2-5)

(Malay Language and Culture for Communication)

TALNEY - MLY 101 NIBINAIENeN193087171/75473% 1

¥ 1 1
Anet anununnangiliessiunlddeansluisunnedinsLar T us TN TRTINANY
= a =< adaa ¥ S o
uUITNLHENL TN sauDaNsEINLasADTIRTesTnaNany Liun Aatznisfulseniuenmng
= S, A = Y =< o

WULNANY NsAnEkazan uivieaieslulssinAnams Tnawiunistinineenisiauaznisyaly
ADUNNDITINAINMANE

BHS 101  mmaulailidainamsdasnslseaniu 1 3(2-2-5)
(Bahasa Indonesia for Everyday Communication I)
- X v s e L .
NseenAtNn =#LNa1 wargdselaaiugnu whdlninmeis 4 Au nsfle wa gu
@es e ldg1iunisdesnsludamnilezardi N139NNIe NNTUBNAT NITWLLZUNFY N1TAUNWINIY
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BHS 102 nmnaulaiiideiiamsiasnsilszandu 2 3(2-2-5)

(Bahasa Indonesia for Everyday Communication II)
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BHS 110 MBLALIRUETsNAULAN eI NaMSRadIT 3(2-2-5)

(Indonesia Language and Culture for Communication)

Am119AUNaY : BHS 101 v1a1m18ulailideinani17aaa171/sea151 1
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LAO 101  mmattNamsdadnsdszandau 1 3(2-2-5)
(Lao for Everyday Communication 1)
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LAO 102 mmnatasiamaaasngilazandu 2 3(2-2-5)

(Lao for Everyday Communication I1)

o o 1

AT19AUNaY : LAO 101 N11a19WaN19304171/753791 1
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LAO 110  MENLAZIRIUETTNANILNAMSARENS 3(2-2-5)

(Lao Language and Culture for Communication)

AT19AUNaY : LAO 101 N11a19WaN19304171/753791 1
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BRM 121  mmwdtNams&adslssandu 1 3(2-2-5)
(Burmese for Everyday Communication I)
al 1 d” ¥ =K o 9:/ U 1 al
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BRM 122  msnwaiamsaagnsilszansy 2 3(2-2-5)
(Burmese for Everyday Communication II)

o o 1

AT1NAUNEY : BRM 121 AN NNaN17484771/7537194 1
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BRM 110 MBILASIRUEITHNNNIUNAMSFRENS 3(2-2-5)

(Burmese Language and Culture for Communication)

AT1NAUNEY : BRM 121 AN NNaN17484771/7537194 1

¥ 1 1
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(Leadership and Social Responsibility)

RSU 130  A@MSLUGSN 3(2-2-5)
(Sceince of Love)
v 1 1
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RSU 131 gumsidaauuilas 3(2-2-5)
(Leadership for Changes)
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RSU 132 ms§iinviumsaadsildu 3(2-2-5)
(Corruption Literacy)
aal [ 54 nl/ a a c o Y
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= o = = co o o . a o =
Wesuazdarn annsaidnenisasanefiUduludianing wazssdssna Ugnilsdndniinlunis
Lsifisansanisainmae f3ldu

RSU 133  AN@ASWSS1TN 3(2-2-5)
(King Bhumibol Adulyadej's Philosophy)
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RSU 134 nguananasg 3(2-2-5)

(Legal Awareness)

ANUHNELATAMANTR9ETETTNYRY Naln waznstiAuldeanguang  nguRnauwe
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RSU 135 mMSRanuuuTlIAuasfIANLUIANNEY 3(2-2-5)
(Happy Life and Society Design)
HeAINED UITNNTBIANET NIZLIUNTAATINBBNKLL NTTLAUNIARA LTIBUIAR
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4) naun 4 AatlzuazdmusssN  (Arts and Culture)

RSU 140  TmluANuARALMSARd1TTINIIUETTN 3(0-35-18)
(Intercultural Communication through Overseas Experiences)
= % = o yala 1 a | o
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RSU 141  Auxu1dssaumsainnauwniy 3(3-0-6)
(Seminars in Overseas Experiences)
ANTAATIZIULATNITNIIRADLNANNA TS Mt atnaulanaiun s wa i muassd i
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RSU 142  And@msuazAailiiamsaiudamn 3(3-0-6)
(Sciences and Arts of Living)
v 1 v rdll v 1 aa (% d‘da a ]
nsldaametvaivassAinedlannunnnauazaAesTin dadanianinasanis
ldianetinaieassd FauinisldmnnanainassduaznisAndisuon gluuunisaiiuidanetngd
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RSU 143 uUnusiidnm 3(3-0-6)
(Pathum Thani Study)
dszipuniaulanaafiudsudndyusituuuainginig ludflszifeansiaans
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RSU 144 AUAULULU 3(3-0-6)
(Idol Studies)
UssifudnulssRenans Saussm Uitnn snaun 38390 Anudnasuide HNUYAAR
fiingula o3RI MENNT LIAR F3NsAEuTAR AouANTUETUBUNASAN nsvhunLlFu 14
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RSU 145 ®adznaudim 3(3-0-6)
(Life Reflection through Media)
=3 v aa & o o adaa a d‘ 1 di -:II
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RSU 146  gviulan 3(3-0-6)
(World Society Awareness)
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[~
RSU 147  anuuilulng 3(2-2-5)
(Thainess)
= v ° 1 " " o & J~f 1 a d‘
BeuFaunnngaasadn “ng” wnansniwazacuilulng Adaswuulng aouie
Usyinl LAZANENIIN 2990UNTIN/MTuAR IneRasTiauA T ulne lidaan 2anDadnladmuassy
Inefusine 1% wisaam nasuslnig 8113 nnsaziau ANidulngluananigalan

