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3. Naﬁwémit?ﬂuim@auﬁ'ﬂgmi (Program Learning Outcomes : PLOs) NAANEMS

Faurasvangns Jaeil

21 (PLO1) anansnadnassAudalznmeeuasifnannlunisaienuiiiaona
fanadEszAUaNTW

22 (PLO 2) gnansadenm danisgsianiwen sidegsiadulnetiessanuii
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waaeAmAniallutislassadranangnsaanily 3 nauden Gl
ﬂ@:uﬁ 1 LL@:T‘]@:N‘?{ 2 AuuUeifgIN 15 NI
waflu
ﬂ@:uﬁ 1 dmaneaiumane ae (RSU Identity) 3 NI
ﬂ@:uﬁ 2 poandugnanaznisieans 12 NI

(Internationalization and Communication)
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Iﬂﬂﬂ@:NﬁZ wiveaniflu 2 nguaT o
ngu 2.1 nguATnmneange (English Language) 6 Masne
Ngu 2.2 NANITINIEIUIUTIRARAz U sTaUNNTiTE UL sTinA
(International Language and International Experience) 6 Masne
n@juﬁ 3 @uananms (Interdisciplinary) 15 Nanm
TnAN¥ANIIDIABNERUANNNANINETTN RSU13x, RSU14x, RSU24x, RSU15x, RSU16X,
RSU17x, uazRSU18x taeludnngusiaaen 1l 3 wiseiin maudslidenndn 15 wisefin

4122 NUIATTUANY 93 PUAR
1) Emﬂﬁuﬁmﬁmﬁw 21 ML Am
2) ATIN 72 ML Am
n. AmnTn-TTaAy 54 WA
2. FTN-1aen 18 oA
4123  NNIAFTUABNLES laitleandn 6 MdaenA
sedadEn
UNIAITEUNRNE 93 ILERT
1) ﬁmﬁugmﬁmﬁw 21 ML Am
COD 101 ﬂﬂmmﬁulﬁﬂmiﬁmﬁ 3(1-4-4)
(Drawing for Communication)
coD 102  AlwanuAallzuaznirzesnwuy 3(1-4-4)
(Color for Art and Design)
COD 103 ﬁuﬂmﬁ@ﬂummi@@mmu 3(1-4-4)

(Fundamental of Art and Design)

COD 104 mmﬁqnqmﬁ'@mi@@mmu 3(2-2-5)
(English for Design)

COD 106  iszdRAnamsni1saaniuy 3(2-2-5)
(Design History)

COD 109  mandamefiieluuaanuLuL 3(1-4-4)
(Computer Aided Design)

COD 110 LLmuﬁTLL@zmumﬁ'm 3(2-2-5)

(Brand and Storytelling)
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2)  AdIENW 72 Nuanm
n. ANTIN-T9AL 54 wiaefim
fiﬂmuuufmﬁm(mimﬂ-ﬂﬁﬁﬁ-ﬁﬂmﬁwmmm)

PHO 130 mmchendesdu 3(1-4-4)
(Basic Photography)

PHO 131 NN79ALANARALE 3(1-4-4)
(Studio Lighting)

PHO 140 AeviAunwiioad 3(1-4-4)
(Basic Visual Media)

PHO 250  Us¥imAatesanatalazAateningny 3(2-2-5)
(History of Contemporary Art and Photographic Art)

PHO 261 m@mm@m?ﬁlﬂﬁﬂumw 3(1-4-4)
(Experimental Visual Media)

PHO 270  AYWoNITSWIaltel 3(1-4-4)
(Commercial Photography)

PHO 271 mm@nLLUULEMLﬁﬂﬁmTﬂumW 3(2-2-5)
(Sound Design for Visual Media)

PHO 273  A@leea1sm 3(1-4-4)
(Video Art)

PHO 310  guvisan1anIngng 3(2-2-5)
(Photography Appreciation)

PHO 311 SmiusssuAnNENARTALAN 3(3-0-6)
(Cultural Study in Visual Media)

PHO 312  Aatznnnngsonasiy 3(1-4-4)

(Contemporary Fine Arts Photography)

PHO 360 AN W@ne&n9AR 3(1-4-4)
(Documentary Photography)

PHO 386 n1siaamedatlznindnauasiiaeansm 3(2-2-5)
(Research for Photography and Media Art)

PHO 391 ARt 1(0-35-18)
(Practical Training)

PHO 392  nisLAvsUARLazAaL 3(2-2-5)

(Management in Art and Media)



PHO 491

PHO 494

PHO 496

NNELVR

*@UNAANE
(Cooperative Education)
ATATENAALITNLE

(Art Thesis Preparation)
AaLliinug

(Art Thesis)
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7(0-35-18)

3(2-2-5)

8(2-18-13)

* g WiufiRenEuuden PHO 491 anniadne TdfesFaudsn PHO 391 nstlnanu

173N PHO 392 N1313939 UdaunasAally hazdtn PHO 494 nasisizeuAaLling
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AANUWLL AI1UIU 18 UULEns

PHO 212

PHO 213

PHO 242

PHO 343

PHO 362

PHO 363

PHO 364

PHO 378

PHO 379

ANNARASINATTA

(Creative Thinking)
N131ERBIIRARLZ N INENE
(Presentation for Photography)
N3R5 NAITANTNANLABNNILARS
(Digital Imaging)
pncnele T AT A
(Photography for Multimedia)
NTAF9NINENENIARN
(Alternative Photography)
nanayARaluanINLIAdaN
(Environmental Portrait)
NNIRANLLLLAZAAUNIIANNTARLY
(Exhibition Design and Management)
AIEnEANILHEL

(Fashion Photography)
NNIBNULILTAUANIRBINULHE LN
(Visual Media for Publishing)

3(3-0-6)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(1-4-4)
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PHO 412

PHO 413

PHO 414

PHO 415

PHO 416

PHO 417

PHO 418

PHO 419

PHO 420

PHO 421

PHO 422

PHO 423

PHO 470

PHO 473

PHO 495

PHO 476

nstanGesluanudeiaunn
(Narrative Structure in Visual Media)
nua s AR AL

(Creative Projects in Visual Media)

AVINEINTRDTTAUNIN

(Interdisciplinary Projects in Visual Media)

deviAun wAnEn lusaszina
(Visual Media Study Abroad)
mﬁmm%uzga

(Advance Studio Lighting)
%@N’MHEI?JVIEIW

(Visual Anthropology Media)
AalznnonamInNAn
(Conceptual Based Photography)
g19uaLAL T uiALNIW

(Visual Soundscape)
Aauuazindin

(Film and Darkroom)
NUReLazN NN
(Handmade Objects and Photographs)
PRI I R raeree
(Creative Short Film)
devirunnlusamsssuastelusl
(Visual Media in Popular Culture)
nsANEEIuLAAA

(Individual Study)
n193anTalUAaznIwaNe
(Photography Criticism)
Aununnwnauaziinaansm
(Photography and Media Art Seminar)
RatlznwanendennnuAn i

(Cconceptual Photography on Site-specific)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(3-0-6)

3(0-6-3)

3(3-0-6)

3(1-4-4)

3(2-2-5)
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PHO 477 Aalsdenaw 3(2-2-5)
(Mixed Media Art)
DMR 207 mm%’ﬁmaumuﬁmqmmmmLmzﬁfaz‘fmﬁm@@uvlmﬁ 3(3-0-6)

(Content Marketing and Social Media)

DMR 213 WiRNssuNaninsilaznnsasassm 3(3-0-6)
(Product Innovation and Creativity)

DBS 412  WiRNIINUALNALNEAUTLgINAnATIA 3(3-0-6)
(Innovation and Strategies for Digital Business)

MGT 200 naaugilsznaunig 3(3-0-6)

(Entrepreneurship)

3. UNIRILNADNES Taivasn 6 UUBNA

WwanaingeRTNitlagaulununanandasad@nias lAsuAIwuzinaInaNan s iUFnE

4. nguATIn lsiaand 15 PUPERTE

° o o X a o a Ay Py a v A a

AMILTNANEANedy ALz waranaTew NseenisEeudninlaeliiaenEewann
seRansase bR lddasndn 15 viiaanin

PHO 130  nwdneniiaqdiu 3(1-4-4)
(Basic Photography)

PHO 131 n139aLasdnAle 3(1-4-4)
(Studio Lighting)

PHO 140 AeviAunwiiodd 3(1-4-4)
(Basic Visual Media)

PHO 261 m@m@@ﬁ@ﬁﬂumw 3(1-4-4)
(Experimental Visual Media)

PHO 270  Aawanelmaw el 3(1-4-4)
(Commercial Photography)

PHO 273  A@leasm 3(1-4-4)
(Video Art)

PHO 311  SmusIsuANENARALAN 3(3-0-6)
(Cultural Study in Visual Media)

PHO 312  Aaveninwnngsiuags 3(1-4-4)
(Contemporary Fine Arts Photography)

PHO 360 N Wa18&19AR 3(1-4-4)

(Documentary Photography)
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BHUNTSANE YUUN 1

nMAMsAnEnAsaY
RSU 111 Social Dharmacracy 2(2-0-4)
RSU 18X Students must enroll 5 3(X-X-X)

subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

RSU 24X Students must enroll 5 3(X-x-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

Total 8 Credits

MAMsANER 1

ENL 125 English for Global Exploration 3(2-2-5)

RSU 13X Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 101 Drawing for Communications 3(1-4-4)
COD 102 Color and Light in Design 3(1-4-4)
COD 103 Basic Design 3(1-4-4)
PHO 130 Basic Photography 3(1-4-4)

Total 18 Credits
AMAMSANER 2
RSU 112 Sports for Health 1(0-2-1)
RSU 16X Students must enroll 5 3(1-4-4)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 104 English for Design 3(2-2-5)

PHO 131 Studio Lighting 3(1-4-4)

PHO 140 Basic Visual Media 3(1-4-4)

PHO 250 History of Contemporary Art ~ 3(2-2-5)
and Photographic Art

Total 16 Credits

LHUN1SANEY YUTUN 2

AAMSANEN 1

ENL 126 English in TED - Technology, — 3(2-2-5)
Entertainment and Design

COD 106 Design History 3(2-2-5)

COD 110 Brand and Storytelling 3(2-2-5)

PHO 261 Experimental Visual Media 3(1-4-4)

PHO 270 Commercial Photography 3(1-4-4)

PHO XXX Major Elective 1 3(X-%X-X)

Total 1 8 Credits
MAMSANENT 2

ENL 127 English at work 3(2-2-5)
COD 109 Computer Aided Design 3(1-4-4)
PHO 271 Sound Design for Visual Media3(2-2-5)
PHO 310 Photography Appreciation 3(2-2-5)
PHO xxx Major Elective 2 3(X-x-X)
PHO xxx Maijor Elective 3 3(X-X-X)

Total 18 Credits



BHUNSANEN FUUN 3

mamsAnET 1

ENL 128 Presentation in English 3(2-2-5)

RSU 15X Students must enroll 5 3(1-4-4)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

PHO 273 Video Art 3(1-4-4)

PHO 312 Contemporary Fine Arts 3(1-4-4)
Photography

PHO xxx Major Elective 4 3(X-X-X)

PHO xxx Major Elective 5 3(X-%-X)

Total 18 Credits

NMAMSANENT 2
PHO 311 Cultural Study in Visual media 3(3-0-6)

PHO 360 Documentary Photography  3(1-4-4)

PHO 386 Research for Photography 3(2-2-5)
and Media Art

PHO xxx Major Elective 6 3(X-x-x)

XXX xxx Free Elective 1 3(X-X-X)

Total 15 Credits

24Laan
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LHUNNSANET TUTUN 4

mAmMsAnnsau
PHO 391 Pratical Traning 1(0-35-18)
Total 1 Credits
MAMsANET 1
PHO 494 Art Thesis Preparation 3(2-2-5)
PHO 392 Management in Art and Media 3(2-2-5)
Total 6 Credits
MAMsANE 2
PHO 496 Arts Thesis 8(2-18-13) 8
XXX xxx Free Elective 2 3(x-x-X) 3
Total 11 Credits
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Jy1aon
PHO 212 Creative Thinking 3(3-0-6)
PHO 213 Presentation for Photography 3(1-4-4)
PHO 242 Digital Imaging 3(1-4-4)
PHO 343 Photography for Multimedia 3(1-4-4)
PHO 362 Alternative Photography 3(1-4-4)
PHO 363 Environmental Portrait 3(2-2-5)
PHO 364 Exhibition Design and Management 3(1-4-4)
PHO 378 Fashion Photography 3(1-4-4)
PHO 379 Visual Media for Publishing 3(1-4-4)
PHO 412 Narrative Structure in Visual Media 3(2-2-5)
PHO 413 Creative Projects in Visual Media 3(2-2-5)
PHO 414 Interdisciplinary Projects in Visual Media 3(2-2-5)
PHO 415 Visual Media Study Abroad 3(1-4-4)
PHO 416 Advance Studio Lighting 3(1-4-4)
PHO 417 Visual Anthropology Media 3(1-4-4)
PHO 418 Conceptual Based Photography 3(1-4-4)
PHO 419 Visual Soundscape 3(2-2-5)
PHO 420 Film and Darkroom 3(1-4-4)
PHO 421 Handmade Objects and Photographs 3(2-2-5)
PHO 422 Creative Short Film 3(1-4-4)
PHO 423 Visual Media in Popular Culture 3(3-0-6)
PHO 470 Individual Study 3(0-6-3)
PHO 473 Photography Criticism 3(3-0-6)
PHO 476 Conceptual Photography on Site-specific 3(2-2-5)
PHO 477 Mixed Media Art 3(2-2-5)
PHO 495 Photography and Media Art Seminar 3(2-2-5)
DMR 207 Content Making and Social Media 3(3-0-6)
DMR 213 Product Innovation and Creativity 3(3-0-6)
MGT 200 Entrepreneurship 3(3-0-6)
DBS 412 Innovation and Strategies for Digital Business 3(3-0-6)
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alFyunasaIunIEn
Aaliugin (n1reenwuunie’ll)
Bachelor of Fine Arts (Interior Design)
AN.L. (N17R8NLULNNE W)
B.F.A. (Interior Design)
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3. Naﬁ’wémﬂ?ﬂu:}fﬂmué’ngm (Program Learning Outcomes : PLOs)
ielsinadninsGeuiremangasiinusenadesiuanudesnissniugesddouls
Aefdretngia punssunaudngmsaiuanadninsBeufremAngnIaN AT LN
prwdasnaaniuresdiidanlfidasinaneeniulsnfuten - iielfiulad nadnsnsGeufes

WANQRINNIVUARTATRLAGNINGETIY 4 ATUANNIUITNIATFIUANM TulsazszAuFeya

4. TASIRSNNANGAT ST AT UUILTA
4.1 MANgAS
411 adaumgin

ANUINUILNATINAABANAN GRS 136 Mdosim
41.2  IANATNUANGAT
4121 wnpdmAnesialy 30 woefe
waamiTAnsaliuislassadreawangasaanilu 3 ngadan feil
mjm’?i 1 LL@tﬂZ\jN‘T’{ 2 AuuningN 15 maenm
woaifu

o o

NgNN 1 SRAnEINMNINENAY (RSU Identity) 3 maenm
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naud 2 Anufluanauazmsdasns 12 WUENA
(Internationalization and Communication)
Tnangud 2 wiseanflu 2 ngadan  Fail
ngu 2.1 NNAITINEIEINy (English Language) 6 wUunm
NgN 2.2 NN HUIUTIARAZLITALN1IRIE NI sEimnA
(International Language and International Experience) 6 #qginia
n@:uﬁ 3 @uananms (Interdisciplinary) 15 nuaanm
TnANEANNIRENITEUAINNANIRATTY RSU13x, RSUT4x, RSU24x, RSU15x,
RSU16x, RSU17x, uazRSU18x Ingilaignngusiaian Ilsiiiu 3misefin sanudalaitieandn 15 mioeiin

4.1.2.2 BUNIAITUANTE 100 wiaein dsznaudag
1) ﬁmﬁugm%ﬁw 27 Wefin
2) FIN 73 Wdefin
. ATTN-1T9A" 61 Wdaene
N.1 NUIAITIUAN 36 PR
n.2 Rt ATulas 18 PRR
N.3 NHIAITAULAYU 7 Wenm
. FETN-1aen 12 wdagdin

4.1.2.3 NUIAITUADNLET ldtdasndn 6 PneAm
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COD 101

COD 102

COD 103

COD 104

COD 106

COD 110

INT 115

INT 122

INT 233

INT 226

INT 227

INT 327

PHIAIT RN
o X -~
1) FTNUFUITVIN

S18ERIL

100 wigfn dsznaumae
27 wiain
uunaEAn(Ussane- U IR-Anwdaumiies)

ﬂ’]ﬁ"]"]mﬁulﬁ@ﬂ’]ﬁ‘?@;@@qﬁ‘ 3(1-4-4)
(Drawing for Communication)
alunuRadzuaznireanuuy 3(1-4-4)
(Color for Art and Design)
ﬁugmﬁ@ﬂumzmm@mmu 3(1-4-4)
(Fundamental of Art and Design)
mmﬁqnqmﬁ@mi@@mmu 3(2-2-5)
(English for Design)
UsedRAaninIsaaniL L 3(2-2-5)
(Design History)
LUTUALAZNNIEN e 3(2-2-5)
(Brand and storytelling)
ns@euuuune ey 3(1-4-4)
(Introduction to Basic Interior Working Drawing)
nseenuuy aneluiiead 3(2-2-5)
(Introduction to Interior Design)
NI URLUITITN 3(1-4-4)
(Professional Working Drawing)

2) AIEW 73 nUEnNA

n. 1 IN-119AL 61 wiafie

N.1 UNIAITIUAN

36 wdlanm
uunaeAn(Ussane-UIR-Anwdaumiies)

nsaanuuungluaIAITRNaAl 5(1-8-6)
(Residential Interior Design)

ﬂ’]ﬁ"ﬂ’ﬂﬂLLUﬂfl’]ﬂiu'ﬂ\iﬁﬂi 5(1-8-6)
(Corporate Interior Design)

ﬂ’]ﬁ"ﬂ’ﬂﬂLL’LI'].IJ’]’]EIIH@”]ﬂ’]ﬁ‘ﬁq?ﬁ@ﬂ'ﬁﬁ‘ﬂ?ﬂ’]ﬁ‘ 5(1-8-6)

(Hospitality Interior Design)



INT 328

INT 423

INT 490

INT 496

INT 232

INT 240

INT 242

INT 342

INT 343

COD 105

INT 470

COD 391

INT 491

n1seenkuUNeluaIAIgINATINI e
(Commercial Interior Design)
ﬂ’]?’i’]‘ﬂﬂLL‘LI‘LIﬂ’]EISLuL‘QN‘]EIJ?M’m’]?
(Multifunction Interior Design)
AaATENARL NS

(Art Thesis Preparation)

AaLtnug

(Art Thesis)

N. 2 UNIRITUNALULAE

m@uﬁqLmﬁﬁ@mu@@mmumﬂlu
(Computer-Aided for Interior Design)
Tanuaznisneaieiuiuesnuuuniely
(Materials and Interior Constructions )

mATALATan lWN1T8RNLLLIATENEEY

(Materials and Techniques in Furniture Design)

Taamnussluueaniuuniely

(Soft Furnishings in Interior Design)
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5(1-8-6)

5(1-8-6)

3(1-4-4)

8(2-18-13)

18 uuENm

3(1-4-4)

4(2-4-6)

3(1-4-4)

4(2-4-6)

walulateulnfiuszuy waznmsgiuandasaieniglueinns 4(2-4-6)

(Environmental Control Systems and Safety Standards for Interior Design)

n. 3 nNIMTIEULAYY

NNFIRELAZNIZUIUNITAALTIRDNLLIL
(Research and Design Thinking Process)

= = a a
nssznetdznanwlumegsnia

(Professional Practices and Design Entrepreneur)

] a =l
NFRNNUATNTN
(Practical Training)
AUnNaAnE

(Cooperative Education)

7 wULEDA

3(1-4-4)

3(1-4-4)

1(0-35-18)

6(0-35-18)
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INT 380

INT 381

INT 383

INT 384

INT 385

INT 480

INT 482

INT 483

INT 484

INT 485

INT 485

INT 486

INT 487

INT 488

INT 489

DMR 207

a ] =
a. AEIIN-LRan

12

e &

AUIUNILNRA(LU9TeN-ULR-A

NseenuULLAseGeusaNaT

(Contemporary Furniture Design)
NITBANLL UL &N

(Lighting Design)
LLUU’%’]@@M@NWQLﬁl@ﬁﬁﬁmﬂu@’ammumﬂu
(Computer Modeling for Interior Design)
Fanedmiunnseanuuunely

(Textiles for Interior Design)
n13amesAtsznavluniseaniuuniely

(Interior Design Accessories)
ﬁmumlﬁ@miw%ﬂﬁ

(Seminar on Conservation and Preservation Topics)
N1TRANLULAIY

(Landscape Design)

n13UIMNTaANNslAs NNTaanuuLne

(Interior Design Project Management)
N13LUIMNTNNINeaF 19 UeanuLNNe T

(Interior Design Construction and Facility Management)
ﬁmlﬁf;Lmir%uq\uﬁ@muﬂ@ﬂLLU‘].ImEflu
(Advanced Computer for Interior Design)
ﬁmlﬁf;Lmir%uq\uﬁ@muﬂ@ﬂLLU‘].ImEflu
(Advanced Computer for Interior Design)
Tm\mﬂiﬁﬂwﬂmuqﬂm

(Individual Study)
ﬁ@ﬂ::vhnﬂLﬁfﬂmi@@mmumﬂu

(Thai Arts for Interior Design)
m’auﬁfam’ai‘ﬁl@ﬁﬁLLuuﬁﬁammmumﬂmmi
(Compute -Aided Building Information Modelling)
N17RANLLLENTIANIS

(Exhibition Design)
ﬂf]m?’]\‘imumuﬁm\m’]immLL@?&%@Z?MN@@‘L{L@&

(Content Marketing and Social Media)

3(3-0-6)

wiaenm
NEIAVLALLES)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(2-2-5)
3(1-4-4)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)

3(1-4-4)
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DMR 213  WIRNTTNNARS I aznN19457194994 3(3-0-6)
(Product Innovation and Creativity)

DBS 412  WiRNIINLATNAYNIAUTLINARAIA 3(3-0-6)
(Innovation and Strategies for Digital Business)

MGT 200 mn‘flu;ﬁﬂizﬂ@umi 3(3-0-6)

(Entrepreneurship)

3. UNIAITUADNES 6 UNUIBNA
iRananeRT MLl agauluNNInaNAasag@mn
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= & a4
WHUNISANED BUUN 1

nMAMsAnEnRsa
RSU 111 Social Dharmacracy 2(2-0-4)
RSU 18X Students must enroll 5 3(X-X-X)

subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

RSU 24X Students must enroll 5 3(X-%-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

Total 8 Credits

MAMSANEAT 1

ENL 125 English for Global Exploration 3(2-2-5)

RSU 13x Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 101 Drawing for Communication  3(1-4-4)

COD 102 Color and Light in Design 3(1-4-4)

COD 103 Fundamental of Art and Design3(1-4-4)

INT 115  Working Drawing for 3(1-4-4)
Interior Design

Total 18 Credits

MAMsANER 2

RSU 112 Sports for Health 1(0-2-1)

RSU 16x Students must enroll 5 3(X-Xx-X)
subjects (15 credits) in GROUP 3 *
Interdisciplinary.’