RSU 148 Iveluda 3(2-2-5)
(Thai Dimension in Media)
nfiuanAn Uuuunisldniwlude nsasieunineuARNIuNE AINTRNE
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RSU 149  JmiusssNiany 3(2-2-5)
(Cultural Appreciation)
AarzfasAeszneunieimusssnAals n1suans AuEaANATISY Anm
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RSU 240 Aalemsyauselmuasss 3(2-2-5)
(Arts of Working with Foreigners)
¥ o o o 2\1/ v dl o 1 . -dl o o
doyad1Anylunmneu slusuaesaulnaiineulusiauau wreaulneanvinauiu
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RSU 241  0adeu 1 3(2-2-5)
(Introduction to Passage to ASEAN : P2A1)
v ¥ 1
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RSU 242 Anawdeu 2 3(2-2-5)
(Passage to ASEAN Experiences : P2A2)
hgtuuuviisaesisunsuuazianssuiidn L inelisnisiiunisasax P2A figeusies
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RSU 243 AINASINATTA LUUART 3(2-2-5)
(Creativity in the Arts)
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5) ﬂi\juﬁ 5 Q’ﬂsznﬂumsu’i’mmeu (Innovative Entrepreneurship)
RSU 150 mMSanMSLBIRS19a55A 3(2-2-5)
(Creative Management)
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RSU 151  dszgumsaiainmsgmsnanuazmailugilsznaumsgsna 3(1-4-4)
(Startup and Entrepreneurship Experiences)
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RSU 152 msAAuannsau 3(2-2-5)
(Lateral Thinking)
nansviaAn uann1T s wuamalud AAn1easeassnLua luin1edann nsliiaaniuas
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RSU 153  guszmaumslanalag 3(2-2-5)
(Lifestyle Entrepreneurship)
nszuaunsAndivaanuuulaaduyediilugudnats nssusunisAndewan naaiflu

gilszneunis Arananyadanan Aanisiiedany

RSU 154  wuuiAAMsUsenaumslugAlAsHInanana 3(3-0-6)
(Entrepreneurship Concept in Digital Economy)
malaguuamanalulad daaw \ATHENA uaznsieans nnetazneunis wuade
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6) ngu? 6 flvimiudanaa (Digital Media Literacy)

RSU 160  §iviviuAamavia 3(2-2-5)

(Digital Media Literacy)
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RSU 161  mMS2anbUULALHANAAAANA 3(2-2-5)
(Design and Production of Media)
1 ¥ 1
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RSU 170  UANARAINENAEAS 3(2-2-5)
(Essence of Science)
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RSU 171 AngunwaNga 3(2-2-5)
(Healthy Life-Styles)
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RSU 172  damfuilufinsiufeuinaas 3(2-2-5)
(Environmental frlendly L|fe)
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RSU 173 TnaiunmsasIaa@sNgunIn 3(2-2-5)

(Nutrition and Health Promotion)
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RSU 174 mMsaanwuudsse 3(2-2-5)
(Physical Body Design)
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8) n@:aﬁ'i 8 andiadg ane-alas  (RSU My-Style)
RSU 180 S$4Rmans-dlea 3(1-4-4)
(RSU My-Style)
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RSU 181  Wunuims 3(2-2-5)
(Recreation)
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RSU 182 mMSNWAIUIAMNEINITONLAL 3(2-2-5)
(Talents Development)
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RSU 183  msUjiiRaudnenlanuiag 3(2-2-5)
(D.IY.)
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RSU 184  Ausvsuludinngeds 3(2-2-5)
(Cross Generations in Aging Society)
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ACC 100 mM9UTMSRUY 3(3-0-6)
(Financial Accounting)
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ACC 103 miﬂ’zy%'tﬁamifi’mmi 3(3-0-6)

(Managerial Accounting)
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ACC 315 msni#ang 3(3-0-6)
(Taxation)
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DBS 101  winnssumalulatiuazmsanmsgsianana 3(3-0-6)
(Innovation Technology and digital business management)
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DBS 201 inAlulaginaviad1usugsna 3(3-0-6)
(Digital Technology for Business)
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DMR 201 W“AanMsmA!’IA 3(3-0-6)
(Principle of Marketing)
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ECO 211  WANLATHFAIMATIANIA 3(3-0-6)
(Prmmples of Microeconomics)
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FIN 201 mMsRUgsna 3(3-0-6)

(Business Finance)
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HRM 201 mié'mmfa‘w%'wmnmqm‘l 3(3-0-6)
(Human Resource Management)
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MGT 200 malugilsznmaums 3(3-0-6)

(Entrepreneurship)
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MGT 202 A4AMSHATMSAAMS 3(3-0-6)
(Orgamzatlon and Management)
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LSM 202 mMSammMsmMaAIL WU 3(3-0-6)
(Operations Management)
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LSM 203  MS3tASIEHANANNETNA 3(3-0-6)
(Statistical Analysis in Business)
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AGIEN 51  uu9Enm
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waugIgIMsanmMsnaly (General Management)

LWB 480 nOuangnuImsusuIsgsna 2(2-0-4)
(Law and Business Administration)
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MGT 203  WOANSSHUAAN LUBIAMS 3(3-0-6)
(Human Behavior in Organization)
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MGT 305 msaaansluaIAams 3(3-0-6)
(Organization Communication)
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MGT 306 MSAAMSAIUNIU 3(3-0-6)
(Office Management)
JTNAUABY : MGT 202 84ANI7UAZNI79AN3
N13anA11N9U N9 NAAENULATNIUF LU nsdRanInndeN g 1Tineu



Rangsit University Bulletin 2025-2026

NILBMNIILULIBNANS NITNUWATALIIANNSNANATLALWNIANHN 99N ETNT ARBAAUNIIIN
FLUURINI WA A RN T

MGT 307  MSINUAULAEMSAIUANATUMSAAMS 3(3-0-6)

(Management Planning and Control)
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MGT 309  n1azgin 3(3-0-6)
(Leadership)
FTINAUADY : MGT 202 8NANITHASNI179ANIT
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MGT 416 MsaAMSLBINALNG 3(3-0-6)

(Strategic Management)
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MGT 417 mMSuUSHIFlATIMS 3(3-0-6)

(Project Management)
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MGT 418 msanmegsnasenindseing 3(3-0-6)
(International Business Management)
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MGT 423 MASUTUITAMNLREINIIMIAAMS 3(3-0-6)
(Organization Risk Management)
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MGT 424  TASIUNIIMSLEWITETTA 3(3-0-6)

(Business Project)

Fm1lsAunew : hudnAnsinianisAnsgaiig

N199A7TARILNINNILEMNIINA TneaenUu L8 lATsnU TR UNWEINA 1TaN
a o £ v a a a a dl =] 4 a QQI % Y a
348 Tiaen ARBIFTNLWIRT TN NNTLIMNgINAN LAAN NN Taentiupn N AT ENaE19A79A AR
dslamisanisirlldszendldluntsmanu nfaniauanasusaanznssunisnaug1iianisdnm

MGT 490 ANNUIMIIMSAanMIN2 L 3(3-0-6)
(Seminar in General Management)
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BBA 492  @&uUnaAnmn 6(0-35-18)
(Cooperative Education)
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BBA 498 msHnu 1(0-35-18)
(Internship)
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HRM 202 nua1eisiau 3(3-0-6)
(Labor Law)
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HRM 203  WUNUANNUS 3(3-0-6)

(Employee Relations)
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HRM 204 NAgnimsanmMsnswensayme 3(3-0-6)

(Human Resource Management Strategy)
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HRM 306 MSATTUILAZARLABNUAAR 3(3-0-6)

(Recruitment and Selection)

T1NAUADY - HRM 201 N133AN19NINENTNYET

Anmeiivingesesinig AnsunssdayadlAeafunssny fuuanagnslunis
A3TVNLAATNT NIFLAUNTATIMNTR989ANS wuamnslunsassuveanne lusaznauanesdnng
Fnsaemlasendedesne 4 Tuilaqii wasAnsnfednnig nszuaumslunsdaidanypaa wiasle
wazmAiafildlunisdaidenyana N1sMAREIL MILTZEIUNANTNAREI NILITTTUFRT
nsaLUNaAAWI LusltiunisassuazAniaen luewiam ganalunislitinsnisassuyArs waz
NNIATIMIYAARAINNEUEN

HRM 307 msatAsziaukazmslduilgeanu 3(3-0-6)

(Job Analysis and Job Modification)
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HRM 308 MSAAMSIAIRBLLNY 3(3-0-6)

(Compensation Management)
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HRM 411 ApanNegnmMsanmsnswennsayue 3(3-0-6)

(Psychology in Human Resource Management)
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HRM 412 MIWBMUINSNeNs )yl 3(3-0-6)
(Human Resource Development)
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HRM 413  msaamsuamsiiinau 3(3-0-6)

(Performance Management)
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HRM 490  ANNUINNNMSAAMINTWENNTHY B 3(3-0-6)
(Seminar in Human Resource Management)
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LWB 480 nOuanenumsusnIsgsna 2(2-0-4)
(Law and Business Administration)
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MGT 424  TASIMUNIMSUTINSETTA 3(3-0-6)

(Business Project)
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BBA 492  @UnNaANH 6(0-35-18)
(Cooperative Education)
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BBA 498 msHNau 1(0-35-18)
(Internship)
AT NAUNeY : Aavdvdasnaazan [dasndd 80 wiqens
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warIIEIMsanmsnalil (General Management)
MGT 204 vaujasams 3(3-0-6)
(Organization Theory)
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MGT 308 38398NINESNA 3(3-0-6)
(Research Methods in Business)
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MGT 410  MSWRIUIRIAMS 3(3-0-6)
(Organization Development)
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MGT 411  mMsaAMeEsNAAUIAtaN 3(3-0-6)
(Small Business Management)
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MGT 414 msiszadunusniegsna 3(3-0-6)

(Public Relations for Business)
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MGT 415 mM36asRINNEGSNA 3(3-0-6)
(Business Negotiation)
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MGT 419 msaamsemsulasunilasuazuinnssunemssams 3(3-0-6)

(Change and Innovation Management)
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(Business Ethics)
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MGT 422 mMSAAMSATNINUBTTH 3(3-0-6)
(Cross Cultural Management)
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MGT 495 ﬂﬁzmﬂuﬁ@guumami@mmi 3(3-0-6)
(Current Issues in Management)
= ¥ 1 2 1% ° a8 o
o) waziuannisuAtioyunlng TNNAUNNIA an13 IneninslAns lutlaqiiu un
v v
NINTIATIL BA1ITE LATNITIENUNEANLNLALE LUTEEU 29NN AUAN 1A Nan W sena Ll

N9 WAZTEYANENIGITETITYLRNIZANUNNIINL AR LUIAR

MGT 499 %22 aNLANNIIMSAAMS 3(3-0-6)
(Special Topics in Management)
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(Safety and Health Management in Organizations)
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HRM 414  msasnafinauuazmsvinauiluiia 3(3-0-6)

(Teamwork Building and Working Team)
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HRM 415 mﬁ‘é’mmiw%'wmniuguéswdwﬂizmﬁ 3(3-0-6)

(International Human Resource Management)
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(Career Planning and Career Development)
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HRM 418 izuummumﬁmsﬁ'ﬂmiw%’wmmméwé 3(3-0-6)

(Human Resource Management Information System)
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(Current Issues in Human Resource Management)

misAuniew : ihlilsugaswiaresaiansegasy

N uazuUIAIUNNII AN ININENINEdaE LU W nsasIuInIeBIannIating
NMANNNHRNU NIFTANITANTIOUL NIFTANITUAIIN NIFIANITAIINT NIIRAUINTNEN T
stuunlvad i Tnedfedn1sAlvaIUNI9AIUNIANININE N TNYEANBIANTFN ]
avmsAneEn wazvmeundeaiiauelududeu



Rangsit University Bulletin 2025-2026

HRM 499 ﬁ'faﬁ’@ﬁLﬁumqmsé'ﬂmiw%’wmmugﬂé 3(3-0-6)
(Special Topics in Human Resource Management)
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MGT 200 maflugilsznmaums 3(3-0-6)
(Entrepreneurship)
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MGT 202  294ANITLAZNIFIANIT 3(3-0-6)
(Organization and Management)
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(Human Behavior in Organization)
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MGT 305 msdagnsluasams 3(3-0-6)
(Organization Communication)
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MGT 306 MSAaAMIAIUNNU 3(3-0-6)

(Office Management)
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MGT 309  M12zgin 3(3-0-6)
(Leadership)
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MGT 416 mMsaaMSLTInaeng 3(3-0-6)

(Strategic Management)
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MGT 417 mMSUTUI5IATIMS 3(3-0-6)

(Project Management)
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HRM 201  M3aAMSNSNeNTN1uel 3(3-0 -6)

(Human Resource Management)
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HRM 204 NAgNEmMeAanmMINIWeENNsayme 3(3-0-6)

(Human Resource Management Strategy)
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HRM 306 MSATTUILAZARLABNUAAR 3(3-0-6)

(Recruitment and Selection)
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(Job Analysis and Job Modification)
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HRM 308 M3AaAMSANRALLNY 3(3-0-6)

(Compensation Management)
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HRM 411 %mﬁwmmeﬁhmw%’wmniuquﬁ 3(3-0-6)