COD 104 English for Design 3(2-2-5)
COD 106 Design History 3(2-2-5)
INT 122 Introduction to Interior Design 3(2-2-5)

)

INT 233 Professional Working Drawing 3(1-4-4
Total 16 Credits

LHUNNSANET FUTUN 2

mamsAnT 1
ENL 126 English in TED - Technology, 3(2-2-5)
Entertainment, and Design
COD 110 Brand and Storytelling 3(1-4-4
INT 226 Residential Interior Design 5(1-8-6
3(1-4-4
3(1-4-4

Total 17 Credits

INT xxx Major Elective 1

)
)
)
INT xxx Major Elective 2 )

AAMSANEN 2

ENL 127 English at Work 3(2-2-5)

INT 227  Corporate Interior Design 5(1-8-6)

INT 232  Computer-Aided for Interior ~ 3(1-4-4)
Design

INT 240 Materials and Interior 4(2-4-6)
Constructions

INT 242 Materials and Technique in 3(1-4-4)
Furniture Design

INT xxx  Major Elective 3 3(1-4-4)

Total 21 Credits



LHUNNSANET TUUN 3

AMAMsANER 1

ENL 128 Presentation in English 3(2-2-5)

RSU 15x Students must enroll 5 3(2-2-5)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

INT 327 Hospitality Interior Design 5(1-8-6)
INT 342 Soft Furnishing Interior Design 4(2-4-6)
INT xxx Maijor Elective 4 3(1-4-4)
XXX xxx Free Elective 1 3(X-x-X)

Total 21 Credits
MAMSANEN 2
COD 105 Research and Design Thinking 3(1-4-4)

Process
INT 328 Commercial Interior Design  5(1-8-6)
INT 343 Environmental Control 4(2-4-6)

Systems and Safety Standards for
Interior Design

INT 470 Professional Practices and 3(1-4-4)
Design Entrepreneur

XXX xxx Free Elective 2 3(x-x-x)

Total 18 Credits
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LHUNNSANEN TUTUN 4

NMAMSANEASaY
INT 391 1(0-35-18)

Total 1 Credits

Practical Training

mamsAnEd 1

INT 423  Multifunctional Interior Design 5(1-8-6)

INT 490 Art Thesis Preparation 3(1-4-4)
Total 8 Credits

MAMSsANER 2

INT 496 Art Thesis 8(2-18-13)

Total 8 Credits
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priplEhlp

FUAITIN Fadtn

INT 380 Contemporary Furniture Design 3(1-4-4)
INT 381 Lighting Design 3(1-4-4)
INT 383 Computer Modeling for Interior Design 3(1-4-4)
INT 384 Textiles for Interior Design 3(2-2-5)
INT 385 Interior Design Accessories 3(1-4-4)
INT 480 Seminar on Conservation and Preservation Topics 3(2-2-5)
INT 482 Landscape Design 3(2-2-5)
INT 483 Interior Design Project Management 3(2-2-5)
INT 484 Interior Design Construction and Facility Management 3(2-2-5)
INT 485 Advanced Computer for Interior Design 3(1-4-4)
INT 486 Individual Study 3(1-4-4)
INT 487 Thai Arts for Interior Design 3(1-4-4)
INT 488 Compute -Aided Building Information Modeling 3(1-4-4)
INT 489 Exhibition Design 3(1-4-4)
DMR 207 Content Making and Social Media 3(3-0-6)
DMR 213 Product Innovation and Creativity 3(3-0-6)
MGT 200 Entrepreneurship 3(3-0-6)
DBS 412 Innovation and Strategies for Digital Business 3(3-0-6)
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FaFynuazanaien
Aalinugia (n12aanuuuimnArail)
Bachelor of Fine Arts (Communication Design)
A8, (NraantuLimararl)

B.F.A. (Communication Design)

sy dngulszaen  wasuaaWsmMeIFaus
1. st raIvangns

'
I o

uaNgRIAaLiudn a1r3ginseenuuuiinafall dneduniseaniuy ANy

3

Tunsimuntndaiaanafuazaudilalugruniseenuuunisiimeadall FaannsddilidEuu
mmmﬁmmﬁﬂmLmzmmmmmlumiﬂszgﬂm"’l%mmiiums@@nLLuummmﬁﬁ@mmwm:ﬁ
endnealluaneimdninesnuuunnsaeasen u@nmnﬁﬁqLﬁuﬂﬂﬁﬁﬂuiLﬁ@ﬂ@:Qﬂm“lf’ﬁﬁﬂm
nseanuuutimeadarl wmalulad ﬂ’]ﬁ‘Lﬂuéﬂ%ﬂ‘ﬂULL@Xﬂ’]??‘i‘ﬂ@’]?ﬂ’]H’]ﬁﬂﬂﬂHLﬁﬂﬁ/ﬂﬂﬂ’]‘v\l‘i’ﬁ\‘iﬁ?ﬁ@
LAZEAAINNITNATINAIIATRIUTENA LAZITUN TN LN ARNNNLAZ AN TANINAINIONIRTNTN
Imfﬂé’?umﬁumuumﬂﬁumwﬁaluﬂﬁﬁﬁmuﬂmul,mL‘ﬁ'@lﬁmmmﬂrﬂ@um?ﬂwiummﬁLﬁ'mi@\mﬁm
mememmuﬂﬂum@ﬂgummuimmmﬂawmﬁmwLL@vwmmmmmwsLuawmumrm AREIAYNM

HQN‘LALL@wﬁQWN?UNmﬁj‘ﬂllﬁ\mE"IVI@JQ?’N@MI]’]WT’J[FILL@Jﬂu']ﬁﬁWlfo;luslu"ﬂ@Q@QﬁNLLﬂwLﬁ?‘L‘WﬂQ Tmein

Lm@mﬂ']@wﬂumsmuiumn@mu%mﬂq;_jL@ﬂuluLﬂugwu@mmmium@mLuwmm HAINAINNID
TunnsAsaazinazuilatioun sanieilvineylunisdseansldaniuazinalulatiine W gu
wardaaneteilss@nsnmuazeagy
2. nguszasATRIuaNgns
4y o oo da g " o o
2.1 Wesindudiantanuzuazanudilalunisesniuunisdesns ngugiugued
Aatle uazuannislunisdeans ine liaunsoWawinezLaznslsegnsldanuilunseantuina
NUNHUsE@ENEN W
dl % o a dld ¥ v o = a 3| o
2.2 iegintudinnianuiauuinnesu walulat wazgsnaluniaduineanuuy
dld 3| ¥ % % % ] = a a
A nuazassadudisznaunisfuniseanuuuainassAlaesnallsrdnsnn
4y o s das a oy . y - o
2.3 eaiiudinnlvinyeannanaieassAvaznisldmalulagluniseanuuun
dseleminaluduiasegianazdsnusasnaanunilss@nann
U P a ga A e ¢ e
2.4 Weaiduianiinern1sauinaendinnewmuinruarliufase
ADTUNNTOIN
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wanuuilasashesieiiles Tmﬂlﬁﬁﬂ@@ﬂLL‘uu:ﬁmmL%J’ﬂf-ummmﬂ?:qﬂmﬂ%ﬁnm%\iﬂa‘zﬂﬂu%ﬁw
LazAHUTIR

25 eabaindinnsanudtlanazanuipmeeANLANALAZA AN
Tudapniardmuass 34;\123'mmmmuéfuﬂuﬁqmmﬁ'umﬂumﬂiu@mmm

26 \eaiaiudinfidassuussaiadn mﬂmﬁﬁLL@:LﬂmVummﬁmﬁmmﬁﬁlu
ﬂms\lm"l?wﬁ@ﬂf}’mﬁﬂLL@::NM’TLL‘LI@\‘]mul,erLL@Zé%uﬁdﬂﬁ‘:ﬂﬂﬂa‘m%WLL@tﬁﬁLﬁu%?m

2.7 \esfraTudafiflenuAsaiassdlunsuanseannieauAaiivannuaissiig
neeufuarnIseanuuUATINATIANALlug U LILIANS

2.8 Lﬁ'ﬂm%ﬂqﬁmeﬁmﬁmmmﬁﬂuimﬁﬁmmmuﬂ@ﬂLLUUMﬂWM%NL@ﬂﬁﬂHﬂMN
pueanlunslsznanAean LL@:mﬂ.ﬂuﬁﬂizﬂ@umiﬁﬁﬂ@zam%mw

3. WARWEMSL3AUSIRINANGAST (Program Leamning Outcomes : PLOs)
4 9y o o oy o = v o ¥ ° o v >
Walinadnsnisisauaemdangnsilannaenpdesiuanusasmnisaniuresidouls
\ReNHFR1TNTIR ALIENITNNNINANGATAIINAUANAANENNFFIUSVBINANGATAINNITILATIZAAULN
P o vt Y I @ @ A 5y . v s Ay
pnseanisaiuresldouldidadinanesniiudsuiiutien - e liiuladiuadninisFeuiaes

WANGATNNIUARTATELAGNINHEIY 4 FIUANNNTTNIATFILAMGR lunsazszALLFyny)

4. TASIRSNUANGAT FIEATIMASUUILTA
41 NANgAS
4.1.1 auaunlaene
UM TRTINARANANGAT 129 wiaenn
4.1.2 TA39aFNuangms
4121 vaaeRmAnsal 30 wdoefin
v Ans v liwislassasaudngmsaantiu 3 ngade Fail

nauM 1 uaznNgN? 2 Sudrumiaeingan 15 Wioenn
wihafu
ﬂZ\jN‘ﬁl 1 ARANHINUNINAIAE (RSU Identity) 3 WU
ﬂ@jzﬁi 2 prandluannauaznnsdeans 12 el

(Internationalization and Communication)
Tangudi 2 wiseanflu 2 ngudan  Fail
ngu 2.1 nquITInEaange (English Language) 6 vqanm
NG 2.2 NENITINEUIUITIRRAZLITAUNTRIITndeLlseina

(International Language and International Experience) 6 WU
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n@:uﬁ 3 @uInanms (Interdisciplinary) 15  UUENR
UNANHAINIDRANEEUANNNANIWATTN RSUT3x, RSU14x, RSU24x, RSU15x, RSU16X,

RSU17x, wazRsU18x Tnalsidngusiiadan 1ildiiu 3 wiasfin sanudalaitesndn 15 wisefin

4122 ANIAITNANIE 93 waena sznaumas
1) amﬁugm%ﬁw 21 WL Am
2) BTN 72 WL Am
n. AmNTW-1T9A L 48 wiaefin
9. ATTN-1aen 24 e fin

4.1.2.3 UNIAITABNLES lydasndn 6 Wineim
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COD 101

COD 102

COD 103

COD 104

COD 106

COD 109

COD 110

CCD 101

CCD 102

CCD 103

CCD 201

L LR

UNIRITINRWL

1) FTNUFIWITITW

Manaduitenisiedns
(Drawing for Communication)
AlunuAalziazniseanuuy
(Color for Art and Design)
ﬁugmﬁ@ﬁzl,l,@:m?ﬂ@ml,uu

(Fundamental of Art and Design)

ﬂqﬁﬁﬁﬂﬂQHLﬁﬂﬂ’W?@ﬂﬂLLUU
(English for Design)
tsrdRAIaRTNIaaNILL
(Design History)
ﬁ@NﬁQLm@f‘ﬁQﬂiuﬂﬁu@ﬂﬂLLUU
(Computer Aided Design)
LLU?HﬁLL@Zﬂ’]ﬁ‘L@I’WG‘lﬂQ

(Brand and Storytelling)

2) A™IIN

Fpnan-1TaAy

N178ANLULNIINN

(Graphic Design)
N17RANLULLAZNIINARAIANET
(Typography)

7B UL

(Technical Drawing)
N1908NULLATINAIIA LA EUN

(Creative Campaign Design)

93  wiasnm
21 widein Usznaudae
unaEAn(Ussane-UIR-Anwfaemiies)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(2-2-5)
3(2-2-5)
3(1-4-4)
3(2-2-5)
72 widaene
48 wiefin Usznausiag
uaunaEAn(Usse-UIR-Anwdaemiies)
3(1-4-4)
3(1-4-4)

3(1-4-4)

3(1-4-4)



CCD 202

CCD 203

CCD 204

CCD 205

CCD 206

CCD 301

CCD 302

CCD 401

CCD 402

CCD 496

CCD 391

CCD 491

CCD 321

CCD 322

CCD 323

NN9RANLLUARANSD]

(Identity Design)
ﬂ’]ﬁ?’ﬂ@ﬂLLUUﬂ?WWﬂLﬁ@Uﬁ'ﬂﬁmgﬁ
(Graphic Design for Packaging)
nMseRNUULNIANUANTUE
(Interactive Design)
nnseenuULAan wAReUlW
(Time-Based Media Design)
n1eanLuuNIWLIZNaY
(Hustration)
waluladhileniseeniyy
(Technology for Design)
wAlANTUAReLAZN1TaaNLLLWaTAINATE
(Presentation & Portfolio Design)
nsAdiennseanuLULINARENs
(Communication Design Research)
TAsaNNTeanULILANNWNTEL
(Passion-Based Project)
AaLtinug

(Art Thesis)

NMTENNUATTN

(Practical Training)

AVNAANEN

(Cooperative Education)

AETN-LA 8N 24
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3(1-4-4)

3(1-4-4)

03(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

8 (2-18-13)

1(0-35-18)

7(0-35-18)

NUNA

[uunaefn(Ussene- U IR-Anwdaemies)

NN9RRNWLILINITIIUINALHETUN
(Advertising Campaign Design)
mﬁ?’a@ﬂLLUUﬂi’ﬁ\lﬂg\‘imm&’@N
(Environmental Graphic Design)
NNIRANLLUNARNA T AANA

(Digital Product Design)

6(2-8-8)

6(2-8-8)

6(2-8-8)
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CCD 324

CCD 325

CCD 326

CCD 327

CCD 328

CCD 329

CCD 330

CCD 331

CCD 332

CCD 333

DMR 207

DMR 213

DBS 412

MGT 200

NN9RANLULFAIAN:T

(Type Design)
mi@@mmumﬂmmuﬂ@m

(Editorial Graphic Design)
mi’a@mmumﬁ@mnmmﬁ

(Branding Communication Design)
N7RRNLLLAT9ATIANIN

(Creative Visual Design)
mm%”mmﬁmﬁ\lmﬂ?{ﬂﬂm

(Creative Motion Graphic)
N70ANLLLAIMTUNINEURT

(Design for Film)

NNTANENN

(Photography)
AatznnAiniiieniseenuuy
(Printmaking for Design)
mﬁ?@@ﬂLL‘U‘ULﬁlﬂﬁmuuuﬁugmffmuﬁﬁu
(Culture-Based Design for Community)
dvmuﬁimﬁﬂmLﬁ@m?@@m,mumi%@ma?
(Culture study for Communication Design)
mm%”]\m@umuﬁmqm?mmmLL@tgﬂﬁﬂﬂuﬂfaﬂaﬁ
(Content Marketing and Social Media)
UTFNIINNARATUT L AZN1TAFNAT9A
(Product Innovation and Creativity)
WIANITNLATNALNEAUTUGINARATIA
(Innovation and Strategies for Digital Business)
mﬁ?Lﬂuﬂzﬂﬁ?:ﬂ@uma?

(Entrepreneurship)

6(2-8-8)

6(2-8-8)

6(2-8-8)

6(2-8-8)

6(2-8-8)

6(2-8-8)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



Rangsit University Bulletin 2025-2026
Jnuraumsoaniiuu College of Design

3. UNINITADNLAS 6 NUBNA
" a A a = o o a A oA ~ o X
lRaNaNMLRT M AgeulUNININENALSAR VidalaananTe T sasalilil

a8

AUIUNLLENA(UITENE-UIR-Ans e ne)

CCD 330  nI9aNenIw 3(1-4-4)
(Photography)

CCD331  Antlenmnsiifienisaanui 3(1-4-4)
(Printmaking for Design)

CCD 332 miﬂfamm‘uLﬁ@“};muuuﬁugmf?wuﬁ?w 3(1-4-4)
(Culture-Based Design for Community)

COD 114 Apanssuiiioedi 3(1-4-4)
(Basic Painting)

COD 116  isz@unngsu 3(1-4-4)
(Sculpture)

COD 117 nwiusidinsdu 3(1-4-4)
(Basic Printmaking)

COD 120 ﬁ@ﬂﬂmLﬁ'ﬂmiﬂ@ﬂLLUULL@:WVIﬁﬁ@ﬂéqmﬁﬂ 3(1-4-4)
(Thai Arts for Design and Contemporary Buddha Arts)

COD 121  Aatheans 3(3-0-6)
(Art Appreciation)

COD 122 NMIgmANULENLAN 3(1-4-4)
(Cake Decorating)

COD 123 miﬂfammuﬁwau@@ﬂ@mm 3(1-4-4)
(Paper Clay Design)

COD 124  ufjunssunsznnsgyl 3(1-4-4)
(Buddha Image Sculpture)

COD 125  msmanwdaiuingaamaiiadiin 3(1-4-4)
(Watercolor Art Journaling)

COD 127  Aadzsanaxs 3(1-4-4)
(Contemporary Art)

COD 128 mmmﬁmmﬁﬂ%uzgq 3(1-4-4)

(Drawing Advance Techniques)
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BHUNTSANE YUUN 1

nMAMsANEnRsaY
RSU 111 Social Dharmacracy 2(2-0-4)
RSU 18X Students must enroll 5 3(X-x-X)

subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

RSU 24X Students must enroll 5 3(X-x-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

Total 8 Credits

MmAmsANET 1

ENL125 English for Global Exploration 3(2-2-5)

RSU 13X Students must enroll 5 3(X-x-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 101 Drawing for Communications 3(1-4-4

COD 102 Color and Light in Design 3(1-4-4

COD 103 Basic Design 3(1-4-4

COD 109 Computer Aided Design 3(1-4-4

Total 18 Credits

)
)
)
)

MmAmMsANET 2
RSU 112 Sports for Health 1(0-2-1
COD 104 English for Design 3(2-2-5
COD 106 Design History 3(2-2-5
CCD 101 Graphic Design 3(1-4-4
CCD 102 Typography 3(1-4-4
CCD 103 Technical Drawing 3(1-4-4
Total 16 Credits

)
)
)
)
)
)

LHUN1SANEY YUUN 2

mamsAnET 1
ENL 126 English in TED - Technology, 3(2-2-5)
Entertainment and Design

COD 110 Brand and Storytelling 3(2-2-5

CCD 201 Creative Campaign Design  3(1-4-4

CCD 202 Identity Design 3(1-4-4

CCD 203 Graphic Design for Packaging 3(1-4-4
Total 15 Credits

)
)
)
)

MAMsANEIT 2

ENL 127 English at Work

RSU 16X Students must enroll 5
subjects (15 credits) in GROUP 3

3(X-X-X)

3(X-X-X)

‘Interdisciplinary.’

CCD 204 Interactive Design 3(1-4-4)
CCD 205 Time-Based Media Design  3(1-4-4)
CCD 206 lllustration 3(1-4-4)

Total 15 Credits



HUNTSANET YUUN 3

mAamsAnET 1

ENL 128 Presentation in English 3(2-2-5)

RSU 15x  Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3

‘Interdisciplinary.’

CCD 301 Technology for Design 3(1-4-4)
CCD xxx Major Elective 1 6(2-8-8)
CCD xxx Major Elective 2 6(2-8-8)

Total 21 Credits
MAMSANENT 2

CCD 302 Presentation & Portfolio Design 3(1-4-4)
CCD xxx Major Elective 3 6(2-8-8)
CCD xxx Major Elective 4 6(2-8-8)
XXX xxx  Free Elective 1 3(X-x-X))

Total 18 Credits
nAMsAnEnAsal
CCD 391 Pratical Traning 1(0-35-18)

Total 1 Credits

Rangsit University Bulletin 2025-2026
Jnuraumsoaniiuu College of Design

LHUNNSANET TUTUN 4

AAMSANEN 1

CCD 401 Communication Design 3(1-4-4)
Research

CCD 402 Passion-Based Project 3(1-4-4)

XXX xxx  Free Elective 2 3(X-X-X)

Total 9 Credits
MAMSANENT 2
CCD 496 Art Thesis 8 (2-18-13)

Total 8 Credits
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CCD 321
CCD 322
CCD 323
CCD 324
CCD 325
CCD 326
CCD 327
CCD 328
CCD 329
CCD 330
CCD 331
CCD 332
CCD 333
DMR 207
DMR 213
MGT 200
DBS 412

%880

Advertising Campaign Design
Environmental Graphic Design
Digital Product Design

Type Design

Editorial Graphic Design

Brand Communication Design
Creative Visual Design

Creative Motion Graphic

Design for Film

Photography

Printmaking for Design
Culture-Based Design for Community
Culture study for Communication Design
Content Making and Social Media
Product Innovation and Creativity
Entrepreneurship

Innovation and Strategies for Digital Business

a A =
VTUADNLAT

IWANTN TR

COD 114
COD 116
COD 117
COD 120

Basic Painting
Sculpture
Basic Printmaking

Thai Arts for Design and Contemporary Buddha Arts

COD 121 Art Appreciation
COD 122 Cake Decorating

COD 123
COD 124
COD 125
COD 127
COD 128

Paper Clay Design
Buddha Image Sculpture
Watercolor Art Journaling
Contemporary Art

Drawing Advance Techniques

(2-8-8
(2-8-8
(2-8-8
(2-8-8
(2-8-8
(2-8-8
(2-8-8
(2-8-8
6(2-8-8)
(
(
(
(
(
(
(
(

N bl b

1-4-4)
1-4-4)
1-4-4)
1-4-4)
3-0-6)
3-0-6)
3-0-6)
3-0-6)

(1-4-4
(1-4-4
(1-4-4
(1-4-4
(3-0-6
3(1-4-4
(1-4-4
(1-4-4
(1-4-4
(1-4-4
(1-4-4

-z = = T o D DD = =
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FaFynuazanaien
AalUnugin (eanuwULNARS a5 19d39/)
Bachelor of Fine Arts (Creative Product Design)
AN.L. AALTUTIA (@BNLULNARAINAT19457A)
B.F.A. (Creative Product Design)

sy TngUszaeA  waznaRWEMSSaUg
1. dSteruesnangns

AIneanLULNARS TTai19a998 TudnTdunumdAny lunsimsnszmalna ludaa
1 ] v v
AuHn waziazinetuluauan H9lusulAsEgna 49AN LaTAALTMUGITN INT1ZUANANAZLN

49
o

eliunguszmandn dsannnsalfifluaresiiadr Ay lunsimundsan uardnusssuluan sluuy
#ila AoennsaFeassAdeadulunisnnssdinvianiessinunaninuazasla anviailuezesdsuania
Taussan wazpnuuaguedaulunsasynasiy
2. dnguszasAuanangns
dl a o a dld Y o a = o = o [
111, WenAnTAandANNiinegy ndednlussdiuiiaanadiuiunisilsznay
AV INDBNULUNRA DU
4y g v = v gma Yy v ao o 2 oa ~
1.1.2. WesatiuliinAnwlAFeuiisnisduadnide wazineznisljifiuasa 7
o =& K a o o o A o a = |
ATaNegIna afudmiueueenuuy et sy nsldluiaanselil
1.1.3. ialiinAnmldiaunmuAnaisassfdauyans wazaunsonaiuiiale
1.1.4. WeWamindin il AN EueinaauieInIsva i un s lnyedAuiug
1A N3vusNAURL NM3RNIaMNNAIAN LasiANNFURATELARRUBILAZ AU
3. Naﬁ'wé'mit?ﬂué"ﬁlmﬁﬁﬂgmi (Program Learning Outcomes: PLOs)
walinadninisFauiaasmangasianuasnndesiuausiasnisaniuaesiidouls
\ReNNFBTIUTGA ALIZNITNNIIUAN AT NUUALAANENNTEEUTTRINANGATAINNTIATIZHATUUN
v ° v ¥ =l o ! | [~3 1 dll 2 qI/ ! v o = ¥
pwFiaansaiuresidaul Aidefinanesnidulsyiduton o eldiuladnuadninisGauiaes
WANGASTINMUAATATRLAGNTIN LA 4 Aupsnasiums g uangm luudazsziuFonn
4. TASIASNUATEAS S1ERTIWATWUIETA
41 VANGAS
411 [UIUNUIETA
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AMMUIUNUELNATINARDANANG AT

412 TAseas1auangns

4.1.2.1 puamdTAnE9ia Ll

= o | v o ) (A o X
MNQ@Q‘H’]ﬁﬂH’W]')VLﬂLLUQIV’]N’&?’NM@ﬂ@JM?@@ﬂLﬂu 3 NANITI AU

n91 15 BUenm

naNd 1 uazngNd 2 SudrumERRTIN

IRINSI!