(Psychology in Human Resource Management)
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HRM 412 meﬁ'&umw%’wmmuguﬁ 3(3-0-6)

(Human Resource Development)
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HRM 413 msaamsuamsuiineau 3(3-0-6)
(Performance Management)
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DBS 101  winnssumalulatiuazmsanmsgsnanana 3(3-0-6)
(Innovation Technology and Digital Business Management)
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DMR 201 W#“anMsSAAIA 3(3-0-6)
(Principles of Marketing)
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ECO 111  WAMATHFARAS 3(3-0-6)

(Principles of Economics)
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FIN200 mMSRUEIULARA 3(3-0-6)
(Personal Finance)
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HRM 201 miﬁ'mmiw%'wmniugué 3(3-0-6)

(Human Resource Management)
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LSM 201  manugidassumulasasanduazldalniu 3(3-0-6)
(Introduction to Logistics and Supply Chain)
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LSM 202 mMsammemaALluany 3(3-0-6)
(Operations Management)
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MGT 200 maiflugilsznaums 3(3-0-6)

(Entrepreneurship)
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MGT 202 @4AMSHAZMSIAMS 3(3-0-6)
(Organlzatlon and Management)
LL‘WJﬂﬂWHﬁ’]uLL@v@ﬂHmy@\‘iﬁﬂ’]? NANNIIAANIT LL@yuu’mu@ﬂiummmm?vl,mm n1g
ANLNU NNPAARIANTT V]?Wf;l’mﬁ‘lll{tf?;l mﬁjm LAZNITATLAN 29NDINTLLAUNNTAANIT ANNLIARAN
o a o dl 2% o a i v ] a a a
naN29anIg et lunnsdnnng waldnisanfiuauduldaaiiwvanglfed sl sz@nsnn



Rangsit University Bulletin 2025-2026
ANLEUSHISSSTY FACULTY OF BUSINESS ADMINISTRATION

AN 51 wudaenm
N AT EN-L9AU 36 wu2Enm
DBS 111  MSRaanWULNUNSINNEIUSUETTRAANS 3(3-0-6)

(Graphic Design for Digital Business)
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DBS 121  aanwuwtauldaAuazwalwaLadi 3(3-0-6)

(Website and Application Design)
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DBS 211  MSARIALATMIWIATEAANALTIAIUI N 3(3-0-6)
(Computational Digital Marketing and Commerce)
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DBS 212  nguas a3eu899NLATMIIAMIANIUAslaania 3(3-0-6)

VDITRYANNESTARANA

(Law, Ethics and Data Security Management in Digital Business)
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DBS 311 maﬁ’mmsqiﬁqaaﬁ'ﬂmemsa%ﬁmmuﬁ 3(3-0-6)
(Digital Business Management and Branding Management)
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DBS 312 mMsasailamaanakasmsaaInnanariudadianaaulay 3(3-0-6)
(Digital Content and Social Media Marketing)
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DBS 323 flypilszhngdiusugsnanana 3(3-0-6)

(Artificial Intelligence for Digital Business)
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DBS 412 u’i’mmsumenaqwéﬁﬁu%'uqiﬁﬁﬁaﬁ'@ 3(3-0-6)
(Innovation and Digital Business Strategy)
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DBS 415 mimmmﬁﬁuﬁﬂimwmﬁﬁaﬁ'@Ltazmﬁmﬂ:ﬁﬁ'@a&@ 3(3-0-6)

(Digital Ads Marketing and Data Analytics)
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DBS 490  ANNUWNGSNARANA 3(3-0-6)
(Seminar in Digital Business)
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LWB 480 nuungiumsLsmegsna 2(2-0-4)
(Law and Business Administration)
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BBA 492  @uWnafne 6(0-35-18)
(Cooperative Education)
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BBA 498 msHnu 1(0-35-18)
(Internship)
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MGT 424  TASIMUNIMSUTINSEsTA 3(3-0-6)
(Business Project)
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DBS 313  MSL3WITIATIMSESNARANA 3(3-0-6)

(Digital Business Project Management)
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DBS 314 m’;‘%é’mﬁuﬁ’mmqqiﬁqﬁ%ﬁa 3(3-0-6)
(Basic Research in Digital Business)
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DBS 322 Eumaétﬁm"luvgnaaﬁw%'uqiﬁqaaﬁa 3(3-0-6)
(Internet of Things for Digital Business)
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DBS 332  szuusduayumsanduladIusugsnanana 3(3-0-6)
(Decision Support Systems for Digital Business)
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DBS 333 MsaAMsUTayaruIA i 3(3-0-6)
(Big Data Management)
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DBS 411  1A3BINaRANARINSUMIAAIALAEMIHENIULTUR 3(3-0-6)
(Digital Tools for Marketing and Branding)
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DBS 413 wualungsnanana 3(3-0-6)
(Digital Business Trend)
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DBS 414  WalaWiARNNESIARANA 3(3-0-6)
(Special Topics in Digital Business)
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UNIRITILABANLES 6 WUIENA
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DBS 101 uiIANTsNMALUlAEUATMSAAMSETNARANE 3(3-0-6)
(Innovation Technology and Digital Business Management)
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DBS 201  wAlulaginanadinsugsna 3(3-0-6)
(Digital Technology for Business)
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DBS 111 MsaankuLUNANE@IUSLETIRAANS 3(3-0-6)

(Graphic Design for Digital Business)
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DBS 211  MSARIALATMIWIUTEAANALTIATUIDY 3(3-0-6)

(Computational Digital Marketing and Commerce)
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DBS 311  M3IAAMIFINANANALASMIAIIULTUA 3(3-0-6)
(Digital Business Management and Branding Management)
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DBS 312 msafuilampanauazmsnainnanakudedsnuanula 3(3-0-6)
(Digital Content and Social Media Marketing)
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DBS 322  Auwmasiinlunndedmsugsianana 3(3-0-6)
(Internet of Things for Digital Business)
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DBS 333 mMsaaMsTayauuIA g 3(3-0-6)
(Big Data Management)
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DBS 411  1A3BINaRANAR IS UMIAAIALAEMIRENIULTUR 3(3-0-6)
(Digital Tools for Marketing and Branding)
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DBS 412 u’i’mmeuLmznaqwéﬁw%'uqiﬁ@ﬁaﬁa 3(3-0-6)
(Innovation and Digital Business Strategy)
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DBS 413 wualungsnanana 3(3-0-6)
(Digital Business Trend)
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DBS 414  WalaWiARNNESIARANA 3(3-0-6)
(Special Topics in Digital Business)
Tadefiruiihaulagiumssanisgsianana dwiuusazananisineg Taaiadefias