1 ARANEINUNINaNae (RSU Identity)
Ngun 2 AuifluannaLaznsiedns
(Internationalization and Communication)
Imn@'mﬁﬁlz wieendi 2 nguam giail

132 UUENA

30 WUINB

15 NUENA

3 WG
12 WUIINB

ngu 2.1 ngudTIAmeange (English Language) 6 waanm
Ngu 2.2 NANITINIEIUIUNTIARATUsTALUNNTRITT UL sTinA

(International Language and International Experience) 6 #2805l

mjuﬁ 3 AUINems (Interdisciplinary)

15 “nUENA

UNANHIANNNIRANIETANAINNANIWATTY RSU13X, RSU14x, RSU24X,
RSU15x, RSU16x, RSU17x, uaz RSU18x Taalslangusviadan 16ldiiu 3 wisenin sauudalddes

4122 ANIAITNANTE 96
1) Amugndniin 21

2)  AmTN 75

N, AIN-1eA 60

2. IN-1aen 15

a - o v 1
UNIAITILABNLAT 'luumlm'} 6

niafn Usznaumae
PUnR
PR
PR
PRR
PILERT



1)

COD101

COD 102

COD 103

COD 106

COD 108

COD 109

COD 110

2)

CPD 121

CPD 122

CPD 123

CPD 131

CPD 132

CPD 221
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s8daImN
UNIAITURNE 96 ILERT
amﬁﬁugmam%’w 21 UU2ENA

AUIUUULNA(UFTEN - UR-ANEAeAULaY)

nsnauiienisiedns 3(1-4-4)
(Drawing for Communications)
AluauAadsnarniseanuy 3(1-4-4)
(Color for Art and Design)
%ugmﬁ@ﬂm@zmm@mmu 3(1-4-4)
(Fundamental of Art and Design)
UsedRAansN1TaaNL UL 3(2-2-5)
(Design History)
TRNUBTTHLAZNITRANLLL 3(1-4-4)
(Design and Culture)
paNNAasTae N TaaNILLL 3(1-4-4)
(Computer Aided Design)
LLUTUALAZNITIAN ﬁ:m 3 (2-2-5)

Brand and Storytelling

AN 75 UU2ENA

N AMIAw-U9Au 60 UOLERT
fa"ﬂmwﬂfmﬁm(m@mﬂ-ﬂﬁﬁﬁ-ﬁﬂmﬁfmmuLm)

N19A8NLLLNTIAN 3(1-4-4)

(Graphic Design)

N19RANLLLILING 3(1-4-4)

(Form Design)

N192BNLULLAZNNTARFAIB NS 3(1-4-4)

(Typography)

miﬁﬂuuumm:ﬁu@fmm 3(1-4-4)

(Technical Drawing and Prototyping)

N1991ALEUATINATIA 3(1-4-4)

(Creative Drawing)

m@@ﬂﬂLL‘umﬁlLﬁmﬁuwmﬂmzﬂimumsd 3(1-4-4)

(Human and Experience Design)
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CPD 222

CPD 223

CPD 224

CPD 231

CPD 232

CPD 321

CPD 322

CPD 323

CPD 342

CPD 391

CPD 421

CPD 490

CPD 491

CPD 496

nMseanuLULNIANLFNAUE
(Interactive DeS|gn)
m?ﬂﬂmmumﬂmmmﬂu
(Design for Sustainability)
ﬂ’]i@’ammumim?}l@uvl,m WazLde
(Motion And Sound Design)
FanuazinAlulad

(Material and Technology)
AANNILADT 3 R

(3 Dimension Computer)
m?@@mmuwmmmumwumu
(Local Product Development)
m?@@ﬂLLuumﬁ‘?ﬁ;@ma‘Lmiuﬁ
(Brand Communication Design)
NI17AANLULNIINAADY

(Design Experiments)

NNFIRELAZNIZLIUNITAALTNADN UL

(Research and Design Thinking Process)

ATHNIUATTN

(Practical Training)
agAlananLUUNae TN
(Professional Design Studio)
NATENNTAN LTS

(Art Thesis Preparation)
AUNaANE

(Cooperative Education)
AnLtnug

(Art Thesis)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

1(0-35-18)

3(1-4-4)

3(2-2-5)

7(0-35-18)

8(2-18-13)



CPD 371

CPD 372

CPD 373

CPD 374

CPD 375

CPD 376

CPD 377

CPD 378

CPD 379

CPD 380

CPD 381

CPD 382

CPD 380

CPD 381

CPD 382

CPD 383

A AEITIN-LaaN

mﬂaﬂﬂLmunm?\lﬂﬂﬁzﬁ”mﬁuﬁ%uqq
(Advance Interactive Design)
nseanuULNTANAIUIAdex
(Environmental Graphic Design)
N19RANLULLIIAN U
(Packaging Design)
N1928NLULINIIANLULIITUA
(Graphic Design on Packaging)
NN9RRNUWLLKNARAA T TANE
(Metal Product Design)
NseaNLLLLAReLsE Ay
(Jewelry Design)
N19RRNWLLKNAAA T RONTIN
(Craft Product Design)
N17AANLUUNAAAUFUDIAY
(Toy Design)
nnaanuULIWaTEIAaT
(Furniture Design)
N19RANWLLKNAAA LTI UBIAN LN
(Decorative Product Design)
N172ANLULENTUNINUY

(Vehicle Design)
NN3RENLULNARI T A MTLE g8
(Product Design for Seniors)
N19RANWLLKNA RS LT URIAN LN
(Decorative Product Design)
N172ANLULENUNINUY

(Vehicle Design)
NN90BNULULNAATUTI A UL G991
(Product Design for Seniors)
RNLULYAANUNTIN

(Industrial Design)
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15 wiqenn
uunaEAn(Ussene-UIR-Anfaemiies)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)

3(1-4-4)
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CPD 384

CPD 385

CPD 386

CPD 387

CPD 388

CPD 389

CPD 390

CPD 400

CPD 401

CPD 402

CPD 403

CPD404

DMR 207

DMR 213

MGT 200

DBS 412

ARANTONIUBAN WL LNARA U
(Product Design Identity)
WMARANITANLLENLEFIHN

(Decoration Technique for Ceramic Design)

m@%ugﬂﬁmuﬂumuﬁmﬁu
(Introduction to Wheel Throwing)
mi%ugﬂé’qml,ﬂumu 2

(Wheel Throwing 2)

s finiinad

(Basic Ceramic)
NIANALAARaTLATN1TAE
(Plaster Mold Making and Casting)
N1TRANLULLEINNN

(Ceramic Design)
NITUINRALLNNUATI9A99A
(Paradigm of Design)

NN UILANLAZNIUNLAUBNAIL
(Portfolio Development and Presentation)
N19RANLULUNTIANIT

(Exhibition Design)
ANNUINTTADNULIL

(Design Seminar)

N3R5 NATTATUN BIVITUAZNTANLE

(Creative Food Decoration)

nsafeAeumMUEMINIIRaaLazdadeanaatlall

(Content Making and Social Media)
WIANIIUNARA U L AZNNT4519499A
(Product Innovation and Creativity)
nialugilsznaunig
(Entrepreneurship)
WIRNIINUATNAYNTAUTLINARAIA

(Innovation and Strategies for Digital Business)

NNIAITIARNLES dvdaamn
LAANAINGIEATINL L AFDU LUNUIINANAE

6

as

T3

an

HNUIENA

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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WHUNSANE FUTT 1 wnunsAnEn YUl 2

mamsAnET 1 mamsaAn7 1
RSU 111 Social Dharmacracy 2(2-0-4) ENL 127 English at Work 3(2-2-5)
RSU 112 Sports for Health 1(0-2-1) COD 106 Design History 3(2-2-5)
ENL 125 English for Global Exploration 3(2-2-5) CPD 221 Human and Experience Design 3(1-4-4)
COD 101 Drawing for Communications 3(1-4-4) CPD 222 Interactive Design 3(1-4-4)
COD 102 Color and Light in Design 3(1-4-4) CPD 231 Material and Technology 3(1-4-4)
COD 103 Basic Design 3(1-4-4) CPD 232 3 Dimension Computer 3(1-4-4)
COD 109 Computer Aided Design 3(1-4-4) Total 18 Credits
CPD 131 Technical Drawing and 3(1-4-4) AAMSANENT 2

Prototyping ENL 128 Presentation in English 3(2-2-5)

Total 21 Credits RSU 17X Students must enroll 5 subjects (15

n’lﬂmiﬁn‘iﬂ’lﬁ 2 credits) in GROUP 3 ‘Interdisciplinary.”  3(x-x-x)
RSU 13x  Students must enroll 5 3(2-2-5) RSU 15X Students must enroll 5 subjects (15

subjects (15 credits) in GROUP 3 credits) in GROUP 3 ‘Interdisciplinary.”  3(x-x-x)

‘Interdisciplinary.’ COD 110 Brand and Storytelling 3(2-2-5)
ENL 126 English in TED - Technology, 3(2-2-5) | CPD 223 Design for Sustainability 3(1-4-4)

Entertainment and Design CPD 224 Motion And Sound Design 3(1-4-4)
COD 108 Design and Culture 3(1-4-4) XXX xxx Fee Elective 1 3(1-4-4)
CPD 121 Graphic Design 3(1-4-4) Total 21 Credits
CPD 122 Form Design 3(1-4-4)
CPD 123 Typography 3(1-4-4)
CPD 132 Creative Drawing 3(1-4-4)

Total 21 Credits
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LHUN1SANET FUTUN 3

MANsAnET 1

RSU 24X Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

CPD 321 Local Product Development  3(1-4-4)

CPD 322 Brand Communication Design 3(1-4-4)

CPD XXX Maijor Elective 1 3(1-4-4)

CPD XXX Maijor Elective 2 3(1-4-4)

CPD XXX Maijor Elective 3 3(1-4-4))

Total 18 Credits

MAMSsANENT 2

RSU 16X Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3

‘Interdisciplinary.’

CPD 323 Design Experiments 3(1-4-4)

CPD 342 Research and Design 3(1-4-4)
Thinking Process

CPD XXX Maijor Elective 4 3(1-4-4)

CPD XXX Maijor Elective 5 3(1-4-4)

XXX xxx Fee Elective 2 3(1-4-4)

Total 18 Credits

LHUNNSANEY FUTN 4

nMAMSANEATaY
CPD 391 Pratical Traning 1(0-35-18)
Total 1 Credits
MmamsAnT 1
CPD 490 Art Thesis Preparation 3(2-2-5)
CPD 421 Professional Design Studio 3(1-4-4)
Total 6 Credits
MAmMsAnEIT 2
CPD 496 Art Thesis 8(2-18-13)

Total 8 Credits



CPD 371
CPD 372
CPD 373
CPD 374
CPD 375
CPD 376
CPD 377
CPD 378
CPD 379
CPD 380
CPD 381
CPD 382
CPD 383
CPD 384
CPD 385
CPD 386
CPD 387
CPD 388
CPD 389
CPD 390
CPD 400
CPD 401
CPD 402
CPD 403
CPD 404
DMR 207
DMR 213
MGT 200
DBS 412

A%LaaN

Advance Interactive Design
Environmental Graphic Design
Packaging Design

Graphic Design on Packaging
Metal Product Design

Jewelry Design

Craft Product Design

Toy Design

Furniture Design

Decorative Product Design
Vehicle Design

Product Design for Seniors
Industrial Design

Product Design Identity

Decoration Technique for Ceramic Design

Introduction to Wheel Throwing
Wheel Throwing 2

Basic Ceramic

Plaster Mold Making and Casting
Ceramic Design

Paradigm of Design

Portfolio Development and Presentation
Exhibition Design

Design Seminar

Creative Food Decoration
Content Making and Social Media
Product Innovation and Creativity

Entrepreneurship

Innovation and Strategies for Digital Business
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audIWEUaTsU

FaLFnuazarania
Aavltoudin (WAl
Bachelor of Fine Arts (Fashion Design)
Aa.1. (WAl
B.F.A. (Fashion Design)

st mnUszaen  uazHaAWSMSIFEUT
1. Ustraevangns

udngmaraLiidin anadmunduiled ingrdaniseenuuy Searusjilunsudn
att] mwmmmmmmqwgLmymmﬂgum e luduundulnd Tassfdumafinyueesg A
ANAFNATIARIUYAAA WATNITULAAIDENNHEAININ Witlpaudnladndcluainea mseanuuy
Taunarn walulad Fan Awwanden mafaduienguiilung mesasmie muﬁqgiﬁww“fu
sy %ﬂ‘ﬁlﬁmiﬁﬂm%ﬂmﬂwqwﬁLmzmﬂﬂﬁﬁﬁ naesauLlfEnfiRadaslunisaanuuy fivialk
Lﬁmmmﬁm?fﬁ*'m'?ﬁmiaﬁLL@zw‘fmaﬁiﬂWJj wazkARNAUFERes esen i\ ddae uasdenn
Tanlnsamanisin TdafiaseeniUldfunmugivuai sueanansaUfusad iR paTReade
uazaNsnganfURasAnInEIasalileRmu ey naanaudeasssssuduR Wuludinid
arusilalunies uiifedszasdrasdisznaunis wazanunsadudilasznaunisfidanan sl

2. pgUszRIAURINANg RS
4 a o o da y y Y - g
2.1 ienanfunaniaunien sauiiasidisdsayiennAnguiaznal])mRs
annnsonaun llgaufuwaasuniadudynidnlunisairaudansssuniseanuuugseauaing
4 s o oo da g b s bawe oo -
2.2 iNenantninaniANFANNaINTn tusugIRaundulinme N T AL MR
2.3 NaNaRTURANNARA1TN SuRateULazTuf9EN 919N TT UMM NLTBIAY
AludsAn ANTINTNTULAZ RILIARDN

3. WAAWSMSIZEUSURINANGAST (Program Leaming Outcomes : PLOS)
dl 4 o o = v o = ¥ o ¥ o v ¥
WaliuadninisGauremangnianaenndesiuansiesnisaiuresiidouls
\ReNHF01TNTIR AMIENITNNINANGATAININMUANAGNEN9FEUITRIUANGATAINNTIATIZITA LN
> ° v Yo o ) & A 5 v ! o & oy
pnsaansanduresiidaulfidedananeenidulsuiiuges o e liiuladiuadninisFeuiues

WANGRINNINUARTATRLAGNINEETIY 4 ATUANINIUITNINTFIUARIYM TulsazszALLFa R



Rangsit University Bulletin 2025-2026
Jnuraumsoaniiuu College of Design

4. TAsaRSUANGAS T8I UUIENA
41 VAngns
4.1.1 AMUIUNULENR

AMUIUNUNENATINARDANANG AT 129 wueenm
4.1.2 TPNaFuaNgns
4121 wapAeAnmavily 30 whefn
vt Ansaliuislassasandngasaantiu 3 ngade Fail
ﬂ@jzﬁi 1 memjuﬁ' 2 AuauaenAgI 15 ehl
wihlu
ﬂ@jzﬁi 1 ARANEINUNINENAE (RSU Identity) 3 PR
ﬂ@jzﬁi 2 poaniluanauaznsdeans 12 waenm

(Internationalization and Communication)
Tmﬂﬂ@:Nﬁ2 uiheanidu 2 nguaTn it
ngu 2.1 ngNATInEeange (English Language) 6 widaeiin
Ngu 2.2 NANITINEIUIUNTIARAz U sTaUNNTiTE UL sTinA
(International Language and International Experience) 6 WngAR
n@juﬁ 3 @uana1ms (Interdisciplinary) 15 HLER)
TNANHIANNTIRBNEEUAINNGNINATEN RSU13x, RSU14x, RSU24x, RSU15X,
RSU16x, RSU17x, wazRSU18x Taglaitngusiaaen 1luifu 3 wisefn sanudalaidasndn 15

WQeIniR
4.1.2.2 UNIAATURNE 93 wulenm Usenaumas
1) ﬁmﬁugm%ﬁw 21 W0eIAm
2) ATIN 72 W0eIAm
N, Adn-TeAn 54 e
9. AMTN-1aen 18 e

4.1.2.3 NHIAITADNLET Idtiasndn 6 LHRE
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COD 101

COD 102
COD 103
COD 104
COD 106
COD 109
COD 110

FAS 105

FAS 131
FAS 223
FAS 224
FAS 226

FAS 234
FAS 236
FAS 242
FAS 260
FAS 322
FAS 325
FAS 326

FAS 391

L LR

RNIAITURNIE 93 uuqenm  Usznaumasa

1) FTNUFIUITITN 21 widaefin

uunaEAn(Ussae-UIR-Anwfaemies)

o o
N30 ULNANIAR 4T

(Drawing for Communication)

AluauAalziaznisaanwuy (Color for Art and Design)

ﬁugmﬁ@ﬂumzmm@mmu (Fundamental of Art and Design)

ﬂ’]‘]:f’l'é’\mqmﬁ‘aﬂ%‘@@ﬂl,l,uu (English for Design)
tseipAansnisaanuuy (Design History)
ARNNLABFTNY U UBBN UL (Computer Aided Design)
LUIUALAZNN LA B0 (Brand and Storytelling)
2) AN

n. ANTN-T9AL

3(1-4-4)

3(1-4-4
3(1-4-4
3(2-2-5
3(2-2-5
3(1-4-4
3(2-2-5
72 wioane

)
)
)
)
)
)

54 wuaenm

unaEAn(Ussae-UIR-Anwfaemiies)

NN9NELALNILLIUNNTAALTIDDNLLIL

(Research and Design Thinking Process)

ﬂ’lﬁ‘ﬁmlﬁ‘]_llfz%@ﬁ’nﬁmﬁu (Basic Apparel Production)

N19R8NWLLEN (Textile Design)

mm@mmuuvxlfu%uﬁugm (Fundamental Fashion Design)

nseenuuulnelddeyauualiiuuidy

(Fashion Design Using Trend Analysis)

P ARTETAE Ty 1 (Pattern Making)

mm%’wmeﬁ?'mgm’hm%amﬁ(Creative Pattern Making)

f?zml,ﬁ'm’]ul,l,w{u (Material for Fashion)
ma‘@@ﬂuumwm%uumju@u (Draping Design)
N1988NWLULENTNAAD (Experimental Textile Design)

mm@mmuuvxlfum@mam%u (Fashion Collection Design)

NMIReNULLLNIULAZNNSILAT S LTS

(Fashion Design and Brand Analysis)

N1FUNIUATTEN (Practical Training)

3(1-4-4)



FAS 393

FAS 421

FAS 490
FAS 491
FAS 496

FAS 334
FAS 370
FAS 371

FAS 372

FAS 375

FAS 376
FAS 377
FAS 378
FAS 379

FAS 380
FAS 381
FAS 383
FAS 384
FAS 470
FAS 471
FAS 472

FAS 475
FAS 476

filszneunisuaznisdanisAudundy
(Fashion Entrepreneur and Management)
ﬂ’]ﬁ‘ﬂ’ﬂﬂLL‘LI‘LILLW“ﬁI/uIm?;Iﬁl‘fmﬁ’ﬂﬁ/‘]_lr}iﬂﬁ‘zﬂ’ﬂllﬂ”]i
(Fashion Design for Collaboration)
AMFLFTENAALRNUS (Art Thesis Preparation)
avna@nE (Cooperative Education)
AaUUNUS (Art Thesis)

a ] =
a. AMIIN-taan
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3(1-4-4)
3(1-4-4)
7(0-35-18)

8(2-18-13)

18 UNUNA

[uunaeAn(Ussane- U R-Anwdaumies)

ﬂ’]ﬁ‘ﬁmLﬁULg’ﬂQV} (Suit Tailoring) 3(1-4-4)
mm’ammuLﬁéfﬂxﬁﬂizﬂ'ﬂumﬁ?mﬁ‘lﬂw (Accessories Design) 3(1-4-4)
mﬁ@”ﬂéﬁimLL@x@‘mmuﬂﬁuLLW%u 3(1-4-4)
(Consumer and Fashion Industry Research)

eI nAg LN LT LEL 3(2-2-5)
(Foreign Languages for Fashion Designer)
mi@@nLmumﬂﬁmﬁﬁmﬁmmmﬁu 3(1-4-4)
(Repeat-pattern Design for Fashion)

Aflanuazni3tian (Dyes and Dyeing) 3(1-4-4)
NNAN LA NUREN (Embellished Surfaces) 3(1-4-4)
nNIaLazN19in (Weaving and Knitting) 3(1-4-4)
nsaenNUULLNNIRSBLW L uaF19asss 3(1-4-4)
(Creative Draping Design)

ANTRENLULILATRS T AL (Jewelry Design) 3(1-4-4)
ma@@mmmg@ﬁmm? (Womenswear Design) 3(1-4-4)
‘Em\imiﬁﬂmmuqmmm (Individual Project) 3(1-4-4)
AatlvAme (Textile Arts) 3(1-4-4)
mi@@mmmm%mﬂwwxmq (Specialized Fashion Design) 3(1-4-4)
N19UAUBNAINY (Portfolio Presentation) 3(1-4-4)
NMsReNULULLASBLAINIEsYNaLNNIULARS 3(1-4-4)
(Costume and Theatrical Costume Design)

ﬂ’]ﬁ‘ﬂ’ﬂﬂLLUULg’ﬂl’j’]Lﬁﬂ (Childrenswear Design) 3(1-4-
mi@@mmmg@ﬁﬁémﬂ (Menswear Design) 3(1-4-
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FAS478 1324138 uULW (Fashion Communication) 3

(1-4-4)

FAS479  niswennsaduualtiuundy (Fashion Forecasting) 3(1-4-4)

FAS480  NIsdALAASRUA LT (Fashion Visual Merchandising) 3(1-4-4)

FAS 481 mﬁmgmmmw% (Fashion Styling) 3(1-4-4)

FAS482  Aweiuiiadlng (Thai Native Textiles) 3(1-4-4)

FAS483  maufiamefaelunisaiauumundy 3 7 3(1-4-4)
(Computer Aided 3D Fashion)

FAS492  dusunniseenuuuundunazinallad 3(1-4-4)
(Fashion Design and Technology Seminar)

DMR 207  msaneneumnusnanisnannuasaedennaaslad 3(3-0-6)
(Marketing Content for Social Media)

DMR 213 WiRNIINNARA T azN9a519a39A 3(3-0-6)
(Product Innovation and Creativity)

DBS 412  WiRNIINUANALNEAuiLgsNanala 3(3-0-6)
(Innovation and Strategies for Digital Business)

MGT 200 mnﬂu;ﬁﬂizﬂ@umi (Entrepreneurship) 3(3-0-6)
UNIAITILADNLET laiviaanan 6 WU2ETA

lwanangeRT Nl adau NI naNaasaa@n
UNIAITEIN lddaamn 15 NnUENA
o [ o K a o a d‘ dl ¥ = a o A
AMFLTINANEANENA/ AT WATAIIN TR NFRIN9EEY Jnnlaaldiaen
v
FeuangeRTsesalURldidanndn 15 wiqain

COD 101 mimmﬁmﬁ'@miﬁ;mﬁ (Drawing for Communication) 3(1-4-4)
COD 110 LLUTuﬁLL@xﬂ’]i‘Ld’]g:@Q (Brand and Storytelling) 3(1-4-4)
FAS 131 msdafiuidedindasd (Basic Apparel Production) 3(1-4-4)
FAS 224 m@@@mmuuﬂ%%uﬁugm (Fundamental Fashion Design) 3(1-4-4)
FAS234  misadaunniisuden (Pattern Making) 3(1-4-4)
FAS 260 mi@@mmmmmﬁ{uumjuﬁu (Draping Design) 3(1-4-4)
FAS 242 Em@Lﬁ'mmuw%u (Material for Fashion) 3(1-4-4)



BHUNTSANE YUUN 1

NAMSANEO A5 DY
RSU 111 Social Dharmacracy 2(2-0-4)
RSU 18X Students must enroll 5 3(X-x-X)

subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

RSU 24X Students must enroll 5 3(X-X-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

Total 8 Credits

MAMsAnEIT 2

ENL 125 English for Global Exploration 3(2-2-5)

RSU 13X Students must enroll 5 3(X-x-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 101 Drawing for Communication  3(1-4-4)

COD 102 Color and Light in Design 3(1-4-4)

COD 103 Fundamental of Art and Design3(1-4-4)

FAS 131 Basic Apparel Production 3(1-4-4)

Total 18 Credits

AMAMSANEN 2

RSU 112 Sports for Health 1(0-2-1)

RSU 16X Students must enroll 5 3(X-%-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

COD 104 English for Design 3(2-2-5)
FAS 234 Pattern Making 3(1-4-4)
FAS 260 Draping Design 3(1-4-4)
XXX xxx  Major Elective 1 3(1-4-4)

Total 16 Credits
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BHUNISANET YUUN 2

AAMSANET 1
ENL 126 English in TED - Technology, 3(2-2-5)
Entertainment, and Design

COD 106 Design History 3(2-2-5)
COD 110 Brand and Storytelling 3(2-2-5)
FAS 224 Fundamental Fashion Design 3(1-4-4)
FAS 236 Creative Pattern Making 3(1-4-4)
FAS 242 Material for Fashion 3(1-4-4)

Total 18 Credits
MAMSANET 2

ENL 127 English at Work 3(2-2-5)

COD 109 Computer Aided Design 3(1-4-4)

FAS 223 Textile Design 3(1-4-4)

FAS 226 Fashion Design Using Trend  3(1-4-4)
Analysis

FAS xxx Maijor Elective 2 3(1-4-4)

XXX xxx  Free Elective 1 3(1-4-4)

Total 18 Credits
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LHUNTSAN®T YUUN 3

mamsAnEd 1

ENL 128 Presentation in English 3(2-2-5)

RSU 15X Students must enroll 5 3(X-x-X)
subjects (15 credits) in GROUP 3
‘Interdisciplinary.’

FAS 322 Experimental Textile Design  3(1-4-4)

FAS 326 Fashion Design and Brand 3(1-4-4)
Analysis

FAS 393 Fashion Entrepreneur and 3(2-2-5)
Management

FAS xxx Major Elective 3 3(1-4-4)

Total 18 Credits
AAMSANEN 2

FAS 105 Research and Design 3(1-4-4)
Thinking Process

FAS 325 Fashion Collection Design 3(1-4-4)

FAS xxx Major Elective 4 3(1-4-4)

FAS xxx Major Elective 5 3(1-4-4)

XXX xxx Free Elective 2 3(1-4-4)
Total 15 Credits

LHUNNSANET TUTUN 4

nMAMsAnEnAsaY
COD 391 Practical Training 1(0-35-18)

Total 1 Credits

AAMSANEN 1

FAS 421 Fashion Design for 3(1-4-4)
Collaboration

FAS 490 Art Thesis Preparation 3(1-4-4)

FAS XXX Major Elective 6 3(1-4-4)

Total 9 Credits
AAMSANEN 2
FAS 496 Arts Thesis 8(2-18-13)

Total 8 Credits



WA
FAS 334
FAS 370
FAS 371
FAS 372
FAS 375
FAS 376
FAS 377
FAS 378
FAS 379
FAS 380
FAS 381
FAS 383
FAS 384
FAS 470
FAS 471
FAS 472
FAS 475
FAS 476
FAS 478
FAS 479
FAS 480
FAS 481
FAS 482
FAS 483
FAS 492
DMR 207
DMR 213
MGT 200
DBS 412

A%aan
HeA
Suit Tailoring
Accessories Design
Consumer and Fashion Industry Research
Foreign Languages for Fashion Designer
Repeat-pattern Design for Fashion
Dyes and Dyeing
Embellished Surfaces
Weaving and Knitting
Creative Draping Design
Jewelry Design
Womenswear Design
Individual Project
Textile Arts
Specialized Fashion Design
Portfolio Presentation
Costume and Theatrical Costume Design
Childrenswear Design
Menswear Design
Fashion Communication
Fashion Forecasting
Fashion Visual Merchandising
Fashion Styling
Thai Native Textiles
Computer Aided 3D Fashion
Fashion Design and Technology Seminar
Content Making and Social Media
Product Innovation and Creativity
Entrepreneurship

Innovation and Strategies for Digital Business
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RNIAITURNIE 96 wuUENA
ATIWUFIUIT TN 21 wUlEnNA
COD 101  mMSALRULNAMSARRIS 3(1-4-4)

(Drawing for Communications)

N3ANNILNIIII ARIALAZ LNINANEITNT A TATIATI9 ARdan ANEUTia uaskas
W1 MNINANINALASFIL AN N aTTATEN W nslddanginsniananinsaginatiasiee it
?ﬁlﬂﬁﬂ ﬂf;ﬁs\lﬁmﬁwmiﬁumémm NIUNAUANAINY

Drawing the essence of geometric and nature forms through attention to structure,
proportions, surface details, interplay of reflective light and shadow; The utilization of diverse;
Drawing portrait, full-body people, and scenery; Express ideas and narratives through specialized

drawing techniques; Focus on creativity and presentation of artwork.

COD 102 #luaumadzuazmsaanwuy 3(1-4-4)
(Color for Art and Design)

vl a [ % al [ % oA a c ay a =
ﬂ’]ﬁ‘lﬁ@luﬂ’mﬂ@ﬂmm%ﬂ’]ﬁ"ﬂ@ﬂLL‘LI‘LI NANNITNANR ﬂﬁi@ﬂﬂ@ﬂ’& ALANTNA AUNLAEIN ZQ@

o = o A s o v o SAa a a = P - a
ATIUTH ﬁﬁm@’m@ @@Zm ﬂ’]ﬁ‘ﬁ?UgLi@\m LAZALTINARNINEN mﬁzmmmwmmzﬁ@@ﬂmmummmuﬂ
5197 ANILRLLIANIZNNTRIUAAAIENTURNTN AHARATINA99A Nsufitlym waznisiaue

NANTU

The use of color in art and design; Principles of color mixing: color grouping, mono-
chromatic colors schemes, analogous color schemes, complementary colors schemes, triad color
schemes, tetrad color complements; Color perception and psychological colors; Coloring pictures
with various materials, equipment, and techniques according to the specific styles of each career

field; Emphasis is placed on creativity, problem solving and presentation of artwork.
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COD 103 'ﬁugmﬁaﬂzummsmmmu 3(1-4-4)

(Fundamental of Art and Design)

mm%’ﬁmﬁﬁmuﬁ@ﬂm@vma@@ﬂLLuuiuﬁﬂwmv 2 {Fkay 3 A N3 lEiANEIANI9
mﬂwvl,mm 9P Lzm 31919 g1lnsa Yt Wufidng WuRa wasd nsdnesALlsznauAatuuusie nng
mmmmuma Lﬁ‘ﬂﬂi’l') LAZANNNNNNANNLUIANAR Luummﬂﬁmm NNTUNAUB AN UL AZIIN
9190

Artistic creativity in both 2-3-dimensional art; the use of visual elements: points, lines,
shapes, forms, weight, space, texture, and color; the several types of composition; the expression
as meaning and beauty; expressing meaning, narratives, and aesthetic appeal through conceptual

frameworks; solving problems; presenting artwork and participating in criticism.

COD 106  ilsziRAdansmsaanuuy 3(2-2-5)

(Design History)

UszdfnnreanuuulssmAnzdumn G‘Iwﬁ?aLwimaﬂﬁf?ﬁfqmm’mmﬁm‘luﬂ@f]ﬂﬁmrmmﬁ 19
aufieAmassd 21 TudAndeslaeudens \ATHENA waluladuazuandes ATBLAGNDNL T2
Aatlznnaneuaziifeensn n1seaniuunigle NseenLULNARTTTA519499A N19RNLLLTNA
Aail nseenuuLLATatusianNg  AaAntestneaniuuAud Ay luaesiie Weduussiunalaly
nseanuuulfiuunzaniuLiunaeslssmealng

History of Western design from the late 19th to the 21st century, exploring its relationship
with economics, technology, and the environment, encompassing photography, interior design,
creative product design, communication design, fashion design; insights from design gurus across

various fields with applications for the Thai context.

COD 108 JRIUBTTNUATMTDDNLLIL 3(1-4-4)

(Design and Culture)

UNLUMUATANEIATYIDINITANLLIL L ARETLETLUATTAR LAz S ALEsTH TLAT
naciAnEsneangITL LazaNsa NMANESRLeTT e 3au uazthandszgnallunueenuuy
nsAnEuenanLf

Understand the role of design in relationships with lifestyle and culture; analyze case
studied from local community to various cultures to gain insight why culture are relevant to design

work; learn how to apply the results to design works; field trips are required.
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COD 109  panWnasialumsaaniuy 3(1-4-4)

(Computer Aided Design)

a g d‘ 1 o o a 1 12 a ! a A

ARNAALAASINaTqe T uaaNLLL AMUTLANTNITIFNN 1Hun Aatlznndeuaziliae

2157 nrseanuuunely n1seantuuilnAfal mi@@ﬂLLUU@%”NM?ﬁqmmeN waz wduAlod
7
mm;’:ﬁuﬂﬁummmuﬁqLmﬂu\ﬂu@@mmu NTALUTIANNAR NTITLWL UL NNFAFNA WA
49( aa aa A o & vl ]

TsunsuanIznIg m@‘uugﬂ 2 UR LAy 3 NAlalaun n19danasALlsznay n1319a N1IANLEANNN Laz
NTAFI9NTNANBUAT AUFLNTULELENAIY

Applying computer-aided methods across various fields of study including as
Photography and Media arts, Interior Design, Communication Design, Creative Industrial Design,
and Fashion Design; the foundational role of computers in design; mind mapping and drafting;
the creation of works through the utilization of specialized programs; creating 2D and virtual 3D
models; the creation of realistic images, mastering composition, color utilization, image editing for

impactful work presentations.

COD 110 WUSUAKATMSILAEDS 3 (2-2-5)

(Brand and Storytelling)

%um@umm%”mLLmuﬁmiu'amﬂ'ﬁ ﬁ;mmq@mmLL@:L@ﬂﬁﬂHﬂiﬂm\mmuﬁmmé’l’mmi
weanguitlmNng nsaianususlignAninanulseiulanazanan avnasinAnmAseLUsus g
Feaileemaesund nadiAnenaensaauususTsranaugSa nseenLULLaYAsLELe
HAIUAANULLILLTUARE NN U sz AnEn N

Brand building process; communicating the story of a brand’s identity and values;
needs of the target customer; crafting a memorable and impressive brand; brand loyalty; emotional

connection; fascinating examples of branding success; strategically powerful brand design and

presentation.
2) AN 75 #ULEnNm
n. 33n-1leAy 60 Midnenm
CPD 121 msgaanuwuuns dn 3(1-4-4)

(Graphic Design)
ang a dll 3| dll A dll o o G
mwgwuﬂmimmmnLLuumﬂWﬂLW@LﬂumemTuﬂﬂimma? wannN1ganasALlIznau

o

P41ATYTIUIBNUULNIITAN 11U N19919UUY AINANAR ANNTALEN ANANRUTIEUTIN9aes
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Uszney nsdn Lmﬁiq’m@uiﬁlq sy ANdAnyreen1sannisdeyaluglUu1eauaun N g
Tﬁﬁﬁyﬁﬂmﬂ‘ﬁl@Lmummummm%\wmj WAZNTAAINN NTLRLNTRENLLILNTANTAY Gélmmmi
wdaya Ansziitays nsnvuaAeudls Lazn sWmNAuaTAaNy sl

Fundamentals of graphic design as communication tools, essential graphic design
composition elements including alignment, balance, contrast, proximity, repetition, and white space
management, data management through visual representation, interpretation of information into
signs and symbols, and the graphic design process from data collection through analysis and

conceptualization.

CPD 122 me@@mmugﬂwiq 3(1-4-4)

(Form Design)

mm?ﬁumﬂumumnLLUUT@H‘L%UV\N nsldeuginsaluniseenuuy 3 H ﬁﬂﬂmx
‘U’ﬂ\iiﬂﬁ/li\‘ILL‘U‘]_lGH\iﬂ mim@ﬂummi‘ﬂm\i mﬂmﬂm\uwgmmmuww ﬁ')’mi‘@ﬂ @ﬂwmymmwum
mﬁ?ﬂi”ﬂ'ﬂ‘uwumL‘W@TWﬂﬁiﬂ‘V}N mﬂmﬂm\imn 2 {A04 3 N5

Basic design knowledge utilizing shapes, application of shapes in 3D design, charac-
teristics of different shapes, interconnection of shapes, utilization of shapes for conveying mean-
ing and emotions; types of surfaces, assembly of surfaces to generate shapes, transformation of

two-dimensional forms into three-dimensional structures.

CPD 123 mM3aanutuULLazMIanAIRNES 3(1-4-4)
(Typography)
ﬁfmu?’:tﬁmﬁulﬁmﬁurni@@ﬂLLUULLmmemigﬂLL‘uuﬁqﬁﬂm%mmxﬁf;ﬁﬂm‘t?ﬁu

NANNNTRANULLILATAAFIEN T gﬂLL‘uu[?Tqﬁﬂmwi@zﬂixmwLmeﬂﬁiﬁﬂﬂQﬁuuuﬂﬂ NTRANLLLAY

fnesdeadeassd nsansaeneslagAfilnanidaadesn naniaunldlunnseanuuy Audaiay

Tun19811 N13AFLNIN N1saeuus bigniedwarnITNaNFaN AN A e gL kLY
Fundamentals and development of Thai and Roman alphabets styles; principles of

type design and typography; fonts characteristic and its communication; creative type design and

typography such as kerning, the use of grids for designing fonts, legibility, visual hierarchy, and

the combination of fonts from different typeface families.

CPD 131 mMSLAIAULLLLATYUANAD 3(1-4-4)
(Technical Drawing and Prototyping)
m‘]:rﬁLL@:ﬂﬁﬁﬁmsﬁHuLmuNamﬁmeﬁ ANTATVUATUNA NTIEUNINAR NITTEUNIN
LENTUAIY NFTEUANININENTTUAILITENEL NITTUAANAINARTALAR LTI AT ALALNN



Rangsit University Bulletin 2025-2026
Jnuiaumsooaniiuu College of Design

LTINATIA UANNNTURNLITTILIITENE NNATULLLITZULNG LN m'a“L%uLL‘LI'LlNamﬁmf’ﬁﬁmamﬁfmmiﬁ%
nMasARLLLANST NMadeunuudiuiuanaing uazne\dlsunsunenfameiieadestaslunig
FEULLIL NNIVLULANAB4ANNST WL miﬁw‘iw«?mmLLuuﬁugmﬁqeﬁmijdw n3LAeN
TumeumsnanielivmnzauiuusasuuLsng I

Theory and studio practice in product design technical drawing, encompassing di-
mensioning, sectioning, assembly drawing, bill of materials, geometrical tolerances, descriptive
geometry, and mechanical system drawing. Utilization of computer-aided drafting software for
technical drawing across various production processes. Model making through technical drawing,
creating basic primitive models from simple materials, and selecting appropriate processes for

different types of models.

CPD 132 mMSNMALAUASNATTA 3(1-4-4)
(Creative Drawing)
mzmumnmﬁﬁmiéwmwLLmﬁmmi@@mmu, mﬁmm’hl,l,tiuﬁﬁl,mumm, AR
idewn, satianm letsimsin uaznissavhumnm poginAtALarelnInlsie
Processes, techniques, design concept sketching, page layout, page content,

perspective, isometrics, and storyboarding with various techniques and tools.

CPD 221 msaanuuuinaaiuayrduazilszaumsal 3(1-4-4)

(Human and Experience Design)

= a va a o 1 = =8 = a
mitlﬂﬂg‘ummn‘@@mmummﬂmm HNUNIANHILTILPEUNTZLAUNNT N1TLTNNT
1% a v a % U % 2% ¥
Lmum\imﬂmumwm@mhﬂ NFDANLULANINLIANAN Luu@mmwmm?Nﬂ'izm_lmimﬁl,wﬁflm
ﬂi:muﬂ’mﬁﬂmmL%\‘iﬂmmwiuﬁi?mwmiuai WAZARIUEITN ANNTANENUENANTIWN

Practice in designing products, processes, and services with a focus on enhancing
user experience quality, addressing human emotions, and offering culturally relevant solutions,
enriching customer journeys and environments. Field trips are integral to this design practice.
CPD 222 masaanwuung NnuuUL)IuNus 3(1-4-4)

(Interactive Design)

LLmﬁmmM%Mﬁﬁ\ﬂu@@ﬂLLuuﬁﬂﬂﬁﬁmﬁuﬁr 1UADUNITADNLLLIL mimmw%mﬂ@
wazdisnzidaya nisaiaunuiedays nednvintasssandiulas nsuaueszuunaiTensie
dszarudeyaniinanuaonuisnalaredld waznisesnuuudausdetszaruiulaimuaninanig
wtinan g4
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Theories and principles of interactive design, encompassing the web design process including
gathering and analyzing information, creating site maps, flow charts, wireframes, and layout pages

based on user experience (UX) and user interface (Ul).

CPD 223 mm@mmmﬁ@mmé’ﬁu 3(1-4-4)

(Design for Sustainability)

LUIRALALNIZLIUNITRANLLL ﬁﬁﬁﬁﬁ\‘immmu&immwLLﬁJmfi@N mﬂ%i@mmz
N9INABNNIHAR ﬂﬁﬁ?‘ﬂ/wuﬁN@\‘i’]u@%"]\‘l@ﬁﬁﬁﬁﬂ'ﬂu@t@ﬂm’d@uiuéma;ﬂLLQ@&I@NLW‘@FYNN ?j{iﬁu&l,u
zﬁ”&mmmz‘qiﬁ%@mmu LL@xmiﬁﬂHﬂu@ﬂmmuﬁ

Concepts and processes of product design focusing on environmental impact, including
the selection of materials and production processes aimed at minimizing negative environmental
effects. Development of environmentally sensitive designs that promote sustainability in both society

and product design business, with required field trips to enhance learning and application.

CPD 224 ms@@mmumimﬁlﬂuvlm LAZLREg 3(1-4-4)
(Motion and Sound Design)
wanNseeNLULAResle 2 TRuay 3 I8 nseenuuy mATlaLaz 33013 nsthiaue
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Principles of motion design in two and three dimensions, integrating methods and
techniques to practice creative thinking in motion graphic design. Focus includes timing and
spacing, synchronization of moving images with sounds, utilization of camera angles, and various

presentation techniques for multimedia projects

CPD 231 dapuazinalulat 3(1-4-4)

(Material and Technology)

AnwouzuazAnantRvresiagssinneng w1 Tave wanadin wazimaniin malulad
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Characteristics and properties of materials such as wood, metal, plastic, and ceramic,
including forming technologies, surface finishing techniques, parts assembly methods, and hands-on
prototyping. Analysis of materials and manufacturing processes, as well as exploration of platforms

for service technologies, with required field trips to enhance practical understanding.
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CPD 232 mauiIlAasiNadiamsaanuUUNANAMR 3(1-4-4)
(Computer Aid Product Design)
151 NTNABNNILARTNENITRRNLLLINARSI T Glu@mﬂmxmmumuwuﬂm mﬂugﬂwu
v
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Computer-aided design applications for basic three-dimensional product design,
creating surface, surface assemblies, solid form, applying material mapping, rendering, and com-

puter-aided manufacturing.

CPD 321 mM3aanwULUWALIAUANEIDY 3(1-4-4)
(Local Product Development)
mxmumifafaﬂLLuumamﬁmeﬁéwﬁ’uqmuﬁméu nasvinmanaidnladaniaznRiloyan
Feadiu m@ugmﬁmﬁmLL@:LW‘Eu‘E@%ﬁﬂWJLﬁ@ﬁwmﬁi@mm%\ﬂugﬂLLum'\uﬁmmﬁﬁmmﬁm
fRAINNTIN miﬁﬂ‘mmjuLi’jmma%ﬂuizﬁuﬂﬁzmﬂLmﬂmzﬁummmﬁ AnIANEUaNAnILT
Creative design process in collaboration with the local community; understanding of
local materials and local wisdom; integration of new materials and technology; understanding of
the user and markets to bring new solutions to both national and international markets with field

trips as integral to this approach.

CPD 322 mMS@ankuuMSAagIsuLsUn 3(1-4-4)
(Brand Communication Design)
% e aal dl o s azdl o o s
mi@ﬂﬂLLUUﬂ@wﬂumimeLmum AsnnsdeansnnaneainaliRenly dnanun
YAIANANT mﬁhﬂ’]iﬂ’wa‘ﬂ@’]ﬁ‘lu%@ﬁiw‘] WAZNNTRANUWLL NaNTTAaaNTuAzdudTuANANHDI1a
ANANT
Planning and executing a brand strategy, including methods of brand communication
within the corporate brand identity. Designing and organizing media channels to enhance and

solidify the corporate image.

CPD 323 mMgaantUumsnmnany 3(1-4-4)
(Design Experiments)
NANNNTDDNLULNNINAADY NITAAsIENUNINAaadianANEullTalunfseenwuL
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Principle of design experiment, research though experiment for new product design

solutions, research data analysis and prototyping base on research data.

CPD 342 mMSIR8LAZNTTUIUMSAALTIRRNLLULU 3(1-4-4)
(Research and Design Thinking Process)
ﬂizmumﬁﬁ’ﬂBimmzmumil,l,f’ﬂmﬂa&lmL%ﬂfﬂmmu pawmAlaLaziATasNaiy
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Key elements of research through design thinking methodology, supporting tools and

techniques, focused listening, user empathy and problem space immersion, whole-brain thinking,

collaboration, and experimentation, thinking creatively around pain points and opportunity areas,
iterate and prototyping solutions, case study of application of design thinking application in multi-

tude of disciplines.

CPD 391  msenaultndw 1(0-35-18)

(Practical Training)

Jfsdunien : dnAnwFevinunguNdTldy uasinieinazanludesndn 100
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Prerequisite: the student must pass a Major Requirement Course and has at least 75
credits. Practical training course in a design firm or a department of any government bureaus or
private organizations during the summer semester of the third year, the whole period of internship
should not be less than six weeks (if necessary, an alternative will be considered by the depart-

ment).

CPD 421 @gflaaanuuuiaaidn 3(1-4-4)
(Professional Design Studio)
YN19998 BBNLLL WATWAUNNARANTT Usraunisal vi7e13n1s Lazdie naenu
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Research, design, and development of products, experiences, or services, including designing
and selling to intended users, in collaboration with business sectors, companies, or designers,

with mandatory field trips.

CPD 490 msasaumsAalinusg 3(2-2-5)
(Art Thesis Preparation)
FTL9AUNBY : AevaunIAnE luvnandTuanzlNieendd 84 widagim
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Prerequisite: student must have studied major require courses at least 84 credits.
Preparation for thesis, starting with topic selection, objective determination, project definition, and
research outline. Upon approval, the process includes data collection, research analysis, formulation

of design methodology, and creation of preliminary designs in collaboration with advisors.

CPD 491 @wWnAAnm) 7(0-35-18)

(Cooperative Education)
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AWFUgiRenFausednn CPD 491 avnaAn lisiesmauseian CPD 391 n1stnanu
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421 apAleaanuuLNea1dN way CPD 490 N3issaNnIIAaLinuE

Prerequisite: For 3rd year students / student must have studied major require courses
at least 84 credits. Full-time employment practice at a selected firm or company, lasting a minimum
of 16 weeks, with daily work records submitted weekly. Final project report evaluated by both the
firm/company and the instructor.This course is substituted for CPD 391 Practical Training, CPD 421
Professional Design Studio and CPD 490 Art Thesis Preparation.
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CPD 496  Aaiiwus 8(2-18-13)

(Art Thesis)

3119AUNRY - CPD 490 n1nimseuAa/dnus
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Prerequisite: CPD 490 Art Thesis Preparation.

Exploration and development of an in-depth area of specialization through the design
process under the supervision of an advisor, culminating in presentation to the Art Thesis committee

and exhibition to the public. The passing grade of this subject is 2.00 ( C)
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CPD 371  msaaniuunaAnUgaunustugs 3(1-4-4)

(Advance Interactive Design)

NIFIMLHINIU NTEUIUNTAANLLUL mﬁmmzﬁﬂ@z@ummﬁm;ﬂ% mﬁumﬁ@u%yﬂ@
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Planning for the interactive design process to create meaningful relationships between
people and the products.; research process such as data analysis of user experience and their
needs, conceptual development, clustering and aggregation of related data, the concept of coding
designing a characteristic of the graphic user interface (GUI) such as color, size and the effect of

user satisfaction.

CPD 372 mMsaanuwuuUng NN&IwInaay 3(1-4-4)
(Environmental Graphic Design)
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The applications of graphic design and visual communication design in spatial context both interior
and exterior design such as wayfinding in built environment, environmental graphic and exhibition

design etc.

CPD 373  MSaaNLUULSIANMN 3(1-4-4)

(Packaging Design)

NOBIN1TBBNULLUIIATU ITMUINIITRIL 997 0 L) PG 19| waznadAnE g
1049 U399570u91 340 TAsaaigussainuaitlszinnsne) nsUfimcueenuuy wazai1esuwuulag wii
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Design theory and evolution of packaging through various types of case study, functions,

materials and structure, hands-on practice in design and prototyping, focusing on paper packaging.

CPD 374 msaanuuunsANUULSIaAUn 3(1-4-4)

(Graphic Design on Packaging)

N IN1TRNKLLNIIAN MANNl4A Fvdnws Aydnwal waznmdsznauuu useq
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Graphic design theory, color theory, typography, symbols and illustration on different
types of packaging through various types of case study, graphic’s rules and regulations on pack-
age, printing technology and packaging structures, hands-on practice in design, and required

modeling and prototyping.

CPD 375 mMsaaNWUUNAAAMIALAYY 3(1-4-4)
(Metal Product Design)
WENUINNITRINRBNLULNAAA D AN lunstlAnsuaInans %ﬂﬂ@;umﬁmmz‘lﬁ@m
ran naaentd Jan nemmaaeL ANANLR NITNAENIINER waznsaisuuLulafiRau Devel-
opment of metal and alloy-based product design through various types of case study; practice on

material selection, inspection, properties, production technologies and prototyping in workshop.

CPD 376 msaanuuulAzaslszsu 3(1-4-4)
(Jewelry Design)
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Development of jewelry design, theory and practice of jewelry design, prototyping, assem-

blies, styles and usage suitable for the jewelry design, trend forecasting and marketing.

CPD 377 mMS2antUUNARAMUNANDNTTN 3(1-4-4)
(Craft Product Design)
LLIAHAALAZUANNNTNNGUYTLANARS ARLlTmUTNIINANE WINLNN9299 WIRNITN
MIRANgIN NMIWEURLL N1FAFIuAIaes kaznsafesiuwunlulsa ke
Aesthetics concept and principles, contemporary culture, development of craft-based

innovation, hands-on practice in technical drawing, model making and prototyping in workshop

CPD 378 mMS2aNLUUNARAMNUBILAY 3(1-4-4)
(Toy Design)
N1398NLLLIBAY NITNITNITNANTBNAUIINTANAI] NIMTFIU ATNYAAsTE
HndfiFniseeniuureaaulng A TDIREUINISLAZARTINENLBLAN
Toy design, production processes with various materials, safety standards, toys design

practice with children development and psychology concerned.

CPD 379 msaanuuuinasiiand 3(1-4-4)

(Furniture Design)

WALNIIEULLIAILAR T80 NITABNINARFIsPeY dunsdAnmuaINTans
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Development of furniture design concepts, materials and processes; through various
types of case study; design factors such as proportion, functional, space and environment; hands-on

practice in technical drawing, model making and prototyping in workshop.

CPD 380 mMSRANLUUNAANMNUDIANLAS 3(1-4-4)
(Decorative Product Design)
nseenuwuLNARsTuTIesAnuETinuLazdtina i sanats Hndfimn1mvin vuanaes

AR s zaniumatiauaziansne Tnagaiuannuanaieasssuazniaunly Tdauldase

Design experimentation for contemporary home and office decorative products, utilizing various

techniques and materials in model making, with a focus on creativity and practical application.
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CPD 381 maaantUUEITUNINUS 3(1-4-4)
(Vehicle Design)
ﬁwu’]ﬂ’]i“ﬂ’mﬂ’]?'ﬂﬂﬂLL‘].I‘].IEI’MW’]WL&tﬂ%Lﬂ‘VWiN“‘l AN9LLLTNUBILUIANN AR NS
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Development of vehicle design, concept sketching, digital sketching, model making,
future transportation system and automotive design concepts.

L4

CPD 382 MSaaNLUUNARNMARINTLLFIaY 3(1-4-4)

(Product Design for Seniors)
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Product design tailored to meet the wants, needs, and values of the growing aging
population, focusing on healthcare product design. The process includes various case studies,
situational analysis, information synthesis, ideation, brainstorming, concept sketching, storyboard-

ing, prototyping, and service design concepts.

CPD 383 'ﬂ'ﬂﬂLLUUQﬂﬂ’]Mﬂ‘i‘IN 3(1-4-4)

(Industrial Design)
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Industrial design processes, research through various types of case study and
design process, brainstorming, information analysis and synthesis, concept development, concept

sketching, storyboarding, user-centered design, preference, and usability testing.

CPD 384 ARANEINIUAANWULKNRANH 3(1-4-4)
(Product Design Identity)
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Identity creation and aesthetic for product design, individuality from data conversion,
inspired or design; creating inspiration, mood board and applying to promote the integration of

other sciences.

CPD 385 NAUAMSANWLAILESINN 3(1-4-4)
(Decoration Technique for Ceramic Design)
NIANUASALUAN1ZAN] LT Puutia e Auudie AuunsEnAL e
\ReL NNAReY Lazmmasesintnnaey RN usRERAEEn
Clay decoration techniques in various conditions; soft clay, leather-hard, dry, biscuit

bodies, glaze preparation, glazing and ceramic product glazing experiment.

CPD 386 msaugUmeuilunyuiliainu 3(1-4-4)
(Introduction to Wheel Throwing)
dg( a o o a % % .il/
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Ceramic forming by wheel throwing techniques, basic shape forming; cylinder, sphere,

bottle-shaped, container with handle, creative forming and assembling.

CPD 387 msaugumeutlumnu 2 3(1-4-4)
(Wheel Throwing 2)
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Prerequisite: the student must pass CPD 386 Introduction to Wheel Throwing.
Ceramic forming by wheel throwing techniques; creating shapes such as cylinders, spheres, bottles,

containers with handles, and containers with lids; creating works with other complex components.

CPD 388 LsanlaInu 3(1-4-4)

(Basic Ceramic)
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Basic ceramic forming; pinching, coiling, slab making, mixed-techniques, experiment

on various processes from clay preparation, forming, pre-glazing decoration, glazing and firing.
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CPD 389 msynAnNlandimasuazmsuan 3(1-4-4)
(Plaster Mold Making and Casting)
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Plaster material and properties, basic plaster mold making, single-mold, multi-mold,

plaster prototype forming, jiggering, clay slip casting and decoration processes.

CPD 390 msaanutuuLEsINn 3(1-4-4)

(Ceramic Design)
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Development of ceramic design, theory study and design practice; conceptualization,
prototyping, production, design presentation that is suitable for functional,

economical, social and cultural trends.