W ldlunsGaunisseuaz el AuanuiiugauainiauinaiawazAnuB

DBS 415 MIAAIARNURDIAHUNAANALATMIILATIEN TRHE 3(3-0-6)
(Digital Ads Marketing and Data Analytics)
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FIN303 msaamsauida 3(3-0-6)

(Credit Management)
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FIN304 mM3anmsmsiau 3(3-0-6)

(Financial Management)
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FIN 307 AAIAMSLULAZEDNLWMTINY 3(3-0-6)
(Financial Markets and Institutions)
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FIN 308  mMS3LASIZWILMSIaU 3(3-0-6)
(Financial Statement Analysis)
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FIN309  “anmMsaanu 3(3-0-6)
(Principles of Investment)
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FIN310 msammamsauszulInglseina 3(3-0-6)

(Multinational Financial Management)
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FIN 411 maanmsAnNLRasLazmaiss e 3(3-0-6)
(Risk Management and Insurance)
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FIN 412 mimLLNuLLazmuqumqmsGu 3(3-0-6)

(Financial Planning and Control)
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FIN 413 miﬂimﬁugaﬂ'ﬁuw%'wémqmiﬁu 3(3-0-6)

(Financial Asset Valuation)
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FIN490  ANNUINNMIRULAZMIAINUY 3(3-0-6)
(Seminar in Finance and Investment)
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LWB 480 nOuangnmumsUsnIsgsna 2(2-0-4)
(Law and Business Administration)
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BBA 492  @&WNAAN® 6(0-35-18)
(Cooperative Education)
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BBA 498 msEmu 1(0-35-18)
(Internship)
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MGT 424  TASIIUNIIMSLIWITETTA 3(3-0-6)
(Business Project)
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(Personal Finance)
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FIN 306  mMSALEUINUSUIANTWIITS 3(3-0-6)

(Commercial Bank Operation)

118ALnaY : FIN 201 n1513UgsNa
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FIN 419  mM5atAs1zib a3 unamnamsiau 3(3-0-6)
(Quantitative Analysis in Finance)
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(Financial Institution Management)

118ALNRY : FIN 307 ARIANINUUAZANITUAI7ISY
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FIN 422  msisznuaundnsg 3(3-0-6)
(Non-Life Insurance)
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FIN423  msissmiadinuazganin 3(3-0-6)
(Life and Health Insurance)
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(Import-Export Financing)
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(Financial Research)
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FIN 428  mMeaamMIANMNLAEanIamMsidu 3(3-0-6)
(Financial Risk Management)
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FIN429  AA9NSSNNIIMSEU 3(3-0-6)
(Financial Engineering)
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FIN432  auldalasemauazmaanenanaslullle 3(3-0-6)

(Project Finance and Feasibility Study)
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FIN 435 meﬂimﬁugaﬁhﬁ'lu"lﬁauw%'wémqmiﬁu 3(3-0-6)

(Non - Financial Asset Valuation)
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FIN 436  mMaaamMaANNTIns 3(3-0-6)

(Wealth Management)
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FIN495  dszipuluilaqiiunamsRuuazmeanu 3(3-0-6)
(Current Issues in Finance and Investment)
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ACC 100 MSUTMSRUY 3(3-0-6)
(Financial Accounting)
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FIN201  mMsR{ugsna 3(3-0-6)

(Business Finance)
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FIN303 ~ msammsaulda 3(3-0-6)
(Credit Management)
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FIN304 mMsammsmsiau 3(3-0-6)

(Financial Management)
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FIN 307  ARIAMINULASFOILUMSIEY 3(3-0-6)
(Financial Markets and Institutions)
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FIN309  “aNMIaInu 3(3-0-6)
(Principles of Investment)
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FIN 411 maanmsANNLdEsLarmalssiuia 3(3-0-6)
(Risk Management and Insurance)
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FIN413  msussiliuyam@unsndniamsiiy 3(3-0-6)

(Financial Asset Valuation)
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FIN 436  mMIaAMIAMNNIAS 3(3-0-6)

(Wealth Management)

TT1LNALARY : FIN 201 N17W14G7709
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AWV IMTARIANANALAZUIANTTNALUAN

AGIIN 51 nu2EnNm
N, AWIEN-LU9AU 36 uU2ENA
DMR 202  WoAnssNEUSLNALARANA 3(3-0-6)

(Consumer Behavior in Digital Era)
11L9ALARY © DMR 201 ann17ma1A
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DMR 204 MSAAMSTRINIIMIARIALASTNNRLILTY 3(3-0-6)
(Marketing Channel and Supply Chain Management)
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DMR 205 NAagnimsas19nsI8uAILasmsmuuasIal 3(3-0-6)

(Branding and Pricing Strategies)
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DMR 301 nagnsmsdamsmsdasslugnaana 3(3-0-6)
(Communication Management Strategies in Digital Era)
T11NALNBY © DMR 201 YANN19ARA
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DMR 302 mMSARIALANLASIRUETTNRLEINA 3(3-0-6)
(Global Marketing and Consumer Culture)
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DMR 304 msanmsmsadanwazmsailanaianmsaing 3(3-0-6)

(Retailing and E-Retailing Management)
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DMR 305 msaamsgsnaunsulad 3(3-0-6)

(Franchise Management)
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DMR 403 MSILASIEUARIALAZIRUARIAAANA 3(3-0-6)
(Market Analysis and Marketing Research in Digital Era)
111%AunaY : DMR 201 wann17maa
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DMR 404 M3 NUHUAAIALNSIAENEMIARIARANS 3(3-0-6)

(Marketing Planning and Digital Marketing Strategies)
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DMR 490 SNNUIMNMIARIARANALATUIANTTNMSAILAN 3(3-0-6)
(Seminar in Digital Marketing and Retail Innovations)
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LWB 480 nuungiumseLsmegsna 2(2-0-4)
(Law and Business Administration)
UV]U’]V]?J@\‘]ﬂQMNWEIﬁﬁﬁi’ﬂﬂ’]ﬁ"ﬁ/ﬂé{/\i B9ANNIFIND uﬁ’wﬁmummiﬁ@ NNINAR N1TRU NNT
u??mi;T\ié’mmuqmmmzmmmm ARBAAUNITAILANNINLALA HANTENUTBNGINAARAIAN LAY