CPD 400 nSTUAUNANIUNUAS9RSTA 3(2-2-5)

(Paradigm of Design)

ﬂ’]ﬁ‘@%ﬁ\iLLuQamzﬁoﬂﬁﬁ‘ﬂLLﬁﬂﬂgM’]ﬂ’]?fﬂ@ﬂLL‘]_IUEET'JEI?J%GI'N ] Lﬁ@@%mﬂmmmmi@@mmu
viraiiunuonglunisudifyuiniseanuuy AnHENIMUINEITHLAZNN99UNNgLTY nsae
nazLuA prudnuSszdresdesing y mwﬁmzq%ﬁ\imiﬁmzmiﬁmmmuﬁgmimiLﬁ'fauﬁ’
ileyun

Conceptualization for design problems through various ways of thinking to describe
a design solution, or as an approach to design problem solving; abstraction and characterization,
metaphors, paradigm shift, the relationship between things, creativity and developing new hypotheses

to solve problems.

CPD 401 mMSWAIUILANLATMTUILFAUANAINY 3(1-4-4)
(Portfolio Development and Presentation)
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Viewing their works objectively through the eyes of a design director; framework of

portfolio include quality, and context of their work; professional practices; a combination of print
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and digital platforms as well as methods of curating their works in a way that will appeal to potential

employers or clients.

CPD 402 msaanuuudnssAms 3(1-4-4)

(Exhibition Design)
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The meaning, objectives, and principles of exhibition design in various formats,
including product presentation at the point of sale. Study of planning operations, space design,
workflow determination, creative training techniques, placement strategies, display methods, special
staging, lighting design with computer programs, structure installation, and public relations with

presentation techniques.

CPD 403 &uNNUYMSRRNLULU 3(1-4-4)

(Design Seminar)
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Design seminar on special topics such as designing a product for marketing operation,
research and experimentation on new materials product design that conserve resources, exchanging

ideas and points of view with designers, businesspersons, or experts.

CPD 404 MSASNATTATUN DIUNTUALMSANLAS 3(1-4-4)

(Creative Food decoration)

LUIAALAZNIZLAUNNTRENLLLAT NATIANARA T IUNALILAZA NG mm?mgaﬁ%ﬁ'm
N1seeNLULNARIWIILA LTI e NnufAals noAnssnduslng funuuaraiA1aing 1eans
Tnsinensaana

Ideas and processes for designing creative baked goods and food products; creating
added value; product and packaging design; art theory; consumer behavior; costs and selling

prices; finding new channels for marketing.
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DMR 207 mMA4&49mauInuANIImsnaanacdadinnaaula 3(3-0-6)
(Content Making and Social Media)
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Creative content fundamental, digital content creation, digital copy writing, developing
creative skills for internet communications and digital media, digital media planning for social

media, digital content marketing strategies.

DMR 213  WIRNSISNHARANUNULALMIHINATTA 3(3-0-6)

(Product Innovation and Creativity)
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Definition, concepts, characteristics, and types of product innovation and creativity,
process of creating new product, branding and innovation, role of prototypes, product innovation
in the service industry, failure and risk in innovation, the innovative organization, changes and

innovation.

MGT 200 maiflugilsznaums 3(3-0-6)

(Entrepreneurship)
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Definition, importance, capability, concepts, types, strategies, resources, environment
and characteristics of entrepreneurship concepts of venture, recognition, resource analysis
environmental analysis, business functions such as marketing, production and operation, management

and human resource management, finance and accounting, element of business plans.

DBS 412 WIRNTINUASNALNEAINSUFINAAANA 3(3-0-6)
(Innovation and Strategies for Digital Business)
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Concepts of innovation, the innovation development process, types of innovations,
influence of changing economic, social, political and technological environments on organizational
change; topics include knowledge management with an end to develop an effective learning
organization, digital business strategy and analysis of the organizational strengths and weaknesses

to probe digital business market; develop digital business strategic skills.
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COD 103 ﬁug’mﬁaﬂmmxms@@mmu 3(1-4-4)

(Fundamental of Art and Design)
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Artistic creativity in both 2-3-dimensional art; the use of visual elements: points, lines,
shapes, forms, weight, space, texture, and color; the several types of composition; the expression
as meaning and beauty; expressing meaning, narratives, and aesthetic appeal through conceptual

frameworks; solving problems; presenting artwork and participating in criticism.

COD 106  UseiRAI&AsMeaantuL 3(2-2-5)
(Design History)
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History of Western design from the late 19th to the 21st century, exploring its relationship
with economics, technology, and the environment, encompassing architecture, interior design,
furniture design, product design, visual communication design, fashion design, photography, and

insights from design gurus across various fields, with applications for the Thai context.

CPD 121 msaanuwuuns dn 3(1-4-4)
(Graphic Design)
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Fundamentals of graphic design as communication tools, essential graphic design
composition elements including alignment, balance, contrast, proximity, repetition, and white space
management, data management through visual representation, interpretation of information into
signs and symbols, and the graphic design process from data collection through analysis and

conceptualization.

CPD 221 msaanwuuinaaiuayrduazlszaumsal 3(1-4-4)
(Human and Experience Design)
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Practice in designing products, processes, and services with a focus on enhancing
user experience quality, addressing human emotions, and offering culturally relevant solutions,
enriching customer journeys and environments. Field trips are integral to this design practice.
CPD 222 msaanwuuns NNl AuAus 3(1-4-4)
(Interactive Design)
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Theories and principles of interactive design, encompassing the web design process
including gathering and analyzing information, creating site maps, flow charts, wireframes, and

layout pages based on user experience (UX) and user interface (Ul).

CPD 223 ms@@mmmﬁ@mmﬁﬁu 3(1-4-4)

(Design for Sustainability)
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Concepts and processes of product design focusing on environmental impact, including
the selection of materials and production processes aimed at minimizing negative environmental
effects. Development of environmentally sensitive designs that promote sustainability in both society

and product design business, with required field trips to enhance learning and application.
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COD 101 mifnmﬁmﬁ@msﬁﬂmi 3(1-4-4)

(Drawing for Communication)
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Drawing the essence of geometric and nature forms through attention to structure,
proportions, surface details, interplay of reflective light and shadow; the use of materials and equipment;
drawing portrait, full-body people, and scenery; express creativity and narrative through specialized

drawing techniques; presentation of artwork.

COD 102  AlunuAalzuazmsaanuuyu 3(1-4-4)

(Color for Art and Design)
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The use of color in art and design; principles of color mixing: color grouping, mono-

chromatic colors schemes, analogous color schemes, complementary colors schemes, triad color
schemes, tetrad color complements; color perception and psychological colors; coloring pictures
with various materials, equipment, and techniques according to the specific styles of each career

field; placed on creativity, problem solving and presentation of artwork.

COD 103 ﬁugmﬁaﬂmmzmi@@mmu 3(1-4-4)
(Fundamental of Art and Design)
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Artistic creativity in both 2-3-dimensional art; the use of visual elements: points, lines,
shapes, forms, weight, space, texture, and color; the several types of composition; the expression
as meaning and beauty; expressing meaning, narratives, and aesthetic appeal through conceptual

frameworks; solving problems; presenting artwork and participating in criticism.

COD 104 mmé’anqmﬁﬂmia@mmu 3(2-2-5)

(English for Design)
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English used in the field of design; fundamental and specialized design terminology
spanning different aspects of the field: photography and media arts, interior design, communication
design, creative product design, and fashion design; practicing through focused study and research:
interesting websites, internationally renowned designers; generating written concepts for design;
four essential skills: listening, reading, writing, and speaking; practicing on oral presentation with

accurate accent.

COD 106  isziRAansmsaaniuy 3(2-2-5)

(Design History)
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History of Western design from the late 19th to the 21st century, exploring its relationship
with economics, technology, and the environment, encompassing photography, interior design,
creative product design, communication design, fashion design; insights from design gurus across

various fields with applications for the Thai context.

COD 109 maxnatAasdasluuaanuuy 3(1-4-4)
(Computer Aided Design)
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Applying computer-aided methods across various fields of study including as
Photography and Media arts, Interior Design, Communication Design, Creative Industrial Design,
and Fashion Design; the foundational role of computers in design; mind mapping and drafting;
the creation of works through the utilization of specialized programs; creating 2D and virtual 3D
models; the creation of realistic images, mastering composition, color utilization, image editing for

impactful work presentations.

COD 110 LLU‘iuﬁLLazmiLdﬂLé@G 3(2-2-5)
(Brand and Storytelling)
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Brand building process; communicating the story of a brand’s identity and values;
needs of the target customer; crafting a memorable and impressive brand; brand loyalty; emotional
connection; fascinating examples of branding success; strategically powerful brand design and

presentation.
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FAS 105 MSIRELALNTZUIUMSAALTIRDNLLILI 3(1-4-4)

(Research and Design Thinking Process)
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Key elements of research through design thinking methodology, supporting tools and
techniques, focused listening, user empathy and problem space immersion, whole-brain thinking,
collaboration, and experimentation, thinking creatively around pain points and opportunity areas,

iterate and prototyping solutions, case study of application of design thinking application in disciplines.
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FAS 131 masmduidadniiassu 3(1-4-4)

(Basic Apparel Production)
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Basic sewing, using sewing equipment, hand stitching, the operation of a sewing
machine, various types of seams and decorative sewing techniques and basic apparel sewing.

FAS 223 mMSaanuwuue 3(1-4-4)
(Textile DeS|gn)
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Basic and process of textile design, textile surfaces and textures, various techniques:

silk-screen printing, dyeing, embroidery, knitting and weaving.

FAS 224 msaammmmlﬁl“uﬁ”’uﬁumu 3(1-4-4)

(Fundamental Fashion De3|gn)
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Basic principles of fashion design; creative design experiment with real materials to
form clothing models; combine them in modular forms; the development of design composition
with lines, shapes, forms, rhythms, points of interest, etc.; be environmentally conscious; experiment
of various forms with squared fabrics leaving no material waste (zero waste); development of

structures and textures on the models.

FAS 226  msaanuunilnslddayauualiuundu 3(1-4-4)
(Fashion DeS|gn Usmg Trend Analysis)
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Designing fashionable clothes by using the data based on WGSN and NellyRodi

websites; the forecast of fashion trend in terms of forms, materials and textiles, including market

trend, market levels and target groups; the summary of trend of upcoming fashion to be popular;

data analysis for finding the new fashion design concept.
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FAS 234  msaseunniisuidasi 3(1-4-4)
(Pattern Making)
nsafreunmifunssitlss de mqmﬁuuuué’fuﬁugm LL@:Wmm”LﬂzjgﬂLLumg@ﬁﬂu
wuLpinae] fu neellsannu neelilsedy Unide wauide udu madeneudnuaauass
Patternmaking skills for basic block pattern construction of skirts, top and trousers,
pattern alteration for basic clothing design (e.g. flared skirt, pleated skirt, collar, sleeve), and fab-

rication.

FAS 236 MSASINLNNLNSULADHNFS19RTTA 3(1-4-4)

(Creative Pattern Making)
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Advanced skills for pattern design, including construction of advanced pattern for
both unstructured and structured clothing; development of flat pattern in accordance with personal

creativity and design project of fashion design class.

FAS 242 JamLNauuLNdy 3(1-4-4)
(Material for Fashion)
% dl o o dl Y a d’lj v a A v b2 al = Y
ﬂQWNQLﬂﬂQﬂUQ@QWI‘ﬁN@m@@ Al ni:mumim@mLéiu‘lmmmum NITEIANA NTFNWHNNHNLLRL
NIANUENEN N19LaaN NM9Llsze N lddanLaznIsgLa3ne N3EUNTaEIMINNNIA LATNI999UTI
Finaginedn
Materials for clothing production, process of producing fibers and textiles, color dying,
prints and fabric decoration, material selection application and maintenance, fabric names, fabric

samples sourcing.

FAS 260  MSR@NLULLNNLATULUYUEY 3(1-4-4)
(Draping Design)
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Basic draping skills involve basic principles and techniques in draping for both structured

and unstructured apparel, aimed for a comprehension of flat pattern and draping.
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FAS 322 mMsaanuULEIEInNAaaY 3(1-4-4)

(Experimental Textile DeS|gn)
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Textile design based on experimental approach, pattern design process, advanced
surface design, combination of various techniques, properties and aesthetic of fiber and textile.

FAS 325 msaammmml%’ummm%’u 3(1-4-4)

(Fashion Collection Design)
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Fashion collection design; fashion collection development involves comprehensive
apparels of seasonal collection, coherent style and market level; design process includes idea
development, design realization and production of various product types e.g. prints, surface design

and a range of materials.

FAS 326 msaanuuuundulasmsitAsziuusus 3(1-4-4)
(Fashion Design and Brand Analysis)
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Study the famous and successful international brands; the story of brands, the brand
concepts, the product characteristics, the use of material, color, and texture, target group and
market level; create works through design process, such as finding inspiration, searching, and

analyzing information, building new design concept.

FAS 391  mMSENUITI TN 1(0-35-18)

(Practical Training)
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Prerequisite: For 3rd year students / student must have studied at least 100 credits

Practical training course in a design firm or a department of any government bureau
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or private organization during the summer semester of the third year, the whole period of internship

not less than 6 weeks (alternative considered by the department if necessary).

FAS 393  filsznaumsuazmednmsRumundu 3(2-2-5)
(Fashion Entrepreneur and Management)
Mﬁﬂmiﬁugmmmﬁjﬂiznﬂumﬂumﬂﬁmmm ANNANAE19ATIA TUNIVNTRININNNT

AAALALNNTINE NMIEE RN I T NER 01101 AL IMENE AU NETAN FILIUKER 214N

sLAUAAA waznguiIuNIg; m'ﬁmezﬁwqﬁmméﬁimLﬁ'fami@@ﬂLmumamﬁmw‘f
Basic principles of fashion entrepreneur, including creativity in marketing and

merchandizing, such as online platform, production quantity, price, timing, customer, market level,

target customer; an analysis of target customer’s behavior to design products.

FAS 421 m‘i@ﬂﬂLL‘LI‘LILLﬂ‘ibuTﬂﬂéﬁuﬁﬂﬁUé’ﬂizﬂﬂumﬁ‘ 3(1-4-4)
(Fashion Design for Collaboration)
nseenuuLLEuALteylaTen e nsAnedays Ainszidayates
wUTUs MsnARNanusTviadeTilaseaine uadlaiilaseaing luszuugmangs navinluds
HAR NNIANETARLAZMATANITNAR LAz suiiloyun
Fashion design based on collaborative brief, including brand research and analysis,
design project in collaboration with companies and professionals, design development for both
structured and unstructured apparels in industry, making Tech Pack, research of materials,
production techniques and design solutions.
FAS 490 msimsaNAaUdwus 3(1-4-4)
(Art Thesis Preparation)
A11119AUNAY | FAS 391 MSENuIT TN
nswREnnsAaLInugfaiuenanstTiineAaLiinug TnaBudausnnsimusinde
398 Thgilsvasd 2aumane9lATINIg LATATALTHUNTANEIALAS ieraianeANIiuTaLse AN
ﬂﬁ??mm?ﬁ@ﬂﬁwuﬁ’lﬁ@wﬁﬁ nssausandeya Tinsnziideya agudoinaziuinie uidamlunis
penuLL Werenuiugen s fiunuduseliananenssunisindfinug tnarildsdnenm
209TiNANEN LaznsliRdsNINNNIANAR
Art thesis preparation under the supervision of a thesis advisor; initial phase including
thesis subject proposal, objectives, framework, and research discipline; approval of the thesis
committee; further phase involving the research process, analysis of research, summary of prob-
lems, and design solutions; assessment of thesis preparation and proposal based on individual

creativity, idea development, and independent approach.
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*FAS 491 &UNAANEN 7(0-35-18)
(Cooperative Education)
Srfadunew EwmusnAnmdudls 3/ thinmasdeaimiefinazanlaivaandy 100
widaefin Ufimnuluaniudszneunisaiewiuninaulszanresesdnsvizessum ludeandn 16
dlaf Apvndunndszandudamndiand davintassuaginanisdfimiou degianeaziane
Uszilunaananiulsznaunisiazanangeilseanseian
Prerequisite: For 3rd year students / student must have studied at least 100 credits
Practice as full-time employment at the selected firm or company for a minimum of 16
weeks, with a daily record of work, weekly submissions, a final project report, and evaluation by

the firm or company and the instructor.

AmiuiaenFauedmaniadnu lifieadou FAS391 nstnewdandn, FAS 421
mi@@mmuLLW%uTmm'qmﬁﬂﬁuQ’ﬂ?:ﬂ@umi waz FAS 393 I’;:‘]J?tﬂ’ﬂﬂﬂﬂﬁ‘LL@&ﬂ’]ﬁ/ﬂﬂ'ﬁauﬁ’]LLWSEL‘L&

dLiR | fdenFuumedan FAS 491 aviiadnelfaeeniden FAS 391 nsilnenu
ATNTN, FAS421 mm@ﬂLmuLLW%uImﬂéqmﬁ@ﬁusﬁﬂa‘:ﬂ@‘umi WAz FAS 393 fisznaunisuaznis
dannsAuAnudy

FAS 496  Aadidnwus 8(2-18-13)
(Art Thesis)
FrlsALneY : Ansdruanizlaioend) 64 wiienn UWASFAS 490 MaAseNnISAALEINL
ANseNLULAaITinsaNN AT NN ARLTNGS TR AnE ALAS AR ILATHALNL
@@ﬂLLuuiuﬁqaﬁﬂ‘ﬁlLﬁ@ﬂmumzmumm@ﬂLLUU@i&L@%Mg@@iﬂWIMWLLuxﬁwmm@'mﬁﬂ?ﬂm
UNAUBNANUFABAMENITNNTARLIUNUS mevmLL@mﬁmmmﬂﬁuuvxl%uhfimﬂLLwé@jmmimmu
nsAnARAaLANUE DeAnszu 2.00 (C) iWuinneinsaeusinu
Continuing from art thesis preparation, an in-depth area of specialization will be ex-
plored through the design process under the supervision of an advisor, presented to the Art Thesis
committee, and exhibited in a public fashion show.
The passing grade of this subject is 2.00 (C)
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U, AEVTEN-LAAN 18  UUENA

FAS 334  masdmfiuidagn 3(1-4-4)

(Suit Tailoring)

mm?muwwLﬁ%umzmaﬁmLfﬁmg@ﬁﬁ‘ﬁldimmmwum einuaz@aaniaiaduiinen
pineannidediniiald i nstszneuisesluiy vaLgﬂmﬁlﬂ’ﬁLHUN’ﬂ maﬂ@:ﬂ@uwgﬂmlmm’mu
71319 msianznsztuuusing iusu

Pattern construction of suit and tailoring skills including hand-sewing for interlining,

padding, pocket and details.

FAS 370 msaankuulAsadlssnaumswaeme 3(1-4-4)

(Accessories Design)

mﬁ?@'ﬂﬂLL‘UULﬂ%\iﬂizﬂmlmﬂwi\‘imﬂ LT 984111 Nzt vaan mﬁmmtﬁmm@myjmj
Tunsusianie prsdlauun e sundu nguitihuang waznssdanisaaimanzay

Fashion accessories design includes shoes, bags and hats; an analysis of complete
attire; an understanding of fashion trends and target customers, proper design and production

process.

FAS 371 ms%é’zlﬁu?inﬂLm:ﬂmmun’simm%’u 3(1-4-4)
(Consumer and Fashion Industry Research)
ma‘mfawLﬂmﬂumuﬂmLL@”@mm‘wm?uLL‘V\I‘ﬂu ADIALATANHEN YD
HLU3LNA 9RAUNITNNTHER Arlaeuasasdnn wazdinANuey winnssuuazmalulad
siralunsudndulauazime
Research of consumers and fashion industry, involving consumer’s value, production

industry, social changes, lifestyle, various innovation and technology in fiber and textile production.

FAS 372  mmnansilsswmAg vsusinaanuuuw gy 3(2-2-5)

(Foreign Languages for Fashlon De3|gner)

mﬂﬁjmw’m\‘mqw m@ma&’muj ‘Vlwﬂu mmuuﬂ@@mmmmlmu 11 ﬂ”]‘i:f’w]ﬁ\imm
mMeEnaaaeu wazneay dusiu Amdwiianiznimaussaiuununand (luanedszng) Aadl
Smussen Auondenuaztiunaesdnnlusnalsmmne

English and foreign languages for fashion designers e.g. French, Italian and Spanish;
technical terms; international career path and relevant aspects including arts, cultures, environ-

ments, social contexts and fashion industry in foreign countries.
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FAS 375 m‘;‘a@mmumﬂﬁuﬁﬁ'\Lﬁ'mﬂuuwﬁ"u 3(1-4-4)
(Repeat-pattern Design for Fashion)
NN3BANLULAIAARILIUEUE N9siaaaNuiin n9vinga LAZNNTRBNLULABAIATY
aneiEn ‘1’71'mmmmLL@:m?ﬂizqﬂmﬂ%ﬁlumuLstﬁu
Print and pattern design for textile with emphasis on repetitive patterns, colorways,

patterns and prints collection design for fashion.

FAS 376 ddanuazmssian 3(1-4-4)
(Dyes and Dyeing)
nsld@fentleznmsine niaflendnssnani nedleniaf maiafianansnldaaugluiy
nsdlan Wy wmAALNAn wallannsiaden n1sfandusanewinlilne
Properties and types of dyes, including natural dyes, chemical dyes; relevant

techniques including batik, shibori, and yarn-dyeing process.

FAS 377  msanuseiuRafi 3(1-4-4)
(Embellished Surfaces)
NN2RBNLULANKANENAEIAALALNATIAFNGT MuULAIRNLAZSNaT 1w n1etln
dseausag dulun nstindsedusdaadanmanue i gnila nssinsiadin naifiuy nadiuaden s
Surfaces design, traditional and contemporary decorative techniques including em-

broidery, beadwork, patchwork, quilting, appliqué and smocking.

FAS 378 m&swnawazmsan 3(1-4-4)
(Weaving and Knitting)
o o o A 2 9y v A 9 y A
N1TNANI Lmeimmuwugm NITIAANALATE NITALANLLULATE NTAANLLLLAEND
LAZANEITN
Basic weaving and knitting skills; types of yarn, yarn selection, threading the loom and

patterns design for weaving and knitting.

FAS 379  msaanuuuunmisuuuiuiuasnedssa 3(1-4-4)
(Creative Draping Design)
A1N1I3AUMAY : FAS 260 MeaankuULWNLASWLIWiUEY
. . Ca Yy, g Y " y ”
NIMLLLARLUYLEINTUEY Hadednilasaivuazliilasa¥e iaadudilanig
AONULLLAALUNIZANY LATNIIDBNUULAALUYLEL 90N ULARLWAUEL
Advanced draping skills, encompassing advanced principles and techniques in
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draping for both structured and unstructured apparel, aimed at comprehension of flat pattern and

draping, and research of draping design.

FAS 380 mMsaankuULATadIlseAu 3(1-4-4)
(Jewelry Design)
Lo . : < < .
nseankuLLWiuATesLsEALINeLTENBLNITWANNNY NN1TBUATEILITEAL LUINNG
nseanuuy NsesziiesasszAuuuanalusanuuasdaya wuunduiung nsAumanu@n
afassfuazianiuanddmiufiusinayuneslud Tnaiiunisduadn asnuuuilupesidadi
Jewelry design, history of jewelry, analysis of jewelry design from fashion runway,

material sourcing and creation with a focus on research and designing collection.

FAS 381 mMsaanuuUULERdNdns 3(1-4-4)

(Womenswear Design)
1 N A ] A o prp o

NTRaNLULLNTULARaRT ‘1/]11’1?]@\1@1[51@&]’1\11 LTANTIIUANUNRRNLUUNHNNANU

VszARAnansusldu miﬂgqmmifa@mmuwalmummqummm ATIUAANLALINTUR mmuml,m

TTuANala LazANNARREI9ATIA maﬂm@mmm FINTNNIZLIUNITADNLLIL memiﬂfammum@@mmu

Women'’s clothing design, history of style, biography of influential fashion designers, revo-

lution in western and eastern fashion, research, material sourcing, design process and collection

design.

FAS 383  TAsamsAnendauyAAa 3(1-4-4)
(Individual Project)
m?@@ﬂLLuumﬂIm\‘lmiﬁﬂwﬂmuqﬂﬁmﬁlLLzﬁmﬁﬂﬂmWLﬂWﬂzmummﬁfﬂﬁﬂﬁﬁ AUUA

%umjwﬁuﬁﬂﬂ'mmzmam@ NIZLIUNNININWIANINAARAZAENNINAR AYNANTD luNsufdnym

NITHARNAIIUATY NITUNAVAHAINY

Fashion design based on individual project with emphasis on individual creativity
and design process, involving idea development, design realization, design solution capability,

prototype production and project presentation.

FAS 384 AatlzRima 3(1-4-4)
(Textile Arts)
N1seENUULLARNANUAME Mdalastudanyanaluiadeiiaula Whinisduadn
Fayn WAL LLNAABILRRLAIIUAT aAUzuaziauannauluduEo
Textile design, based on individual project, involves student’s personal interest, re-

search, design development, discussion and critics in class.
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FAS 470 m‘;‘a@mmuuﬂ%’ummxmq 3(1-4-4)

(Specialized Fashion Design)

nseenuuudeiniilifllasearuamznig iy THONHN PALaU m%u‘lu TARNAD LIUFIL
nswenldiaguazniseanuuulimunzan funisldanm

Specialized fashion design; various types of specialized apparels including activewear
lingerie casual wear, sport-streetwear; specific features and functions; proper materials and fabric

selection.

FAS 471  mMSUNAUDNAU 3(1-4-4)

(Portfolio Presentation)

MswRENNLALeNANY UAz Portolio et 4 lunsAnssenaznisadasey
THLULNNIARINLAZNNTAUBNAITH NTULAUDFALAULATAVINANATNATIATBINAINU NITAINLN
gﬂLmumiﬁﬁmu@mmmﬁﬁmmL@Wﬂxﬁf;

Portfolio preparation for professional purposes, further education, future career path;
presentation layout style and formats; a demonstration of creativity through visual communication;

development of unique individual portfolio and presentations.