Y o a
AAIEET



Rangsit University Bulletin 2025-2026
ANLEUSHISSSTY FACULTY OF BUSINESS ADMINISTRATION

BBA 492  @&uUnaAnmn 6(0-35-18)

(Cooperative Education)
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BBA 498 msHnu 1(0-35-18)
(Internship)
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MGT 424  TASIMUNIMSUTINSEsTA 3(3-0-6)
(Business Project)
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DMR 206 mMsUssandNNUSNIIMIAaIA 3(3-0-6)
(Marketing Public Relations)
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DMR 207 mM9&519ARUNUANIIMIRANALAsRadenNaanlall 3(3-0-6)
(Content Marketing and Social Media)
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DMR 208 MSAAMSESNALTMIUALEINALULNG 3(3-0-6)
(Service and Entertainment Management)
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DMR 209 msfald@Sumseaneruianana 3(3-0-6)
(Sales Promotion in Digital Era)
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DMR 210 mMsampmMmsmsanda 3(3-0-6)
(Purchasing Management)
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DMR 211 ms@ammum‘s@gﬁmsﬁ 3(3-0-6)
(Packaging Design)
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DMR 212  MSARIANNATIEARANA 3(3-0-6)
(Direct Marketing in Digital Era)
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DMR 213  UIANSSNRNARNUNLAETMSAINATTA 3(3-0-6)
(Product Innovation and Creativity)
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DMR 214 m‘;‘mmmﬁ@mmé‘i’aﬁu 3(3-0-6)

(Sustainable Marketing)

WA LML wazANFURATanlugIna Uslemliledausuuazdenn Nansy
nunagsnafuifidanlfdauderesgsia gnan dwanden ulaung 18959118 UWATANINABINITYEY
Aaan dedTuuazmundsnn Idminensetinaduan LL@:W@JuﬁqiﬁﬂﬁLﬁuTm‘%u athaTuns wazdaiu
wazfilsrAnsnn

DMR 215  mMSARIAGIUSLAUALAzUTMsA S UL gIane) 3(3-0-6)
(Marketing for Products and Services for the Elderly)
ANHUHNELATAINAATYTRNEgeene W AnssnaeadUTinAdgeene luilaqiudinszi

o a

Hﬁﬁ%WﬁW@m@ﬂﬁ?mﬂ@tﬂ@ﬁ@ﬂ@ﬂm@ﬂ@qﬂ ﬂqiﬂﬂﬂHUUumuﬂﬁimﬂqﬂﬂuﬂqu@”UTﬂqiﬁqﬂ?UN@Q

e

g

[}

9
18 NAYNENIIATINAIIAUAN nsdeasnianantiudessuladiazeewlal n1sdeaisniinain
% dgl %4 o 4 v o
Foeiiian neneuauasanianelauazafautszivlaligndn uazlusunsuaanusing
DMR 216  mMsARIARINSLISINEIUNAUAL §5TALNAFUNIN 3(3-0-6)
(Marketing for Hospitals and Healthcare Business)
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DMR 217  MSARIARINSLESTRAUANNEATNTTN 3(3-0-6)
(Marketing for Agricultural Products Sector)
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DMR 218 msaa1adusugsnavinaiieauazlsausaluganaa 3(3-0-6)
(Marketing for Tourism and Hotel Business in Digital Era)
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DMR 219 msaaadusunguguslnanansiusiaaia 3(3-0-6)

(Marketing for Halal Product Consumers)
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DMR 303 ms&seAnNdnNusiugnauazllsunsuanuing 3(3-0-6)
(Customer Relationship Management and Loyalty Program)
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DMR 401 mMSaankUUIIUAILANLATMSAALAAIRLAN 3(3-0-6)

(Store Design and Visual Merchandising)
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DMR 402 mMSaAMIMSARIAAANG 3(3-0-6)
(Digital Marketing Management )
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DMR 201 W“anMSAAIA 3(3-0-6)
(Principle of Marketing)
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DMR 202 WganssuguslnAlugARAa 3(3-0-6)
(Consumer Behavior in Digital Era)
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DMR 204 MSAAMSTRINIMIANIALASTNNRLILTY 3(3-0-6)

(Marketing Channel and Supply Chain Management)
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DMR 205 NAagnimsas19nsI8uAILasmsmuunsiai 3(3-0-6)

(Branding and Pricing Strategies)
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DMR 208 mMeaAMSRINMAUTMIUATEINALTULAY 3(3-0-6)
(Service and Entertainment Management)
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DMR 209 msdad3umsangsinudanana 3(3-0-6)
(Sales Promotion in Digital Era)
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DMR 212 MSARIANNATIEARANA 3(3-0-6)
(Direct Marketing in Digital Era)
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DMR 215 mspaaindmsuiuALazusmedmsLegeans 3(3-0-6)
(Marketing for Products and Services for the Elderly)
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DMR 217 mMSARIARINSLESTRAUANNEATNTTN 3(3-0-6)
(Marketing for Agricultural Products Sector)
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DMR 219  mMsaaARIUSUNANELSInANARAMTNENAA 3(3-0-6)

(Marketing for Halal Product Consumers)
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DMR 301 naqwé’m'a‘ﬁ'ﬂmimiﬁamﬂuqﬂaaﬁ’a 3(3-0-6)
(Communication Management Strategies in Digital Era)
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DMR 302 MSARIALANKATIBNUETTHELSLAA 3(3-0-6)
(Global Marketing and Consumer Culture)
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DMR 304 msaamsmsatdanuazmspilandianmsaiing 3(3-0-6)

(Retailing and E-Retailing Management)
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DMR 404 m';m'NLLNummmmxn@qwémsmmmﬁaﬁa 3(3-0-6)
(Marketing Planning and Digital Marketing Strategies)
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DMR 490 @NNuUIMNMsAAIARANALAzUInANTsuMsA1Lan 3(3-0-6)
(Seminar in Digital Marketing and Retail Innovations)
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LSM 201  Anugiiasnumuladasnduazldguniy 3(3-0-6)

(Introduction to Logistics and Supply Chain)
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LSM 302 MSAAMSAUAIAIARILAEARIAUAT 3(3-0-6)
(Inventory and Warehouse Management)
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LSM 303 MSAAMSMIUUAILATMINTZANLRUA 3(3-0-6)