FAS 472 mﬁ‘ﬂﬂmmmr«ﬁimLwiximzlﬂ'iznﬂum'a‘l,mm 3(1-4-4)

(Costume and Theatrical Costume Design)

NITRAANLLLLLAS BJ@[?]L@?@\‘]LL[ENHWEI ﬂ?vﬂ@‘]_lﬂ’W?LL@ﬂ\Wl’N”’] MY N19AZAT NITUAAY
DINEIURT m’immmL‘uﬂfw‘wmmmmm AN WAI NNTLANUTI WAZLATELANNNE NTWRAIKIAINN
ﬂmmwmmLL@::mafmmﬂmmqnmmqﬂamm

Costume design for theater performance and film, an analysis of script, characters,
scenery, lighting, make-up and costumes, creative interpretation, concept development and

communication of ideas.

FAS 475 msaammmﬁy’aﬁ'\lﬁn 3(1-4-4)

(Chlldrenswear DeS|gn)

Wu’w‘f}umm@mmmmmmﬂ ﬂmmmmmummﬂummmuwuﬁivquLzmmﬂ'u
Wmmmimmwmﬂmem%mmmﬂmﬂmq | ﬂ’W‘J‘L@ﬂﬂLLUULL@%Q@QM@LF.I'LIVIL‘I/W']%QNHLIQEI LAY
nseenuULABAAATUEe LN

Basic children’s wear design, including an introduction to children’s wear, relation
between clothes and children’s physical and mental development in each age range; design and
suitable material for children in different age range; children’s wear collection design project.



Rangsit University Bulletin 2025-2026
Jnuiaumsooaniiuu College of Design

FAS 476 mmammm%aﬁnﬁma 3(1-4-4)

(Menswear Design)

wuﬁmmmfammmmmmw mwmmmmuu@uﬂuqmmmmwxlmummmamwma
‘ﬂi"’Lﬂ‘V]LL@“’@ﬂHm“’WHﬁ’]uﬂJ‘NL’s‘iﬂﬂmmﬂj’m @ﬂHmWL’?}WW”ﬂIﬂ\‘]L@’ﬂN’]NW}ﬂ Eih 'J'M’W TN Lﬂ?;lﬁ ’AVLG]@
m@ummﬂuuﬂ%ummmmw LL@“’ﬂ’]i’ﬂ@ﬂLLUUﬁ’ﬂ@Lﬂ@‘HuL'&@N’]Nﬂ]’]E}

Basic menswear design, including an introduction to menswear, a brief history of men’s
fashion, basic features and specific characters of menswear e.g. materials, details and various

styles in men’s fashion. Final project involves designing and developing a menswear collection.

FAS 478  msaagnamuuwndu 3(1-4-4)
Fashion Communication)
WANNNT AAUMINEILAYBIFLIs2NaLT8412 MANINT LazmATiANNS Edeutnaundi nns
AnnEAansnliauudy n1sRansantlszidu nsanduANAn waznnslEnenlunns@ e
Basic journalism for fashion includes principles of news, basic skills and techniques
for fashion news writing, fashion critics, ideas for features, idea development and the usage of

language in writing.

FAS 479 mawennsaiualiiuundu 3(1-4-4)

(Fashion Forecasting)

Anawennsnfuualtiuundu mefianuanunisniurdu uwAnuazg WULdednTes
ﬁﬂ@@mmmm%uqfulmi waliud winnssudnuundunazime nsdnnmsiaudesniszesnann
LATNANGNANTIMNIIBILLTUA N19IATITHALLNTU N1INEINTRIEBATNE WAZNITNEINTDILUI
Tofungi

Fashion trend forecasting featuring current fashion trend tracking; research on contem-
porary and trendsetting designers; analysis of color trend, fashion and textile innovation; analysis

of brand’s market, customers, competitor and forecasting report.

FAS 480  MaSAUAAIAUAIUNTLY 3(1-4-4)

(Fashion Visual Merchandising)

HENN9TPLARIRUA LT sUuuLLAZIENNIAALARS N199ANNEY NNIAALAS N19@EN
YU LazdanAnus N13dnedALlsznaun1eAaly Lmzm‘m@ﬂLL‘uumm‘wLLQ@@”@MLﬁ@ﬁq@mmmmu%
UBIGNAN

Basic principle of fashion visual merchandising including presentation methods, style,

lighting, decoration, artistic composition and set design.
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FAS 481 msangy WL 3(1-4-4)
(Fashion Styling)
nedngLluLLLATai AN T LALELNU N9 RN LARLLIL NNIYHN N1TUR
m’i'flﬁmmmmﬁugmmmmLgfaEI']
Styling and presentation of fashion items and collection; fashion styling, model casting,

hair styling and make-up.

FAS 482  awanwiiadlne 3(1-4-4)
(Thai Native Textiles)
AnlssiRnnuifunnsedme luusasfiesiuaeasanelng 189 gUnsnd matiANg
v uaraIAANEin 1w nsmeateda nameen nsnesiaudl nadeuundia Wudy WuAneielsr
LﬁmmfmL%”Lfﬂu@mm'wmﬁ@ﬂimumamﬁméu anansanhanifhuusaiumalalumseenuuuundily
A study of Thai native textile involving history, materials, weaving techniques and
patterns (e.g., plain weave, figured weave, Ikat, Batik), along with an emphasis on an understanding

of traditional arts and culture, which provides sources of inspiration for fashion design.

FAS 483  manfamasdaelumsasauuuungi 3 H5 3(1-4-4)
(Computer Aided 3D Fashion)
mizﬁwLLuuﬁmﬁaHTﬂiLmimmﬁqLmﬁimmimm%\mmm3ﬁﬁuu‘@'uﬂu ANNLUANNY

anmpaLLULinludnEnEAdeulmadeusie maenaunsuandlfiiiuannae Ll eedin as

ANy wazAuaNRTeednTing e Id
Development of pattern-making skills utilizing computer programs, creation of 3-D

works on virtual figures, assessment of pattern suitability through virtual animation, and evaluation

of fabric movement based on their distinct characteristics and properties.

FAS 492  funuimsaanuuuundunaznalulad 3(1-4-4)

(Fashion DeS|gn and Technology Seminar)

ﬂﬁ?’&NNuWﬂ‘]_INLﬁ]EIQ‘H’m_I LﬂﬂQﬂU’lmWﬁQWNﬂuﬁﬁu‘ﬂﬁ]ﬁﬁﬂﬂ’a‘ﬁ‘&lLLW‘Hu mmmqwmmq
mm‘iu‘lﬁ@ﬁ mm@mmmmmwmﬂﬂ nTaanLkuy mwmmﬂmlmmwuﬂmu NI1TANA ﬂ’]ﬁ‘T"NHﬂ&’]
mauAmilanisdenn NOUNNEANSURT naamauasseusTosluannineanuULLNGL

Seminar on fashion design with fashion professionals; topics include fashion industry,
fiber and textile technology, design and creativity, changes in fashion industry, marketing, advertising,

export and international fashion trade, laws and ethics in fashion industry.
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DMR 207 mm%’wnaumuﬁmqmmmﬂLLﬂxﬁ@ﬁqpluaﬂu"laﬁ 3(3-0-6)

(Content Marketlng and Social Media)

mmm\im@m mmmﬂmmm@mmqmmmiw,l,mwﬂ NS )N ﬂ’]ﬁ‘L‘ﬂﬂu“ﬂ'ﬂ mm‘llmrmw
LL@Zﬂ?t‘ﬂ’]’&NWHﬁ‘V]N’&@ﬂ@‘VI@ ﬂ’\ﬁ“W%Juﬁﬂﬂﬂvﬂ’??@ﬂ’&%‘%%iﬂ‘ﬂﬂﬂﬂﬂ mﬁm\umummmmumm
é&lﬂm@uiaﬂﬂaqwﬁmmmmL‘ﬂﬂma%ﬁ@

Creative content fundamental, digital content creation, digital copy writing, develop-
ing creative skills for internet communications and digital media, digital media planning for social

media, digital content marketing strategies.

DMR 213 WARNITNNAANMIUAZMININNRTTA 3(3-0-6)

(Product Innovation and Creativity)

AN LUIAARNHUSUAZUTL N NTAIUTANTINHNARATUTLAZN1TAT19ATTA
NITUIUNNIATNAIIALARAUITINN N134F 19U LIUALMIUIRNTIN UIMNITUNARAITIERAUNTTH
NN913N13 ANALIMAILATANIEENFELSANIIN B9ANILIRNIsN NswlAsuudacuazusAng Iy

Definition, concepts, characteristics, and types of product innovation and creativity,
process of creating new product, branding and innovation, role of prototypes, product innovation
in the service industry, failure and risk in innovation, the innovative organization, changes and

innovation.

DBS 412 UWIANITNUAZNALNERIUSUFTNARANS 3(3-0-6)

(Innovation and Strategies for Digital Business)

WUIANNAATEIUTANITHN NITLIUNIINIIRRUIWIANTTHN JUULLIRIUdRnssunTe s
miLﬂ‘gﬂuLLﬂ@wmmmLLQ@&@NWNLMH;@% Aapn N9l wazmalulad 2oufannsAnen1saanng
g nnsadasdnnsiemsianndeyaiedunanuddmiunisriing uasilfiinesnisus
nsEaufeenelilsy@nsna nagnsrasganadlannsating n1sniziqasen aaLiesasfnisuay
nisuaslanialumnainvesgsnanana Wauwvineelunismuuanagnigsnanasia flazanunsaidu
fihgaialududuaziing delddemeniemanngananarald

Concepts of innovation, the innovation development process, types of innovations,in-
fluence of changing economic, social, political and technological environments on organizational
change; topics include knowledge management with an end to develop an effective learning or-
ganization, digital business strategy and analysis of the organizational strengths and weaknesses

to probe digital business market; develop digital business strategic skills.
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MGT 200 maflugilsznaums 3(3-0-6)

(Entrepreneurship)

ARINUHNEY AYTHNATATY AINAINITD WUIAAINAA UTTUNN NAENS NINEINT ANN
wanRaNuarAuaNRradINalugUsznaung wulIAnLazlanalun19vNgana NNFAATIEININENS
LL@Z’&ﬂ’]WLL’]@Zﬂi@N Mﬁﬁﬁlﬂ@\‘m’]?ﬁﬁﬁqﬁ‘ﬁ’ﬁ U NNTAAIA NITNARLAZNITANEUITU NFAANITUAZNNT
Apnnaninennanyee N19RuLazN9LTyT lﬂ@‘ﬂWﬂuﬂ\iﬁﬂ?féﬂ’ﬂuﬁﬁﬁﬁﬂﬂﬂﬂﬂ’]?ﬁﬁLLNuﬁqﬁ‘ﬁ‘ﬂ

Definition, importance, capability, concepts, types, strategies, resources, environment
and characteristics of entrepreneurship concepts of venture, recognition, resource analysis envi-
ronmental analysis, business functions such as marketing, production and operation, management

and human resource management, finance and accounting, element of business plans.
a = = ] a
UNHIAITIRDNLAT 6 nuUIUNB
<~ a ﬂl a a @ Qs a
L@‘ﬂﬂQ’mi']EI'J‘iI’WILﬂﬂﬂ‘ﬂ‘lﬂuuﬂﬁﬂﬂﬂﬁ@ﬂ‘i\iﬂﬁl

UNIAITEIIN
lsddaanin 15 #UQENA
6 o o = a o a A Ay ~ a o ~
AWMFLTINANEANENAY/ AT WATAIINITIBU] NFBIN9EEU JnnlaalfidenEeu
angeRTsesa blRlNTasndn 15 wiqefin

COD 101 msaAduNamsaaans 3(1-4-4)

(Drawing for Communication)

mﬁ?fnmmwafﬂm\uﬂmmmLL@”iﬂm\‘immﬁmmm TAT9EF 19 AndaU ANBILSRY LASULAZ
LQ’] ﬂ’]i‘fﬂﬂﬂf}WﬂuﬂNﬁmLL@ Lmum NIRRT ATNIN mﬂm@mﬂmmmmmwm&mﬂuﬂmﬂm'ﬂ
ZQ@EN ﬂ')'mﬂm@’:‘ﬂ\im‘ﬁ‘ﬂLL@vLﬁ‘ﬂﬂﬁ"]’J NNTUNAUBNAIU

Drawing the essence of geometric and nature forms through attention to structure,
proportions, surface details, interplay of reflective light and shadow; the use of materials and equip-
ment; drawing portrait, full-body people, and scenery; express creativity and narrative through
specialized drawing techniques; presentation of artwork.

COD 110  WUTUALAZMSLANLERY 3(1-4-4)
(Brand and Storytelllng)
mﬁuﬂmil,mwmLL@”ﬂﬁimLmuﬂmmmﬂmmwammm WINTUULENIU bazNgH
N YHNE 48 NTIRNLLLTEANNATAAL NNIEFLLITUALAYANTLAN 304 NATANITHNEURHAIL
pRNLULAAINUANYZLLLIL LW@I‘M%Lﬂmmmﬂimﬂmmmmm
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Crafts presentation from various techniques to influence clients, senior leaderships
and target group etc; focus on how to design clear and strong message by using brand strategy

and storytelling to create design impact and the power to move people.

FAS 131 masmfiudadiiinesu 3(1-4-4)
(Basic Apparel Production)
mimmmuwuﬁm mﬂmﬂmmmmﬂu ﬂ’]?LEI‘LIWJ‘E]N‘ﬂLLZ\] me@m ﬂ’]i‘LEJ‘UI?] L°IJ'1_I nle
LF.ILIW’]LLG]\‘JSLHTJJLLUUW]\T‘] LL@“’ﬂ’WiLEIULZQ@LL‘LILIWMﬁWu
Basic sewing, using sewing equipment, hand stitching, the operation of a sewing

machine, various types of seams and decorative sewing techniques and basic apparel sewing.

FAS 224 mi@ammuuﬂ%’uiguﬁumu 3(1-4-4)
(Fundamental Fashlon DeS|gn)
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Principle of basic fashion design, including creative design through various experimental

approaches, construction and surface development, and creative fashion design execution.

FAS 234  medsaunymiisuidasi 3(1-4-4)
(Pattern Making)
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Patternmaking skills for basic block pattern construction of skirts, top, and trousers,

pattern alteration for basic clothing design (e.g. flared skirt, pleated skirt, collar, sleeve), and fabrication.

FAS 260 MIRaNLULLNMLATULUYUEY 3(1-4-4)
(Draping Design)
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Basic draping skills involve basic principles and techniques in draping for both

structured and unstructured apparel, aimed for a comprehension of flat pattern and draping.
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FAS 242 TRALNBTULNTY 3(1-4-4)
(Material for Fashion)
o o o oy a d’lj o a A 9 1 al a s
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Materials for clothing production, process of producing fibers and textiles, color
dying, prints and fabric decoration, material selection and maintenance, fabric names, fabric

samples sourcing.
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COD 101 m€QﬁmLﬁuLﬁ@miﬁ@ﬂﬁi 3(1-4-4)

(Drawing for Communication)
nnadulasaiauazdngiuainassnaii uasimuiiunimiannienzaamaila
wargUnsnlsinge winisAnuaznisuideymn

COD 102 Ruazu&Ilusuaanuuy 3(1-4-4)
(Color and Light for Design)
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COD 103 mMsaanuuuLlaIny 3(1-4-4)
(Basic Design)
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COD 104 mmé’anqmﬁ@mm@mmu 3(2-2-5)
(English for Design)
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COD 106 UsziRANEASMIaaNWUL 3(2-2-5)

(Design History)
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COD 110 Ltu'a‘uﬁl,l,axmm\"u'ém 3 (1-4-4)
Brand and Storytelling
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INT 115  msauuuuniely 3(1-4-4)
(Interior Professional Worklng Drawing)
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INT 226  mMSaanutuungluaIAIsNnaIAe 5(1-8-6)

(Residential Interior Design)
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INT 227 msaantkuumeluasnns 5(1-8-6)
(Corporate Interior Design)
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INT 327  msaanuuumeluaialsgsnamsusms 5(1-8-6)

(Hospitality Interior Design)
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INT 328  msaaniuungluaimsgsnagdaniaine 5(1-8-6)
(Commercial Interior Design)
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INT 423 mia'anl,l,uumﬂ"lul,%qgﬁmﬁms 5(1-8-6)
(Multifunction Interior Design)
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COD 496  Aaiiiwus 8(2-12-10)

(Art Thesis)
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INT 232 ﬂﬂuﬁfama‘ﬁﬁmﬁu@ammumﬂiu 3(1-4-4)

(Computer-Aided for Interior Design)
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waluladl BIM (Building Information Modeling)

INT 240  J@puasmsnaasvlvnuaaniuuly 4(2-4-6)
(Materials and Interior Constructions )
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INT 242 mm’iﬂme"i'mq"lums@ammum?lml,?ﬂu 3(1-4-4)
(Materials and Techniques in Furniture Design)
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INT 342 d@nanuwssluauaanuuuely 4(2-4-6)

(Soft Furnishings in Interior Design)
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INT 343  walulageulWideussuy wazaAszIuANNLaaadaeluaIAs 4(2-4-6)
(Environmental Control Systems and Safety Standards for Interior Design)
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COD 105 MSIR8LAZNTTUIUMSAALTIRDNLLULU 3(1-4-4)
(Research and Design Thinking Process)
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COD 107 MSAAMSEINAMIDANULLIL 3(2-2-5)
Design Business Management
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COD 391 mMSENMUITITNW 1(0-35-18)

(Practical Training)
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COD 491  @unadAnm" 9(0-42-21)

(Cooperative Education)
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INT 380 m‘;‘a@mmum’ém@@uéfmﬂﬁ'ﬂ 3(1-4-4)
(Contemporary Furniture Design)
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INT 381 MIaANLULILAY 3(1-4-4)
(Lighting Design)
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INT 383  wuudraainaniaasinauaanuumely 3(1-4-4)
(Computer Modeling for Interior Design)
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INT 384  @amasmsumsaanuiuuniely 3(2-2-5)
(Textiles for Interior Design)
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INT385 msanasrdszmulumsaanwuunielu 3(1-4-4)
(Interior Design Accessories)
wann9anasAlsynauanussluuesnuuunely nsaenlddanuasnnusaniivany
anfugluuunaziwInIaniseanuuunely dunstiANEILAZN1INARBIATNLUINNEIUYAAS
a o ¥ ré‘l = 2 =2 2’/ 2/ A ¥
MATANIIAANINLAZNNIAFNATIANUN A uNInAgaANaulaTantihnlfaetuazANeN

INT 480 ﬁuuuﬂtﬁ@mi@q%’nﬁ 3(2-2-5)
(Seminar on Conservation and Preservation Topics)
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INT 482 mMsaanUUdaIU 3(2-2-5)
(Landscape Design)
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INT 483  mMSUsWITaAMSIATIMIaanLULAe Ly 3(2-2-5)
(Interior Design Project Management)
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INT 484 MSUTUITMINAFSIIURaNLLLANE LY 3(2-2-5)
(Interior Design Construction and Facility Management)
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INT 485  manfanasTuguianuaanwuunialy 3(1-4-4)
(Advanced Computer for Interior Design)
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INT 486 Tﬂ'a‘qmﬁﬁﬂmdquqﬂﬂa 3(1-4-4)
(Individual Study)
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INT 487  Aadzlneaivamsaaniuunielu 3(1-4-4)
(Thai Arts for Interior Design)
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INT 488 maxfamadifiauuLs1aasdsauinAaIAg 3(1-4-4)
(Compute -Aided Building Information Modelling)
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DMR 207 m’;‘ﬂ%”mﬂ@umuﬁm\‘imimmﬂLLm%"@ﬁqﬂuaﬂu"l@ﬁ 3(3-0-6)
(Content Marketing and Social Media)
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DMR 213  UIANSSNNARNUNLAETMTASIASTA 3(3-0-6)
(Product Innovation and Creativity)
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DBS 412 u’a’mmiumenaﬂqwéﬁw%'uqsﬁ@ﬁaﬁa 3(3-0-6)

(Innovation and Strategies for Digital Business)
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MGT 200 malugilsznaums 3(3-0-6)
(Entrepreneurship)
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COD 101 m‘;"mmﬁ'mﬁ@m%ﬁ@mi 3(1-4-4)
(Drawing for Communication)
naafulasaiviazdndiuainessntid wazimuiunianInenizaae
watlakazginanising wiun1sAnuaznsuiiloym

COD 102 Auwazuadlusuaantul 3(1-4-4)
(Color and Light for Design)
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COD 103 mMSaankuULiaInu 3(1-4-4)
(Basic Design)
o ;%’ v aa aa = a % &
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COD 110  WUTUAKAZMSLATLTD 3 (2-2-5)
Brand and Storytelling
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INT 380 m'a"a'amm‘um?mﬁauémﬂﬁﬂ 3(1-4-4)
(Contemporary Furniture Design)
MANNNTRRNULLIATES FausauasTe mimmmuqumnﬁmm‘ﬂm ANANLRUBITEN)
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INT 384 @amasmsumsaanuuuniely 3(2-2-5)
(Textiles for Interior Design)
v 4 o2 d a o .
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aanuuunglu paeauntihi dassuaznistiigeinsdusiulzinmeiie dnirudneuananiun

a o
INT 385 msanasndsenaulumsaanuuunig’ly 3(1-4-4)
(Interior Design Accessories)
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INT 482 mMSaantUUAIL 3(2-2-5)
(Landscape Design)
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aunsAaU=NMwMgnazgifunosa

UNIAITURNIE 93 uUlENA
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COD 101 msqqmtﬁuLﬁ@msﬁ@ﬂﬂi 3(1-4-4)

(Drawing for Communication)

N199NANINILNIIIIATIALALIUINTIRINEITNTNR TA98519 dRdan ANzl
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Drawing the essence of geometric and nature forms through attention to structure,
proportions, surface details, interplay of reflective light and shadow; the use of materials and
equipment; drawing portrait, full-body people, and scenery; express creativity and narrative

through specialized drawing techniques; presentation of artwork.

COD 102 #lunuRalsuazrmsaanuiuy 3(1-4-4)

(Color for Art and Design)
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The use of color in art and design; principles of color mixing: color grouping,
monochromatic colors schemes, analogous color schemes, complementary colors schemes,
triad color schemes, tetrad color complements; color perception and psychological colors;
coloring pictures with various materials, equipment, and techniques according to the specific

styles of each career field; placed on creativity, problem solving and presentation of artwork.

COD 103 ﬁug’m?laﬂzummsﬂﬂmmu 3(1-4-4)
(Fundamental of Art and Design)
nM9aiNassAIuAazarnseanuuuludnEy 2 NAuar 3 HA nsldviruens

neAallaun an 1 911519 gilnsa shwiin Wufidne Wufla wasd nsfmesdlsznevdatiuuy
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AN ] N19ReANIANY 389319 LAZAININL nsuAtlayu nsiauenaULaTiINIanInl

Artistic creativity in both 2-3-dimensional art; the use of visual elements: points,
lines, shapes, forms, weight, space, texture, and color; the several types of composition; the
expression as meaning and beauty; expressing meaning, narratives, and aesthetic appeal
through conceptual frameworks; solving problems; presenting artwork and participating in

criticism.

COD 104 mmé’anqmﬁﬂmsﬂﬂmmu 3(2-2-5)

(English for Design)

nengengudnivldluniseanuuy ﬁﬂﬁwﬁmwwxmﬂum@@ﬂﬂLLuuﬁug’]uLL@:
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English used in the field of design; fundamental and specialized design termi-
nology spanning different aspects of the field: photography and media arts, interior design,
communication design, creative product design, and fashion design; practicing through
focused study and research: interesting websites, internationally renowned designers;
generating written concepts for design; four essential skills: listening, reading, writing, and

speaking; practicing on oral presentation with accurate accent.

COD 106 UseiRAIamnsMmsaaniuu 3(2-2-5)

(Design History)

UszdfnseenuuulssnAnzdumn G“Iu;ﬁLwim@ﬂgjf;”ﬁ@qmmmﬁﬂuﬂmﬂﬁma‘:‘ﬂ:f
7119 aufieamassed 21 luiAniGenlasiudenn asugia walulafuaziuanden AraLAqy
tulsedRAalzn wdnauazlimeesn nseanuuunely NNTeeNLULNARS WTTaF19499A
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History of Western design from the late 19th to the 21st century, exploring its relation-

ship with economics, technology, and the environment, encompassing photography, interior
design, creative product design, communication design, fashion design; insights from design

gurus across various fields with applications for the Thai context.
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COD 109 maNWataasdieluuaanwLL 3(1-4-4)

(Computer Aided Design)

pauRamefifiadasluueenuuy A miuananaansne) laun Aadenindiauas
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Applying computer-aided methods across various fields of study including as
Photography and Media arts, Interior Design, Communication Design, Creative Industrial
Design, and Fashion Design; the foundational role of computers in design; mind mapping
and drafting; the creation of works through the utilization of specialized programs; creating
2D and virtual 3D models; the creation of realistic images, mastering composition, color

utilization, image editing for impactful work presentations.

COD 110 LLmuﬁLmeiLdﬁﬁm 3(2-2-5)

(Brand and Storytelling)

%umumm?wumuﬁ mﬁ“]_l@mmﬁ:@\wm@mmLL@::L@ﬂﬁﬂmﬁmmLLmuﬁ AN
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Brand building process; communicating the story of a brand’s identity and values;
needs of the target customer; crafting a memorable and impressive brand; brand loyalty;
emotional connection; fascinating examples of branding success; strategically powerful

brand design and presentation.
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2) Ag1gw 72 uUaEnm
N ATIIN-U9AU 54  WuU2ENA
PHO 130 N waneiadinu 3(1-4-4)

(Basic Photography)

Wdnuaziesiin ﬁugmmumwmmwm"f] nsldndesiduuazgunend wuez
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Film and darkroom, basic process of analog black and white photography, cam-
era and equipments for analog process, brief introduction to DSLR cameras and other digital
tools; understanding characteristics of different kinds of photographic works, compositions,
narrative structure, mood and tone, aesthetics within cultural interpretation; practical use of

digital camera and equipments still images.