(Transportation and Distribution Management)
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LSM 304 msanmsandadnvin 3(3-0-6)
(Procurement Management)
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LSM 305 msaamslaadsnddnusugsnaalan 3(3-0-6)
(Logistics Management for Retail Business)
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LSM 307 msaamsldalmuidenagns 3(3-0-6)

(Strategic Supply Chain Management)
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LSM 309  maudaasnalusnusmula’agsing 3(3-0-6)
(Safety in Logistics)
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LSM 310  msussainsdmsumsanmsiaassingd 3(3-0-6)
(Packaging for Logistics Management)
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LsM 313 walulagiarsaumadiniumsaamslaasinduazldguniu 3(3-0-6)
(Information Technology for Logistics and Supply Chain Management)
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LSM 413  Taagand@1vsuaIumIumsuinLazmsasaan 3(3-0-6)

(Logistics for Export and Import Operations)
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LWB 480 nuaneNnUmMsusuIsgsna 2(2-0-4)
(Law and Business Administration)
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BBA 492  @unafne 6(0-35-18)
(Cooperative Education)
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BBA 498 msHnu 1(0-35-18)
(Internship)
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MGT 424  TASIUNIMSUTINSEsTA 3(3-0-6)

(Business Project)
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LSM 301  angnmsapmsiNamsanaulaniegsna 3(3-0-6)
(Management Science for Business Decisions)
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LSM 308 MSAAMIANIN 3(3-0-6)
(Quality Management)
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LSM 311 m3aamsANANNUsHaneladeamsuam 3(3-0-6)
(Supplier Relationship Management)
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LSM 312  mM33aanmsanmsiaasang 3(3-0-6)
(Logistics Management Research)
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LSM 314 mMSaAMIMSUUAINIGUN 3(3-0-6)
(Land Transport Management)
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LSM 315  mMSAAMSMIUAURINNNELA 3(3-0-6)
(Sea Transport Management)
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LSM 316 mMSaAMIMSUURINIGaTMA 3(3-0-6)

(Air Transport Management)
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LsM 317 Taaafindgnanvinssa 3(3-0-6)
(Industrial Logistics)
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LSM 318 mi'“aLﬂi’]zﬁmmmumqqmmumeu 3(3-0-6)

(Industrial Investment Analysis)
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LSM 319 mié'mmiuamfazwmqmmunisu 3(3-0-6)
(Industrial Pollution Management)
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LSM 320 msaamsmsaaiad1usuldginiy 3(3-0-6)
(Marketing Management for Supply Chain)
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LSM 321  msaamsidalniussnamsinsms 3(3-0-6)
(Supply Chain Management for Agribusiness)
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LSM 327 mié'mmfa‘qmmwmiummmiau 3(3-0-6)
(Small Scale Industry Management)
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LSM 328  §5TRAILNUMSIAMSTUURIFUAT WaNEVARMNS 3(3-0-6)
(Forwarder/Shipping Business and Custom Formality)
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LSM 414  mswennsalmuglasa 3(3-0-6)

(Demand Forecasting)
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LSM 495 ﬂezmu"luﬁﬂﬂguuw\ami@mmi‘[@wmnﬁ 3(3-0-6)
(Current Issues in Logistics Management)
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LSM 499  #2daNLANNIIMSAAMSIaAdANA 3(3-0-6)
(Special Topics in Logistics Management)
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LSM 201 Awdiflesdusuladsdnduazldginiu 3(3-0-6)
(Introduction to Logistics and Supply Chain)
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LSM 302 mMSAIAMIAUAIAIARILASARIAUAT 3(3-0-6)
(Inventory and Warehouse Management)
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LSM 303 MSAAMSMSUTUAILALTMINTZANLRUA 3(3-0-6)
(Transportation and Distribution Management)
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LSM 304 msaamsandadnyin 3(3-0-6)
(Procurement Management)
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LSM 305 mi@ﬂm‘ﬂ@@ﬂﬂﬂﬂﬂ’]ﬁ‘iuq%ﬂ@ﬂ’]ﬂ@ﬂ 3(3-0-6)

(Logistics Management for Retail Business)

13

FT1ALNEY | LSM 201 AdxidavausuladainduasTdginiy

AnBUzuAzANNEI AT INAANdILazgINadlan unumaesnisdnnIslaAaRng
a a 2 a o Il o o a v a o a a dl v a
Hegsnanan n1sdnnisldginiudmiugsnasan nsdpnistaagandineansuyulugsna

e Sho

AN N9 KEBNINEAERUAN N3UTUNIAUAIAYARIAMFLgIAAAUAN gLluuLNNIdRnsTaa
afnd dmiugsnasianasulail

LSM 307 m-aé’mmﬂﬁqﬂmu@maqwé 3(3-0-6)
(Strategic Supply Chain Management)
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LSM 309  anuidaaanalunusula’ging 3(3-0-6)
(Safety in Logistics)
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LSM 310 msussanmusndmsumsanmslaagnng 3(3-0-6)
(Packaging for Logistics Management)
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LSM 313 nalulagigsaumnadmsumsanmsiaaganduazldailniu 3(3-0-6)
(Information Technology for Logistics and Supply Chain Management)
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LSM 413 Ta3g@Rndad@1usuaumumsudnuazmsgseaan 3(3-0-6)

(Logistics for Export and Import Operations)
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FIN 310 mMsanmMsmsauszungdseina 3(3-0-6)

(Multinational Financial Management)
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IBA 211  nagnsmsaanszudneLszing 3(3-0-6)

(International Marketing Strategies)
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IBA 212  msaamslaasnnduazldginiussudneilszina 3(3-0-6)
(International Supply Chain and Logistics Management)
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IBA 311 walulagidusumsanmsasnaseudndseina 3(3-0-6)
(Technology for International Business Management)
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IBA 312 u%’mmsuLLaxn@qwémiLLﬂaiuizﬁuTm 3(3-0-6)

(Innovation and Global Competitive Strategy)
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IBA 313 MSANMIMSAIRBNBAZUILTN 3(3-0-6)
(Export and Import Management)
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IBA 314  MSAAMSETNALUNMEINGA 3(3-0-6)

(Business Crisis Management)

ATNAUNEY : MGT 202 aNANITUASAITAANIT

LA LANNIR mmummiﬂwﬁuﬁmmm?im mﬁﬂ@xn@uﬁuﬂmmm@m
18909ANNT 1ATANUIAEN mﬁ?ﬂi%ﬁumm@m NANTENLITDIANUIAENNINNTAANNT NNINILHLL
LANIYLAUNIRANNTANL e WomL‘ummummmimmimf;”qnqm @ﬂwmvm@\mﬂqmmq 7 19U
F09nN10E3N0H NIALANLAZLTA lIN19EANYS fgﬁmﬂummmmiﬂ‘umqumqmmmmlu