PHO 131 mMSAnuaIdnALa 3(1-4-4)

(Studio Lighting)

mﬁmLLm%uﬁugmlum@ﬁ‘ﬁ@zﬁ’mﬁ*umumwmﬂLmz‘f‘ﬁ‘lﬂ Hnufriinsldgiinsndlu
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Foundation of studio lighting for still photography and video, practical use of
equipments, electronic flash, control of color temperature and contrast, design and compo-

sition. Including photography portrait, objects, and food in studio.

PHO 140 &anAUNNLLBIAU 3(1-4-4)
(Basic Visual Media)
IFENNTNNTUAAN AR NTLNNEBLAZIA LB NaHeRNTN T2ULNITANAAIN

duRATa ANALTUARUIBINIINNURATIA LT IM N13dRn1TAIN N INALAZR N193nLAYAS
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Ale uarnisliiATesiianisdnauazsinsednle Laziugiunszusunnsinalssindu
Preparation of digital images for photography and video in professional manner,

digital printing process, digital workflow, basic studio, managing image file quality and color,

lighting and equipments, video shooting and editing and basic post production process.
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PHO 250 iszamAadssanananazAadzninans 3(2-2-5)
(History of Contemporary Art and Photographic Art)
wuoAn Noul wuiAnvesAalzdanadeludniAalzninacdesiudanulaqiiy
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Concepts, theories, and concepts of contemporary artin art art lism, cults, related
to today’s society, symbols in contemporary art, interpretation, methods of creating meaning
in contemporary art from works that have been recognized nationally and internationally linked
to the cultural, economic, and social influences of each era that have affected the evolution
of art and design. Through case studies and practice of various eras of photography in the

context of contemporary photographic art.

PHO 261 MAaNAARIRANAUNIN 3(1-4-4)

(Experimental Visual Media)
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Process and concepts extending beyond still photographic image; narrative and
formal strategies within manipulation, artificial intelligence, sequencing, sound and installation,

exploring possibilities of conceptual based video sequence.

PHO 270 AWaneZIawaits 3(1-4-4)

(Commercial Photography)
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Application of artistic skills for professional and commercial works: print advertising,
television, viral video, copyright etc.; creating both stills and moving images based on

pre-production plan, public exhibition or presentation required for final evaluation.
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PHO 271 mMsaantuLLdaaiNadanAunIn 3(2-2-5)
(Sound Design for Visual Media)
NSTTUNNLARN LATNIZLAUNNINLALN N17RBNLULLALNAATA LRENLTIENNNA L1@eN
¥ v
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Audio recording and sound process, digital sound design; ambient sound, voice
over, and dialog; basic original soundtrack for video sequence, short film, multimedia pres-

entation, and sound as artistic medium.

PHO 273 A@laansn 3(1-4-4)
(Video Art)
aa I8 a K = al :j/ a =
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Advanced video-audio production; interpretation and conceptual approaches:
key theoretical, historical and aesthetic approaches to time-based art in video and sound

are surveyed; public exhibition and presentation required for final evaluation.

PHO 310 guvsannanInans 3(2-2-5)

(Photography Appreciation)
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Introducing concepts the thought process in photography and visual media interact
when viewing and interpreting, cultural, social, environmental and aesthetic, re-interpreta-
tion of photographs and media meanings of various eras through the history of modern and

post-modern photography in both modern and contemporary contexts.

PHO 311  AmusssNANEAanAUNIN 3(3-0-6)
(Cultural Study in Visual Media)
@umﬂmqmwmﬂLmvmwﬂumwmﬂmmwmqmmmmuﬁﬁm Fa7ida
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Introduction to aesthetics in photography and visual media within sociocultural
contexts, exploring interactions and interpretations across modern media within various

cultural, subcultural, popular, collective, and hybrid cultural contexts.

PHO 312 Aadsmwanasinas 3(1-4-4)
(Contemporary Fine Arts Photography)
N9TLAUNNIYIUNNENEEIRNAALaT AR AL dlasuAeuealy
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Process of conceptual based photography and visual media; understanding

1960’s conceptual art movement and its influence on contemporary works; individual project

that can apply to either artistic or design profession; public exhibition and/or presentation

required for final evaluation.

PHO 360 AYWaNEd1TAR 3(1-4-4)

(Documentary Photography)
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Significant and relevant historical documentary photography events, employing
photographic skills in a comprehensive documentary project within sociocultural contexts.
The individual project may consist of a series of still photographs or a documentary film,

presented through photography exhibitions or other forms of public display.

PHO 386 msaaaneAalznInanauaziinaalsm 3(2-2-5)
(Research for Photography and Media Art)
nazuauNIasRunszuaunsuA ety i@niseaniuuAadznwanauazline
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The research process in photographic art design, employing systematic prob-

lem-solving techniques and tools, emphasizing listening to diverse perspectives. Focus on

understanding problems, brainstorming, and critical thinking to foster innovation and experimen-
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tation. Utilization of real-world data from various locations and diverse case studies across

fields of study.

PHO 391 mMSENUALITN 1(0-35-18)
(Practical Training)
a o o 1 o o o = 3 dd’ o =2 £ = 1 a IR 1
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Prerequisite: For 3rd year students / student must have studied at least 100
creadits
Practical training course in a design firm or a department of any government
bureaus or private organizations during the summer semester of the third year, the whole
period of internship should not be less than six weeks (if necessary, an alternative will be

considered by the department).

PHO 39 msiuswsaudauaziaily 3(2-2-5)
(Management in Art and Media)
ILUUNNSLIMNIRANNTAN AT TN AaL v azAeiAun1n nsidnlansyuaunis
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Management in visual art and media survey; understanding of process and

structure in visual art and media organizations; art gallery, art museum, advertising agency,

production house, film company, photography studio, business, marketing strategies in each

field and regulations.

PHO 491 @wWnNaAne 7(0-35-18)
(Cooperative Education)

AanTeAunan: ausutinAneTuN 3/ WnAnsazfasanitannazanlddasndn
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Prerequisite: For 3rd year students / student must have studied at least 100
credits Full-time employment practice at a selected firm or company for a minimum of 16
weeks, with daily work records submitted weekly; final project report evaluation conducted

by both the firm or company and the instructor

AmiuiaenFaudan PHO 491 aufiadnm lafiesisaudsn PHO 391 n1silnanu
393N PHO 392 nnstswnsseudeuazially uazaan PHO 494 nnawsiesdadlinug

*This course is substituted for PHO 391 Practical Training, PHO 392 Management
in Art and Media and PHO 494 Art Thesis Preparation.

PHO 494 msimsanAalinwus 3(2-2-5)

(Art Thesis Preparation)
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Preparation for Art Thesis, concept and strategies in creating individual
project in artistic, professional or research field of interests, by this time, each individual is
required to have a project advisor, and each proposal must be the same continuing project
in Art Thesis.

PHO 496 AaUinwus 8(2-18-13)
(Art Thesis)
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Prerequisite: the student must pass Major Requirement Course, Practical Training
and has at least 100 credits.

Creation of photographic art within the specialized area of photographic media
art, guided by an advisor, encompassing research, experimentation, and design development
on selected topics, culminating in presentation to the Art Thesis committee and public

exhibition. The passing grade of this subject is 2.00 (C).
A, AEITIN-LRBN 18 uuanm

PHO 212 AMNARASI9E9TA 3(3-0-6)

(Creative Thinking)
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Photography and visual media: in-depth analysis of art movements such as
Dadaism, Surrealism, 1960s conceptual art, and their influence on contemporary practice
in visual arts and professional works within sociocultural contexts; exploration of how these
creative thinking processes and theories apply and interact in Asian culture, including the

conceptual art movement in photography in Thailand during the 1980s.

PHO 213 msund@uanudadznInans 3(1-4-4)

(Presentation for Photography)

N9TLNUNNTLNEURUN NN Tl UL s alAN LasuuUTilails uuztiinig
TidaniaaaniadanAsgriunisdnlane fuananunindie nadnsaunIn waznee
gunanu AL A LTSz AT

Traditional and non-traditional presentation for photographic works; introducing
nontoxic products for mounting, over matting silver process photographs, framing and

preparing portfolio for different purposes.
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PHO 242 mMS&SNATTANINALARNNILADS 3(1-4-4)

(Digital Imaging)

M@ﬂﬂﬂ?%’]\iﬁuﬂ@%@ﬁluﬁd ?.,,U‘l_lﬂ’]wl’]\‘i’]u‘l/lxm’]wu\iLL@yﬂ']‘WLﬂ@’mﬂﬁ’u nie
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ﬁ\lﬂlﬁmmﬁl ﬁmemwmummmLW'aﬁlﬁﬂumumﬂvLmei@@ﬂLmemmnumim@@uim TS
1IAN (time based art)

Advanced principles in a digital workflow both still and moving images, digital
retouching for both still and moving images, artificial Intelligence; introducing multimedia
design: use of motion, duration, and time-based interaction as a means of artistic expression

or professional works.

PHO 34  mwaneLivanusansae 3(1-4-4)

(Photography for Multimedia)

nszununsEan wazanuiuldlglunnsldnmenauasderirunwiie sl
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Process and possibilities of using photography and various media for art and
design works; utilizing all artistic skills in working on individual project; a presentation that
can communicate in various platforms, including web, graphic, photographs, animation and

video.

PHO 362 mMS&519AINANENILARN 3(1-4-4)
(Alternative Photography)
NINARBNAFINAIIANUNINEE A NTIRENAIN AN N TRIRARIANTINTY

TEULNTEUIUNTARTALAZNTELIUNTIAN LT 1 ﬂ&@ﬂﬂlu’]m’ﬁﬂ IW?ﬁWﬁﬁﬂﬁﬂ AANNILARST
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Experiments on various photographic process, explores innovative possibilities,

both digital and traditional process such as compact camera, mobile phone, computer, mixed

media, silver and non-silver process.
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PHO 363 mwdwqma’tuamwmmé’au 3(2-2-5)
(Environmental Portrait)
UfiRn1snndneyarauazyAnaluanIniandanludaan Faununsedans
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Practice in critical understanding of portrait photography and portrait environ-
ments.in terms of aesthetic consideration and its influence within sociocultural contexts;
exploring various ways of portrait photography, develop personal style, interpretation and

conceptual approaches.

PHO 364 msaanlkuuLazsaniingsAmsaAalls 3(1-4-4)

(Exhibition Design and Management)

N7UIUNITAANULIL LﬁﬂfaﬁﬂwmzﬁuﬁiugmzLvﬁlmﬁﬂmnLmﬁlmm LAYNI3
?'Q'@ma?ﬁmu@ UsrnnaueenuULinssAnsd LSl uansneves ALz uazise
ST HTE] NIATLANTZULNNUN WAZNNTANALLTTNNY prsdnlaiien@asSRnans
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Design process, understanding space as a narrative method and communication,
types of exhibition design for different kinds of artistic and/or commercial display; organization

and budget control, historical and cultural contexts that determined designing process.

PHO 378 msanan wundu 3(1-4-4)

(Fashion Photography)

nIguIuUNIe LL@“’ZQ‘IWIiﬂ”ﬂ]@ﬂﬂ’?ﬁ‘%’mﬁuﬂ’w\m’mLLW?]HLL@“’ZQ@VM‘HJ’HW 41999
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Aesthetics and process working in fashion photography and visual media; surveys
conceptual based theme and cultural perception both historically and contemporary; pre-pro-

duction, production, collaboration with designers, stylists and production crew.
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PHO 379 mmammuﬁ’ﬁummﬁmmmﬂu,ws' 3(1-4-4)
(Visual Media for Publishing)
funeu Lmzmﬁ‘@@ﬂLLUU@WM?U%‘@memémﬁqﬁuﬁgﬂ wuuAavaeeulai nsaen
and Uszinnauiidedldninis mnieaelun 3ale sisedeauniAendes Whinszuaunns
panuuLien sl deunn dhde Al e uasiineenuuLAy o
Design and process for print publication, digital online platform, on-air broadcast,
types of works that required use of either still photographs, animated images, video sequence
or related media, focus on work design for practical use, collaboration with screenwriter,

writer, content provider and other designers.

PHO 412 mstd%’?m’lmm?ﬁ'aﬁﬁumw 3(2-2-5)

(Narrative Structure in Visual Media)

m:mumﬂ@'ﬂLd‘a“lﬂx‘fl,umumw;lum? mw&mm?giéu éﬂﬁﬂunﬁw UIeINNI8991U3
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Narrative structure in film, short ilm and visual media; genre, visual style as sto-
rytelling in different types of works, basic knowledge of working scripts and process, focus

on visual narration, collaboration with screenwriter, writer and content provider.

PHO 413 USRS 19A55ARDNALNIN 3(2-2-5)

(Creative Project in Visual Media)

thauaiadelasnstige URURNUEANFUITNTN uazsiTe Aals nsdszens
°Ls’ﬁﬁmfr:wmﬁ@ﬂ:lﬁﬂiﬂmmizﬁmuﬂm@ 1 UANENE NTHEUASAL NMNEUATIUIALE 911
Falanaans 4a4 vawlndiasuinenlasms TeAUNNIuanIingsAnng wse nstkauns
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Advanced project proposal, in depth professional and/or artistic practice, utilizes
artistic skills for individual work, such as photography, short film, feature flm, experimental
video sequence, etc.; working closely with assigned project advisor(s); public exhibition or

presentation required for final evaluation.
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PHO 414 &¥3NENTMIRANAUNN 3(2-2-5)

(Interdisciplinary Project in Visual Media)

Tm\ima‘ﬁﬂwﬁmuuﬂm@ ‘leﬁ‘mﬂﬂ’wmﬁmm?’jmnﬂmmﬂmmﬁlu U AadAang
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Individual project in visual media, integrate interdisciplinary knowledge in other
area of study such as liberal arts, science, etc., and artistic skills creating a large body of
works, working closely with assigned project advisor(s) with department of Photography and
Visual Media or project advisor’s approval, public exhibition or presentation required for final

evaluation.

PHO 415 @anAunwanelumglszing 3(1-4-4)

(Visual Media Study Abroad)

Tasansnwdneazaerirunwlusinssme pnusauilaruesdnslusnslszmea
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Photography and visual media project abroad; collaboration with oversea organ-
izations working on individual project in visual arts and visual media; project can be either
formal or causal collaboration with approval from department of Photography and Visual

Media and/or project advisor which will also determine the period of working abroad.

PHO 416  MIAAUAITUGY 3(1-4-4)
(Advance Studio Lighting)
ITNNAUNDY : N179AUANARA LD
nsanuadluanfted uiiunnaauayiala nsldginsailunismieunisdn
Tuenannufdmsunessing nsdnlnendudaususimunimeuns siselamsnn n1sinanim
AREINTIALASTHAFNN ] nanfianeluuaznauenan i
Prerequisite: PHO 131 Studio Lighting
Lighting for still photography and video, practical use of equipments, large scale
works for outdoor shooting, elaborating sets for movie or commercial works; shooting with a

mixed of different types of lighting both inside and on location.



Rangsit University Bulletin 2025-2026
Jnuraumsoaniiuu College of Design

PHO 417 ﬁamwﬂﬂﬁ‘wm 3(1-4-4)

(Visual Anthropology Media)

??i@ﬁﬂumwslmmmgwﬂ%mm ﬁ‘ﬁﬂﬂiﬁuﬁﬂmwL%\ima‘mﬁLﬁ@f?ﬁlqﬂﬁ‘:mﬁmﬂ%
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Visual media in anthropology, documentary methods for specific purpose,
research and preparation, basic understanding of cultural anthropology and anthropological
methods, working closely with researchers in specific projects with approval from department

and/or project advisor.

PHO 418 Aadznwaneidinnumm 3(1-4-4)
(Conceptual Based Photography)
mwm%’ﬂ@ﬁ@ﬂ:mwﬁwL%qﬁﬂiugmmquuﬁwmﬁﬂuﬁ@ﬂ PIGERE LR

inaeulvanneAatsiifiaadas TnganzanunewmaiatemeAasse 1960 SNINAAEINL
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TN9IANIT LAZ/MTON TN NTNANUGAIITAMFLINTL s UN
Critical understanding of photography as visual art; in depth analysis of related

art movements, especially 1960’s conceptual art and influence on contemporary art scene;

individual project in photography and/or related media; public exhibition and/or presentation

required for final evaluation.

PHO 419  d1audiadluaunAunn 3(2-2-5)

(Visual Soundscape)

LgEIQLLZ\] L'J@’]IM?’]LL“’%@?I@QTYWLL@ﬂ\?’ﬂ@ﬂlu\‘ﬂua@ﬂ“’ LUAR LL@“’ﬂ’]i“ﬂ’ﬂﬂLL‘LI‘LILgEIQ
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Sound and time as expressive medium in visual art, concept and design to
accompany and/or dominate visual image, understanding time-based art, space and

environment as part of narrative method, proper process and preparation.
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PHO 420 Wanuazviaidin 3(1-4-4)
(Film and Darkroom)
371iaAUARL PHO 130 N1z maneniiadsi
m‘zmumﬁ‘mwdﬁmmﬁ’w%u@p m@muam@mqumﬁmﬁm ma‘ﬁma’mm\lga‘ﬂi
WU #5199 39AMNAR F8N191NLAKE AMNUTTinellan 1 NTEAAINTEANELEY LaTNNTN
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Prerequisite: PHO 130 Basic Photography Processing
Advanced black and white analog photographic process, quality control in dark-
room process, fine prints, conceptual based works, traditional presentation such as mounting

and over matting.

PHO 421 9 uyAanaznInans 3(2-2-5)
(Handmade Objects and Photographs)
NITLAUNITNABNENTLIT UG T 9dss AN eafuAaLzn Wa1e Wiw milsderinNe
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Alternative methods in creating photography related art objects such as hand-

made book design, hand colored silver prints, non-silver process, photography-based comics

book and handmade poster or project to create contemporary photography that emphasizes

working with hands under the supervision of a team of project advisors.

PHO 422  nneunsauideasneasss 3(1-4-4)

(Creative Short Film)

UjjiiRmsAm a3 wassd ndnednle dasianimuazdes naianFesdneanisuann
‘M@Wﬂﬁ“ﬂLL‘LI‘LI ma‘mmu@mwmw mwaummummﬂy m@fm‘lﬁ@mmﬂuﬁmmﬂmLm\m@ﬂ
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Various narrative methods and visual styles, art short film or video sequence as
expressive medium, focus on visual narration, cinematography, individual and group project

with approval from department of Photography and Media Art and project advisor.
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PHO 423 @aNAUNWLIUIMUGTINANE Lrd 3(3-0-6)
(Visual Media in Popular Culture)
a ca K o s [ o 1 aal =l %
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In-depth analysis of modern perception and popular culture, ways in which media
are interpreted and consumed, marketing strategies used by content providers, comparative

literature and philosophy regarding social transformation.

PHO 470 msANHEIULAAR 3(0-6-3)

(Individual Study)
% ] £ o Y dl o =K a dl dl v a
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Creation of personal projects in photographic arts and visual media, emphasizing

topics of special interest to students, with content direction aimed at aligning with an Art

Thesis, subject to approval from field of study consultants or course instructors.

PHO 473 masiansatauAadznnans 3(3-0-6)
(Photography Criticism)
wann1siansninudatly Jirziidan wazdnlasnun wanasangda n1siAI
ERT eI TNQINGTM wazassaunsTN Al AEafuneelugaaneAnassd 19 ermasssi 20 Avw
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Principles of art criticism, in-depth analysis, and critical understanding of
contemporary photography, including methodologies for critique. Exploration of literature on
photography and modern art from the late 19th century to the 20th century, encompassing
art movements, postmodern photography, aesthetic shifts in the 1980s, and their influence

on contemporary scenes.

PHO 495  ANNUIAWINLLATNLALANSH 3(2-2-5)
(Photography and Media Art Seminar)
fusnnsiadafeasuRatynminauaslifansn dsraunisaRodnwazasinng
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iutlaqiiuuazsanasds visedilsviiuannndasiuAaLanN S
Discussion on photography and visual media, professional and academic experience;
find ways to integrate skills and knowledges to professional and creative works in various

contexts that are current and contemporary or has issues consistent Art Thesis.

PHO 476 Aatlzmwanaidsnanupniunui 3(2-2-5)

(Conceptual Photography on Site-specific)

UianisdnenmnnglanauAnN e 4 N1999URUNTTNEN NN AN T
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Photography practice concepts on Anthropocene. Planning location;
topographical, conditions lighting and seasons, land art, environment art, objects, new
topographies photography, architecture, landscapes, seascapes, cityscapes and tourist

attractions that cause changes.

PHO 477 AaisAanas 3(2-2-5)
(Mixed Media Art)
mzmumm?wmaﬁwmm‘ﬁLﬁmmnm@ﬂizqﬂﬁmuNmmﬁ@ﬁlﬁﬁmmqmm
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Experimental creative process combining applications to independently create new

aesthetic experiences using various materials such as wood, metal, plastic, fabric, and others,

producing harmonious 2D or 3D compositions that narrate and exemplify contemporary art.

DMR 207 mM3d4s19AauINUANIIMInaInLasaadennaaula 3(3-0-6)

(Content Marketlng and Social Medla)

ma?mwmam mﬁrmwﬂmmLu@mmq@@mmluumwiﬂuuu ﬂ’]ﬁ?LﬂElu?.I@ﬂQWN
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Creative content fundamental, digital content creation, digital copy writing,
developing creative skills for internet communications and digital media, digital media planning

for social media, digital content marketing strategies.
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DMR 213  WIRANSSNRNARNUNLALTMSAINNATTA 3(3-0-6)
(Product Innovation and Creativity)
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Definition, concepts, characteristics, and types of product innovation and crea-

tivity, process of creating new product, branding and innovation, role of prototypes, product

innovation in the service industry, failure and risk in innovation, the innovative organization,

changes and innovation.

DBS 412 WiRANSTNWASNALNERIUSLFSNARANS 3(3-0-6)

(Innovation and Strategies for Digital Business)

WHIANMNAATBNUIANITH NITLAUNINININLNWIANTIN JURLLIRIIRNIINNE 6
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Concepts of innovation, the innovation development process, types of innovations,
influence of changing economic, social, political and technological environments on organi-
zational change; topics include knowledge management with an end to develop an effective
learning organization, digital business strategy and analysis of the organizational strengths

and weaknesses to probe digital business market; develop digital business strategic skills.

MGT 200 masiilugilsznaums 3(3-0-6)

(Entrepreneurship)
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Definition, importance, capability, concepts, types, strategies, resources, envi-
ronment and characteristics of entrepreneurship concepts of venture, recognition, resource
analysis environmental analysis, business functions such as marketing, production and op-
eration, management and human resource management, finance and accounting, element

of business plans.
3. BNIAITENADNLET 6 WiEnm
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PHO 130 nweneLiinesy 3(1-4-4)

(Basic Photography)
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Film and darkroom, basic process of analog black and white photography, camera
and equipments for analog process, brief introduction to DSLR cameras and other digital
tools; understanding characteristics of different kinds of photographic works, compositions,
narrative structure, mood and tone, aesthetics within cultural interpretation; practical use of

digital camera and equipments still images.

PHO 131 mMSAnuaIdRmLa 3(1-4-4)
(Studio Lighting)
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Foundation of studio lighting for still photography and video, practical use of
equipments, electronic flash, control of color temperature and contrast, design and compo-

sition. Including photography portrait, objects, and food in studio.

PHO 140 AaviAumwiiiasiu 3(1-4-4)

(Basic Visual Media)
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Preparation of digital images for photography and video in professional manner,
digital printing process, digital workflow, basic studio, managing image file quality and color

, lighting and equipments, video shooting and editing and basic post production process.

PHO 261 M3INARBIRANALNN 3(1-4-4)
(Experimental Visual Media)
mzmumﬂmzzumﬁmﬁmmwﬂuLWLﬁuﬂd’wmmLﬂumW‘ﬁd ?J%Lﬂ"]ﬁ:‘ﬂxi Ay
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Process and concepts extending beyond still photographic image; narrative

and formal strategies within manipulation, sequencing, sound and installation, exploring

possibilities of conceptual based video sequence

PHO 270 A waneLZawIaige 3(1-4-4)

(Commercial Photography)
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Application of artistic skills for professional and commercial works: print advertising,
television, viral video, copyright etc.; creating both stills and moving images based on

pre-production plan, public exhibition and/or presentation required for final evaluation.
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PHO 273 3Atlaasn 3(1-4-4)
(Video Art)
aal '8 a K = al ?:/ a =
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Advanced video-audio production; interpretation and conceptual approaches:
key theoretical, historical and aesthetic approaches to time-based art in video and sound

are surveyed; public exhibition or presentation required for final evaluation.

PHO 311 JRIUGIINANHIRANAUNIN 3(3-0-6)
(Cultural Study in Visual Media)
= 1 dl o Y a o Qdd‘d‘ o
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Introduction to aesthetics in photography and visual media within sociocultural
contexts, exploring interactions and interpretations across modern media within various

cultural, subcultural, popular, collective, and hybrid cultural contexts.

PHO 312 Aadzniwaasinads 3(1-4-4)
(Contemporary Fine Arts Photography)
NsrUAUNNIYUNNENEEaRaEAaLarARTAuAN Wnlaeuaeumlaaly
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Process of conceptual based photography and visual media; understanding

1960’s conceptual art movement and its influence on contemporary works; individual project

that can apply to either artistic or design profession; public exhibition and/or presentation

required for final evaluation.

PHO 360 NIWANR1TAR 3(1-4-4)
(Documentary Photography)
o o ‘dl o 1 a Y o
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Significant and relevant historical documentary photography events, employing
photographic skills in a comprehensive documentary project within sociocultural contexts.
The individual project may consist of a series of still photographs or a documentary film,

presented through photography exhibitions or other forms of public display.
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COD 101  manalduIiamsansns 3(1-4-4)

(Drawing for Communication)
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Drawing the essence of geometric and nature forms through attention to structure,
proportions, surface details, interplay of reflective light and shadow; the use of materials and equipment;
drawing portrait, full-body people, and scenery; express creativity and narrative through specialized

drawing techniques; presentation of artwork.