Rangsit University Bulletin 2025-2026
ANLEUSHISSSTY FACULTY OF BUSINESS ADMINISTRATION

LWB 482 ng‘nmﬂLﬁﬂqﬁuqiﬁqa‘wdwﬂszmﬁ 2(2-0-4)
(International Business Law)
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MGT 418 msaamegsnasenidssing 3(3-0-6)
(International Business Management)
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MGT 422 mMSAAMSITNINUGTTN 3(3-0-6)
(Cross Cultural Management)
AN WUAAALAENTLINNIS AN ALETsNEN TR LRI AN NLANANaTZWINg
Fmusssu MaeasluAunaeanisdanissyiulan nsdanisaanamatnvana lugnnuivinau uaz

NILETMNFNUNTNENNINY BT ANGaTY

IBA 490  ANNUIMNMIUIINTEINATEUINUTEINA 3(3-0-6)
(Seminar in International Business Administration)
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BBA 492  @unafne 6(0-35-18)
(Cooperative Education)
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BBA 498 msHnu 1(0-35-18)
(Internship)
FTNNAUNEY - AaNIVUlsnAAzAN [NEaeN9T 80 wiaena

o

= = P PN | ° <y o = Y o
LHRAUN ﬂﬂ‘lﬁ“ﬂmﬂﬂﬂ’ﬁ‘ﬂﬂ’m’]mw °‘] AMIUAUUAUILAD 1N ﬂﬂi&f’]r"]5mﬂﬁ’ﬂ’ﬂﬂ1ﬂﬂﬂ\1’]umq3~mﬂ’]ﬂu
a

= , = Y o a Al Y ' o oA
VIRUMUIENUATNTNFNG 7] AnponaulanazanpdesiuaadanAne Tddeandn 6 dUanif vive
210 Falus TneeglupannumiuAuuarsviiunazesann

BBA 400  lASIMUNIMSUTINSEsTA 3(3-0-6)
(Business Administration Project)
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DBS 211  MSARIALARESMSNINTLAANALTIATUIDY 3(3-0-6)
(Computational Digital Marketing and Commerce)
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DBS 312 msasaliiampanalazmsnainnanatnuiadeanaaulay 3(3-0-6)

(Digital Content and Social Media Marketing)

TaseaFedeya n1sdnnsdayadniugananaa deuAn wannsaiaiiem nns
fammiLu@mImﬂlm@ﬂmmmﬂi”m NALNENITAAIARATA NINTIHUALANIAIYBINITARIARATIA ae
mﬂm'afauvl,@umiﬂumimmmmmmuqﬂmwammmmmfv«m@ e Tand wltin Buasunsy gt g
i n3dnduduivlesd nnsvineadle lwagidu nsdnnisgaudeyagnd nstlszanunsldisiasile

¥ v
AaviaLdn 11 AA LI uAa UURIRANITNNINITAAIA TURDUNIIINLRUNNIAANARINSUNANITNAANA
wazn1rRanaaulalluaun A

HRM 415 msﬁ'ﬂmsw%’wmmugwéiwdwﬂfa‘zmﬁ 3(3-0-6)

(International Human Resource Management)
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IBA 411 nagnEmMIRsaNAnAMskazsIAssudneLlssina 3(3-0-6)

(International Product and Price Strategy)
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IBA 412  msAag1smsaaInseudInlszinalugnnana 3(3-0-6)
(International Marketing Communication in the digital age)
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(International Business Negotiation)
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(Current Environment in International Business)
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(Research MethodOlogy in International Business)
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(International Business Experiences)
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(Current Issues in International Business Administration)
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IBA 499  WdaNIAENINMSLZWIsEINasEudINlseina 3(3-0-6)
(Special Topics in International Business Administration)
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MGT 420 32899 UNNEITA 3(3-0-6)
(Business Ethics)
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DMR 201 W“anMsSAAIA 3(3-0-6)
(Principles of Marketing)
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IBA 211 naqwémsmmmwdwﬂizmﬁ 3(3-0-6)

(International Marketing Strategies)
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(International Supply Chain and Logistics Management)
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MGT 202 B4AMSLATMSAAMS 3(3-0-6)
(Organization and Management)
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MGT 418 msaamsgsnaseniadssing 3(3-0-6)

(International Business Management)
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(Communication Management Strategies in Digital Era)
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DMR 305 msaamsgsnaunsulad 3(3-0-6)

(Franchise Management)
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ETP 201  MSARIARANALAETMSNIMTEAANA 3(3-0-6)
(Digital Marketing and Digital Commerce)
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ETP 203 u%’mnisuLmznaqwéd’m%’uqs?m 3(3-0-6)
(Innovation and Strategies for Business)
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ETP 204 mMSAAMSESNAATALATY 3(3-0-6)

(Family Business Management)
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ETP 205 mMSAALTIMSaanLLy 3(3-0-6)

(Design Thinking)
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ETP 206 MSWAIUINARAUNLATMILIMS 3(3-0-6)

(Product and Service Development)
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ETP 405 LLuufiﬂa@mmumﬁzﬁqsﬁq 3(3-0-6)
(Business Simulation)
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LWB 480 nuanenumsusnIsgsna 2(2-0-4)
(Law and Business Administration)
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MGT 423 M&SUTUITAMNLALINIIMIANMS 3(3-0-6)

(Organization Risk Management)
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(Preparation for Internship for Entrepreneurship)
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(Internship for Entrepreneurship)
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ETP 495 msasgsmadusumatugilsznaums 4(0-35-18)
(Create a Business for Entrepreneurship)
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ETP 490  dununmailugilsznaums 3(3-0-6)

(Seminar in Entrepreneurship)
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ETP 499  wiadafAudusumaiugilsznaums 3(3-0-6)
(Special Toplcs in Entrepreneurship)
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MGT 411  mMsaAMSgsNIAUIALa 3(3-0-6)

(Small Business Management)
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MGT 415  mMSRTRINNESNA 3(3-0-6)
(Business Negotiation)
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MGT 416 mMsaAMSLTINaLNg 3(3-0-6)

(Strategic Management)
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MGT 418 msanmegsnaseninadssing 3(3-0-6)

(International Business Management)
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