COD 102 #luaumadzwazmsaanwuy 3(1-4-4)

(Color for Art and Design)
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The use of color in art and design; principles of color mixing: color grouping, mono-
chromatic colors schemes, analogous color schemes, complementary colors schemes, triad color
schemes, tetrad color complements; color perception and psychological colors; coloring pictures
with various materials, equipment, and techniques according to the specific styles of each career

field; placed on creativity, problem solving and presentation of artwork.

COD 103 ﬁuﬁ’mﬁaﬂzummsa@mmu 3(1-4-4)
(Fundamental of Art and Design)
N19a519AIIAIUARLY LL@vmi@@mLuﬂuﬁﬂHmv 2 fFkar 3 1A N19ldiAuEINNIa
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Artistic creativity in both 2-3-dimensional art; the use of visual elements: points, lines,
shapes, forms, weight, space, texture, and color; the several types of composition; the expression
as meaning and beauty. expressing meaning, narratives, and aesthetic appeal through conceptual

frameworks; solving problems; presenting artwork and participating in criticism.

COD 104 mmé’qnqmﬁﬂmi@ammu 3 (2-2-5)

(English for Design)
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English used in the field of design; fundamental and specialized design terminology
spanning different aspects of the field: photography and media arts, interior design, communication
design, creative product design, and fashion design; practicing through focused study and research:
interesting websites, internationally renowned designers; generating written concepts for design;
four essential skills: listening, reading, writing, and speaking; practicing on oral presentation with

accurate accent.

COD 106  UsziRANEASMSDaNLLUL 3(2-2-5)

(Design History)

dsrdfnnreenuuulssmAnsdunn GTIM;TQLwimiﬂﬁiﬁ@qmmuﬂﬁﬂuﬂmaﬁmq@mﬁ 19
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History of Western design from the late 19th to the 21st century, exploring its relationship
with economics, technology, and the environment, encompassing photography, interior design,
creative product design, communication design, fashion design; insights from design gurus across

various fields with applications for the Thai context.

COD 109  panWanasdqslunuaanuuy 3(1-4-4)
(Computer Aided Design)
panfnmafifiadaslunueeniuy dmiuainiesine i Aadznwiisuazilie
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Applying computer-aided methods across various fields of study including as Pho-
tography and Media arts, Interior Design, Communication Design, Creative Industrial Design,
and Fashion Design; the foundational role of computers in design; mind mapping and drafting;
the creation of works through the utilization of specialized programs; creating 2D and virtual 3D
models; the creation of realistic images, mastering composition, color utilization, image editing for

impactful work presentations.

COD 110 Lmiuﬁummﬂdﬁﬁm 3 (2-2-5)

(Brand and Storytelling)
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Brand building process; communicating the story of a brand’s identity and values;
needs of the target customer; crafting a memorable and impressive brand; brand loyalty; emotional

connection; fascinating examples of branding success; strategically powerful brand design and

presentation.
2) At IN 72 wdLENA
B TN-TIAL 48 winanm Usznaumas
CCD 101  m9gaanuuunsin 3(1-4-4)

(Graphic Design)
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Principles of graphic design; use of graphics for communication; basic principles
of aesthetics; fundamental principles of key components in graphic design, such as alignment,
balance, contrast, relationships between elements, repetition, and proximity; importance of data
management in graphic formats; use of symbols to represent meanings of various objects; and

graphic design process.
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CCD 102 mM9aanutuULLazmMIanNIRNES 3(1-4-4)

(Typography) )
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Basic principles of Thai and Roman typography design; classification typeface; type
anatomy; letterform Design; Lettering Design; basic principles of layout design, such as grid usage,

prioritization, font selection, and appropriate layout for content; design concepts and media.

CCD 103 mSLaiguuudl 3(1-4-4)

(Technical Drawing)

LLuvmmﬂfﬁmemiummmw,mu Wuﬁ’mmwmmﬁmmu N13AALLLTIN mmmu
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Introducing tool usage in design; fundamental proportions; sketching basics; packaging
design; product design; spatial design; describing shapes, form, sizes, and materials; application
in communication design.

CCD 201 MSRANLULASINETTALAEUN 3(1-4-4)

(Creative Campaign Design)
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Theory and principles of creative thinking; applying creative thinking processes in
advertising design and marketing communication through various media, both online and offline;
understanding the influence of images and language in advertising communication; creating
advertising designs through different media starting with data research, analysis, ideation, and
systematic design synthesis.

CCD 202 mMSaanLUUARANEAL 3(1-4-4)
(Identity Design)
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Principles of brand identity design process; explore how to design corporate identity design
such as logo design etc. through design process in order to create or generate awareness of a

company, product and service.

CCD 203 msaammunmﬂmﬁ@msaﬁmeﬁ 3(1-4-4)
(Graphic Design for Packaging)
‘W&”ﬂLﬁmﬁu’Lumm@nLmumﬂnuumﬁmﬁmeﬁumm?f«;ﬁmﬁmm@mmumi@;ﬁmﬁa
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Foundational principles in graphic design for product and packaging, encompassing

three-dimensional packaging design and graphic elements on both products and packaging to

establish brand identity. Additionally, the approach involves problem-solving through an integrated
design process that blends conceptualization with practical execution.

CCD 204 msaanwuung WMIANNUS 3(1-4-4)
(Interactive Design)
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Fundamentals of using software for interactive media design work; concepts and

processes of design; data collection and analysis; creating data flowcharts; developing website

wireframes; presenting user interface systems affecting user satisfaction; and designing website

interfaces displayed on screens for users.

CCD 205 msaanuuuAanwiadaulnm 3(1-4-4)
(Time-Based Media Design)
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Fundamentals of using software for time-based media Design work; basic principles of

motion graphic design; basic principles of film design; presenting creative motion graphic design
thinking methods; timing, pacing, animation, music composition, and camera angle techniques;

presenting engaging information; and applying them to multimedia projects.
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CCD 206 msaanuuumwilsznau 3(1-4-4)
(Nlustration)
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Visual language and illustration art forms; arranging communication elements; presenting
and developing creative concepts; advancing illustration techniques; applying across various

media types such as posters, books, websites, etc.

ccp 301 walulagiiamsaanuuy 3(1-4-4)

(Technology for Design)
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Using design software; technology supporting modern design; Al skills forimage design;
research; article writing; Al-generated visuals; applying communication design; professional ethics

in technology usage.

CCD 302 WALAMSULAUALATMSAANLLUNDSAINALD 3(1-4-4)

(Presentation & Portfolio Design)
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Principles and techniques for professional presentation; such as public speaking
skills, basic communication psychology, etiquette for public speaking, appropriate software for
presenting works, etc. Improving personal presentation in each individual's work presentation;

self-presentation; designing portfolios for job applications.

CCD 401 msddaiamsaanuuumsaagng 3(1-4-4)
(Communication Design Research)
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Researching research data for communication; research process through design
problem-solving emphasizing listening to others’ opinions; reading statistical data; understanding
problems and user understanding sincerely; teamwork from multiple disciplines; brainstorming
and critical thinking for innovation and experimentation; studying real-world data; prototyping and

evaluating designs from actual users.

CCD 402 Tﬂsqmﬁ‘@'ammumnuwﬁ'u 3(1-4-4)
(Passion-Based Project)
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Developing personal passion for individual design and creative project; researching

and developing knowledge, skills, and experiences in design; developing ideas, techniques, and

personal design; creating creative projects and research both in and out of the classroom, em-

phasizing self-directed learning.

CCD 496 Aailiiwus 8 (2-18-13)

(Art Thesis)
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Prerequisite: Students are required to complete the Major courses of the 1st and 2nd
year, including Professional Internship, and accumulate a minimum of 100 credits.

Presentation of topics; research, experimentation, and development of design work
through the design process until completion under supervision of advisor; presenting work to the
Art Thesis Committee; exhibiting to the public or disseminating to the public.

The passing grade of this subject is 2.00 (C)



CCD 391
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M3 N UITI TN 1(0-35-18)

(Practical Training)
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Prerequisite: Students are required to complete the Major courses of the 1st and 2nd

year, including Professional Internship, and accumulate a minimum of 100 credits.

Practical training course in professional fields within governmental agencies, state

enterprises, or both internal and external organizations outside the university during the summer

semester of the third year, lasting for a minimum of 6 weeks; (in cases where suitable internships

cannot be found, it will be at the discretion of the department to explore alternative options).

CCD 491

ANNAANEN 7(0-35-18)
(Cooperative Education)
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Prerequisite: Students are required to complete the Major courses of the 1st and 2nd

year, including Professional Internship, and accumulate a minimum of 100 credits.

Practice as a full-time employment at the selected frm/company in a minimum of 16 weeks, daily

record of work and weekly submit, final project report evaluated by firm or company and instructor.

This course is substituted for CCD 391 Practical Training, CCD 401 Communication Design
Research and CCD 402 Passion-Based Project.
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CCD 321 MS2anLULMSTUIIALAEMN 6(2-8-8)
(Advertising Campaign Design)
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TALAEIIAY
Advertising campaigns design, emphasizing on the process, starting from gathering
information and analysis, selecting the ideas, the direction and strategy in advertising design under

the umbrella of an advertising campaign.

CCD 322 msaammunfmﬂnﬁuwmﬁﬂu 6(2-8-8)

(Environmental Graphic Design)
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Basic knowledge and principles of 3 dimensional design; application of design principles
in environmental graphic design; application of media in various formats in space design, such as
interior and exterior communication design within buildings, Installation design, event and exhibition

design, etc.

CCD 323 MSRaNUUUARAAUNAANA 6(2-8-8)
(Digital Product Design)
1118 AUNBY : CCD 204 n17eenuuuns WnL)duig
NITLIUNTBBNULLNARAUTIRATIA N19LATIvHtlsvaunisnirees 4 mﬁumgﬂu%w
mimmquﬁmmjmLL@zdﬁﬁm‘ﬁ@m nsdenladeyalfiduunud anuazaandanisldnuuazms
dnediaya niseenuuLdawsedszauitinatuauitenalazesdld NN3R8NLULBIALILNBLFN"T
uuniAe ‘ﬁuﬁmmmLﬁﬂfamaﬂﬂum?@@ml,uuLm:ﬁﬂuﬁﬁazﬁﬁﬁume\imuﬂ?:muﬂmgﬁ
Digital product design process; user experience analysis; data management; content
grouping and sequencing; data mapping; usability and accessibility; user satisfaction-oriented
interface design; component design on screens; fundamental logic understanding in design and

scripting for user interface display.



Rangsit University Bulletin 2025-2026
Jnuraumsoaniiuu College of Design

CCD 324 mM9aanutuLAIanEs 6(2-8-8)

(Type Design)

T1NALUABY : CCD 102 N1798NLULLASNI7IAAIBN 1T

N3 19T TUNINAULUNIRBNILLITAFIEN 1T N1TEONULLATINAIIALLILIFNEN S
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19017 MmNt umalulad

Using software for type design work; engaging in the creative process of designing
typefaces; experimenting with font creation; exploring various typeface software suites; acquiring
proficiency in software and tools essential for typeface production, often in conjunction with

technology.

CCD 325 ms@ammumﬁlnuamﬁﬂm 6(2-8-8)

(Editorial Graphic Design)

NITUAUNITRANLUUNBNUTINENIT uﬁnmﬁmmaﬁuLﬁ@uWLLazﬁﬂH@ ﬂ’]ﬁ‘ﬁ@lﬁ@ﬂ’]ﬁ
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Editorial design process; content and data management principles; appropriate con-
tent creation for target audience; organization of data elements such as images, graphics, and
text; workflow of both offine and online media like books, magazines, social media, websites, and

blogs; designing layout across various media for coherence.

CCD 326 msa@mmumiﬁamsuuiuﬁ 6(2-8-8)

(Branding Communication Design)

111 NAUNBY : CCD 202 N1saaniuusnansag

N199LATE TRy AIINARTIGTLATLTNT HHIAY A RMVUALUINTBIULITUAT
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Data analysis of products and services; background study to determine business-sup-
portive brand directions; fundamental principles of strategic brand design; brand communication
design; methods for communicating corporate identity within brand strategy; identity design;

communication management across various media.
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CCD 327 mMSaanwUUASINETTANIN 6(2-8-8)

(Creative Visual Design)

JT1NAUNEY : CCD 206 N1798NULLAINL7eNDL

WALlA mm?ﬁ\mu@@ﬂLLuumwﬂizﬂ@u%uqq soamalulatinana i nsldlilsunss
28R LAz 3TF NIAARBLAZANLAININATNAUANINT LTWAU NaaasaFasAuaanuuinaii
NILUIUNNIAA WASNNIINUNBNANHUIRIUYAAS

Advanced techniques in creating illustrated designs using digital technology, such
as utilizing 2D and 3D software, image editing, and imaginative decoration. Experimenting with

design creation emphasizes the thought process and personal identity development.

CCD 328 msaseassAns inAaRanlng 6(2-8-8)
(Creative Motion Graphic)
3LeALnau | CCD 205 mseenuvvdsnimaaslua
nszLaunseanuuunaiiniedeulue asfilsznaunaitniedenlug i n1sAuAIITRIA
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Motion graphic design process; elements of motion graphics design; research and
data analysis to inform design development for effective communication of design concepts tailored

to the target audience; technology in motion graphic design.

CCD 329 mMSaanLUUAINSUNINLUAS 6(2-8-8)

(Design for Film)

J9nfaAunew - CCD 205 mseanuuudenimaaelng
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Film production design process; focus on principles of art and components in film
design; understanding of creative design aspects in flm production such as scriptwriting, costume
design, dramatic lighting, film directing, visual design, sound design, editing techniques, and
production design etc.; practical training in film design focusing on creative thinking processes

and teamwork, both in-studio and off-site.
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CCD 330 msangnIw 3(1-4-4)

(Photography)

WANNT? wazkwIAANIstnan I Hndjimnisldndesdianmmaia wuapanuanly
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Principles and concepts of photography; practical training in using digital cameras;
design thinking; perspectives; planning; sketching; creation; and production. Selecting image
enhancement tools to suit the objectives of graphic design, advertising design, and multimedia

design.

CCD 331  AadzmwAnviiamsaanwuy 3(1-4-4)

(Prlntmakmg for Design)
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Basic knowledge of traditional printing techniques such as lithography, woodcut, and
silkscreen printing; analyzing design concepts, digital printing processes, and selecting appropriate

printing techniques for content and format.

CCD 332 me'a'ammuLﬁaqumuuuﬁugm%'muﬁssu 3(1-4-4)
(Culture-Based Design for Community)
ﬂ’]i‘uﬂimqﬂ’]i\‘i’]u@’ﬂﬂLL‘i_I‘l_Iﬂ’ﬁ‘a‘l@@’]ﬁ‘ﬁU‘ﬂ\‘iﬁﬂ%ﬂmiﬂ@ﬁi%uﬁiimﬁuﬁu mﬁmmzﬁi’f@g@
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Integration of communication design work with community cultural knowledge; analysis

of community cultural data to solve problems and develop designs in the context of community

and society; teamwork skills; community-oriented development of mindset, society, and culture.

CCD 333 '3'ﬁuuﬁs'mﬁnmLﬁams'a@nttuumsﬁ'aﬂ'ls 3(1-4-4)
(Culture study for Communication DeS|gn)
maﬂnmmmwLmemwuﬁﬁmLwammqm%mmqmq‘lumm@ﬂLm‘uma‘mmw
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Cultural research and analysis for communication design; research process linking
culture with contemporary design; cultural contexts influencing design; cultural development in
communication design; applying cultural knowledge for creating culturally relevant and consum-

er-responsive designs.

DMR 207 mMsAS9ARunuAnImsaanuasaadennaaula 3(3-0-6)

(Content Marketing and Social Media)

nsafaiien mm?w@mmLﬁ@mmw'ﬁfaﬁaﬁmiuwimgﬂ iy Madieudanaulamnn
wazlszanduugnnsdenaria NI EEnsAeansmnsde AaTa N3aeuNLABRATAd I MILAS
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Creative content fundamental, digital content creation, digital copy writing, develop-
ing creative skills for internet communications and digital media, digital media planning for social

media, digital content marketing strategies.

DMR 213  UIRNISNHARNMUNUATMIRINETTA 3(3-0-6)
(Product Innovation and Creativity)
ANNUNIELUIAAAN U LAZUIZINNIDIUTANTTUNARA WA LAZN19451949TA

NITUIUNITATNATTANARAUITINN N19AFIULIUALIUIRNTIN WIRNTTUNARNTUT IUgAaIUNTIN

NNILENNT ANUANIMAILATANNIRLAUSANITH 09ANIUSANIsH NswlABuLlasuazuians sy
Definition, concepts, characteristics, and types of product innovation and creativity,

process of creating new product, branding and innovation, role of prototypes, product innovation

in the service industry, failure and risk in innovation, the innovative organization, changes and

innovation.

DBS 412 WIANITNUAZNALNERIUSLGINAAANA 3(3-0-6)

(Innovation and Strategies for Digital Business)

WHIAINANTBIUTANITN NTTLAUNTINIWINLINIANITN JUuLLTesudmnssunela
mnﬂmuuﬂmm@mmLLQ@@@W}Nmem Fapn nniled wazwmalulad saniannsAnEInIsanng
AN mimwmﬂﬂmw'@miwmuw@mLW@Lﬂumqmmmumsmmu wazy IAARIANITILIN
nsBaufeeineililsy@nsna nagnsrasganadlannsating nainnziqasan aaLdesasfnisiay
nsugnanlanalunaiatesgsianaria Wawineslunsuunnagnigsnanara fazaiansaudy
fhigialududuaziinas fdddememenanngsianaviald

Concepts of innovation, the innovation development process, types of innovations,
influence of changing economic, social, political and technological environments on organizational

change; topics include knowledge management with an end to develop an effective learning
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organization, digital business strategy and analysis of the organizational strengths and weaknesses

to probe digital business market; develop digital business strategic skills.

MGT 200 masiflugilsznaums 3(3-0-6)

(Entrepreneurship)

ANNUNIE ANNANATY ANNATNITD LUIARNAR UTeinn ﬂzw;qlﬁ/lﬁr NINLINT ANIN
LLQmﬁ@uLL%@mmuu“m@\imanﬂuéﬂizﬂ@unw LUIAA LL@&I@ﬂﬁmiuﬂﬁiﬁﬁqiﬁ@ NFAUATIEUNTNE NG
WAZ1ANINLIAADH uﬁf]ﬁmmmiﬁﬁqiﬁ@ |1 NITAATIA NITNARLAZNITANHUINU NIFTAANITUATNNT
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Definition, importance, capability, concepts, types, strategies, resources, environment
and characteristics of entrepreneurship concepts of venture, recognition, resource analysis envi-
ronmental analysis, business functions such as marketing, production and operation, management

and human resource management, finance and accounting, element of business plans.

3 UNINITIRDNEAS 6 nu2EnNA
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CCD 330 msangnIw 3(1-4-4)

(Photography)

WANNIT wazhudAAN st Wndfjimnisldndesdraninmana wwinanmanlu
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Principles and concepts of photography; practical training in using digital cameras;
design thinking; perspectives; planning; sketching; creation; and production. Selecting image
enhancement tools to suit the objectives of graphic design, advertising design, and multimedia

design.

CCD 331 RatlzmwAnniiamsaanuuy 3(1-4-4)

(Printmaking for Design)

puitesduiaiumaiiamsiuiuuatlssin wu nwiaiasadien wifadld uay
nsRNW FaAanau usi n159AeiuwnAn lunN9eaNuUL NITUINNIRNNIZLLURAREA WAZNIT
Lafﬂnmﬁﬁmm@ﬁuﬁﬁmmmuﬁuLﬁ@mLL@zgﬂLLumm

Basic knowledge of traditional printing techniques such as lithography, woodcut, and
silkscreen printing; analyzing design concepts, digital printing processes, and selecting appropriate

printing techniques for content and format.
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CCD 332 m‘;‘@@mmuLﬁ'@quﬁuuuﬁugﬁui'suuﬁﬁu 3(1-4-4)
(Culture-Based Design for Community)
ma‘usmwma‘mu@@ﬂLLUUﬂW?ﬁ@@WiﬁU@qﬁﬂf;m:ﬂmf?muﬁﬁwmu UERIEER TR R

VRNTIRUBTTNINTU euftlmuazi AU AN UL TULTUN YR TNTULASAIAN INEEN1INNY

FNAU WNUNARETINTITNTU AANLATIUETTH
Integration of communication design work with community cultural knowledge; analysis

of community cultural data to solve problems and develop designs in the context of community

and society; teamwork skills; community-oriented development of mindset, society, and culture.

COD 114 amsnssuiiiassu 3(1-4-4)

(Basic Painting)

mifmmmwammm%uﬁugmﬁwmﬁﬁm Fued A1 Funsu AezesAn “av Wann
NHENI992UNR UATATNAMIAMNAUVTENIWAINANNNTIEA N199ANIN NN3AFINTzaElR LA
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Practice of various painting techniques: pastel, water color, oil, acrylic etc.; develop
painting methods skills with aesthetic values, principles of color, composition, dimensional object,
light and shadow in painting.

COD 116  iszAnIngsd 3(1-4-4)
(Sculpture)
aca o 5 v a = = s dl 1 dl o
nasNansluINgLPReAumten viTadanau nistnenanANNaulaneanugLne
1AMNAF AU NANNUFTUAIININN LAZNIZLIBNIILLLNNLAZNNIUAD
The process of clay sculpt and other materials; convey artistic interest in relationship

with form, structure and proportions through molds making and casting.

COD 117 mwRnwiiaesu 3(1-4-4)
(Basic Printmaking)
sa¥19asIFARENTINAT AR A WAL Bad 19U nRATATIREY AwREYTLNE
1 nwidissiEa Aansu Ludansinee
The creation of basic printmaking with various techniques: monoprints, woodcuts,

silkscreen for various materials.

COD 120 ?l'aﬂ:"lmlLﬁams@ammuLm:v!wﬁﬁaﬂéquﬂﬁﬂ 3(1-4-4)
(Thai Arts for Design and Contemporary Buddha Arts )
anmsAaLnguazamnsAaTlulszndlng fousireuwazdselszSRenanslnglu

adesine) Liun n919ah A3t anys gres ileduau duuwn egsen fmuinduniaunadaqiunisi
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Antzinannlszgnadldlueuesnuuy sunmsAaildnai

The development of Thai and Buddhist artin Thailand spans various historical periods;
including Dvaravati, Srivijaya, Lopburi, U Thong, Chiang Saen, Lanna, Ayutthaya, and Rattanakosin,
up to the present; This evolution also includes the application of Thai art in design and contemporary
Buddhist art.

CcoD 121 RaiRanu 3(3-0-6)
(Art AppreC|at|on)
ﬂ']’mﬁ“wuﬁ’luLL@vM@ﬂVlE]H{]ﬂ@ﬂ”lu’ﬂﬁ[ﬂLLZ’\]V?"JNZQNEWILﬂf;l’)‘]]ﬂﬂﬂu@u%?ﬂﬁ’}@ﬁl?
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Basic knowledge and theory of art related to aesthetics. process recognition of artistic
discourse, communication, analysis, interpretation, psychology and the semiotics that artists cre-
ated in various fields of works that reflecting the philosophy, concepts, interaction, and the impact

between humans and the world.

COD 122 mMSANLASLAN 3(1-4-4)

(Cake Decorating)

UDIRNLAE9ATIARNUG TUNIAN ANLAN uazTuNaLAEmARANLGN i Wespaes
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Creative art of food decoration: cake decorating with various techniques and methods
with fondant, gum paste and royal icing. The application and decoration of cake with cream, jam
and chocolate; methods of choosing and mixing colors. How to use basic baking equipments,

hand modeling techniques for sugar decoration.

COD 123 m‘;‘aammuﬁwﬁmﬁ@nixmu 3(1-4-4)

(Paper Clay Design)

meldfanAudenseamiteaireassfuaruials terueanuunludnunizyuguas
arufif Finnnniden 4@ naasd naathansine samnussldianiunanuiev ldgnisareasdiug
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Basic paper clay design techniques of working with paper clay, including sculpting in
high - relief and three-dimensional sculptural arts; learn how to choose the color for painting and

the finishing materials and techniques that bring the imaginative artworks to completion.
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COD 124  djsnssunsennagil 3(1-4-4)

(Buddha Image Sculpture)

ﬂg‘ummfrw]mumm?ﬁuwmwwmﬂmmu LazmATiAnsvsedaeandmes Nty
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Sculpting Buddha statue by casting method; clay and plaster focusing on the essen-
tial facial features such as eyebrows, nose, mouth, chin etc. to reach the entity of Buddha image;
various types of Buddha statues.

COD 125 msmamwidetiufinaazinafinfun 3(1-4-4)

(Watercolor Art Journaling)
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Sketching exercises emphasize on water color art journaling; observing the interest-
ed and inspired surroundings, express through form and colorful illustration by using watercolor
techniques, focusing on still life drawing such as fruits and flowers including outdoor study.

COD 127 Aailzdanadis 3(1-4-4)
(Contemporary Art)
nsa¥easIAna I uAalzsmateludnene 2 7 uar 3 9R nslddenansaluay
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Creating contemporary works of art in 2D and 3D; The use of mixed media in artwork;
The process of creating artwork: generating creative concepts, summary of research findings, ex-
ploring and developing a contemporary artistic style, developing initial drafts into finished artistic

works, refining pieces, presenting artwork, and participating in critiques.

COD 128 mimmtﬁumﬂﬁwﬁy’ugq 3(1-4-4)

(Drawing Advance Techniques)
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Practice drawing using advanced material techniques; The use of various materials
and equipment to focus on specialized drawing with expertise in the professional field; Emphasis
on modern style, creativity, conveying both conceptual and visual content; Presenting work and
participating in criticism.
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M.F.A. (Computer Graphic) Pratt Institute, U.S.A.
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